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EDITORIAL

Welcome to the latest issue of our staff magazine , which 

is packed as usual with exciting, informative and downright 

curious stories from every corner of the Company Group.

ElringKlinger became a stock corporation in the year 

2000. Investors can of course buy an interest in the company 

in the form of shares. Confidence is a crucial factor within the 

capital market, hence the importance of communicating with 

shareholders, institutional investors and analysts. Sabrina 

Haufler, Head of Investor Relations, explains the background 

to her work and the stock market in an interview with .

Partly because of our international profile, the pro-

curement of goods and services plays a key strategic role at 

ElringKlinger. However, there is a lot more to procurement 

than simply negotiating prices and payment terms with 

suppliers. From page 23, Stefan Schötz, Head of Material 

Management, and two of his team give us an insight into 

ElringKlinger’s global purchasing network.

ElringKlinger-developed PEMFC stacks are about to be 

launched at a commercial level. Our “Patented Solutions” series 

takes a closer look at a highly functional bipolar sheet design. 

Fuel cell stacks featuring this technology are currently proving 

their worth in field trials, e.g. in material handling equipment.

Back in April of this year, the night security team at our 

head office in Dettingen/Erms had an unusual encounter with 

an intruder. The animal in question kept three local police cars, 

a fire engine a farmer and two of our security guards on alert. 

You can read the full story under the heading “People”.

On behalf of the whole Management Board, I hope you 

enjoy the latest issue of .
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New to ElringKlinger management

5 questions for …

What do you find is the best counterbalance  
to your job?
Spending a lot of time with my wife is really 

important to me: cooking or having a barbe-

cue together for friends and family, going on 

long walks, relaxing at home or going out with 

friends.

What three things would you take with you on 
a desert island?
My wife and something to make fire with so that 

she can prepare a delicious meal using “local 

ingredients” while I read the book I’ve brought 

with me entitled “How to Build a Boat on a 

Desert Island”.

Now’s your opportunity to recommend a  
book …

“The Future” by Al Gore – one of the few poli-

What’s the best way for you to relax after a 
stressful day at work?
Spending time with my wife and kids is the 

perfect antidote to my job. I also enjoy “unwind-

ing” in the forest – preferably equipped with a 

mountain bike or a chainsaw.

Describe yourself in three words …
Direct, open-minded, energetic.

My next holiday destination …
Is coming up very soon, actually: I’ll be tackling 

a section of the “Bike Crossing Schwäbische 

Alb” mountain-biking route together with some 

friends.

ticians to have joined the fight against climate 

change. He illustrates both positive and bleak 

sides to our future, without having a ready-made 

cure for our ills. A book for those who want to 

take on responsibility themselves in their daily 

lives in an effort to secure a sustainable future.

My favorite holiday destination is …
Southeast Asia – my wife and I love all the differ-

ent cultures, the food, the beaches, the sea and 

going diving.

Opera or soccer?
Opera! Being able to sit back, relax and enjoy 

this art form is a privilege and a source of 

heartfelt joy for me. Opera on a Friday evening 

is a great start to the weekend. Followed on 

Saturday by watching my favorite soccer team – 

Bayern Munich – win its match.

Schnitzel or salad?
Schnitzel, fries and salad!

What was the last film you saw or book  
you read?
The last film was “Minions”, the last book  

“The Dark Side of the Moon” by Martin Suter.

Stefan Spreu

Dirk Willers

General Manager of ElringKlinger Korea Co., Ltd., based in  

Gumi and Seoul, South Korea, since February 1, 2015

Head of the Aftermarket division since April 1, 2015
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How do you relax after a hard day’s work?
I’m drawn to water: sailing, swimming or a few 

hours out on the boat.

My next vacation will take me to …
I haven’t planned anything yet, but I’d like to 

visit the Caribbean for some recreational diving.

I’m a fan of …
… Formula One racing. Ferrari is my favorite 

team.

How do you spend your free time?
By visiting the coast of Brittany, for example. My 

family and I have just returned from a five-day 

vacation there.

Mountains or sea?
For me, it’s the mountains. I enjoy being 

surrounded by rocks, whether strapped into a 

climbing harness or sitting on a mountain bike. 

Also, I’m often out and about on a motorbike – 

the mountainous regions of Austria and Switzer-

land are particularly appealing. Having said that, 

my family takes priority, and when we’re together 

we tend to be drawn to the sea.

Ron Misch 
General Manager of ElringKlinger Automotive Manufacturing, 

Inc. / US, Warren, Michigan, USA

Andreas Baumann
Head of the Shielding Technology Division and General Manager  

of ElringKlinger Abschirmtechnik (Schweiz) AG, Sevelen,  

since May 6, 2015

General Manager of ElringKlinger Meillor SAS, with sites  

in Chamborêt, Nantiat and Poissy, France, since November 2013

Sushi or burger?
Definitely a burger – prepared on a BBQ.

My favorite song at the moment is …
”You Are My King (Amazing Love)” by Chris 

Tomlin.

Where would you like to have a second place 
of residence?
My favorite city is Paris.

Who would you like to be for a day?
I would like to swap with my son and find out 

what his perception is of me.

What is your favorite meal?
That’s easy: goulash with bread dumplings.
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February 13, 2015 

ElringKlinger buys US transmission component specialist 

M&W Manufacturing Co., based in Warren, Michigan (now 

ElringKlinger Automotive Manufacturing, Inc. / US). In doing 

so, ElringKlinger significantly expands its market position as 

a supplier of control plates for automatic transmissions – in 

North America and worldwide. 

July 13, 2015

The Indian ElringKlinger plant in Ranjangaon inaugurates a 

new building. The opening ceremony is attended by Mana-

gement Board members Dr. Stefan Wolf and Theo Becker 

as well as by Thomas Jessulat, Head of Finance and Affiliated 

Companies. The first floor includes a seminar room, while 

the ground floor of the new building accommodates facility 

engineering. The rooftop features an artificial grass surface – 

the perfect place for staff members to keep fit after work or 

during their breaks. In addition, a new production facility is 

about to commence operations in the near future.

June 24-25, 2015

The second Global HR Meeting takes place in Dettingen/Erms. 

In total, fourteen team members with HR responsibilities 

attend the event. Managers from Europe, Asia and South and 

North America join up with their German colleagues. The 

meeting provides the perfect platform for participants to 

discuss various HR-related issues, exchange their views and 

strengthen the spirit of partnership within the Group. 

August 13, 2015

An agreement on the purchase of a 10,000 square meter 

building in Southfield, Michigan, is signed. Production, proto-

typing and offices – the overall floorspace available to the 

team at ElringKlinger Automotive Manufacturing, Inc. / US,  

ElringKlinger’s new subsidiary, is 9,600 square meters. Relo-

cation from the current site in Warren, around 20 kilometers 

away from Southfield, is to be completed by March 2016. 

Newsticker
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Our Brazilian subsidiary ElringKlinger do Brasil Ltda. (EKB) was rated 

“excellent” for product quality and delivery reliability at the 13th Suppliers 

Conference of Japanese car maker Toyota, which took place in São Paulo 

this April.

Toyota’s Quality Excellence Performance Award is presented to sup-

pliers that offer outstanding quality, reliability and on-time delivery. In the 

process, the world’s second largest automobile manufacturer drew atten-

tion to the important role played by supplier firms as regards the contin-

ual enhancement of modern vehicles, which ultimately results in satisfied 

customers.

“We are very proud to have received this award. It is the culmination 

of unstinting efforts to steadily improve quality, and a demonstration of the 

extent to which the sheer dedication of all involved is appreciated,” stressed 

Fernando Petrolino, General Manager of EKB.

Excellence rewarded

Sales Manager Eduardo Martins (left) and  

General Manager Fernando Petrolino (right)  

accept the award on behalf of the EKB team.  

It was presented by Takaaki Masuda,  

Industrial Vice President of Toyota Brazil.

Staff at ElringKlinger Great Britain (EKGB) have reason to celebrate: the British  

subsidiary has once again secured Caterpillar supplier certification with dis-

tinction. After earning silver three times in succession (from 2012 to 2014), 

our colleagues in Redcar gained their first gold-standard certification in the 

Supplier Quality Excellence Process.

Only companies that can demonstrate an error rate lower than 50 ppm 

(parts per million) and delivery reliability in excess of 97 percent qualify for 

the award from the world’s largest construction machinery manufacturer.

Robert Wordsworth (left), responsible Process Engineer at Caterpillar, 

presented the prize to EKGB Quality Engineer Phil Morgan and EKGB Quality 

Manager Mark Holdsworth (right) on April 16, 2015.

Gold certification for 
ElringKlinger in the UK
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ElringKlinger looks back 
on record year in 2014

Further growth anticipated – Elections to Supervisory Board

“The ElringKlinger Group is seeing continued profitable 

growth,” observed Dr. Stefan Wolf at the Annual General 

Meeting on May 13, 2015. With an audience of around 500 

shareholder representatives and guests at the Liederhalle 

Culture and Congress Center in Stuttgart, the CEO gave an 

upbeat assessment of the Group’s performance in fiscal 2014: 

“Despite an element of market uncertainty, we managed to 

boost our sales by 15.3 percent to EUR 1.32 billion.” 

Earnings before interest and taxes (EBIT) rose from 

EUR 150 million in 2013 to EUR 162 million. The sharehold-

er’s meeting approved the proposal by the Management Board 

and Supervisory Board to increase the dividend from EUR 

0.50 to EUR 0.55 per share. This took the total amount dis-

tributed to shareholders from EUR 31.7 million in 2013 to EUR 

34.8 million, thus maintaining ElringKlinger’s stated policy of 

ensuring that shareholders benefit at an appropriate level from 

the company’s success.

Nearly all the Group’s divisions contributed to the pos-

itive results achieved in 2014. Almost a third of its total sales 

were generated in Europe, with around 29 percent attributable 

to the German market alone. On the export side, the focus is 

increasingly on Asia and North America, with each of these 

regions accounting for roughly 17 percent of total consoli-

dated sales.  

Dr. Stefan Wolf expressed his thanks to the Group’s 

employees, who now number over 7,500 at 45 locations. He 

was particularly grateful, he noted, for the “spirit, hard work, 

dynamism, cost awareness, innovation and dependability that 

characterize the workforce at ElringKlinger.”

Positive outlook

Looking ahead at 2015, ElringKlinger expects global vehicle 

production to grow by around two percent. On this basis, the 

Group anticipates a rise of between five and seven percent in sales, 

with EBIT in the region of EUR 165 million. “ElringKlinger is 

in a strong market position,” pointed out Dr. Wolf. “As well as 

establishing a broad product base, we are focusing on the key 

issues that will shape the future of the automotive industry.”

His confident summary was matched by interest in 

the lightweight engineering solutions such as cockpit cross-

car beams and front-end carriers on display in the foyer. The 

combination of polymer and metal components makes these 

hybrid modules much lighter while maintaining the same sta-

bility and strength. That saves fuel and reduces the impact on 

the environment. “These hydroformed hybrids have allowed 

us to break into the lightweight engineering market for vehicle 

body and chassis components,” explained the CEO. “By the 

end of 2020, we expect them to generate sales of between EUR 

120 and EUR 130 million.”
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Rita Forst
One of the three new members of the Supervisory Board is Rita 

Forst. Born in Wiesbaden, she grew up on her parents’ farm 

in the Taunus and developed a love of cars and engines from 

an early age. After taking a vocational diploma in commerce 

she went on to study engineering at what is now Darmstadt  

University of Applied Sciences. Now 60, in 1977 she began her 

career in the engine development section at Adam Opel AG.  

In 1984 she obtained a Bachelor’s degree in mechanical engi-

neering at the General Motors Institute in Flint/Michigan, 

USA, through an international training program set up by  

General Motors. In 1999, by which time she had risen to the 

post of chief engineer, she was described by the German news 

review Focus as the “mother of the L850, GM’s new global 

lightweight metal engine”. She subsequently held a variety 

of senior positions in the Engine/Transmission and Vehicle 

Development divisions at Opel and other companies in the 

General Motors Group, and in 2010 was appointed to the Man-

agement Board at Adam Opel AG. Up to 2012, she was respon-

sible in this role for Opel’s Technical Development division 

and the European development operations of General Motors. 

Rita Forst is one of the few women to have reached manage-

ment board level in an automotive industry dominated by men.

Nadine Boguslawski 
She is keen to promote the interests of employees as effec-

tively as possible in her new position as a member of the 

Supervisory Board at ElringKlinger AG: “I am looking forward 

to the new and exciting challenges that await me on the Super-

visory Board – to an open and fair dialog and transparent com-

munication.” Nadine Boguslawski began her career in 1997 as 

a production worker at Robert Bosch GmbH. A couple of years 

later, she embarked on a training course in industrial elec-

tronics at Carl Zeiss Microscopy GmbH in Göttingen. As a pro-

cess facilitator she supported group work within the assembly 

unit and was later elected as a works council representative at  

Carl Zeiss Microscopy GmbH. “After that, I took a course in 

industrial engineering and gained an REFA qualification,” 

explains the 37-year old. In 2008 she joined the IG Metall 

trade union. Now based in Stuttgart, since January 2014 she 

has held the position of Wage Affairs Secretary for the Metal 

and Electrical Engineering Industry at the IG Metall Regional 

Directorate Baden-Wuerttemberg. 

Ernst Blinzinger 
In 2015, Ernst Blinzinger (63) was appointed Principal 

Authorized Representative of the IG Metall trade union for  

Reutlingen-Tübingen. Now a member of the Supervisory 

Board at ElringKlinger AG, he is actively involved in various 

social and political groups that campaign for greater tol-

erance and against racism. After completing an industrial/

technical apprenticeship as a precision engineer, he obtained 

REFA and MTM qualifications, joined the Youth and Trainees 

Council and finally took up the full-time position of Works 

Council representative. He was Chair of the Works Council at  

H. Stoll GmbH & Co. KG in Reutlingen, and in October 1999 

was appointed Union Secretary at IG Metall Reutlingen- 

Tübingen. During this period he completed a distance learn-

ing course in Employment and Social Law. Both his children 

are now grown up, and he likes to spend the holidays touring 

Europe in his motor home. One of his favorite destinations is 

Greece.

Supervisory Board elections were held in 2015 on expiry of the previous members’ terms of office . The annual general 
meeting re-elected Walter Lechler (Chairman), Managing Partner at Lechler GmbH; Klaus Eberhardt, former CEO of  
Rheinmetall AG; Professor Hans-Ulrich Sachs, Managing Partner at Betec Umformtechnik GmbH; Gabriele Sons, a member 
of the Management Board at Thyssen-Krupp Elevator AG; and Manfred Strauß, Managing Partner at M & S GmbH . On the 
employee representative side, Armin Diez, Head of the Cylinder-Head Gaskets division, Gerhard Wick, Union Secretary  
at IG Metall Esslingen, and both Markus Siegers and Paula Monteiro Munz from the Works Council will remain members  
of the Supervisory Board .

New Supervisory Board

New members of the Supervisory Board at ElringKlinger (from left)

Rita Forst alongside employee representatives Ernst Blinzinger  

and Nadine Boguslawski.
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New website

The ElringKlinger website is about to have a new look: our 

Internet pages will be relaunched in time for the IAA Interna-

tional Motor Show 2015. Aside from the outward appearance, 

the site will also offer more user-friendly navigation. In future, 

users will surf on ‘one-pagers’, i.e. web sites comprising a sin-

gle HTML page. All content will be presented on a long, down-

ward-running page, which means users will scroll through 

content rather than click their way through it.

“Responsive design programming will ensure the best 

possible display on mobile devices of various sizes, such as 

smartphones and tablets,” explains Andreas Brändle, Head of 

Corporate Communications.

 

Clear, modern  
and informative

The website will be divided into six main areas: Company, 

Products & Technologies, Press, Investor Relations, Careers 

and Sustainability.

With a practical ‘mouse-over’ function, visitors will 

quickly find what they’re looking for. The new site will have 

a streamlined, modern and informative feel, but the address 

remains the same: www.elringklinger.com. 

GROUP
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Turkish automotive production has increased by an impressive 

420 percent since 2001, up from 280,000 to 1.22 million vehi-

cles. The next few years are also expected to produce growth, 

something that ElringKlinger TR Otomotiv San. Tic. AŞ. (EKTR) 

is looking to respond to. With its current production facilities 

having grown too small, however, in October 2014 the com-

pany began looking in detail into constructing a new building. 

“Construction got under way in August of this year, with com-

pletion planned for August 2016,” explains Project Engineer 

Matthias Wurst. This will create 8,300 square meters contain-

ing production facilities, a warehouse and attached offices.

One challenge of this greenfield project was the slo ping 

terrain. “Of course, we had to factor this into our plans and 

first had to raise a few areas with earth before we could com-

mence work,” says EKTR Project Manager Mertcan Tunca. 

A greenfield project

Construction of the new plant is the first project to have been 

planned completely in three dimensions.

The building and all its facilities are mapped in 3D, 

simplifying the planning stage in particular. The company’s 

current order book for 2016 contains around 6.5 million units, 

mainly thermal shielding components and specialty gaskets. 

The project team is expecting to make a million more compo-

nents between now and 2019, leading the company to forecast 

a 40 percent increase in revenue in this period. “We’ll be able 

to handle this growth without any problems,” Matthias Wurst 

explains. “Nevertheless, we’re already planning where to 

expand next, so that we’ll be able to respond quickly. There’s 

enough room for expansion on the plot we’ve earmarked.”

Perfect execution based on sound planning 
The German-Turkish project team responsible for overseeing the construction project.

ElringKlinger Turkey
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Our manufacturing plant in Thale, an attractive small town 
on the north-eastern edge of the Harz Mountains in the 
German federal state of Saxony-Anhalt, only became part 
of the Group quite recently when ElringKlinger bought the 
metal housing producer ThaWa at the beginning of 2012 . 
Since then the site has primarily functioned as an extended 
workbench within the eurozone for the Swiss exhaust puri-
fication specialist HUG Engineering .

“Thale plays quite an exotic role within the Group’s overall 

structure. We don’t really have much to do with cars,” says 

Michael Grewe, Head of Operations at Hug Engineering AG 

(Elsau, Switzerland), who for a time was also in charge of 

operations in Thale. Hug’s products are targeted at various 

markets, including ship engines, locomotives, small power sta-

tions and greenhouses. 

Hug does, however, serve one important market in the 

automotive industry – retrofitting older US trucks with die-

sel particulate filters, a line of business that has positive side 

effects: “We are currently making preparations to build up 

our aftermarket operations in the United States,” points out 

Michael Grewe.

Around 90 percent of all production in Thale involves 

making Hug’s exhaust purification components. Roughly two-

thirds of these components are round filter modules, while 

reactor housings with integrated catalysts or particulate filters 

account for just under a third. The products are designed in 

Elsau and manufactured in black or stainless steel in Thale. 

Steel construction plant 
specializing in housings and 
customized applications 

Site portrait: Thale

Michael Grewe (right), who managed the factory in Thale for a transitional period 

before returning to his job at Hug Engineering AG, together with the new Head of 

Operations Matthias Karls.

“The teams at each location work really well together,” says 

Grewe, “and the range of finishes is very large. We special-

ize in customized rather than series production. The company 

supplies filter housings for diesel locomotives, US trucks and 

all kinds of ships.”

The specifications for these products range from spe-

cial welding joints for a rail industry customer through to 

high-precision components for installation in the very limited 

space available in ship engines. The company also has to com-

ply with a host of environmental regulations and take account 

of customer requests. These are factored in at an early stage 

by Hug’s design teams.

In 2015, the 56 men and women who work in Thale gen-

erated sales of approximately EUR 16 million. Grewe notes 

that Hug is in the process of opening up new markets for its 

products in Europe, Asia and the US as part of its strategy to 

even out fluctuations in demand, e.g. for the declining busi-

ness of stationary greenhouse installations.  

There are plans for further expansion in Thale. This 

year alone, around a million euros has been invested in 

new machinery, the main acquisition being a laser die-cut-

ting machine. “It can handle very large metal sheets and is 

extremely fast and precise,” observes Michael Grewe. Thale 

can already supply just about any kind of protective cover for 

engineering applications. “What makes the factory at Thale 

stand out is that its employees work as a highly motivated, 

flexible and responsive team that can produce both individual 

parts and complex modules.” 
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Bulls  
and bears

Mrs . Haufler, a glance at ElringKlinger’s three-year stock 
price chart reveals a highly volatile price trend – fluctua-
tions, in other words . What factors influence the price of 
our stock?

Essentially, a stock price is also something that’s deter-

mined by supply and demand. At the moment, some 180,000 

ElringKlinger shares are changing hands every day on aver-

age. More or less every buy or sell order affects the price. In 

other words, if most investors feel the stock is attractive, this 

Having already clocked up over 120 years of company history, ElringKlinger AG in its current form came into being in 2000 
from the merger of Elring Klinger GmbH with its then parent company ZWL . Not a traditional route to floating on the stock 
market, but nonetheless the birth of what is now the ElringKlinger stock . The ElringKlinger Group’s profile, revenue and 
earnings have grown significantly since then . Maintaining communications with the capital market helps to win and sus-
tain the trust of various stakeholders . Sabrina Haufler, Head of Investor Relations, tells move why stock prices fluctuate, 
why employees can also benefit from investing in ElringKlinger and why equities offer the best returns of any investment 
in the long run .

will push up demand and therefore the price. And vice versa. 

There are many factors influencing whether investors will buy 

or sell a certain stock. What state the company is in will clearly 

play a major role. Is it turning a profit? Does it have a convinc-

ing strategy? Are its business model and products fit for the 

future? Publication of financial figures or news such as the 

announcement of an acquisition or a large-scale order usually 

impact on the price. And then there are general economic or 

geopolitical factors that will affect virtually all stocks.

Originating in the US, the bull has come to represent the optimists and 

the bear the pessimists. The bull attacks its opponents with an upward 

movement from below and stands for rising prices, with the bear symbol-

izing the opposite.
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In that case, can you explain why it is that companies can 
make a loss but still increase their stock price?

Although it may seem contradictory at first, there’s a simple 

explanation. Let’s assume a company is shortly to be restruc-

tured and is forecasting a loss. If this loss ends up being less 

serious than originally predicted, then that’s good news and 

the stock price will rise. By contrast, if a firm revises its profit 

forecast downward because the economic environment is 

weakening, for instance, then the stock may still fall despite 

the business posting a profit.

From what you’ve said, it would seem that in-depth com-
munication with stockholders and investors is important in 
order to provide them with enough information and build 
up trust .

That’s right. Being listed on the stock exchange requires us 

to disclose certain information regularly to allow investors  

to get a comprehensive picture. This includes quarterly and 

annual reports, news of important company events that could 

significantly affect the stock price (ad hoc notifications) and 

information on the distribution of voting rights or the Man-

agement Board’s purchases and sales of stock. We also aim to 

make contact with existing and potential investors at investor 

conferences, roadshows, CEO chats and conference calls. In 

addition, many investors come and visit us in person to see 

our technological expertise for themselves on a tour of our 

production facilities. Supporting measures include our web-

site and the placing of relevant ads in trade journals.

Our stockholder structure can be divided into two main 
types . 52 percent of shares are held by the Lechler family, 
with the remaining 48 percent in free float . Overall, how-
ever, less than eight percent of our investors are private 
individuals . Why is that?

Many people, especially in Germany, tend to be rather old-fash-

ioned and conservative when it comes to investing their money. 

They would rather put it into a traditional life insurance policy 

or in a savings book. However, you earn hardly any interest 

this way and will effectively be losing purchasing power, with 

inflation eating up any small returns you do make.

Equities are a good way out of the interest trap. They have 

an intrinsic value and represent an investment in the assets 

of a company. And then there are often opportunities to 

share in the profits in the form of dividends. In the long 

run, I believe investing in equities is essential if you want to 

provide for your retirement, for instance.

What makes the ElringKlinger stock particularly attractive?

We are leaders in technology thanks to our process exper-

tise, have an extensive product portfolio with great poten-

tial and can boast a global presence. Our products help 

respond to the megatrends in the automotive industry, from 

the traditional combustion engine through to exhaust after-

treatment and e-mobility. All of these things point toward 

sustainable, profitable growth. And that’s what makes us an 

attractive proposition on the capital market.

Could you explain to our readers how to become a stock-
holder?

It’s a fairly quick and easy process. First of all, you need a 

securities account in which your equities are managed. You 

can get one of these at banks, savings banks or online banks. 

Opening a securities account online is usually cheaper than 

doing so in a branch but you’ll usually not get the benefit of 

having a personal contact.

Every stock has a securities identification number or 

WKN and/or an international identification number or ISIN. 

You enter this number, state how many shares you want to 

purchase and then issue your buy order.

What else do people need to bear in mind?

Every order attracts charges such as bank commission. The 

more stocks of the same company that are traded, the nar-

rower the gap between the buy and sell price. You can also 

set purchase limits, such as a maximum price that you’d be 

prepared to pay.

Thank you very much for talking to us .
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ElringKlinger expertise 
showcased in Peterborough

Perkins Engines Company Ltd. is renowned worldwide for its 

diesel and gas engines featuring gaskets from ElringKlinger. 

However, our product range consists of far more than just gas-

ket technology – and this is exactly what we highlighted at the 

company‘s headquarters in Peterborough, UK, on February 24, 

2015. Alongside the comprehensive product display, the sub-

sequent presentations and panel discussions explored current 

developments and problem areas in depth. The pro duct solu-

tions from ElringKlinger impressed at first sight – and explo-

ratory discussions on development projects were conducted on 

the spot. “Already, we are collaborating on the first pro jects,” 

says Steffen Authaler, Director of Global Account Trucks, who 

was highly satisfied with the “TechDay”: “The feedback was 

fantastic. My special thanks go to Adam West from Perkins, 

who gave us excellent support before and during the event.”

A visit to DAF in Eindhoven

We presented ourselves at the headquarters of Dutch truck 

manufacturer DAF, which is part of the US Paccar Group, in 

Eindhoven on March 4, 2015. ElringKlinger held a “TechDay” 

in the Netherlands for the first time in 2010, which opened 

doors to collaboration in the lightweight construction sector. 

Since then, DAF has been installing components such as plas-

tic oil pans, cam covers and cam frames from ElringKlinger 

in its trucks. The scope of supply also includes cylinder-head 

gaskets and elastomer seals as well as heat shields. For the 

new Perkins MX13 engine we will also be supplying plastic 

cam covers with integrated cam frames in serial production 

from 2017.

The customer is king
All over the world, our customers are our priority. In the first half of 2015, ElringKlinger 

took the opportunity to showcase the company at “TechDays” held on the premises of 

a total of five manufacturers: Perkins (England), DAF (Netherlands), Ford and Cummins 

(USA) and Volvo (Sweden, please see page 31). With the support of a strong team of sales 

and development engineers at each event, we displayed a wide range of products and 

answered questions from the participants. 

Steffen Authaler (left) and Bruce Binns.

Board member Karl Schmauder introduced our technologies during a tour of the display.

The visitors included DAF Procurement Director Jos Smesters (center) and Head of Development 

Peter de Kok (right).
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“We are here for you – in the USA and worldwide”

The slogan displayed proudly on our exhibition backdrop says it all: the 
increasing importance of the NAFTA market and the huge potential that 
it offers us mean that it is particularly important to actively present our-
selves to our customers . In the first half of 2015 ElringKlinger North 
America (EKNA) took advantage of this opportunity on two occasions .

On March 12, 2015, we showcased our company at the Product Development  

Center located at the Ford Motor Company headquarters in Dearborn,  

Michigan, in the west of Detroit. On a display area measuring 300 square 

meters, we presented the highlights from our product range across all divi-

sions, concentrating mainly on shielding systems and plastic and hybrid 

components geared towards weight reduction. Over 300 Ford employees 

visited our exhibition. In professional dialog with the ElringKlinger engi-

neers, important contacts were forged and concrete projects and ideas 

discussed. There was extensive interest in the production process and the 

advantages of lightweight parts in particular, for example cockpit cross-car 

beams.

Then on June 25, 2015, we visited engine manufacturer Cummins 

Inc., with whom we have had a longstanding business relationship for many 

years. Cummins is the world’s largest independent manufacturer of diesel 

engines and employs around 54,600 people worldwide. In the NAFTA region 

the company is the market leader for heavy-duty and medium-duty truck 

engines. At the Cummins Technical Center, located at the company’s head-

quarters in Columbus, Indiana, we were provided with just over 200 square 

meters to display our products. Our engineers also held special presenta-

tions on our cylinder-head gaskets, specialty gaskets, shielding technology, 

lightweight plastics and elastomer technology. Although ElringKlinger is 

already very well known at Cummins, there was still a lot of interest in the 

product demonstrations and presentations, and we enjoyed a number of 

very productive and interesting discussions with high-caliber participants 

from the management, procurement and development areas. We envisage 

Our successful appearances have left our customers with a very good impression . We will be working hard in the coming weeks and months to follow 
up new ideas and contacts with a view to further consolidating existing business relationships .

Daniel Volles, Project Manager E-Mobility Sales:
“I particularly liked the opening by our Management Board member Karl Schmauder. In his 

introductory presentation and joint walkabout around the display area, he informed the DAF team 

briefly and succinctly about our technologies, before the subsequent presentations went into more 

detail about the specific business areas.”

Hansjürgen Mattheis, Product Developer, Specialty Gaskets Division:
“Many of our technical contacts from DAF attended the product exhibition, and we were able  

to hold some discussions on issues of importance.”

Thomas Tiefenbach, Sales and Application Global Account Trucks:
“For ElringKlinger, this event was a great opportunity to be able to showcase new products. We 

are going to hold more follow-up meetings at DAF in the coming months with a view to winning 

development projects and securing other opportunities for ElringKlinger.”

Steffen Authaler, Director Global Account Trucks:
“I see the greatest potential for us as being in the areas of lightweight construction, underbody 

shielding and oil separation. We have received some interesting inquiries in this regard.”

 sounded out the ElringKlinger team and recorded  
the following viewpoints:

good opportunities for the future, especially in projects designed to replace 

metal components with weight-optimized plastic parts (e.g. oil pans), but 

also relating to the use of metal-elastomer cylinder-head gaskets for future 

diesel engines. (Taulant Abazi)
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Our Aftermarket division debuted a new booth design at 

AutoMec in the Brazilian city of São Paulo. Spread across  

108 square meters, we showcased cylinder-head gaskets, 

plastic oil pans and much more from April 7 to 11, 2015. The 

focus was on our OE expertise as well as our many different 

aftermarket products. The newly designed booth, which had 

been inspired by Automechanika 2014 in Frankfurt am Main, 

was well received by visitors. Our customers were particularly 

taken with the photo box, in which they could snap some funny 

selfies.

Focus on South 
America and Asia
In the first half of 2015, we were once again represented at various trade fairs and 

events worldwide, showcasing our expertise to interested visitors from the industry. 

We presented a number of highlights from the Aftermarket segments and Original 

Equipment at AutoMec in São Paulo, Brazil, and Auto Shanghai in China.

Fernando Petrolino, 
General Manager of Elring Klinger do Brasil Ltda .:
“AutoMec is a unique chance to attract potential customers. 

Long-term partnerships are built on dialog conducted in a 

spirit of trust, which is something we’ve been able to do here.”

Joachim Götz, 
Sales Manager Overseas, Aftermarket division:

“Our trade show team welcomed a large number of customers 

from Brazil and neighboring countries. The new booth design 

proved a real success factor.”

20
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Auto Shanghai has been held every two years since 1985, this 

year making its debut at the city’s National Exhibition and 

Convention Center (NECC). ElringKlinger was one of some 

2,000 exhibitors from 18 countries that took part from April 

22 to 29, marking our third appearance at China’s leading 

automotive show. Covering 204 square meters, our booth was 

nearly twice as large as in 2013.

The focus was on our lightweight plastic parts, some of 

which are manufactured in Suzhou. Qin Liu, an apprentices in 

industrial business management in Dettingen/Erms and a flu-

ent Chinese speaker, was responsible for coordinating every-

thing on the ground. Our sales team, made up of employees 

from Suzhou and Changchun, was delighted to welcome a 

large number of visitors to the booth.

Dr . Peter Lindner, 
General Manager of Changchun ElringKlinger Ltd .: 
“We had a highly informative and attractive booth located in 

the exhibition hall of international system suppliers and were 

represented by a high-caliber team of people of various nation-

alities. From my point of view, Auto Shanghai proved to be 

a tremendous success. It is important for our Chinese plants 

in Suzhou and Changchun that ElringKlinger showcases its 

expertise at the key trade show in the world’s largest car mar-

ket. I am already looking forward to Auto Shanghai 2017.”

Jeff Weng,  
Sales Manager at ElringKlinger China, Ltd .:

“Every Auto Shanghai is an excellent opportunity to showcase 

our wide range of products to the Chinese market. Alongside 

many Chinese brands, there are also more and more interna-

tional manufacturers that come to exhibit. We’re very pleased 

with how things went.”

Humphrey Chen,  
General Manager of ElringKlinger China, Ltd .:

“Auto Shanghai is always a very  
special event . The many new car models 
and cutting-edge technologies on show 

illustrate just how important the Chinese 
vehicle market is .

We welcomed a large number of high-ranking representatives 

from among our clientele to our booth and were able to dis-

cuss how we could further consolidate our business relation-

ships, which are built on a spirit of partnership.”
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ElringKlinger’s Aftermarket division brought along its life-size 

Gnirle mascot to attract visitors to its booth at the Stahlgruber 

trade show in Chemnitz on April 24, 2015. While his main job 

is to draw in the crowds at various in-house trade shows across 

Germany and encourage them to play our buzzer game, he 

is also in demand for photographs. “Our mascot has proven 

very popular with trade show visitors, especially children, right 

from the start,” said Hansjörg Glaß, Head of Regional Sales for 

South-East Germany.

The Gnirle costume is about 1.90 meters high and is 

generally worn by one of the trade show hostesses. A small 

fan has been fitted inside the head to help the wearer stay cool. 

Even representatives from other companies praised our Gnirle 

as a smart way of attracting visitors to our booth.

Everyone loves  
our Gnirle

New trade show highlight

The mascot’s main job is to hand out flyers  

to visitors at in-house trade shows in Germany. 

Gnirle proves a hit with our workshop offspring.
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Global procurement strategy

It’s shopping, but 
not as we know it
On the face of it, you might think that Head of Material Management Stefan Schötz and 

his team had the best jobs at ElringKlinger: spending the whole day shopping to their 

hearts’ content. Of course, that’s not the case. Rather, it’s a matter of sourcing and 

developing reliable suppliers, purchasing products on time and providing the manu-

facturing divisions with high-quality materials. And ultimately everything has the same 

bottom line: the price.

Smartphones, plastic granules, chemicals – ElringKlinger’s Cen- 

tral Purchasing department in Dettingen/Erms buys in all the nec- 

essary goods and services. “Number one in terms of money spent 

is stainless steel, by some margin,” Stefan Schötz explains. “We’re  

a major player worldwide in that regard – and we’re talking here  

about precision stainless steel, which is no thicker than 0.4 milli- 

meter.” Some EUR 80 million was spent on the material in 2014. 

Our global plants buy it in from suppliers based in Europe, Asia  

and America, with the steel usually being delivered as coils.

23
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Procurement is both a central and a regional concern
The Central Purchasing department was reorganized in 2014, 

a move prompted primarily by ElringKlinger’s increasingly 

global setup. “The automotive markets are shifting more and 

more from Europe toward Asia and North America,” says Ste-

fan Schötz. “Our plants in those regions are being expanded 

and production volumes are rising. And requirements have 

increased accordingly. To make sure that we can meet these 

with the right quality and quantity and at the right time and 

price, we decided to appoint regional purchasing managers 

to work together with procurement staff in the corresponding 

countries and line-manage them. The purchasing managers 

then report directly to me.” The reasons behind this strategy 

are obvious: on the ground, it is much easier to determine 

what quantities of what materials are required at the various 

sites. The pooling of our requirements is stepped up and it is 

easier to find new suppliers that already operate in the market 

in question. Price negotiations will thus not only take place 

over the phone or by e-mail but also face to face on occasion. 

A wide variety of purchase orders can be created via the increas-

ingly global SAP network in Dettingen/Erms as well as on site and 

can be accessed from anywhere with appropriate authorization.

It is not only the regional purchasing managers that are 

new – the fundamental structure of the department has also 

changed, with Central Purchasing to be divided into two main 

areas of business. Seven employees are to be responsible for 

purchasing materials required for actual production processes, 

such as steel, aluminum, components or plastics, with seven 

others charged with buying in non-production-related materi-

als. This includes office supplies, looking after the company’s 

vehicle fleet, buildings, machinery, the IT infrastructure and 

sourcing suitable suppliers such as sorting or cleaning compa-

nies. “Previously, one member of staff would be responsible for 

purchasing plastic granules and for the IT infrastructure, for  

example. The restructuring makes every team member an expert 

in a specific area,” explains Matthias Vetter, who is in charge  

of chemicals procurement. “As I have been for 30 years now.”

Many longstanding suppliers
ElringKlinger’s partnership with companies such as BASF, 

the world’s largest chemicals group, goes back even longer. 

Our list of suppliers is extensive – and each individual one is 

important. Like any company, we too depend on the quality, 

punctuality and pricing offered by our partners. And this is 

why a structured process is used to select suppliers. “Anybody 

who doesn’t meet our requirements won’t be allowed to supply 

us,” says Stefan Schötz. Price is a less important factor, at least 

initially. “It’s much more a question of convincing ourselves 

that a product or service is right for us,” adds Stefanie Link, a 

project manager on the purchasing team. First of all, samples, 

technical data sheets and documentation – including product 

safety documents – are sent to Dettingen/Erms. If relevant, the 

issue of waste disposal is also addressed even before anything 

is bought. “And finally you broach the issue of price too, of 

course,” Matthias Vetter says with a smile. “That’s the bottom 

line, after all.”

Even when negotiations have reached this point, how-

ever, a firm partnership is still a long way off. All potential 

suppliers must prove that they meet certain minimum require-

ments. ElringKlinger audits them in accordance with interna-

tional ISO standards and its own stringent quality and envi-

ronmental policies. There are also additional ElringKlinger 

regulations and certifications that must be complied with for a 

business relationship to be agreed.

“Every single euro that we save filters  
down to the company’s bottom-line result .  
Procurement is key to profit .” 

Stefan Schötz, Head of Material Management
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It’s all about quality assurance
Once a contract has been signed, the work continues for Ste-

fan Schötz and his team. They need to ensure that the goods 

they have ordered are delivered on time and in perfect condi-

tion. It goes without saying that only products of the requisite 

quality will be accepted. However, quality checks are not car-

ried out on every single consignment. “Our plants receive too 

many deliveries every day for that to be feasible,” Stefanie Link 

explains. “The outlay required for regular checks is generally 

too high and therefore not economically viable either. If we do 

any checks at all, they’ll be spot checks at most if required.” If 

something fails to meet the requirements, the delivery will be 

returned and the supplier requested to prepare a report detail-

ing, among other things, what appropriate corrective action it 

will be taking immediately.

All business partners are appraised twice a year. “This is 

based on purely quantifiable criteria and not on personal expe-

rience. We therefore make sure that all suppliers are judged 

against the same standard,” says Matthias Vetter, describing 

the process. Frequent complaints or breaches of certain poli-

cies will thus lead to the supplier being downgraded. “Punc-

tuality also plays a key role, of course,” says Stefan Schötz. 

“As well as late deliveries, however, we also take a negative 

view of those that reach us too early.” Stefan Schötz believes 

that cooperation between his team and the supplier managers 

from the central Quality unit is vitally important, because sup-

pliers can only be developed and brought up to the desired 

standard if everyone works together. Naturally, the price that 

has been negotiated and agreed and the overall cost-effective-

ness of the relationship are also key factors – including for 

the entire ElringKlinger Group, as Stefan Schötz underlines: 

“Every single euro that we save filters down to the company’s 

bottom-line result. Procurement is key to profit.”

25

Quality pays off

Every year since 1997, the best of the best have been 

honored – as “Supplier of the Year”. The 2014 award 

went to Kraiburg in recognition of a business relation-

ship based on fairness and trust as well as its consis-

tently high product quality and punctuality.

GROUP
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Production of ElroCoustic™ shielding components began about 

a year ago at ElringKlinger Abschirmtechnik (Schweiz) AG 

(EKAB) in Sevelen, Switzerland. The new lightweight acoustic 

shields are made of plastic and quickly established themselves 

on the market. Series production has now commenced in Mexico. 

In the August 2014 issue of , we wrote about 

the new technology’s initial success in an article entitled  

“ElroCoustic™ shielding systems gaining ground – Lightweight, 

quiet and highly efficient.” Today we can report that the acous-

tic shielding components have now entered series production 

at ElringKlinger México, S.A. de C.V. (EKMX).

To make this possible, EKMX set up a completely new 

and dedicated production line with a 1,600-ton press, three 

robots and a fully automated furnace, all based on cutting-edge 

design and equipment technology.

Among other things, the factory in Toluca will supply 

shielding components for Audi, which aims to start production 

of its next-generation SUV in Puebla, Mexico’s fifth-biggest city, 

in May 2016.

Series production 
starts in Mexico

ElroCoustic™ shielding components expand into new markets

Perfect teamwork (from left)

EKMX General Manager Salvador Cervantes,  

David Rodriguez (Technical Manager),  

Lizeth Demetrio (Product Engineer),  

Hector Ledezma (Tools and Production),  

Gabriel Diaz (Production Manager).

ElroCoustic™ shielding systems are made of plastic. They 

replace components that used to be made of metal or that 

had no acoustic shielding properties at all. The main benefit 

in terms of construction is that the new components are very 

light and extremely moldable. They can also be given a wide 

range of surface finishes. Furthermore, noise levels and air 

resistance are reduced because there are fewer components. 

All this is achieved without compromising on functional-

ity or durability. The shielding material is built to withstand 

even very tough conditions, e.g. stone impact. The range of  

ElroCoustic™ products includes components made of compos-

ite materials (series C: Compound), foam (series F: Foam), and 

non-woven materials (series NW: Non-Woven).

Combining lightweight construction and outstanding functionality 

The preparations for series production were meticulous. Plan-

ning for the new production line involved close cooperation 

between the teams from Sevelen and Toluca. Local personnel 

received intensive training from Bernhard Scherübl, Head of 

Fiber Technology and ElroCoustic™ Project Manager at EKAB.

This was also an opportunity for colleagues based on 

either side of the Atlantic to get to know each other. “It was a 

very productive time for all of us. It’s amazing how much we 

can still learn from each other. The team spirit also strength-

ened our commitment to the project,” observed Lizeth Deme-

trio, a product engineer at EKMX, while David Rodriguez 

(Technical Manager) reports having had a “really good time” 

in Sevelen, where he particularly enjoyed the opportunity to 

meet his colleagues from Europe.

After Mexico, ElringKlinger plans to roll out produc-

tion of its ElroCoustic™ systems to Thale (Germany) and  

Kecskemét-Kádafalva (Hungary).
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Perfect teamwork (from left)

EKMX General Manager Salvador Cervantes,  

David Rodriguez (Technical Manager),  

Lizeth Demetrio (Product Engineer),  

Hector Ledezma (Tools and Production),  

Gabriel Diaz (Production Manager).

ElringKlinger has invested EUR 2.5 million in a new milling 

machine for manufacturing injection molding tools. It is 25 

meters long, 6 meters high and 10 meters wide – and weighs 

100 tons. The dimensions speak for themselves. It took eight 

weeks just to create the foundations for this gigantic piece of 

equipment. Installation of the system began in January 2014, 

and commissioning followed in April. After a four-month test 

period, the milling machine is now running at Hummel-Formen 

in Lenningen. Five employees are able to operate the machine 

on a two-shift cycle, which gives them plenty of flexibility.

“What makes this machine special are the three different 

processing heads,” says an enthusiastic Head of Department 

Michael Holl. “It has the ideal milling head for any process-

ing step, from rough machining of raw materials weighing as 

much as 50 tons each through to the finest finishing task, such 

as five-axis milling of the eventual 3-D tool contour.” Its maxi-

mum spindle speed of 22,000 revs per minute means up to 20 

tons of shavings are created in the process.

The system has two processing areas: a 5 x 2.5 meter, 

fixed machining table capable of handling nearly 200 tons at a 

time, and a second processing area opposite it with a movable 

rotary table that can cope with loads of up to 25 tons. A newly 

developed machine safety concept makes it possible to both 

    Hummel-Formen milling machine sets new benchmark    

 New centerpiece of  
 tool production unit 

prepare and machine material in each processing area at the 

same time, which helps maximize the operating time of the 

machinery.

The machine is used primarily to manufacture large 

components such as HFH tools, each weighing around 32 

tons. “HFH” stands for “hydroformed hybrid” and refers to 

structural components (such as cockpit cross-car beams) made 

out of a combination of plastic and metal. These lightweight 

hybrid parts are now being produced at two ElringKlinger 

locations. In addition, the Daimler plants in Hamburg and other 

customers in Europe are being supplied with this innovative 

tool technology from Lenningen.

Plant Manager Eugen Kübler can think of another fit-

ting meaning for the abbreviation “HFH”: “Hummel-formed 

Hybrids”. “We at Hummel-Formen are proud to have such a 

modern piece of machinery at our production site, which is 

helping us make a valuable contribution to the worldwide suc-

cess of ElringKlinger AG”. It replaces three milling machines, 

works faster, is extremely resilient and is easily controlled by a 

state-of-the-art CAM programming tool.

TECHNOLOGY
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In both cases, the first day of the seminars was rounded off in 

culinary style: while the first group spent the evening enjoying 

barbecued specialities, the other guests indulged in their own 

cooking lessons.

Satisfied participants
After the events, we carried out a survey to determine how 

they had been perceived by our visitors. The overwhelmingly 

positive responses prompted us to schedule another Train the 

Trainer event for later this year: we will now be welcoming a 

major Eastern European client this November, with more events 

planned for 2016. (Katrin Meszaros)

“Train the Trainer” was the slogan behind a pair of two-day 

events that took place this March and April at Plant 2 in Det-

tingen/Erms. Some 30 participants from various countries 

took part, with the group mainly comprising clients, engine 

reconditioners and representatives. The event, which encour-

aged the exchange of experiences and focused on high-end 

expertise in gaskets, was headed by Mario Rauch, a technical 

trainer from ElringKlinger’s Aftermarket division. Both groups 

played active parts in the event, contributing various examples, 

insights and problems from their particular markets. On a tour 

of production facilities, the attendees – who had travelled to 

Dettingen/Erms from all corners of Europe – declared them-

selves impressed by our lightweight plastic components.

Work before pleasure

By day the emphasis was on  

expertise in sealing technology …

… in the evening the focus switched to culinary delights,  

with a barbecue and cooking lessons.
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Components for fuel cells and fuel cell stacks have been part of our product 
portfolio for some time now, and our 75 percent takeover of new enerday 
GmbH is more than proof that ElringKlinger sees great potential in this 
field . Dr . Jürgen Kraft and his team specialize in polymer electrolyte mem-
brane (PEM) fuel cells . He and his team have filed a patent application for 
their invention, which improves gas distribution within fuel cells, or as the 
experts say, ensures flow-field optimization .

A proton exchange membrane – also known as a polymer electrolyte mem-

brane or PEM –fuel cell is made up of an alternating stack of membrane 

electrode units and bipolar plates. The latter serve to provide the electrical 

contact point for the electrodes and the electrical connection to adjacent fuel 

cells, as well as separate the various media – hydrogen, reactive air and cool-

ing agents – within the fuel cell stack. They have a flow structure of channels 

and bridges or so-called flow field, which ensures an even dispersal of gases 

to the reactive zones. “The aim is to distribute the gas as evenly as possible 

over the active surface and effectively divert water as the reactive product, 

plus any residual gas,” says Dr. Jürgen Kraft. After conducting various ana-

lytical tests, he and his team discovered there was room for improvement in 

the degree of gas distribution within the conventional flow-field structures 

of fuel cells. They found the solution lay in creating channels nested within 

each other to form a very distinct meandering pattern. “Unlike a straight 

channel or conventional meandering structure, this pattern allows for much 

better distribution of the media. The flow of gas over the bridges between two 

channels can thus be utilized in a targeted manner,” explains Dr. Jürgen Kraft. 

Another distinguishing feature is that this meandering flow field has 

countless diversions and outgoing bridges. Since the media have to be trans-

ported below the bridges as efficiently as possible, narrow gauge bridges and 

relatively deep channels are required. However, these patterns are particu-

larly hard to replicate in the stamping process of the metallic bipolar plate, 

since the material – typically 0.075 to 0.1 millimeter gauge, 1.4404-type 

stainless steel – is particularly prone to tearing in areas that have undergone 

extensive shaping. In order to produce industrial-strength flow-field designs, 

extensive preliminary tests were conducted in close consultation with the 

toolmaking team to see which dimensions could be manufactured, before 

new, patent-worthy solutions were devised.

This technology is currently performing very well in stacks with gra-

phite bipolar plates in the industrial trucks of DB Schenker at Linz Airport and 

at the BMW factory in Leipzig, as part of a very successful field trial. Since 

last year, metallic bipolar plates with the aforementioned flow-field patterns 

have been successfully tested by both ElringKlinger and some of our cus-

tomers. They will soon be used in a fuel cell system for work machinery like 

forklifts and compact device carriers.

Unique 
meandering pattern

Functional bipolar plate design

Series: Patented Solutions

The bipolar plates invented by Kraft and 

his team are being used in ElringKlinger 

PEM fuel stacks (Design NM-5).
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Volvo and ElringKlinger – 
a strong partnership

The secret is out: last year our Swedish client, the Volvo Car 

Corporation (VCC), launched the second-generation XC90 on 

the market. Before it was introduced there was a great deal of 

secrecy surrounding this car.  It was impossible to find either 

information or images of the new luxury SUV on the internet. The 

official unveiling ceremony on August 29, 2014, in Stockholm’s  

museum island welcomed 300 exclusive international guests 

from around the world, including Oliver Hofmann, Direc-

tor Sales Global Account Ford and VCC, Geely, and Peter  

Schweizer, Sales Director Europe.

Alain Visser, Senior Vice President Sales, Marketing and 

Customer Service at VCC, introduced the seven-seater, which 

is aimed at the family and recreational market, in more detail: 

it has new engines, a new operating system and lots of driver 

Volvo unveils new flagship XC90 – 

ElringKlinger supplies gaskets and shielding systems

assistance systems. As for the powertrain, the Volvo XC90 

now only relies on turbocharged four-cylinder engines. These 

were presented in impressive fashion by Michael Fleiss, Vice  

President Powertrain at VCC, and will be offered as diesel, pet-

rol or hybrid engines with a capacity of between 190 and 400 HP  

depending on the model. In addition, there are some world 

firsts, especially in respect of safety features. The Swedish car 

maker has declared the ambitious goal of having “crash-free 

cars” by 2020.  An initial major step in the right direction is the 

new emergency braking system, which automatically brakes at 

intersections if the driver is at risk of steering into oncoming 

traffic when turning. Moreover, the XC90 can also “follow” the 

car in front at speeds of up to 50 km/h and will automatically 

accelerate, brake and even steer. Within 47 hours all cars from 

the “First Edition” (1,927 cars) were sold out.

ElringKlinger is benefiting from this success, as we are 

supplying cylinder-head gaskets, mica gaskets and shielding 

systems for all engine variants. Volvo is planning to produce 

800,000 cars by 2020, and that means the same volume of our 

products will be required. Until now they have been produced 

at our German facilities in Runkel (cylinder-head gasket) and 

Gelting (mica ring) and in Sevelen, Switzerland (Shielding sys-

tems). In future we will also be manufacturing cylinder-head 

and mica gaskets at the ElringKlinger plant in Changchun. 

“Our partnership in this field will continue to grow well into 

the future,” says Oliver Hofmann. “For another engine devel-

opment – Volvo is going to add a new premium three-cylinder 

petrol engine in lightweight design to its range – we will be the 

series supplier for no fewer than three product groups from 

2016 onwards. ElringKlinger will supply the cylinder-head 

gasket, two specialty gaskets, oil separation modules and 

engine front covers,” says Hofmann.  These parts will also be 

produced in Changchun as well as in Suzhou. The new engines 

complement the innovative drive-E engine family and will also 

be supplied to Volvo parent company Geely. Volvo is therefore 

systematically pursuing its downsizing strategy – a successful 

combination of performance and efficiency with ElringKlinger 

technology inside.

ElringKlinger sales executives Peter Schweizer (left) and Oliver 

Hofmann (right) celebrate the successful market launch of the XC90 

along with Michael Fleiss, Vice President Powertrain at VCC.

ElringKlinger is supplying the cylinder-head gasket, mica gasket, 

oil separation module and engine front cover in plastic for Volvo’s 

new 3-cylinder engine generation.
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Stefan Dwenger, Team Leader Advance Engineering 

with Nils Möller, VCC Director Engine Development and 

Oliver Hofmann, Director Sales Global Account Ford and 

VCC, Geely (from left).

Team ElringKlinger 
Steffen Authaler (left) and Oliver Hofmann.

The “TechDay” in Gothenburg on March 4-5, 2015, gave us 

the opportunity to discuss new approaches to collaboration. 

On the first day we presented our range of products and ser-

vices to Volvo’s procurement managers, while on the follow-

ing day we held a presentation at the Development Center of 

our Swedish partner. Our customer was particularly interested 

in the new weight-saving ElringKlinger engine mounts and 

structural components for bodywork and chassis, our exper-

tise in fresh air ducting and our intake air manifolds made of 

plastic. Apart from the low weight, other advantages of these 

innovations are the good shape and dimensional accuracy and 

improved thermal insulation. Both days were well attended and 

included the participation of some representatives of Volvo’s  

top management. 

The world’s largest half-marathon is also held annually in 

Sweden. As well as a large number of Volvo staff (from the 

Truck and Car divisions), some runners from ElringKlinger and 

employees of our Scandinavian sales partner KGK once again 

took part in the “GöteborgsVarvet” on May 23, 2015. Swedish 

ElringKlinger residents Matthias Gunnarsson (Volvo Truck) 

Johan Lundqvist (VCC) and Patrik Nilsson (Business Area Man-

ager OE Gothenburg) and Germans Steffen Authaler and Oliver 

Hofmann took less than two hours to complete the 21 kilometer  

route against a backdrop of breathtaking scenery. 

“TechDay” in Gothenburg and runners in 

the “GöteborgsVarvet” half-marathon 
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In the early hours of Thursday April 30, 2015, a cow that 

had escaped from a nearby Dettingen farm brought danger 

to the ElringKlinger premises. With the help of firefighters, 

it was eventually captured and returned to its stable. The 

whole episode was documented by our security staff …

Escaped calf keeps ElringKlinger  
security guards and Dettingen/Erms  
emercency forces busy

PEOPLE
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  Help the cow 
find its way back 
 to the barn!

For kids

PEOPLE
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40-mile cycling route
in aid of year-round air ambulance

Cycling for a good cause in the UK 

EKGB itself went one better, doubling the donation total to 

£1,100. “Non-profit organizations in the region are important 

to us,” stressed General Manager Ian Malcolm. Sean McCready 

was impressed by the level of commitment and also extended 

thanks to his family, friends and colleagues for their superb 

support before and during the ride.

The total money raised of £1,100 (EUR 1,428) will be 

earmarked for maintenance of the three GNAA helicopters; 

every year roughly £4 million is needed to keep the rescue 

fleet airborne.

Every year, around a thousand emergency calls are placed to 

the Great North Air Ambulance (GNAA); in the shortest possi-

ble time, a GNAA helicopter is capable of reaching an accident 

site to render the necessary medical treatment. For mountain 

bikers injured in inaccessible hilly regions in particular, res-

cue by air is often the only means of assistance. No wonder 

those taking part in the Hamsterly Beast Bike Ride were so 

determined to support the rescue team based in the north of 

England, which depends on donations for its funding.

The Hamsterly Beast cycling tour offers a range of dis-

tances suited to entrants of all ages, from a family-friendly fun 

course to a demanding 40-mile route for experienced riders. 

The latter course of 64-plus kilometers was completed by 

Sean McCready, trainee at ElringKlinger (Great Britain) Ltd. 

(EKGB), and his brother in just over six hours as the pair raised 

£550. “That was a great experience. It definitely wasn’t easy, 

so it gave me a real sense of personal achievement,” said Sean 

McCready. “I would urge anyone to challenge themselves in 

the same way.”

In the spring of 2015, ElringKlinger employee Sean McCready took part in the Hamsterly Beast Bike Ride in support of the 
Great North Air Ambulance campaign . Ian Malcolm, General Manager of our British subsidiary, duly doubled the donation 
to £1,100 .

EKGB trainee Sean McCready’s 40-mile effort for a good cause. 



36

PEOPLE

fit 

Experts showed how to make working life  

healthier in a series of workshops. 

Employees responded positively to the first Health Day.

On June 23, 2015, staff at the Bietigheim-Bissingen headquarters of ElringKlinger Kunst-

stofftechnik GmbH (EKT) temporarily swapped their usual workstations for one of several 

health zones. To mark the company’s first Health Day, health insurers, a fitness studio, a 

caterer and the trade association presented a wide range of informative attractions: from 

intraocular pressure and skin thickness testing to balance training, skill exercises with alco-

hol impairment goggles and a smoothie bar, the emphasis was firmly on health and well-be-

ing. Experts were on hand to discuss the results of various check-ups on the spot, and to offer 

advice on active, healthy living.

It was not only staff on the early and late shifts who benefited from the inaugural 

Health Day; boxes containing cereal bars, apples and bread rolls were also prepared 

and distributed to those on the night shift. Employees responded positively to the vari-

ous initiatives, with General Managers Stefan Schmid and Raik Lüder agreeing: “All the 

campaigns were effectively aimed at our staff members. Given that active healthcare is 

so important to employees and employers alike, we are delighted that the event was such 

a success.”

24-hour focus  
on health

Tips for healthy living

At the same time, staff at Plant 2 in Dettingen/Erms were invited to undergo health 

checks as promotional stands and an ergonomics workshop attracted the crowds. Useful 

tips on following an active lifestyle and ergonomic posture when sitting in front of a 

screen ensured staff went back to work with renewed energy. 

The event is set to become a regular fixture as part of the general health and fit-

ness drive – so when the next Health Day comes around, staff will be able to check for 

instance how their metabolism or body fat percentage is developing.

More exercise 
Dettingen Health Day 2015
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Strawberry and melon soup

The basic ingredients

With around 32 kilocalories per 100 

grams,  strawberries  are good 

for slimming; they also have a 

high fiber content to aid digestion. 

Strawberries are rich in vitamins: 

in particular they contain a huge 

amount of vitamin C (more than 

lemons and oranges).

As the name suggests, 

 watermelons  mainly comprise 

water. Although water actually 

makes up around 95 percent of 

their content, the fruit fibers also 

contain ample A and C vitamins. 

Watermelons have a significant 

iron content and low sodium level, 

which, together with the high 

water content, serves to clean and 

remove excess water from the kid-

neys. Melon seeds should not be 

neglected either as they contain 

numerous vitamins, minerals, fat 

and protein.

 Limes  contain various minerals, 

including potassium, calcium and 

phosphorous. Potassium, for exam-

ple, is important for the correct 

functioning of the heart and mus-

cles; calcium is needed for healthy, 

strong bones. Limes also contain 

vitamin C. 

Fully peel the watermelon, remove seeds and 

cut melon into large pieces. Wash and halve the 

strawberries. Chill melon and strawberries for at 

least three hours. Wash the lime in hot water, dry 

and finely grate a teaspoon of rind. Squeeze the 

lime juice. Blend the melon, strawberries, lime 

rind and sugar in a mixer. Next, season with two 

tablespoons of lime juice. Garnish the soup with 

two strawberry halves and the crushed sesame 

brittle.

Serves four

¼ watermelon (approx. 850 g)

250 g strawberries

1 organic lime

30 g sugar

20 g crushed sesame brittle

24-hour focus  
on health
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CELEBRATIONS
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Traditionally, the new year celebrations are the most important 

annual event in China, the time when lucky charms and ban-

ners adorn doors and windows as people mark the occasion 

with family and friends. The new year was also welcomed by 

employees at the ElringKlinger sites in Suzhou and Changchun.  

In fact, the party started a couple of weeks before the official 

celebrations: this was because many staff members need to 

visit their families for the festivities, which involves a very long 

trip in many cases.

All employees attending the event in Suzhou enjoyed 

a rich and varied program of entertainment that included a 

delicious buffet, musical performances and spectacular dance 

shows. As General Manager Humphrey Chen, emphasized:

“Celebrating the new year with  
my team is important to me . I was 
pleased to see how positively the  

festivities were received – everyone  
had a great time!”

In Changchun, the location of ElringKlinger’s second plant in 

China, the new year was celebrated on January 17. The event 

was attended by around 730 staff members. The celebrations 

were accompanied by a rich program of entertainment and a 

tombola. General Manager Dr. Peter Lindner provided a posi-

tive outlook for the future of the site, but also referred to chal-

lenges ahead: “Success doesn’t happen overnight. We have to 

work for it every day.”

In China, the change of year is determined by the Chinese 

lunar calendar. It is the most important holiday in Asia. The 

start of the festival always coincides with a new moon falling 

between January 21 and February 21, but preparations begin 

well in advance of that: houses are cleaned to make way for 

fresh luck, and doors and windows are adorned with lucky 

banners.

People mark the occasion with their whole families at 

the homes of parents or grandparents, which explains the 

world’s largest annual migration of people in the run-up to 

the new year festivities. No expense or effort is spared to get 

home to one’s family.

The big family celebration, which lasts for more than a 

week, is ushered in with loud and colorful firework displays 

aimed at driving away Xi, a mythical beast feared by many. 

Celebrations conclude with the lantern festival, which tradi-

tionally takes place on the 15th day of the new year.

Chinese New Year

PEOPLE
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For the young members of the “Plant-for-the-Planet” initiative, it’s time to stop talking and 

start planting. By 2020, they hope to plant a trillion trees as one way of helping to prevent 

climate change. On January 31, 2015, ElringKlinger’s CEO Dr. Stefan Wolf met 18-year-old 

Felix Finkbeiner, who launched the initiative back in 2007 when he was just nine. 

 Stop talking .  
 Start planting . 

For Dr. Wolf there is no contradiction between sustainability 

and business success. On the contrary, he sees the challenge 

of achieving both as an incentive: “At ElringKlinger, we have 

made it our mission to help protect the climate, and we have 

the technical resources to achieve a lot more.” In principle, 

the CEO firmly believes that we can reduce our CO2 emissions 

by 75 percent: “In the European automotive industry, we have 

shown over the last ten years just how much technology can 

advance. Now we need to transfer that experience to other 

industries.” He is particularly impressed by the efforts of Felix 

and his friends: “They are helping to shape the future of our 

world. It may be a slightly longer-term approach, but we can 

reach our goal together.”

Now 18 years old, Felix Finkbeiner set up the  

“Plant-for-the-Planet” initiative when he was just nine.   

40

PEOPLE
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“Plant-for-the-Planet” – a success story

It all began in 2007 when Felix, then at primary school, was 

preparing a presentation. He came across a Kenyan environ-

mental activist and Nobel Prize winner Wangari Muta Maathai 

(1940-2011) and her tree-planting campaign. The nine-year-

old was immediately convinced that he could do the same, 

especially if he could persuade lots of others to help – if each 

country’s children could plant a million trees, for example. 

That would help to stop or at least delay the onset of global 

warming, he calculated. After all, each tree takes around ten 

kilograms of carbon dioxide out of the atmosphere every year.

“Plant-for-the-Planet” was set up and the first tree plan-

ted in the same year. Over the next few years, the schoolboy’s 

initiative grew to become a global movement. In 2009 the 

“Stop talking. Start planting” campaign was launched with high- 

profile backing from Harrison Ford and Prince Albert of 

Monaco. Felix put forward his idea at environmental and climate  

events. He even addressed the EU Parliament and the United 

Nations. Not long after, on August 4, 2010, children in Germany 

planted the millionth tree on the Petersberg near Bonn.

Over 100,000 children all over the world are now 

involved in “Plant-for-the-Planet”. 34,000 of them are climate 

justice ambassadors – children who pass on their knowledge 

to others at regularly held “academies”. The aim is to plant a 

trillion trees worldwide by 2020 and recruit at least a million 

children as ambassadors. Their vision for 2050 is for human-

kind to generate 100 percent of its energy needs from renew-

able sources.

Further information about “Plant-for-the-Planet” can be 

found on the internet at http://www.plant-for-the-planet.org/en  

or on Facebook at www.facebook.com/plantfortheplanet.
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In hot summer temperatures of 34 degrees, a total of 53 runners 

from ElringKlinger Kunststofftechnik GmbH (EKT) lined up for the 

sixth Bietigheim BZ-Company run on July 16, 2015. Even in its 

first appearance, the company claimed a number of successes: 

EKT was the second biggest team with 53 entrants and finished 

eighth in the overall rankings from a total of 37 teams that took 

part. Mehmet Önder and Jutta Zürn were the fastest finishers for 

EKT. However, the emphasis was less on delivering an outstand-

ing performance than taking part, completing the 6.25 kilometer 

course together and strengthening team spirit in the process.

Sizzling run 

Sightseeing, sport and fun

The Bietigheim BZ-Company run

ElringKlinger India

The great outdoors beckoned for our Indian colleagues, who 

all traveled to Pune to visit the hilltop Hadshi Temple and the 

Mulshi Dam, the largest dam on the River Mula. The region, 

which is known for its unspoiled nature and idyllic setting, is 

the perfect place to recover after a stressful week at work.

Indians have been avid cricket fans for many decades. 

So it was no surprise that staff at ElringKlinger’s Indian plant 

in Ranjangaon were delighted when an in-house cricket match 

was organized. However, it was not all about putting sporting 

skills to the test – strengthening team spirit and the bonds 

between colleagues was even more important.

Out of the office, off into the great outdoors
The ElringKlinger India team.

Cricket
Fundamentally, the sport is similar to baseball. Although it 

pitches one team against another, each phase of the game is 

primarily a duel between one bowler and one batsman. The 

latter must try to hit the ball that is bowled to him far enough 

to be able to run easily to the wicket (a wooden construction 

made from three vertical stumps balancing two bails) at the 

other end. If the opposing team gathers up the ball and uses 

it to break his wicket before he has reached the other end, 

he is “out” and another player from his team takes his place. 
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Every 16 minutes, somebody in Germany faces the devas-

tating diagnosis of leukemia. Many of those patients will be 

children and young people whose only chance of a cure is to 

find a stem cell donor. To help in the fight against leukemia, 

ElringKlinger AG teamed up with the DKMS (the German bone 

marrow donor program) to carry out a registration campaign 

in Dettingen/Erms on April 9, 2015. “Only a third of patients 

are able to find a suitable donor in their families. The major-

ity need an unrelated donor,” explained Vanessa Kruse of the 

DKMS in her presentation. However, the likelihood of finding 

a suitable donor outside of one’s family group is low: in some 

cases, it can prove impossible to find the right match even 

among millions of people.

After the presentation and the Q&A session that fol-

lowed, many trainees came forward to register. Members 

of the training staff also completed the relevant forms and 

underwent buccal swabs. “ElringKlinger is conscious of its 

responsibilities to society, so for me registering was a matter 

of course,” said Giuseppe Vernaci, Technical Training Man-

ager at ElringKlinger’s head office.

Presentation  . . .  
followed by registration

Bone marrow donor organization campaigns at ElringKlinger training workshop

About the DKMS
Based in Tübingen, the DKMS – the German bone mar-

row donor program – is a non-profit organization that aims 

to improve the survival chances of leukemia sufferers and 

patients with other life-threatening conditions of the hema-

topoietic system by arranging bone marrow donations. As of 

September 2014, the file of potential bone marrow and stem 

cell donors worldwide included around 5 million people, of 

whom more than 3.7 million were living in Germany.

Trainees complete the DKMS registration papers.

Two cotton buds are used to take buccal swabs.
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Paddle tennis originated in Mexico. It is a dynamic and active 

racquet sport that combines elements of tennis and squash 

in a new format. In paddle tennis, however, the focus is not 

so much on strength and speed but on teamwork, fitness and 

tactical skills.

The game is always played in doubles on a rectangular 

court (20 x 10 meters). The glass walls and wire mesh fencing 

that surround the court can be included in the play. 

This is one of the reasons people like padel tennis so 

much, as it permits longer and more varied rallies and makes 

it easier for beginners to start playing.

10 m 20 m

Paddle tennis is still a niche sport in most countries. If you 

believe the experts, though, this combination of tennis and 

squash is set to blaze a trail all over the world. It is already 

widely played in South America and the Iberian Peninsula  

and has a huge following. All the more reason to stage 

ElringKlinger’s first-ever in-house paddle tournament. 

Sixteen employees at ElringKlinger, S.A.U. (EKSA)  

took to the court on May 8, 2015. Cheered on by their col-

leagues, they showed off their racquet skills in a series of 

exciting matches as they strove to claim the first ElringKlinger 

Paddle Cup.

Enric Martorell and Lluc Forcadell delivered a mas-

terly performance to win the 2nd category final. By contrast, 

the result in the 1st category was hard-fought, with Marta 

Bello and Jonatan Montaña finally clinching a win over Anton 

Tobarra and Albert Vilella in a dramatic tie-break. 

The tournament was a great success, and plans are 

already being made for the second EKSA Paddle Cup. Watch 

this space!

ElringKlinger Spain holds first Paddle Cup

Tennis meets Squash

Game, set and  . . . fun!
Competitors in the EKSA Paddle Cup.
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Ana-Maria Nedelcu is in the process of completing an inte-

grated degree program at ElringKlinger. Most of the practical 

phases of her mechanical engineering course are conducted 

at the training workshop or the design, development and pro-

duction units at Dettingen/Erms; the theoretical sections take 

place at Baden-Wuerttemberg Cooperative State University, 

Horb am Neckar. As soon as her lectures or other activities are 

finished for the day, however, she turns her full attention to 

serves, volleys and drop shots.

Tennis is this native Romanian’s great passion, and 

Ana-Maria ranks as a top-division player for Reutlingen tennis 

club. Having entered numerous league competitions over the 

years with her teammates, she has forged a number of genuine 

friendships, while also making a name for herself as a singles 

player. In 2008, she was ranked 980th by the International 

Tennis Federation (ITF), confirming her as one of the top thou- 

Advantage Nedelcu!

Perfect touch
The drop shot is one of the hardest shots in tennis.

sand players in the world. Ana-Maria Nedelcu is now 

enjoying another good year, finishing runner-up in the 

ladies’ singles at the 2015 Baden-Wuerttemberg champi-

onships and winning the doubles title alongside her part-

ner Ellen Linsenbolz.

Despite all her triumphs, she remains focused on 

her integrated degree course, which she will complete 

this fall with the submission of her Bachelor dissertation. 

move wishes her every success, both with her finals and 

on the tennis court.

PEOPLE
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The ball is round and in the end the Elastomer Technology/Modules division always wins. 

Soccer tournament 2015

Competition …

& fair play.

Successful defense of title  
For the second time in a row the Elastomer 

Technology Plant 2 team lifted the cup.

fun …
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In total, 15 teams from various  

business units competed against each other.
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Listen up! Eduardo Amos (37), Matheus Silva (30) and Douglas 

Dilio (34) are not just colleagues at ElringKlinger do Brasil Ltda.  

(EKB) – they are also hardcore rockers through and through, pur- 

veyors of hard rock, jazz-tinged prog rock, ear-splitting heavy 

metal and punk-flavored grunge. Together they are the Rock  

Climbers, the band that started at an employee event in 2010. That  

was the first time the three Brazilians came together to play for  

their colleagues on bass, drums and electric guitar. What began  

as an impromptu combo soon turned into something more as the  

trio started rehearsing regularly and honing their sound and rep- 

ertoire in studios.

Since then, the band has covered all the national and 

international classics of the rock scene. “For us, music is much 

more than a hobby. Rock is our passion, our reason for being, 

something therapeutic,” says singer and guitarist Matheus 

Silva. “To me, making music together is the perfect end to 

the day.”

Now the group is looking for a new bass player: sales 

manager Douglas Dilio has given up his job at EKB to accept a 

new position with ElringKlinger’s French subsidiary.

Scaling the heights  
of rock music

The Rock Climbers 

Making some noise on the weekend (from left) 

Application Engineer Eduardo Amos, Production Engineer Matheus Silva 

and Douglas Dilio, Sales Manager at EKB, are raucous rockers.

PEOPLE
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Billion euros is the total market capitalization of ElringKlinger’s stock.  

It expresses the total value of all exchange-listed shares of a stock corpo-

ration and is calculated by multiplying a company’s shares outstanding  

by the current market price of one share. 

1 .54

The list of ElringKlinger suppliers  

is long. It includes the names of  

some 850 approved partners. 

85
0

The foundations of the new milling machine 

in Lenningen weigh 853,676 kilograms. This 

includes approx. 18.7 tons of steel.kg

February 8, 2016, marks the beginning  

of the next Chinese New Year celebrations. 

Perhaps our colleagues in Suzhou and 

Changchun will seize the opportunity and 

organize another impressive staff party?!

People visited the ElringKlinger website  

in July 2015. 
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