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Editorial

An eventful year has drawn to a close. For us, 
2012 was another year of achievement: we 
can look back on the performance of the  
ElringKlinger Group with satisfaction.

I would like to join my Management Board 
colleagues Theo Becker and Karl Schmauder in 
extending heartfelt thanks to all our employees 
for the commitment shown in pursuing the tar-
gets we set.

The year 2012 was one of innovation and 
change: the large-sized plastic oil pans pro-
duced by the new injection-molding machine at  
“Werk 2” in Dettingen/Erms were presented 
at the IAA Commercial Vehicles trade show in 
Hanover for the first time. The company made 
its debut at this event together with the sub-
sidiary Hug Engineering AG, which supple-
ments the commercial vehicles business of the  
ElringKlinger Group with innovative exhaust 
aftertreatment and diesel particulate filter sys-
tems.

The incorporation of companies acquired 
in 2011 and 2012 is continuing apace; the links 
that bind our Group becoming ever tighter as 
active exchange and networking across the 
ElringKlinger family becomes increasingly 
important. This trend is evident from events such 
as the IT Summit in Dettingen/Erms, the Devel-
opers’ Conference in Geretsried-Gelting, the 
International Quality Management Meeting and, 
of course, our traditional Management Meeting 
that took place in November in Dettingen/Erms. 
The summer festival to mark completion of 
“Werk 2” in July 2012 provided a fresh opportu-
nity to experience the special corporate culture 
of ElringKlinger.

Alongside the truck business, which received 
a major boost from the opening of “Werk 2”, 
our Non-Automotive division is rapidly gaining 
in importance. In the medium term, we plan to 
expand the revenue share of our Non-Automotive 
division to 25 percent. This is clearly an ambi-
tious target, but we are well placed to achieve 
it with many promising projects in the pipeline.
        provides a brief overview of the ideas cur-
rently on the drawing board.

Of course you, our staff members, also 
enjoyed an exciting and activity-packed year. We 
are always looking to report on these happenings, 
and as ever, you are cordially invited to contrib-
ute topics for the next issue – the            editorial 
team is looking forward to receiving your ideas. 
With the Chinese market becoming ever more 
important to our company, and given the fact 
that our workforce in China is approaching the 
900 mark, move will also be published in Chinese 
from now on.

The forecasts for economic development 
remain somewhat subdued, but we are looking 
ahead to 2013 with confidence. The new growth 
targets we have defined are ambitious once again: 
your unswerving commitment to the success of 
our company in the future is therefore critical. By 
continuing to achieve faster than average, profit-
able growth, we will steer the ElringKlinger Group 
safely through these economically turbulent 
times.

My Management Board colleagues and I 
offer you our warmest wishes for a happy and 
prosperous 2013.
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GROUP

Introducing our team 
of managers

Management Meeting 2012

1 2 3 4 5 6 7 8

Continuing its growth on a global scale, the ElringKlinger 
Group is now represented at 41 locations in 19 countries. In 
recent years, it has created new divisions such as the Bat-
tery Technology and E-Mobility division, acquired companies 
and built new plants. In parallel with this growth, the num-
ber of managing directors and management staff has also 
risen worldwide. All the ranks of management convened on  

November 5 and 6 in Dettingen/Erms for the annual Manage-
ment Meeting. Together with the Management Board, they 
discussed the current situation and the strategic direction of 
the company. A total of 68 attendees were there to pose for the 
group photo in 2012. The perfect opportunity for          to put 
names – and positions – to faces.
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GROUP

9

7.

10 11 12 13 14 15 16

1 Boris Wuthnow, Sales Manager overseas, aftermarket division

2 Bruno Malinek, General Manager ElringKlinger Abschirmtechnik (Schweiz) AG
3 Salvador Cervantes, General Manager ElringKlinger México, S.A. de C.V.
4 Jörg Kosteyn, General Manager ElringKlinger USA, Inc.
5 Monika Ebner-Tiltscher, Head of Group Controlling
6 Thomas Jessulat, Head of Finance and Affiliated Companies
7 Karl Schmauder, Member of the Management Board
8 Dr. Stefan Wolf, Chairman/CEO of the Management Board
9 Theo Becker, Member of the Management Board
10 Reiner Drews, Head of Specialty Gaskets division
11 Armin Diez, Head of Cylinder-Head Gaskets division and   

Head of Battery Technology and E-Mobility division
12 Peter Müller, Head of HR Germany
13 Frank Schaible, Head of R&D, Cylinder-Head Gaskets division
14 Beate Zika-Beyerlein, Head of R&D and Prototyping,  

Shielding Technology division
15 Otto Niestreu, Sales Director worldwide, Shielding Technology division
16 Marcus Raimann, Manager Key Account Automotive Suppliers
17 Marc Englert, Affiliated Companies Controlling
18 Jürgen Weingärtner, Head of Technical Service
19 Heinz-Peter Rosing, Head of Quality and Environmental Management
20 Dr. Volker Wiedenhöft, Plant Manager Runkel
21 Hans-Günther Eckert, General Manager ElringKlinger do Brasil Ltda.
22 Andreas Werner, Manager Global Key Account VW-Group
23 Oliver Hofmann, Manager Global Key Account Ford
24 Hans-Dieter Schwarz, Head of Aftermarket division
25 Tae-Kon Kim, General Manager ElringKlinger Korea Co., Ltd.
26 Bo Sun, General Manager ElringKlinger Engineered Plastics (Qingdao)  

Commercial Co., Ltd.
27 Harald Stauber, Plant Manager Thale
28 Philippe Grasser, General Manager ElringKlinger Meillor SAS
29 Humphrey Chen, General Manager ElringKlinger China, Ltd.
30 Andreas Brändle, Head of Corporate Communications
31 Yavuz Günaydin, General Manager ElringKlinger TR Otomotiv  

Sanayi ve Ticaret A.!.
32 Eugen Kübler, Plant Manager Hummel-Formen GmbH and Hummel-Formen  

Kunststofftechnik GmbH
33 Michael Rücker, General Manager HURO Supermold S.R.L. and   

HURO Invest S.R.L.
34 Mark Fellmann, General Manager Hug Engineering AG
35 Ian Malcolm, General Manager ElringKlinger (Great Britain) Ltd.
36 Stephan Haas, Head of Investor Relations

37 Adrian Blessing, Sales Manager Italy, Aftermarket division
38 Dr. Uwe Maier, Head of Fuel Cell Development
39 Mario Basora, General Manager ElringKlinger, S.A.U.
40 Peter Schweizer, Sales Director Europe
41 Raita Otomo, General Manager ElringKlinger Marusan Corporation
42 Michael Eblenkamp, General Manager ElringKlinger North America, Inc.
43 Arthur Lebsack, Head of Affiliated Companies
44 Felix Lang, Head of Sales France and Manager Global Key Account   

Renault-Nissan/PSA
45 Jens Gräßler, Sales Manager Eastern and Southern Europe,  

Aftermarket division
46 Raik Lüder, General Manager ElringKlinger Kunststofftechnik GmbH
47 Joachim Götz, Sales Manager Overseas, Aftermarket division
48 Günther Fermenta, Sales Director APO
49 Roland Zentgraf, Plant Manager Langenzenn
50 Reinhard Müller, Head of Elastomer Technology/Modules division
51 Jan Groshert, Head of R&D, Battery Technology and E-Mobility division
52 Steffen Authaler, Manager Global Key Account Trucks
53 Klaus Bendl, Head of R&D, Elastomer Technology/Modules division
54 Dr. Peter Lindner, General Manager Changchun ElringKlinger Ltd. 
55 Klaus Jakobus, Sales Manager Overseas, Aftermarket division
56 Stefan Schötz, Head of Material Management
57 Dr. Christof Dietborn, Head of Group HR department and  

Head of Group Legal Affairs
58 Arnd Huesmann, General Manager Elring Gaskets (Pty) Ltd.
59 Dieter Pfeil, Sales Manager Western Europe, Aftermarket division
60 Stefan Schmid, General Manager ElringKlinger Kunststofftechnik GmbH
61 Giovanni Carugati, General Manager Oigra-Meillor s.r.l.
62 Adam Seipl, General Manager ElringKlinger Canada, Inc.
63 Gunther Wolf, Sales Manager Eastern Europe, Aftermarket division
64 Harald Ohnesorg, Head of IT
65 Gernot Eichbaum, Head of Sales ElringKlinger Abschirmtechnik (Schweiz) AG
66 Holger Schneider, General Manager ElringKlinger Kunststofftechnik USA 
67 Dr. Gerald Eifler, General Manager ElringKlinger Motortechnik GmbH
68 Dr. Oliver Göb, Head of R&D, Specialty Gaskets division 

Not pictured:

 ƒ Dave Masterman, General Manager Elring Parts Ltd.
 ƒ Thilo Müller, General Manager ElringKlinger Logistic Service GmbH
 ƒ Dr. Madhu Ranjan, General Manager ElringKlinger Automotive Components 

(India) Pvt. Ltd.
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 Group Announcements – People 

ElringKlinger Kunststofftechnik GmbH (EKT) will 
shortly be forming a subsidiary in the United 
States. The new site in Buford will be led by  
Holger Schneider.

He previously held the post of General 
Manager at ElringKlinger Engineered Plastics 
(Qingdao) Commercial Co., Ltd. in China. 

With effect from August 1, 2012, Bo Sun took 
over from Holger Schneider as General Manager 
of ElringKlinger Engineered Plastics (Qingdao) 
Commercial Co., Ltd. (China), a subsidiary of 
ElringKlinger Kunststofftechnik GmbH (EKT). 

Before taking up his new post, Bo Sun 
worked at the Shanghai office of Bavaria’s 
regional business services provider LGA and 
most recently in Shenzhen for VDE (the German 
Association for Electrical, Electronic & Informa-
tion Technologies), where he was responsible for 
sales and marketing.

 Bo 

 Sun 

 Holger 

 Schneider 

Dr. Madhu Ranjan was appointed General Man-
ager of ElringKlinger Automotive Components 
(India) Pvt. Ltd. with effect from November 6, 
2012.

Dr. Madhu Ranjan has many years of 
experience in different areas, ranging from 
research and development through to produc-
tion and quality management. Before joining  
ElringKlinger, he held a senior post at JSW Steel 
Inc., one of the biggest and most modern compa-
nies of the Indian steel industry. 

 Dr. Madhu 

 Ranjan 

Dr. Stefan Wolf is the new chairman of the 
Südwestmetall employers’ federation. The fed-
eration’s Board elected the 51-year-old to the 
post on September 19, 2012. He succeeds  
Dr. Rainer Dulger (48), who after three years’ 
service has been appointed President of Gesamt-
metall, the umbrella organization.

Based in Stuttgart, the Südwestmetall 
employers’ federation is one of the biggest 
industrial employers’ associations in Germany.  
It represents the interests of more than 1,000 
member firms active in the metal and electri-
cal industry of Baden-Wuerttemberg, totaling 
around 480,000 employees.

Dr. Wolf has declared his intention to 
uphold and develop the successful collective bar-
gaining policy of the metal and electrical industry 

in Baden-Wuerttemberg: “The pay settlements of 
the past few years have made companies more 
resistant to crises,” he said following his election 
in Stuttgart. The task now is to define sustainable 
solutions for the fast-changing working and pro-
fessional environment of the modern day, possi-
bly by applying more flexible models to working 
hours and remuneration. “If we can safeguard 
manufacturing jobs in Germany or even create 
new ones, then we will have made a major contri-
bution,” believes Dr. Wolf, who regards securing 
the services of skilled personnel and managing 
demographic change as his biggest challenges. 
“We have to do everything in our power to attract 
more people to jobs in our sector, and especially 
the highly qualified positions.”

 ElringKlinger boss also heads Südwestmetall 
 Change at the top of employers’ federation 
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GROUP

Website relaunched
New look, more services and richer functionality – www.elring.de

The recently revamped Elring website now boasts exciting 
new features, with a fresh look and feel, improved usability 
and greater clarity. Completed in September 2012, it went 
live just in time for the Automechanika trade show for the 
automotive industry. 

The radically overhauled and improved website is still located at 
the same address, but sporting a totally new look with a gray/red 
theme that echoes the corporate design of Elring. It has been de-
signed to provide an exceptionally clear and straightforward 
user experience. 

To enable users to navigate quickly to the information 
they need, we have placed our most important services, such 
as the Elring online catalog, sales partner search engine and 

newsletter registration, directly on the homepage. The use of 
pictograms to portray our product portfolio achieves a clear, 
visual structure, while the product information itself is now 
much more comprehensive. 

Tips from our gasket expert and new videos demonstra-
ting the correct way to fi t spare parts are two more examples of 
how we have improved usability and service for our customers. 
Breaking down the process into the most important steps, the 
installation videos provide a clear guide for qualifi ed mechan-
ics wishing to install a particular part. 

The whole website is now available in not just three but 
eight languages. Wherever you are in the world, just click to 
fi nd out more: www.elring.de. 

Access to the most important services 
straight from the homepage.
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ElringKlinger Mexico is marking 15 years 

in business – and to celebrate the occasion, 

the company built a new production facility

Arriba!
Viva 
Mexico!
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ElringKlinger has maintained a presence in toluca for a decade 

and a half; the production plant has long since come of age. 

today, toluca is a site with one of the strongest growth rates 

in the Group and around 400 employees producing cylinder-

head gaskets, specialty gaskets, plastic housing modules and 

shielding components. 

Fifteen years ago, it all looked very different: the plant 

started out with around 80 members of staff manufacturing 

just two types of cylinder-head gaskets. Now the staff mem-

bers have recorded on a wall chart their memories of the mod-

est beginnings in 1997 and the rapid development of recent 

\HDUV��DV�WKH�¼UPµV���th anniversary approached, they pinned 

up press releases and photos that they had collected over time. 

today, the same site accommodates three industrial buildings 

and a logistics center. 

Such a success story provided ample reason to mark 

the company’s anniversary with a celebration on June 16, 

2012. “We are proud and delighted with the great prog-

ress made by our factory,” said EKMX Managing director  

Salvador Cervantes. in a speech to senior managers, 

staff and the senior union representatives Norma Flores,  

Susano Sanchez and Noe Palma, he emphasized that the con-

siderable personal commitment of the employees on site had 

been central to the sustained growth achieved, while the trust 

shown by customers and the Group management had paved 

the way for success. 

Salvador Cervantes also singled out the original 

staff members at the anniversary celebrations: “We owe a 

debt of thanks to all those who have made a contribution.”  

0U��&HUYDQWHV�ZHQW�RQ�WR�H[SUHVV�KLV�FRQ¼GHQFH�WKDW�WKH�QH[W�

15 years will be equally gratifying. “We will go about our busi-

ness with the same enthusiasm and dedication to this site,” he 

promised.

7KH� RI¼FLDO� VHFWLRQ� RI� WKH� FHOHEUDWLRQV� LQFOXGHG� D�

thanksgiving service and a special lunch for company employ-

ees. the event concluded with dancing and partying into the 

night. (Francisco Suarez)

There were two reasons for ElringKlinger México, S.A. de 

C.V. (EKMX) to celebrate in summer 2012: the new produc-

WLRQ� EXLOGLQJ� RQ� WKH� IDFWRU\� SUHPLVHV� RI¼FLDOO\� RSHQHG� LQ�

July, just two weeks after the staff at Toluca had celebrated 

the 15th anniversary of the Mexican company.

Equipped for the future

EKMX is on course for expansion, and the new production 

building at the toluca site is one visible sign of positive pro-

gress. the extension building, which has a surface area of 

approximately 4,300 square meters, will mainly be used for 

the production of plastic housing modules and elastomer gas-

kets; however EKMX has also created enough space to extend 

the production of cylinder-head and specialty gaskets. 

the new building and the manufacturing systems for-

mally went into operation on July 3, 2012, with ElringKlinger 

CEo dr. Stefan Wolf symbolically cutting a blue ribbon to mark 

WKH� RI¼FLDO� VWDUW� RI� SURGXFWLRQ�� +H� DQG� IHOORZ� 0DQDJHPHQW�

Board member theo Becker were welcomed to the opening 

ceremony by EKMX Managing director Salvador Cervantes. in 

expressing his admiration for the work performed to everyone 

involved, dr. Wolf urged the employees to remain committed 

to their company. the fact that no fewer than two representa-

tives of senior management personally attended the opening 

ZDV�D�PDMRU�KRQRU�DQG�YRWH�RI�FRQ¼GHQFH�IRU�WKH�(.0;�VWDII�

the French author antoine de Saint-Exupéry once said, 

“as for the future, your task is not to foresee it, but to enable 

it.” in Mexico, we took him at his word. (Janeth Zepeda)

Satisfaction at 15 years 

of progress
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Annual report among the best 
in the world

As part of the 2012 “Annual Report Competition” (ARC), 
ElringKlinger won Silver in the category “Non-Traditional 
Annual Report: Automotive Parts”. The jury deemed the con-
tent and design of the ElringKlinger annual report to be both 
original and outstanding.

With participants from more than 60 countries, the ARC 
is one of the largest and best-known competitions for annual 
reports and is hosted annually in New York by the U.S. agency 
MerComm. In 2012, the contest took place for the 26th time.

Awards for communication design 
and brand identity

Double honors for ElringKlinger: The German Design Council 
in Frankfurt/Main voted ElringKlinger print media a winner of 
the “Automotive Brand Contest” (abc). Here too, our annual 
report won the coveted award in the “Corporate Publishing” 
category. In the previous year, ElringKlinger AG's annual re-
port, designed by the advertising agency 3st kommunikation, 
had also been commended in this competition. 

The redesign of our other print media also impressed, 
winning fi rst prize in the contest’s “Brand Design” category.
The purist, modern look of our image and product bro-
chures was the work of the advertising agency HOCHBURG. 
The team also pocketed a “Special Mention” in the German 
Design Award competition for its graphic design.

The German Design Council is one of the world’s lea-
ding design institutions. This was the second time that the abc 
competition took place. A jury of experts chose the award win-
ners from 350 submissions in eleven categories. The prizes 
were presented at the Automotive Designers’ Night in Paris in 
September 2012.

 ElringKlinger 

 showered with awards 
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CleanCoat™ coating impresses with 
its effi cient use of resources

ElringKlinger has received the German Materials Effi ciency 
Prize 2012. The award from the German Federal Ministry of 
Economics and Technology (BMWi) commends the innov-
ative CleanCoat™ coating for diesel particulate fi lters (DPFs). 
ElringKlinger received the award together with its develop-
ment partner, Saarbrücken-based NANO-X GmbH. 

The special nano-based coating for catalytic soot burn-
off in ceramic diesel particulate fi lters (DPFs) is based on a 
silicate technology and does not contain any heavy or precious 
metals whatsoever. Not only does this make the coating more 
environmentally compatible and cost-effi cient, but the thin, 
high-performance reactive layer measuring just a few atoms 
also ensures much more effi cient soot oxidation. 

ElringKlinger member of the Management Board Karl 
Schmauder accepted the award at the “Effi cient Use of Raw 
Materials” trade conference held on November 29.

Ten years of graduate recruitment 
activities in Ulm

Whether they are studying engineering, computer science or 
economics, tomorrow’s specialists and managers often fi rst 
come into contact with the companies that will later employ 
them at graduate recruitment fairs on campus. The Ulm campus
recruitment fair celebrated its ten-year anniversary in 2012. 
And ElringKlinger has been involved from the very start. On 
October 24 we won an accolade for this long-standing com-
mitment to the event.

Supplier award for Hydro 

Hydro Aluminium Rolled Products GmbH led the fi eld, with 
ElringKlinger voting the Hamburg company its “Supplier of the 
Year 2011” from among more than 600 suppliers. The award cer-
emony took place on September 14, 2012, at ElringKlinger’s 
site in Runkel in Hesse.  

Hydro impressed above all with its excellent product 
quality in terms of evenness and surface cleanliness, its great 

fl exibility and delivery reliability and effi cient communication. 
The company supplies ElringKlinger with aluminum strips 
from its rolling mill in Hamburg.

The award ceremony in Runkel also included a tour of 
the plant. The fabrication of our transmission control plates 
was subjected to close scrutiny. Hardly surprising, as the raw 
material comes exclusively from Hydro.

Accolade for automotive industry supplier

Member of the management Board 
Karl Schmauder (2nd from right) and Dr. Stefan Sepeur (3rd 
from right), Managing Director of NANO-X GmbH, with 
BMWi State Secretary Dr. Bernhard Heitzer (right).

Jürgen Conradt (3rd from left), Team Leader HR Recruit-
ment and Development, accepted the award on behalf 
of the company.
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Production teams at ElringKlinger  
sites in France. 

Employees from Nantiat are looking forward  
to their new roles and challenges as a team.

GROUP

teamwork in production has become an indi-

spensable part of the day-to-day operations 

at many ElringKlinger sites. For a long time it 

has played a distinctive and crucial role in our 

continuous improvement process (CiP). the co-

operative approach has recently been adopted 

IRU� WKH�¼UVW� WLPH�E\�RXU�)UHQFK� VLWHV� LQ�1DQWLDW�

and Chamborêt, proving very popular according 

WR�+5�PDQDJHU�6WHSKDQLH�/DFURL[�

the system gives every production mem-

ber the opportunity to play an active role in 

CiP, with the aim of optimizing processes at our 

)UHQFK�SODQWV��7KH�¼UVW�PRQWKO\� WHDP�PHHWLQJV�

have now been held. the result: more than 70 

Feedback on teamwork:

Laetitia Guiraudou 
Spokesperson for assembly team, Chamborêt

“For me, working as a group is a positive thing. 
It helps the team develop good rapport. All 
members of the team can see that their personal 
suggestions are taken seriously and that they are 
respected as individuals.”

Alain Duffay
Spokesperson for Stamping team, Nantiat

“The system is great. Everyone has to be involved 
to ensure the whole thing works.”

Sylvie Dubreuil 
Spokesperson for Coating team, Nantiat

“The organization and the degree of coopera-
tion among staff must keep on advancing. I hope 
we are able to achieve improvements through 
teamwork.”
 

Christophe Brunet 
Spokesperson for Stamping team, Nantiat

“The introduction of teamwork is helping indi-
viduals bond as a group. People who were slightly 
skeptical before the first meetings have since 
contributed their own interesting ideas. Even 
those who were the most strenuously opposed 
to the new method have started enjoying it. For 
the system to work in France, all of the service 
divisions have to acknowledge that production is 
the lifeblood of the company.”

Corinne Millet 
Spokesperson for Coating team, Chamborêt

“The approach is having a very positive impact 
on the personal responsibility, competence and 
versatility of team members. The project is just 
what we need and should be fully embraced by 
everyone.”

Teamwork catches 
on in France

suggestions for improvements were made in 

total, over half of which have already been imple-

mented.

it took ten months to train all the produc-

tion teams and establish 16 different groups.  

to emphasize the importance of the project, all 

service departments and management teams 

were also familiarized with the method. in 

preparation for the training, the two mentors,  

Frédéric Claveyrollas and Maxime Couderc, 

gained some valuable input from teamwork 

trainer Claudia Schantor at our headquarters in 

dettingen/Erms. 
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GROUP

The merger of ThaWa GmbH into ElringKlinger AG
was completed on June 13, 2012. As a new site 
operated by ElringKlinger AG, our Thale plant is 
now making preparations for the future: a new 
production building spanning some 5,000 square 
meters is scheduled to commence operations in 
the second quarter of 2013. By the end of 2013, 

around ten additional jobs are to be created
for the production of round fi lter modules and 
reactor housings for exhaust purifi cation systems. 
In addition to the extension of its premises, Thale 
plans to invest in the redevelopment of its existing 
buildings – including new staff communal facili-
ties and cafeteria.

Thale plant on track 
for expansion

reactor housing with 

integrated dPF module.

5RXQG�¼�OWHU�ZLWK�LQWHJUDWHG�VRRW�SDUWLFXODWH��

¼�OWHU�DQG�FDWDO\WLF�FRQYHUWHU�

Location
Thale, Saxony-Anhalt

Plant Manager
Harald Stauber

Customers
Mechanical engineering and 
automotive industry  

Quality and Environmental Certifi cation
ISO 9001:2008

Establishment/Milestones
ƒ November 1994: Establishment of 
  ThaWa GmbH in Thale 

ƒ January 2012: Takeover 
  ElringKlinger
ƒ June 2012: Merger of ThaWa GmbH 
  into ElringKlinger AG
ƒ August 2012: Construction work on 
  new building commences 

Site area
33,319 square meters

Production area
7,073 square meters

Number of employees
53

Revenue 2011
EUR 3.9 million

Revenue forecast 2012
EUR 4.2 million

Range of products and services
ƒ Supplier and production partner to 
  exhaust treatment specialists 
  -  Production of metal housings for  
    exhaust purifi cation systems
  -  Canning of diesel particulate fi lters 
    and catalytic converters
ƒ Customized component production, 
  including design adjustments to steel, 
  stainless steel or aluminum parts 

Areas of application
ƒ Production plants, commercial vehicles,
  construction machinery, trains and ships

Plant Manager Harald Stauber (right) 
with his team. 

The new production building currently under 
construction at the Thale site will span 
5,000 square meters. 
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GROUP

First electrically driven vehicle in the fleet

Climate-friendly driving  
with the Opel Ampera

In the face of climate change and scarcity of 

resources, e-mobility is fast becoming the 

drive technology of the future. It provides an 

opportunity to lower CO2 emissions and reduce 

our dependency on oil. With the Opel Ampera, 

(OULQJ.OLQJHU�$*�KDV�DGGHG�WKH�¼UVW�H�FDU�WR�LWV�

'HWWLQJHQ�½HHW�� WKXV� WDNLQJ�D�GHFLVLYH�VWHS� LQ�

the direction of emissions-free mobility.

 

the opel ampera, which was crowned “Car of the 

Year 2012” at the international Motor Show in 

Geneva, has been available as a pool car for busi-

ness trips since November. the plug-in hybrid 

is driven by electricity at all times. the electric 

motor is powered by a 16 kWh lithium-ion battery 

developed specially for the eco car. this battery 

can supply enough energy to cover distances of 

between 40 and 80 kilometers emissions-free, 

depending on driving style, route characteristics 

and outside temperature.

When the battery’s energy level drops 

EHORZ� D� GH¼QHG� PLQLPXP�� WKH� ��� N:���� EKS� 

1.4 liter petrol engine starts automatically, func-

tioning as a range extender by generating elec-

tricity for the electric motor. this means that 

electricity is used to drive the wheels at all times 

– the only interruptions are the usual refueling 

stops at an electric socket or petrol pump. 

Leading by example 
ElringKlinger selects the Opel Ampera 
as the first e-car in its fleet.

Fascinating insights into 
packaging machinery

“Ergenzingen verbindet”  – literally “Ergenzingen 

connects” – was the theme that attracted 

PRUH� WKDQ� ������� SHRSOH� WR� WKH� +ROOVWHLJ� DQG� 

(UJHQ]LQJHQ�2VW�LQGXVWULDO�SDUNV�LQ�¼QH�ZHDWKHU�

on the last Sunday of September 2012. For the 

¼UVW� WLPH� HYHU�� PRUH� WKDQ� ��� ORFDO� FRPSDQLHV�

based in the complex opened their doors to the 

public. 

one of these companies was ElringKlinger 

/RJLVWLF�6HUYLFH�*PE+�� WKH� FHQWUDO� VWRUDJH� DQG�

shelf-ready packaging center for our Elring spare 

parts brand. Established ten years ago, and with 

a current workforce of more than 150, we are 

meanwhile one of the four largest employers in 

rottenburg-Ergenzingen. thanks to excellent 

support from all members of our team, we were 

able to use this event to showcase our company 

to its advantage.

Visitors were able to see various packag-

ing lines in live operation the whole day long. 

Many of them were surprised at how quickly 

the gasket sets can be produced. they were 

also able to gain some insights into the entire  

ElringKlinger Group and its product range and 

¼QG�RXW�DERXW�RXU�FDUHHU�RSSRUWXQLWLHV��

(thilo Müller)

A magnet for visitors: packaging of small 
parts 
Every year, more than 30 million parts are 
packaged by hand into gasket sets.

opel ampera drivers do not need to worry about 

being stranded with an empty battery and can 

HQMR\� DOO� WKH� EHQH¼WV� RI� HFR�IULHQGO\�� UHVRXUFH�

saving mobility. testing the opel ampera on 

your next business journey – just don’t forget to 

unplug before you set off!
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ElringKlinger AG is playing an active role in shaping the future 
of the automobile. Serial production of cell contact systems 
and module connectors for the BMW ActiveE began early in 
2011, leading to production orders for a total of five vehicles. 
ElringKlinger has already brought other marketable compo-
nents for lithium-ion batteries to production maturity in the 
form of pressure equalizing elements, battery casings and 
housing seals. The future-focused product portfolio is comple-
mented by fuel cell technology and plastic rims for “forvision”, 
the smart electric concept car.  

The task now is to raise the market profile of the com-
pany’s expertise in the field of alternative drive technologies: 
after all, the future of motoring will be electric. Hybrid tech-
nology continues to gain ground and, what is more, demand 
for products aimed at solely electric vehicles is growing.  
ElringKlinger AG has been keeping pace with the trend, dem-
onstrating its contribution to environmentally sustainable 
mobility at three different trade fairs. 

From October 8 to 10, 2012, our team represented the 
company at the recently established BATTERY+STORAGE 
event in Stuttgart. The new trade show – the successor to 
the highly regarded F-Cell fair – was created to address the 

increased demand for battery components. This event was fol-
lowed by eCarTec, which was held in Munich from October 23 
to 25; the leading international trade fair for electromobility 
and hybrid mobility took place for the fourth time in 2012. 
Against the backdrop of increasingly stringent legislation, 
the area of e-mobility is also becoming more important in the 
United States. In recognition of this trend, the ElringKlinger 
staff from the sales and development divisions attended  
The Battery Show in Detroit from November 13 to 15, 2012. 

The ElringKlinger booth was adorned with a number 
of interesting new exhibits, including a battery unit featuring 
cell contact systems of the type now standard in BMW 3 to 
7 ActiveHybrid vehicles, a pressure equalizing element with 
emergency de-gassing and a battery module based on current 
cell standardization and market requirements. 

The trade show appearances have already produced 
tangible results, with new business contacts and extensive 
dialog leading to new development projects. 

ElringKlinger keeps pace 
with electromobility
As part of its activities in the field of alternative drive technologies, ElringKlinger 
made its first appearances at international e-mobility trade shows in 2012
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The aftermarket is booming, as demonstrated 
yet again in 2012 at the leading global trade 
show for the automotive industry. The event, 
which opened its doors in Frankfurt/Main for 
the 22nd time from September 11 to 16, pro-
vided fi rst-hand information about current
trends and challenges in the industry. As 
one of 4,593 exhibitors from 174 countries, 
ElringKlinger AG showcased its spare parts 
brand “Elring – das Original” and an extended 
range of products and services.

Occupying a 231 square meters exhibition booth 
in Hall 5.0, our focus was on the high-end ser-
vice concept “Elring+”. With an international 
customer base that includes retailers and work-
shops, we aim to be a partner who offers an extra 
special service. Not only do we provide a wide 
range of needs-based technical information, we 
also offer professional sales promotion activities 
and practical training. Produced in time for the 
Automechanika, our new catalogs, completely 
revamped website and additional installation vid-
eos also made a great impression. 

The huge interest from our customers 
on all six days of the show is testimony to the 
fact that we are doing well with this concept. As 
Hans-Dieter Schwarz, Head of the Aftermarket 
division, emphasizes: “Automechanika is the 
number one trade show in terms of size and 

Automechanika 2012

Elring showcases its extra 
special service 

global reach. We have been taking part since it 
was fi rst launched, so for us it is a bit like a family 
get-together. You see a lot of familiar faces and 
can build on business relationships.” A total of 
148,000 visitors from 174 countries came to the 
world’s largest automotive aftermarket trade fair.

For the fi rst time, our comprehensive show 
package also included a Business Breakfast for 
selected customers and business partners. Our 
guests had the advantage of gaining access to the 
exhibition halls before the offi cial opening time 
and therefore ahead of the big rush. Following a 
leisurely breakfast and initial conversations at the 
Elring booth they were able to continue their visit 
away from the throng. 
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Hotspot for networkers
1st Global IT Summit

The IT experts at the various ElringKlinger sites 
may know their way around the virtual network 
but, until recently, they barely knew each other 
personally. That all changed in mid-September: 
on September 12 and 13, 2012, representa-
tives from the IT teams at 18 sites met at the 
fi rst Global IT Summit in Dettingen/Erms. Not 
least among the subjects on the agenda, which 
included exchanging knowledge and presenting 
status reports, was networking.

“The meeting was well received,” says 
Christian Segor, Head of Global IT Infrastruc-
ture. The delegates realized that their colleagues 
around the world have to deal with more or less 
the same issues, and they appreciate the support 
from the company’s central offi ce.

ICON (Infrastructure Consolidation) is making 
good progress. The project has already been 
implemented at a total of 15 sites, most recently 
in India, Romania and Turkey; it is currently 
underway in Brazil. “Canada and Mexico are 
next on the list,” says Segor. The “feedback from 
those directly involved is very helpful, so that we 
can offer the right support,” he explains.

The meeting is to be repeated regularly.  
Segor emphasizes that it is “to be continued – 
that’s the idea.” In the future, he hopes for more 
plenary discussions instead of speeches. 

Communication breeds success
2nd International Developers’ Conference

Perfect collaboration increases the chances of 
developers coming up with effective solutions. 
The Specialty Gaskets division is very conscious 
of this factor, which is why it organized – for the 
second time – a conference that brought together 
application engineers from ElringKlinger pro-
duction sites worldwide as well as product or 
base developers from the German locations of 
Dettingen/Erms, Runkel and Geretsried-Gelting. 
Under the guidance of Dr. Oliver Göb, Head 
of Specialty Gaskets Development, more than 
30 participants from all over the world met on 
October 16 and 17, 2012, in Geretsried-Gelting 
near Munich. 

For the fi rst time, colleagues from our 
Asian and U.S. production sites also attended 
the meeting. After all, development work is a 
key focus at those locations, too. In Changchun, 
China, for instance, an R&D Center is currently 
being established, and since July 2012 a staff 
member has also been doing some pioneering 

work in Plymouth/USA. Presentations and dis-
cussions focused on development themes such 
as downsizing and applications for automatic 
and dual-clutch transmissions as well as on the 
lowering of emissions through selective catalytic 
reduction (SCR) and the issue of exhaust gas 
recirculation (EGR).

The former Freudenberg site near Lake 
Starnberg on the outskirts of Munich has only 
been part of the ElringKlinger Group since early 
2011. It manufactures a special product group 
in the form of mica and graphite gaskets, which 
is why the participating developers relished the 
opportunity to meet other colleagues in per-
son and take a guided tour of the premises. 
Local organization of the event was handled by 
Maximilian Hoffmann, who works in Prod-
uct Management in Geretsried-Gelting, while 
Dr. Oliver Göb was responsible for putting the 
program together. The plan is to repeat the event 
on an annual basis. 

ElringKlinger IT representatives 
in Dettingen/Erms.

Teamwork on a global scale
Developers from all over the world met up 
in Geretsried-Gelting.
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Green technology also 
              blossoms in truck sector
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Never before had so many fascinating world premieres for 
trucks appeared in one place. The 64th IAA International 
Motor Show for Commercial Vehicles in Hanover produced 
no fewer than 354 of them. As the new record for innova-
tion was set, ElringKlinger made its trade show debut: from  
September 18 to 27, 2012, the company appeared for the first 
time at the leading mobility, transport and logistics trade 
show together with its subsidiary Hug Engineering AG. 
 
At the heart of the motor show, as its motto underlined, was 
the “Engine of the Future” – a concept to which ElringKlinger 
has much to offer. Exhaust aftertreatment, lightweight con-
struction in the exhaust tract, thermal management, hybrid-
ization components and gasket technology were the dominant 
themes at our booth in Hall 13. We were particularly keen to 
raise the profile of Hug products for the commercial vehicle 
area, including complete exhaust aftertreatment systems and 
diesel particulate filters with innovative CleanCoat™ techno-
logy. 

The Swiss subsidiary had already showcased its prod-
ucts at previous IAA Commercial Vehicles trade fairs; this time 
around, the emphasis was yet again on all things “green”.  
A partition wall in the Hug Engineering AG color scheme stood 
out from ElringKlinger’s glossy white design.

CleanCoat™ and Co. were promoted not just by the 
exhibition team but also through a brochure outlining the new 
coating technology, published just in time for the trade show. 
A number of customer meetings focused on new concepts for 
the exhaust aftertreatment of diesel engines and innovative 
solutions provided by Hug Engineering AG. The fact that spe-

cific development negotiations and initial sample deliveries 
were agreed underscores the tremendous interest shown by 
industry representatives attending this event. 

Additionally, we presented lightweight plastic modules 
to replace heavier metal parts, including truck oil pans with 
additional integrated functions and plastic oil suction mod-
ules. ElroTherm™ shielding systems to improve tempera-
ture management in vehicles were also featured at the trade 
show, together with new products from the E-Mobility divi-
sion, such as a cell contact systems and a high-temperature 
fuel cell stack that is responsible for supplying on-board power 
in trucks. Other items showcased from the extended range of  
ElringKlinger products included form ring and volume seals as 
well as cylinder-head gaskets tailored to the requirements of 
commercial vehicle engines.

The exhibition stand was packed when ElringKlinger 
staff paid a visit to the IAA event as a prelude to the Truck 
Meeting in Dettingen/Erms; customers were also well repre-
sented, mainly by senior management, which speaks volumes 
for the high-caliber guest list. “We really hit the mark, in terms 
of target group and style of communication. We were able to 
demonstrate to customers the sheer breadth of our exper-
tise within the area of commercial vehicles. Particularly the 
joint presentation with our subsidiary Hug Engineering was 
immensely important and expedient in terms of raising cus-
tomer awareness,” said Karl Schmauder, clearly satisfied with 
his company’s first major appearance at a IAA Commercial 
Vehicles show.

In total, some 260,000 attendees met with 1,904 exhibi-
tors to learn about the latest news and trends in their sector.

IAA Commercial Vehicles HanoverGreen technology also 
              blossoms in truck sector
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The Global Truck Meeting is both informative and enter-
taining – and a perfect platform for worldwide networking. 
Following the successful meetings of 2006 and 2008, the 
third version of this event was held on September 25 and 
26, 2012. 

Engines of the future

It all started with a visit to the IAA Commercial Vehicles trade 
show in Hanover. At this industry event, our Truck division 
staff were able to familiarize themselves with the latest com-
mercial vehicles and engines of their customers, and gain 
valuable ideas for potential future projects. We also made the 
most of the opportunity to take a close look at our compet-
itors’ presentations. In the end, we all agreed that the light, 
airy booth design of ElringKlinger made a huge impression 
and clearly outshone the competition.

Interesting series of lectures

The actual Truck Meeting took place in Dettingen/Erms the 
day after our visit to the trade fair. Using a simple mathemat-
ical example, Sales Director Peter Schweizer illustrated the 
growing significance of commercial vehicle business: While 
only five of those present had previously attended, this latest 
event attracted more than six times as many participants from 
Germany, England, Sweden, Italy, Brazil, China, Switzerland 
and the United States. 

In keeping with the motto of the event “Exchanging 
knowledge across continents”, presentations about custom- 

er structures and market opportunities alternated with 
input from the various business divisions. As it was an en- 
tirely new concept for some attendees, the presentation by  
Thomas Walter, Sales Manager at Hug Engineering AG, about 
end-to-end exhaust aftertreatment systems and options for 
applying them to the Truck sector attracted a great deal of 
interest. Jürgen Weingärtner, Head of Technical Services,  
invited participants to come up with new ideas and solutions 
for plastic components in commercial vehicles, adding that 
there were no limits to the imagination. 

Compelling impressions of new plant

The rest of the second day was designed to be more “hands-
on”. Reinhard Müller, Head of Elastomer Technology/Modules 
division, took participants on a guided tour of the new “Werk 
2”. The dimensions of the plastic injection-molding system 
specifically designed to produce large-scale commercial vehi-
cle applications was particularly impressive.

Overall the most recent Truck Meeting, with all the fas-
cinating lectures and opportunities for personal networking 
across national boundaries, had a significant impact when it 
came to enhancing mutual understanding. The next event is 
planned for 2014. (Steffen Authaler)

Event organizer Steffen Authaler (left) 
in conversation with his Truck 
colleagues. 

GROUP

Exchanging knowledge 
across continents

3rd Truck Meeting
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Engineered Plastics division boosts 
its activities in the United States
In response to the increasing importance of plas-
tics within the U.S. market, ElringKlinger Kunst-
stofftechnik GmbH plans to establish a local sub-
sidiary in the United States. In advance of this, the 
Engineered Plastics division made its debut at the 
International Manufacturing Technology Show 
(IMTS) in Chicago. 

As part of the co-located event “Industrial 
Automation North America”, which was organized 
by German trade fair company Deutsche Messe, we 

were allocated an approximately 20 square meters 
booth. From September 10 to 15, 2012, we show-
cased our entire product range, from gaskets and 
guides to friction bearings and PTFE components 
and tubings.

The show, which takes place every two 
years, was attended by around 100,200 people 
over six days. This was almost 22 percent more 
than in 2010 and set a new visitor record.

Vast potential for the future
1st Turbocharger Conference

In recent years, ElringKlinger has established it- 
self as a competent development partner to turbo-
charger manufacturers thanks to innovative  
products designed for high-temperature opera-
tions. In the process, the company has identi-
fied several potential starting points for closer 
cooperation. In addition to the widely established 
V-rings and cup springs, for example, there are 
openings for everything from lightweight plastic 
components to full turbocharger shielding. 

This potential for new products combined 
with rapid expansion in the turbocharger market 
prompted ElringKlinger to announce its first tur-
bocharger conference, initiated and organized by 
the Tier 1 Sales division. Sales and development 
staff from all business divisions were invited. 

On November 14, 2012, participants gathered in 
Dettingen/Erms to familiarize themselves with the 
latest development methods and results and to 
find out about current trends. The agenda includ-
ed presentations on turbochargers and open 
discussion forums followed by a brainstorming 
session. 

“The proportion of supercharged engines  
is expected to rise by 30 to 40 percent over  
the next five years. There is vast potential in 
this globally expanding market,” emphasized 
Andreas Wörsdörfer, Tier 1 Key Account. In view 
of the optimistic forecasts and some highly posi-
tive feedback, a follow-up event is already being 
planned.

Leading companies vie for best candidates 
Cologne Graduate Conference

Graduate seeks employer. Company seeks talent-
ed employee. For an enormous number of stu-
dents, university graduates and young profes- 
sionals, Germany’s biggest jobs fair in Cologne 
on November 28 and 29, 2012, was the place 
to be. Equally, this fair gave many companies 
another opportunity to attract the best potential 
employees. 

ElringKlinger was mainly on the lookout for engi-
neers, although other openings were also on offer.  
Information about the Group, products, vacancies 
and career opportunities was readily available 
to visitors at our stand, and of course our fair team 
was on hand to answer any specific questions. 
Quite a few graduates brought their CVs and com- 
pleted applications with them. Who knows? Per-
haps some of them may join us in the near future. 

Turbocharger expert Wojtek Kolasinski (right) 
and attendees use a disassembled turbo-
charger to discuss possible applications for 
ElringKlinger technologies.

“Eyecatcher” Touchscreen
Anja Geiselhart discusses current 
vacancies at ElringKlinger. 

Making their debut and laying an important 
foundation for the future (from left)
Martin Schuster, Holger Schneider, Raik Lüder, 
Armin Müller and Kathrin Müller. 

IMTS Chicago



24

GROUPGROUP

“TechDays” – ElringKlinger 
showcases wide-ranging expertise 

Technology on tour

From shielding systems through to cylinder-head gaskets – 
ElringKlinger’s portfolio of proven and innovative solutions 
covers every area of the vehicle. “TechDays” give us a won-
derful opportunity to demonstrate our expertise and talk to 
our customers about what they need. Over the second half 
of 2012, we held three on-site presentations for our cus-
tomers and business partners in France, England and the 
United States. 

An innovative partner for Valeo

On October 24, we spent an entire day showcasing some of 
the highlights from our portfolio at the Valeo Group’s head-
quarters in Paris. Naturally, we took along demonstration 
models to illustrate our various areas of expertise, and sales 
and development engineers from our Poissy sales offi ce and 
from our sites in Dettingen/Erms, Nantiat, Langenzenn and 
Bietigheim-Bissingen were on hand to answer any questions.

Our display attracted a good deal of attention from visitors, as 
did the presentation on specialty gaskets. The ElringKlinger 
team did a great job of appealing to Valeo based on our track 
record as a successful partner and our outstanding portfolio 
of innovative products. Felix Lang, Head of Sales France, was 
delighted: “The ‘TechDay’ was an excellent opportunity to 
demonstrate our expertise at a specialist level and establish 
new contacts.” 

Valeo is a broadly based automotive supplier. Its main 
focus is on the development, manufacture and sale of compo-
nents and systems to reduce CO2 emissions. The Valeo Group 
has 71,900 employees all over the world. 

“TechDays” at Jaguar Land Rover 

On November 21 and 22, ElringKlinger (Great Britain) Ltd. 
(EKGB) held on-site “TechDays” for engineers and purchasers 
at Land Rover (in Gaydon) and Jaguar (Whitley). 
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The event was attended by over 110 visitors with very encour-
aging results. We have since received two dozen requests 
for more information and four specifi c requests for quotes. 
Arrangements have been made for a presentation on shielding 
technology to an audience of over 30 engineers. According to 
John Jenkinson, Technical Head of Sales at EKGB, “The amaz-
ing feedback we had and the excellent prospects for business 
have encouraged us to hold more ‘TechDays’ in 2013.”

A visit to Ford in the United States

On October 10 and 11, a 15-strong ElringKlinger team from 
Plymouth, Lenningen and Dettingen/Erms spent two days at 
the Ford Motor Company’s long-established production site in 
Dearborn, south-west of Detroit, where they displayed a full 
range of products from each of our divisions at a huge 120 
square meters exhibition booth. 

Alongside the demonstration models, the program 
included presentations on cylinder-head and specialty gaskets 
as well as ElringKlinger’s latest developments in the fi elds of 
plastic housing modules, elastomer technology and thermal 
and acoustic shielding systems. 

Each of the two events attracted around 200 visitors, 
including Chief Engineer Rick Renwick and Birgit Behrendt, 
Executive Director, Global Programs and the Americas Pur-
chasing. “There were lots of people there, especially on the 
fi rst day,” noted Oliver Hofmann, Head of Global Key Account 
Ford, who believes that demonstrating our products and 
supporting our customers on site are important elements of 
customer care. In view of this, a similar event to be held at 
Ford U.K. is already being planned for the fi rst half of 2013.
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Summer festivities 
at ElringKlinger

A number of attractions for all the family were laid on at 
ElringKlinger AG’s summer fair on July 14, 2012. To cel-
ebrate the completion of the second production facility at 
the corporate headquarters in Dettingen/Erms as well as the 
Group’s solid fi nancial results in 2011, the site around the new 
“Werk 2” was turned into a playground for young and old alike. 

In anticipation of a fun-packed day, our CEO 
Dr. Stefan Wolf took the chance to thank all employees sin-
cerely for their huge commitment and their part in the com-
pany’s success. 

The sheer variety of the program offered something for 
everyone: from a look inside the new “Werk 2” and the pro-
duction of plastic housing modules, through live music and 
displays by the “Just Jump” rope-skipping group, to sporting 
highlights like speed handball, golf-soccer and bungee tram-
polines. The well-run event was rounded off perfectly with 
delicious Swabian specialties.

Only the elements took a capricious turn on the day: rev-
elers were treated to a sprinkling of rain, but it didn’t dampen 
their cheerful high spirits. “Awesome event!” was the general 
reaction from employees and their families. 

Rodeo bull, Segway slalom and bouncy 
castle at the new site in Dettingen/Erms
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It’s good to clown around once in a while

In June 2012, members of the Cologne carnival 
society ”Fidele Fordler“ held their annual senate 
meeting, a firm date – for the past six years – 
in the calendar that is always eagerly awaited. 
This year, the carnival revelers had a very special 
venue in mind: ElringKlinger in Dettingen/Erms. 
Their choice was a great honor for us. Not only 
do we share the society’s enthusiasm for the 
traditional Cologne event, some of our team are 
also members of the carnival society senate: they 
include CEO Dr. Stefan Wolf, Board Member  
Karl Schmauder and Otto Niestreu, Sales Director 
at ElringKlinger Abschirmtechnik (Schweiz) AG.

When southern German charm meets Rhineland 
jollity, a good time is sure to be had by all – 
and such was the case on June 14, 2012. The 
day began with a brief welcome address by  
Karl Schmauder before the group had a bite 
to eat on the ElringKlinger AG premises in  
Dettingen/Erms. Suitably fortified, the partici-
pants then enjoyed the guided tour of historic 
Tübingen that had been scheduled for the day. 
For the more adventurous guests, a punting 
excursion was organized as an alternative to the 
city tour – a major highlight that proved highly 
entertaining. 

Back at ElringKlinger’s headquarters, Karl 
Schmauder, entering into the carnival spirit, gave 
a company presentation that was both informa-
tive and amusing – accompanied by coffee and 
cake, and followed by a tour of the factory.

The group returned to their hotels at 
around 6 p.m. for an (admittedly brief) rest; 
at 7.30 p.m., they were all invited to a champagne 
reception at the KünkeleMühle location, wel- 
comed by Willi Rothenbücher and Bernd J. Runge. 
A packed but enjoyable day thus came to a culi-
nary conclusion. Over a four-course menu, diners 
listened to amusing speeches from speakers that 
included Dr. Stefan Wolf and former parliamen-
tary Secretary of State Rezzo Schlauch. Everyone 
present made the most of the good food and stim- 
ulating conversation until late in the night. 

Thank you to all the carnival jesters!

The “FiFos”

The Ford plant in the Cologne district of Niehl has been 
in existence since 1930. A year after the laying of the 
foundation stone had been attended by Henry Ford 
himself, the first Ford rolled off the production line. It 
was to be another 70 years, however, before Ford played 
a part in the Rhine carnival. The idea to establish a 
carnival society within the company was first raised on 
August 1, 2001, when ten staff members founded the 
“Fidele Fordler” (the “Merry Ford Workers”, or “FiFos” 
for short), during their lunch break. 
Today, the society has around 300 members. One unique 
feature of the FiFos is the fact that it has attracted peo-
ple from twelve nations. Alongside their carnival-related 
activities, members support social initiatives such as the 
GWK non-profit organization in Cologne and  
Deutsche AIDS-Hilfe, the HIV/AIDS prevention initiative.  
The “FiFos” celebrated their 11th anniversary in 2012. 
The celebrations were particularly high-spirited given 
that “11” is such a significant number for carnival reve-
lers: the “fifth season” begins at 11.11 a.m. on the 11th 
day of the 11th month. The craziness finally comes to an 
end on Ash Wednesday. 
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Brightly colored panels are an ideal way of re-using coffee 
capsules. What makes this so ingenious is that the recycling 
approach remains visible as an integral part of the design!

Coffee machines, ovens,  
microwaves and Co.  
Shielding systems have a wide range of potential applications –  
even beyond the automotive sector

ElringKlinger Abschirmtechnik (Schweiz) AG (EKAB) in 
Switzerland is using its know-how to exploit new areas 
of business outside the automotive industry, for example 
in aluminum recycling. Engineers in Sevelen have been 
working with recycled coffee capsules to develop brightly- 
colored casing components for Pixie, the “cult” coffee 
machine by Nestlé Nespresso. After one and a half years of 
meticulous adjustments both the prototype and the associ-

ated production process are ready to go. The Swiss team 
has now been able to directly exploit the experience gained 
in this reference project in another lucrative area: shield-
ing systems produced by the ElringKlinger subsidiary will 
also be used in ovens or for electromagnetic insulation in 
microwaves. In the latter case, serial production is already 
underway.
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Coffee machine with side panels 
made from recycled capsules

Nespresso manufacturer Nestlé got its inspiration by thinking 
outside the square. In July 2010, the company started looking 
for a way to recycle used Nespresso capsules in the produc-
tion of its own coffee machines. Although in some countries 
the aluminum capsules are already being collected via vari-
ous recycling schemes, such systems are 
not available everywhere. In addition, 
consumers are not always making use 
of them due to lack of awareness. This is 
now set to change.

At EKAB there was a great deal of 
enthusiasm for the unusual project right 
from the outset: “Our core competency is 
the high-precision processing of alumi-
num and we have the necessary material 
and process expertise to do this,” explains Sina Samieian, Key 
Account Manager Non-Automotive. 

But the brief was trickier than it first appeared and 
called not only for enthusiasm but above all for persistence, 
improvisational talent and creativity. The team from Sevelen 
experimented for a good one and a half years, testing the 
material characteristics of the capsules and various processes 
for removing coffee residues. The force needed to compress 

the used capsules into sheets was determined and a suitable 
manufacturing process designed and continuously improved, 
while investments were made in appropriate tools and process 
technology.

The team had to consider various parameters: for 
example, the surface had to be perfectly 
smooth and the edges were to have no 
sharp corners. The “edge problem” 
was resolved by means of an alumi-
num frame into which the panels made 
of compressed capsules can be quickly 
and easily slotted. An additional benefit 
is that the frame can be provided in any 
color specified.  

A more challenging problem was 
the quality of the surface. In order to obtain a good result 
that would satisfy the most stringent requirements for tactile 
feel and media resistance, compression forces of more than 
800 tons were necessary. In the end, the ElringKlinger team 
achieved the best results using a vacuum pouring process 
in which recycled PET bottles are processed as granulate to 
produce a surface sealant. After months of tireless develop-
ment work the outcome is very impressive. The resulting pan-
els have an absolutely smooth surface, and are UV-resistant, 
scratchproof and water repellent.

“Innovations and a creative workforce guarantee a com-
pany’s success”:  such is the conviction of ElringKlinger AG’s 
CEO, Dr. Stefan Wolf.  “As technology leader in the field of 
shielding technology we aim to develop pioneering products 
within our core competencies and exploit our technological 
edge for various areas of application,” he stresses. He went on 
to say that the experience gained from this project provided a 
definite competitive advantage.

The question of whether Nestlé Nespresso’s Pixie will 
actually be produced in the ElringKlinger design has yet to 
be decided. The manufacturers are currently carrying out field 
tests to determine whether the machine’s recycling look will 
be a hit with customers. Nevertheless, the ElringKlinger team 
has even more creative ideas for recycling the colorful alu- 
minum capsules, for example for wristwatch settings or trendy 
fashion jewelry. “We wanted to show that our expertise in 
the automotive sector allows us to break new ground,” says  
Sina Samieian. And that has certainly been achieved. His 
thanks go to the entire Swiss Pixie team from the design, tool-
ing technology and sales divisions.

“Innovations and 
a creative workforce 

guarantee a 
company’s success.”  
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Non-Automotive division  
gaining ground 

In the meantime, ElringKlinger shielding systems are infil- 
trating a number of everyday applications. Apart from the  
coffee machine, they are suitable for use in other kitchen 
appliances, in the alternative power generation industry and 
in the engine/turbine/generator sector.

In the household appliance sector, the Swiss team 
already has several “irons in the fire” for microwaves and 
ovens. As many as three components are being mass-pro-
duced for electromagnetic shielding of microwave ovens for 
Electrolux, a Swedish manufacturer of household 
and kitchen appliances sold around the globe. 
In the case of normal ovens there is a require-
ment for thermal management and space reduc-
tion through material and design. In this area, 
the company has secured a serial-production 
nomination from the largest Swiss kitchen appli-
ance manufacturer, V-ZUG, for the shielding of 
a premium-range product. In the case of wash-
ing machines and dishwashers, on the other 
hand, noise reduction is the key to success, and 
we have received specific inquiries for acous-
tic protection of such appliances. This is why  
EKAB is testing the performance of ElroCoustic™ 
and other insulating materials and evaluating 
them with a view to their competitiveness and cost efficiency. 

The team from Sevelen is also conducting discus-
sions with several customers in the area of alternative energy 
sources, with shielding for solar and photovoltaic systems, 
heat pumps or wind power plants on the agenda. “The engine/
turbine/generator sector also offers extensive potential for 
selling our technology,” says Sina Samieian. “There are in-
teresting avenues available, from onshore and offshore cranes 
to CHP plants.” 

Ultimately, it is the automotive industry itself that can 
benefit in turn from the wealth of ideas in the non-automotive 
area. In the case of the microwave oven, for example: the con-
tracts secured by the company serve as an important reference 
for shielding in electric vehicles. After all, electromagnetic 
radiation also has to be intercepted in the e-mobility sector. 
The ability to demonstrate expertise in serial production proj-
ects may then represent a crucial competitive edge.

“As technology leader in the 
field of shielding technology 

we aim to develop pioneering 
products within our core 

competencies and exploit our 
technological edge for various 

areas of application.”

TECHNOLOGY
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Polyamide oil pans are lighter and quieter than their alu-
minum or duroplast precursors. They are also capable of 
incorporating a number of additional functions, which in 
turn reduces production costs and makes them impressive 
“multitaskers” for truck applications.

 

Admittedly, oil pans are not something you spontaneously 
associate with high tech. But as Klaus Bendl, Head of R&D, 
Elastomer Technology/Modules division at ElringKlinger AG 
in Dettingen/Erms explains: “Oil pans for trucks are large, 
complex and relatively expensive.” After all, a truck oil pan 
holds around 50 liters of oil, ten times more that its passenger 
car counterpart. And it has to be much more robust. “A truck 
engine clocks up an average of 800,000 to 1.5 million kilome-
ters in its lifetime,” explains Bendl. A car, on the other hand, 
will only manage around 200,000 to 500,000 kilometers.

The life cycle of a commercial vehicle engine genera-
tion is around ten to 15 years, during which time there are no 

fundamental modifications. From 2013/2014, the Euro 6 emis-
sion standard will launch a new generation of engines onto the 
roads; it imposes the same kind of strict emission limits for 
diesel as for petrol engines. This is why manufacturers are not 
only focusing on efficiently reducing exhaust gases but also 
on lowering fuel consumption. With this in mind, they are pin-
pointing lighter-weight components in particular. “The trend 
is towards oil pans made of polyamide 6.6 with a glass fiber 
content of 35 percent,” says Bendl.

ElringKlinger has identified this trend in good time and 
initiated projects with MAN and Mercedes-Benz as well as with 
the U.S. companies PACCAR (DAF Trucks) and Cummins. With 
a 70 percent share, ElringKlinger is market leader in Europe. 
“In this context, Europe clearly has a pioneering role to play,” 
emphasizes ElringKlinger’s Head of Development. However, 
the company has also secured its first development contracts 
in the United States, while in China one project is set to go into 
serial production.

Successful start of serial production at “Werk 2”
In future, up to 50,000 truck oil pans will be rolling off 
the new plastic injection-molding line every year.

 Impressive performance:  

 plastic oil pans for trucks
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Polyamide component with  
huge potential

For a long time, customers were skeptical and doubted that 
plastic was suffi ciently strong. They wondered, for example, 
if during the assembly process the polyamide oil pan could 
handle the weight of the lowered engine, which can be a hefty 
1.5 tons. “This was where we had to contend with plastic’s 
poor image,” says Steffen Authaler, Head of Global Key 
Account Trucks. However, it was possible to dispel such reser-
vations along with concerns that stone and gravel chips could 
easily cause leaks.

This process of reassurance was not based solely on 
theoretical calculations. The oil pan was subjected to around 
3,000 hours of endurance testing. “There are very informative 
tests available where stone chips of a defi ned weight impact 
the component at various speeds and at very specifi c angles. 
The fracture patterns were recorded using a high-speed cam-
era and then analyzed, before the part was reinforced accord-
ingly,” explains Bendl, adding: “Systematic protection from 
stone and gravel chip impacts is integral to the entire engine 
design.”

Some manufacturers also saw plastic oil drain plugs as 
being less reliable. “We were able to demonstrate that they 
could not be twisted off even when exposed to considerable 
brute force,” says Authaler proudly. ElringKlinger holds two 
patents relating to the plug alone, and has submitted a total of 
around ten patents for oil pan modules in the last fi ve years.

Timely investments in development

“The key to our success was that we approached our custom-
ers early with the components and were able to convince them 
of their benefi ts,” stresses Aufthaler. The ElringKlinger-devel-
oped component offers some very attractive features, such as 
weight reductions of 30 to 50 percent. “There is also a signifi -
cant improvement in acoustics – at around 2dB the noise level 
is lower than that of competing products,” says Bendl. A good 
dozen functions and add-ons are integrated into the polyamide 
oil pan, ranging from connections for fi lling and evacuation to 
sensors measuring oil level and quality. 

Prototype production has been running for four years. 
The manufacture of a standardized mold tool alone takes 
almost a year, including various optimization cycles. “The 
greatest diffi culty is the warping of polyamide that is inherent 
in the material,” says Ralf Franz, Project Engineer for Devel-
opment in the Elastomer Technology/Modules division. “The 
injection molding process involves curved parts that subse-
quently straighten out as a result of their inherent character-
istics.” 

He went on to explain that this was so diffi cult because 
the process can never be calculated precisely in advance, but 
involves an additional “cambering” or “crowning” step, as the 
specialists call it. “Only an experienced mold toolmaker can 
interpret and convert calculations and dimensional checks in 
such a way that the result actually fi ts,” says Head of Develop-
ment Bendl, stressing: “This is where mold-making is a fi ne 
art, where the costs at stake can easily be equivalent to build-
ing two family homes.”

Designed for trucks: ready-to-install plastic 
engine oil pan with add-on functions.
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Upsizing at “Werk 2”

The machines needed for the Dettingen’s production facility 
were on a completely different scale. “Previously, we had injec-
tion-molding machines with a clamping force of 300 to 900 
metric tons. For the truck oil pans we need around 3,000 tons.” 
This influenced the size of the production building, the foun-
dations and the process logistics: “From the outset, ‘Werk 2’ 
was designed for a maximum surface area load. And even the 
crane here can move up to 50 tons, because the mold tool 
alone weighs 30 tons,” says Bendl.

ElringKlinger has invested more than a million euros 
in the facility; and this investment has to pay off. Intelligent 
mold changing systems are designed to keep downtimes to 
the minimum possible, bearing in mind that the numbers of oil 
pans per truck type are much lower than for passenger cars. 
“We are talking about 10,000 to 50,000 units per year,” says 
Steffen Authaler. 

At “Werk 2” in Germany, production has been running 
since the spring of 2012. All components are in the sample 
phase, with some already in pilot production. Serial produc-
tion is set to start in Dettingen/Erms from 2013. Polyamide 
oil pans will also be produced in Changchun in China and in 
Leamington in Canada.
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Hug Engineering AG’s diesel particulate filters are based on 
a ceramic honeycombed structure made from silicon carbide 
(SiC), which allows the exhaust gas to flow through the porous 
honeycomb walls. In the process, more than 99 percent of 
particles of all sizes, even those designated ultrafine, are  
removed. The soot deposited in the filter is then burned off 
again. The filters feature a catalytic coating that reduces the 
burn-off temperature and improves regeneration. 

Designed as a highly active catalytic coating con- 
taining no heavy or precious metals, CleanCoat™ significantly 
improves soot burn-off in diesel particulate filters. The coating 
was developed by ElringKlinger AG and its partner company 
NANO-X. The usual drawback of precious-metal-free coatings 
is that they do not reach the temperatures necessary for regen-
erating the filter.  This, however, does not apply to CleanCoat™. 
Measurements by California Air Resources Board (CARB) and 
long-term tests by Hug Engineering AG with coated “mobi-
clean R™ advanced” filter systems delivered impressive 

results: the lowest regeneration temperatures by far, contin- 
uous soot burn-off and, as a result, no clogging of the filter.

Moreover, the CleanCoat™ coating offers additional 
technological and economic benefits: it is extremely thin, as 
the reactive layer is just a few atomic layers thick, and it is 
suitable for a whole range of ceramic substrates like silicon 
carbide, aluminum titanate, cordierite and mullite. As a result 
of timely regeneration at low temperatures, less fuel is needed 
to remove soot residue from the filter. This in turn reduces CO2 

emissions. In addition, the silicate technology with no heavy or 
precious metals is less expensive than variants using precious 
metals.

The soot filter coated with CleanCoat™ is already being 
used in commercial vehicles, buses, construction machin- 
ery and locomotives. Other potential applications include 
ships, stationary engines and power plants.

Diesel particulate filters with 
CleanCoat™ technology – 
a ground-breaking development 
for the environment
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CARB certifi cation in California:  
a milestone

In the United States, the nano-based coating system has 
passed the rigorous CARB certifi cation for on-road diesel 
vehicles. This opens up a major part of the U.S. automotive 
aftermarket to Hug technology, because buses and trucks with 
a gross vehicle weight rating of more than 6.34 metric tons 
have to be retrofi tted with diesel particulate fi lters to meet 
the Californian emission regulations. Since certifi cation was 
granted in January 2012, around 1,500 DPFs with CleanCoat™ 
technology have been in operation in the United States. 

Innovation driven by new  
combination of materials

At Hug Engineering AG work is already underway on a new 
generation of the fi lter technology. Development engineers 
have been testing the CleanCoat™ coating material on vari-
ous fi lter substrates, with particularly good results obtained in 
combination with mullite. Even at high temperatures, this tem-
perature-resistant and very stable substrate is highly compat-
ible with the CleanCoat™ coating. These fi ndings are helping 
to make the task of reducing emissions even more effi cient. 
(Michael Hug, Silke Schilp)
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“Enjoying my freedom and 
living like Columbus”

Sailing, Turkey

“Sailing offers just the opportunity I need to 
escape from the daily routine and to really 
unwind. I fi nd that no other sport can free my 
mind so quickly and provide such tremendous 
recreational value. I’ve been actively involved in 
this form of water sport for the last thirty years. 
In fact, I’ve sailed everything from small dinghies 
to Dutch fl at-bottomed sailing barges, and as a 
seasoned sailor I can honestly say that I never 
get bored with it. Every cruise is different. Then 
in 2007 came the decision to purchase an age-
ing 38-foot sailing yacht (38 feet = 11.5 meters) 
called ‘Pinta’, and to restore her to her former 
glory. Since then my vacations have been spent 
half sailing and half renovating and tinkering. 

The problem: Out of consideration for my wife, 
for whom a holiday is only a holiday when tem-
peratures exceed 25°C,  I have located the yacht 
in Turkey. So all spare parts have to be taken 
there by plane, which can sometimes be quite an 
adventure: so far everything has been transported 
to Turkey as a luggage item – a rubber dinghy, 
an anchor winch, even a refrigerator. I dream of 
the day when I can go on vacation armed with no 
more than a toothbrush and a newspaper – but 
that’s probably still a few years off.”

Dr. Gerald Eifl er, General Manager 
ElringKlinger Motortechnik GmbH, 
Idstein/Germany

Favorite places: rest,  
relax and unwind

They can be anywhere around the globe: places that simply steal your heart. For this 
issue of           we have once again received some great contributions from General 
Managers from across the ElringKlinger Group on the topic of holiday destinations 
well worth visiting. Tastes vary considerably: where some seek out nature to help them 
relax and revive, others prefer an experience that gets the adrenalin fl owing. Whatever 
your preference, allow yourself to be inspired! Read about more favorite places in the 
next issue of         . 
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“Enjoying my freedom and 
living like Columbus”

“The Great Lakes and (fast) cars”
State of Michigan, USA

“If you live and work in the U.S. State of Michigan,
as I do, then it’s just natural that you won’t be 
able to resist the water. Michigan is, after all, 
known as ‘The Great Lakes State’. It boasts more 
than 15,000 lakes – and every single one is beau-
tiful. Almost 60 percent of its territory is made up 
of water. People who don’t live here can usually 
name a handful of the lakes at the most; these 
usually include Lake Erie, Lake Michigan or Lake 
Huron. But I live in Plymouth and they’re a good 
three-hour drive away from here. By contrast, 
Lake Oakland, where this picture was taken, is 
only fi ve minutes from our home. We are here 
pretty regularly on weekends during the summer 
months – usually out with the boat and the Jet Ski 
or having a blast on the wakeboard. 
If I’m not tempted out by watersports, then I’ll 
be on one of the eight race circuits, all within 

six hours of here by car. The reason for this is 
that I’m a real Porsche enthusiast. In 2003, I got 
into ‘High Performance’ driver training. I have 
been involved ever since and have made it to 
Chief Instructor. This means I get to show peo-
ple with a need for speed how to control their 
performance cars when they drive them to the 
limit. Well, come to think of it, a passion for cars 
is also what Michigan’s about – after all, it’s not 
just plenty of lakes you’ll fi nd here, there’s also 
Detroit, ‘America’s Motor City’.” 

Michael Eblenkamp, General Manager
ElringKlinger North America, Inc.,
Plymouth/USA

“A holiday refuge just a stone's 
throw away from Tokyo”

Enoshima and Kamakura, Japan

“Around an hour’s train journey south of Tokyo/
Yokohama lies Enoshima, the ‘small island in the 
Bay’, off the east coast of Japan. With its pictur-
esque scenery and idyllic location, Enoshima is 
a popular destination at any time of the year. In 
summer, it offers visitors a range of sports acti-
vities – surfi ng, sailing or jogging provide an 
escape from the daily grind. In springtime, the 
cherry blossoms are among the main attrac-
tions, bathing the crowns of the trees in a deli-
cate, beautiful pink. In fall, the gloriously color-
ed autumn foliage confers a quite different and 
unique charm on the island.  

Very close to the island, and separated only by 
two bridges, lies the historic town of Kamakura, 
popular for its many temples and shrines – each 
more beautiful than the last. Particularly impres-
sive is the 13-meter high statue of Buddha, the 
‘Kamakura Daibutsu’.   
I really enjoy visiting these places – whatever the 
season. And on each occasion their beauty brings 
renewed enchantment.”

Raita Otomo, General Manager
ElringKlinger Marusan Corporation,  
Tokyo and Saitama/Japan
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“Immersing oneself in the beauty 
of this volcanic island”

La Gomera, Canary Islands 

“Enjoying nature on hiking trips or through other 
outdoor sporting activity – for me that’s the way to 
totally relax and recover from the daily grind. My 
favorite place to spend a holiday is the island of 
La Gomera. It’s the second smallest of the Canary 
Islands, and a paradise for walkers, mountain bik-
ers and nature lovers. You can really unwind, far 
away from mass tourism and huge hotels. The 
countryside is unparalleled and full of contrasts: 
the island is volcanic – in parts stark, with rugged 
rock formations, and in parts thickly forested. 

The best known area is probably the Valle Gran 
Rey, the ‘Valley of the Great King’ of the original 
inhabitants, the Guanches. Hippies used to gather 
there in the 1970s. The valley opens into a bay 
where sunsets of great beauty draw visitors to the 
beach promenade and where I love to end the day 
with a glass of wine and some Canarian delica-
cies.”

Harald Stauber, Plant Manager Thale
ElringKlinger AG, Thale/Germany

“You feel like you’re coming home”
Hannoversch Münden, Germany

“The small town at the confl uence of the Weser, 
Werra and Fulda is known for its historic old 
town, its idyllic setting in the river valleys and its 
surrounding woodlands. This is where I grew up 
in the family home, went to school and sang the 
‘Weserlied’ with my friends. A lot of water has fl o-
wed under the bridge since then, and I now live 
with my family in China, the ‘Middle Kingdom’.
However, my annual return visits to Hann. 
Münden are set in stone. You always feel like 
you’re coming home. We especially love the clean 
air, the mild weather and the peace and quiet. 
My children love the fact that they can run wild in 

the meadows and on the playground. But among 
the biggest attractions are the animals just out-
side the town – real horses, cows and sheep that 
you can stroke and feed. Every trip also involves a 
shopping tour in nearby Göttingen. My wife loves 
German boutiques and always manages to pick 
something special up for herself and our child-
ren. On our last visit we even had to add an extra 
suitcase, to carry our ‘booty’ back to China!”

Dr. Peter Lindner, General Manager 
Changchun ElringKlinger Ltd., 
Changchun/People’s Republic of China
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Creating a new forest in 
the Sierra Morelos

The Sierra Morelos Park is one of the large pro-
tected areas that surround Toluca. Here, the 
Mexican authorities have drawn up an ambitious 
program of environmental work that includes 
the reforestation of 55 hectares, which will help 
to improve the quality of the soil. ElringKlinger 
México S.A. de C.V. (EKMX) is involved in the 
project as part of its wider commitment to protect-
ing the environment. 

Recultivation helps to prevent fl ooding and 
soil erosion as well as promoting biodiversity. 
EKMX offered to pay for some of the trees and 
invited employees to help planting 1,000 saplings 
over an area of 9,000 square meters. Around 85 
members of the local workforce offered spontane-
ously to act as tree sponsors. 

It was August 25, 2012, when the 380 
EKMX employees and their families met in the 
early morning light. They set off enthusiastically 
towards the planting area, undaunted by the typi-
cally icy wind of the Toluca region. Within three 
hours, we had already exceeded our target with a 
total of 1,200 newly planted saplings, each bear-
ing a special message of good wishes and hope for 
the environment.

After a satisfying morning’s work, the 
group tucked into a hearty picnic and spent an 
enjoyable afternoon playing games. However, the 
real challenge still awaits us. We have promised to 

ElringKlinger Mexico shows commitment to a “green” future as 
employees plant over a 1,000 trees

take good care of the saplings as they grow and 
to make sure they get enough water when the 
weather is very dry. After four years, they should 
be strong enough to survive without our help. 
(Salvador Cervantes)

Did you know?

Mexico is one of the world’s great biodiversity hotspots, and 

rightly so! Both the land and the coastal areas are rich in 

ecosystems and animal and plant habitats. 

 ƒ Mexico alone is home to 200,000 different animal species, 

over ten percent of the total for the entire planet.

 ƒ Mexico has the greatest diversity of reptiles. a total of 763 

species have been recorded.
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record books. 

 ƒ there are roughly 26,000 different plant species, of which 

2,500 are protected by law.

 ƒ Many of the things we like to eat come from Mexico. the 

list includes chocolate, avocados, tomatoes, corn, vanilla, 

zucchini and many varieties of beans and chili.

 ƒ today, Mexico has numerous protected areas, including 

64 national parks, 34 biosphere reserves and a host of 

other conservation sites aimed at protecting the environ-

ment, species and natural resources. overall, the country’s 

164 protected areas cover more than 23 million hectares.
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A new career in Dettingen/Erms

On September 3 and 4, 2012, we welcomed 18 new appren-
tices and ten students on dual work/degree courses from the 
Baden-Wuerttemberg Cooperative State University in Stuttgart. 
The new recruits were put through their paces over a couple of 
days to ensure they were ready to start their new careers. 

As well as learning about the career opportunities avail-
able to them as apprentices, the newcomers took part in a rally 
as a way of familiarizing them with the company in a more 
relaxed and entertaining atmosphere. There was, of course, 
also time to get to know each other and to meet the members 
of the Works Council. The program of activities was led by our 
training coordinators Sigrid Moritz and Michael Burnikel.

The company’s CEO Dr. Stefan Wolf was not going to miss out 
on a chance to meet the new career hopefuls in person and 
expressed his delight that we had been able to “attract so many 
highly motivated young people to train and study with us.”

The ElringKlinger Group currently employs 68 appren-
tices at its German sites. For 2013 we are looking amongst 
others for more aspiring industrial and tool mechanics as well 
as students in the areas of mechanical engineering, industrial 
engineering and business management. 

Opportunities for the 
next generation
ElringKlinger is looking for talented young men and women who would like to apply 
for an apprenticeship, a combined work/degree course or an internship, ideally in an 
engineering or technical fi eld. We want to ensure that we have enough highly qualifi ed 
engineers and managers to contribute to our future success. A total of 36 “fresh faces” 
joined us in fall 2012 at our production sites in Dettingen/Erms and Redcar (U.K.).

New faces at ElringKlinger, framed by their trainers 
Sigrid Moritz, Michael Burnikel (from left), 
Andy Hansch and Uwe Rabuser (from right).
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Great prospects with an engineering 
apprenticeship in the U.K.

There are also opportunities to train with ElringKlinger (Great 
Britain) Ltd. (EKGB), which is based in Redcar in the north of 
England. The company recently took on four new apprentices, 
Joe Harrison (17), Liam Beadnall (19), Jonathan Langley (18) 
and Liam Campbell (18), all from the Middlesbrough region. 
The new recruits came to us through a local training organiza-
tion called Training Tomorrow’s Engineers (TTE). During their 
two-year apprenticeships, they will spend four days a week 
involved in practical activities and one day at the local techni-
cal college to build up their theoretical knowledge. 

EKGB’s General Manager Ian Malcolm emphasizes: 
“The experience gained by training within a company gives 
apprentices excellent career opportunities in the automotive 
industry.” Richard Danks and Jack Sedgewick are already see-
ing the benefits. Both joined EKGB as apprentices in 2010 
and are now following a trainee program to qualify as ser-
vice engineers. “During my training, I learned a huge amount 
about mechanics, electrics, servicing and project work,” says  
Richard Danks. Jack Sedgewick advises new apprentices to 
make the most out of their training. “It’s a great chance to 
learn from top professionals in the industry.”

Practical experience offers 
step up for engineers

For Bachelor degree students, a one-year industrial internship 
can open doors to a new career. In 2012, Aston Barlow (20), 
John Malcolm (21), Sam Dunn (21) and Kyle Mitchell (20) were 
all accepted for much sought-after internships in Redcar.

Kyle Mitchell is studying mechanical engineering at 
Teesside University. During his third year he will gain expe-
rience of project engineering with EKGB before going on to 
complete his foundation course from October 2013. He thinks 
the training offered at EKGB is “brilliant” and that he can learn 
a lot from his colleagues. “I want to do a Master’s to improve 
my job prospects,” he says. His fellow-intern Sam Dunn, who 
is studying engineering at Northumbria University, is confi-
dent that “If you know what you want to be and give it 100 
percent, you’ll get there.”

Lauren Attley from Langley Moor (County Durham) is 
already there. Now 24, she joined EKGB as a technical assis-
tant in 2011, having already completed a 14-month industrial 
internship. Four months later, she began to shadow our appli-
cations engineer and act as his assistant until he retires at the 
end of 2013 – with the prospect of taking over his role from 
2014. “I’ve learnt every aspect of my job here, from design 
and business and technical issues through to contact with 
customers such as Ford and McLaren,” she explains. Lauren 
believes the experience she gained in her practical year has 
been invaluable and would recommend it to anyone.

At the same time, Ian Malcolm points out that an industrial 
internship is an opportunity for companies to spot future 
engineers and managers: “We can’t just ignore the imminent 
shortage of skilled workers and hope things improve on their 
own. We need to approach and attract potential employees 
at an early stage. We are working with schools and universi-
ties in the region to interest young people in engineering.” At 
present, ElringKlinger’s Redcar production site employs 130 
people, and there are plans to create another 60 jobs over the 
next few years.

Ian Malcolm, EKGB General Manager, together with his protégés 
Sam Dunn, Kyle Mitchell, Aston Barlow and John Malcolm (from left).

In the fast lane as a trainee, having successfully completed 
an apprenticeship at EKGB: Jack Sedgewick.

PEOPLE
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  “My music is a hobby – 

  just like football or golf” 

Felix Lang (37) holds the post of Head of Sales France at 
ElringKlinger. In the evening and at weekends, however, 
he reveals a wilder side to his character. He composes 
electropop on the computer and synthesizer – with a good 
deal of success. He also plays keyboard and sings with 
various bands from the Dark Wave scene.     spoke 
to the allrounder about his life in “Parallel Worlds”.  
 
How long have you been with ElringKlinger?

“I joined ElringKlinger in 2003 after graduating in Interna-
tional Business at Reutlingen University. I started off in com-
mercial sales, where my main job was to look after Renault.”

You are now based in France. 
What exactly does your work involve?

“ElringKlinger became a much stronger force in France after 
it took over Freudenberg-Meillor in 2010, so the plan was to 
expand our market presence. Up to the end of 2012, I’ll be 
working from the sales office in Poissy outside Paris. As well 
as Head of Sales, I’m Key Account Manager for the PSA Group 
(Peugeot-Citroën). I’m also responsible for Renault-Nissan.”

As a business professional, what led you into music? Did it 
come from your school or family?

“I have to disappoint you there. I didn’t take up music through 
the usual path. Apart from the recorder at school, I’ve never 
actually had lessons on any instrument. It started really in 
1994 when I went on a school exchange to the United States. 
I stayed with a family, and there was a keyboard in my room. 
That’s when I took my first steps in music. Back home in  
Reutlingen, I spent lots of time on the computer with my 
classmates composing electropop. That was when techno and 
house were really popular, and Germany was hit by the Euro-
dance wave. I did some DJing in local night clubs and gradually 
started trying out my own compositions on the dance floor.”

You now compose, sing and play the keyboard in several 
bands. What projects are you working on at the moment?

“I’ve been with ‘Diorama’ longer than with any other band. 
I play keyboard and do background vocals. The band was 
formed by a school friend of mine in 1998. It was as ‘Diorama’ 
that we put on our first gigs in different parts of the country, in 
clubs and at festivals. We’ve made eight albums since forming 
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What do your colleagues make of your devotion to music?

“To begin with, I didn’t really want to advertise it. Now I don’t 
mind. At the end of the day, my music is a hobby – just like 
football or golf. My colleagues understand that. What’s more, 
my boss is a big fan!”

You are married now and have two small children, so that’s 
another parallel world. How does the family react to all the 
time you spend on music?

“Fortunately, my wife is very tolerant. For the time being, I’ve 
had to keep the work with my computer, the sound card and 
boxes down to a few hours at the weekend. The family has top 
priority. At the moment, it’s my two-month-old daughter who 
calls the tune – and I have to say sometimes it sounds very 
much like heavy metal! My son is now two years old, and he 
thinks his daddy’s music is great.”

When can we see you perform live?

“We’re planning a series of gigs to help launch the new album 
of ‘Diorama’ in spring 2013. We’ll probably do one at ‘franz.K’ 
in Reutlingen.”

7R�¼QG�RXW�PRUH�DERXW�)HOL[�/DQJµV�ODWHVW�SURMHFWV��VHH�

www.diorama-music.com and www.felixmarc.de.

the band, and there’s another one coming out 2013. In 2005, I 
joined ‘Frozen Plasma’ as well. I sing songs by my partner and 
arranger Vasi Vallis. That project is on hold at the moment, 
though. That’s the way it is, always in a state of flux, busy then 
quiet again.”

You’ve also had a solo career for some time, haven’t you?

“Not exactly. I’ve performed solo from time to time since I 
first started back in 1995. I released my first solo album in 
2008, drawing on all the material I’d collected over the years 
and encouraged by the positive feedback I’d been given. The 
album was called ‘Pathways’. I’ve already released my second 
album.“

… which has the wonderful title “Parallel Worlds”. That 
seems to match your personality and your lifestyle. Was 
that the intention? 

“Yes. My songs reflect what I experience. Music allows me to 
express myself. I can use it as a way of hanging on to thoughts 
and memories or letting off steam. It’s a part of me, a counter-
balance to my work. At the same time, I don’t want to live just 
from or through music. I need ‘Parallel Worlds’, so the title is 
really an expression of the way I live.”

What types of music do you make in your different projects?

“We are into ‘Alternative Dark Wave’. It’s based on wave music 
from the early 80s but with some more melancholy sounds 
from the Gothic scene, which produces a huge fan base for this 
kind of synthpop all over the world.”

Where have you performed?

“We play regularly in Moscow and the Netherlands, both of 
which have really active Gothic movements, and in the Ruhr 
region, where there are lots of German fans. We also perform 
every year at the Wave-Gothic festival in Leipzig, which is the 
biggest culture and music event in the world for fans of those 
genres. We’ve played several times in Israel, too, and even 
once in Mexico.”

In 2011 you set up your own band called “Felix Marc”.  
How did that come about? And what does the name stand 
for?

“Felix and Marc are my two first names. I want to show that 
this is a very personal project. Apart from me, there are three 
other guys from the local region – a guitarist, a bass player 
and a drummer. They are all total professionals and amazingly 
good. And they are all keen to play somewhere different from 
time to time.”

Felix Lang with his wife Ulrike and 
their two-year-old son Fabian.
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They showed both competitive and team spirit 
Rear back row (from left): Peter Happe, Martin Rabel, Michael Roser, Marcel Sowa, 
Alexander Strobel, Martina Elsner, Ute Ziegler, Helmut Heinlin; front row (from left): 
Matthias Vetter, Martin Schleker, Hartmut Rauscher.

Running for a good cause
Toronto Waterfront Marathon

Approximately 23,000 runners from more than 
50 countries assembled on October 14, 2012, in 
order to take part in the Toronto Waterfront Mar-
athon. The race program on this rainy fall morn-
ing included a half marathon and a five-kilometer 
run in addition to the full marathon distance in 
Toronto, Canada’s largest city.

A total of 3,326 participants started the 
26.2 mile course, among them David Del Greco, 
a Quality and Manufacturing Engineer at  
ElringKlinger Canada, Inc. He was aiming to 
complete the race in less than four hours – and 
he succeeded!

David Del Greco not only ran an amazing 
time of 3:54:04 but also used the sporting test as 
an opportunity to support a good cause. He raised 
over 2,000 dollars for Ronald McDonald House 
Charities in Toronto, the highest total of any 
 runner taking part. “The run was a great challenge 
for me, and I’m very happy that I was able to fund- 
raise for the charity of my choice as a result of my 
efforts,” said a delighted David Del Greco.

He plans to attempt more marathons in future 
and would like to break the three-hour mark at 
some stage. For David Del Greco, a dream come 
true would be to cross the finish line of an Iron-
man race. (Annabelle Battaglia)

Ronald McDonald House Charities (RMHC) is committed to 
improving the health and well-being of children in 31 coun- 
tries worldwide. The organization’s Ronald McDonald 
Houses provide a “home away from home” for the fam-
ilies of seriously ill children who are undergoing hospital 
treatment. Being able to stay together close to the hos-
pital reduces the emotional burden on all members of 
the family, allowing everyone to focus on healing. RMHC 
was established in 1974 by Ray Kroc, the founder of the 
McDonald’s franchise chain. 

For more information about this cause, 
visit www.rmhccanada.com.

Team effort 
Ermstalmarathon

“Taking part is what counts” – about a month  
before the start of the 2012 Summer Olym-
pics some members of the ElringKlinger staff 
also embraced this idea with great enthusiasm. 
Amongst a total of nearly 400 athletes our eleven-
member ElringKlinger team met on July 8, 2012, 
in order to attack the ten-kilometer route from 
Bad Urach to Metzingen. For the first time, we 
were joined by three colleagues from our subsid-
iary Hummel-Formen GmbH in Lenningen. The 
rain began to fall almost exactly on cue as the 
race got underway at nine o’clock in the morn-
ing, accompanied by occasional strong winds – 
but none of this deterred any of our runners from 
reaching the finish. The five fastest ElringKlinger 
starters even managed to achieve a superb tenth 
place in the team classification – an impressive 
result when one considers that 67 teams took 
part in total. (Martina Elsner)

Marathon runner David Del Greco.
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New employees always arouse curiosity, par-
ticularly when they come from other countries. 
When Dr. Mohsine Zahid arrived from Morocco 
to work in the field of fuel cell development 
(3EB), it was no different. But curiosity turned 
to delight when he offered to take his col-
leagues on a journey into the fascinating world 
of Arabia.

Although the flight took just four hours, when 
the seven of us landed in Morocco on April 14, 
2012, it was as if we had been transported to a 
completely different world. The next day, starting 
from Marrakech, we were going to set off on our 
adventure – a three-day trekking tour across the 
Sahara.

The landscape and climate surrounding 
the Atlas Mountains were extremely diverse. 
None of us expected to encounter summer-like 
temperatures, sandstorms and snow all at once. 
It was also an extraordinary experience to sit in 
a Land Rover with the windows wound down, 
zooming across the Sahara at breakneck speed 
in the middle of a sandstorm with zero visibility. 
But an unforgettable sunset was compensation 
enough for the stress of the journey, and we were 
able to relax and unwind ready for the three-day 
desert hike that was due to start the following 
day. 

The sheer breadth of exotic sights and 
sounds set against the stunning backdrop of the 
Sahara simply took our breath away. The per-

fect culmination to that day was a climb to the 
second-highest dune in Morocco, after which we 
gorged ourselves on a delicious evening meal –  
Moroccan tagine with fresh bread baked in the 
desert sand. On the final day, the Sahara revealed 
itself as a landscape full of contrasts – a vast 
expanse of soft sand dunes punctuated by stony 
outcrops and rock formations.

Our group made several stops on the 
return journey to Marrakech. First up was the 
pottery village of Tamegroute, which is famous 
worldwide for its historic library. Then it was on 
to a traditional market full of mysterious, tempt-
ing fragrances, accompanied by the constant 
babble of haggling and bargaining. We also 
visited Aït Benhaddou, a city constructed from 
earth and used as the setting for many major film 
productions. We stayed overnight in a kasbah – 
a Moroccan citadel also constructed from earth. 
Back in Marrakech, we visited the bazaar and the 
magnificent Bahia Palace, took the obligatory 
horse-drawn carriage ride and had our photos 
taken with a snake at Jamaa el Fna Square.

Experiencing Morocco and its landscape, 
culture and people in such a short time was 
extraordinary – it was a truly magical holiday. And 
although it was a leisure excursion for the 3EB 
team, we couldn’t help but be reminded of our pro-
fession – because smartphones and digital cam-
eras were charged using solar panels in the desert. 
(The Morocco travel team)

The Land of the 1,001 Nights

Some of our tour group kitted themselves out 
with the black and blue headscarves tradition- 
ally worn by the Berber nomads (from left) 
Dr. Stefan Hornauer, Dr. Mohsine Zahid,  
Markus Heberle, Timo Bednarek, Florian Wipfler, 
Dr. Felix Hauler, Stephanie Kern.

PEOPLE



48

MENSCHEN

Safety first
Urs Pfister rappels down a steep mountain face.
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In the third series of the Swiss TV show “Homerun”, 
the Hug Project Manager fights for survival in the mountains

The third series of the survival show “Homerun” 
aired on the Swiss TV station Sat.1 Schweiz 
was launched in November 2012, and the im- 
ages broadcast are truly spectacular: ten con-
testants start the survival challenge in the 
Swiss mountains by leaping from a helicopter 
into an icy mountain lake. Over a period of ten 
days, they have to make the grueling journey 
from Ticino in Switzerland over Mount Titlis to 
Lake Lucerne. Among them is Urs Pfister (48). 
Not only is he the oldest member of the team, 
he is also an employee of the ElringKlinger 
Group.

In his professional life, Urs Pfister is Project 
Manager at the ElringKlinger subsidiary  
Hug Engineering AG in the Swiss town of 
Elsau, near Winterthur. His current responsi-
bilities are centered around project planning for  
COdiNOx™ systems. These systems are used in 
large-scale nurseries to encourage plant growth. 
The systems clean waste fumes from gas engines 
and convert them into carbon dioxide (CO2), 
nitrogen (N) and water vapor (H2O (g)). When 
introduced to greenhouses under controlled con-
ditions, CO2 can accelerate plant growth.

The project engineer has embraced a 
number of sports. He has been a passionate para-
glider for over 13 years and has also taken up 
windsurfing, a pastime he enjoys pursuing in the 

Urs Pfister – 
Pushing yourself to the limit 
and knowing when to stop 

south of France, ideally together with his daugh-
ter Nathalie (17). By contrast, he also likes to take 
to the dance floor with his daughter Isabelle (15). 
He had no idea what awaited him on “Home-
run”. “I haven’t had a television since my  
divorce seven years ago,” he explains, “so I didn’t 
know anything about the show. My daughters 
said ‘It’s right up your street, Daddy.’”

“Homerun” turned out to be a test of cour-
age and stamina – with no food supplies, only two 
water bottles and a sparsely packed rucksack. 
That did not deter Urs Pfister. “For as long as I 
can remember, I’ve enjoyed pushing myself to 
the limit. At the same time, I know what my limits 
are. Otherwise I wouldn’t be able to go paraglid-
ing without it ending in disaster,” he explains. He 
reached his limit on day seven of the “Homerun” 
trial. However, his contract with the production 
company does not allow him to give away any-
thing more than that.

The existential adventure definitely left a 
lasting impression. For him, the best experience 
has been “feeling extreme gratitude for the little 
things in life; for clean water, for plenty in abun-
dance, for nature itself – its beauty. When you are 
hungry and tired you see differently, smell differ-
ently; you perceive everything more intensely.” 
Would he do it again? “Absolutely,” he says. “I’ve 
always dreamed of going on a trip like that – but  
I would have never been able to afford it.”

A chilling experience awaits the “Homerun” 
contestants as they set off on their adventure: 
they have to jump from a helicopter – a plunge 
of around 20 meters – into an icy mounain lake.

The show “Homerun” first aired in 2011. In Series 
One, the contestants had to make their way across the  
Namibian desert; in the next series participants were 
dropped on the borders of Thailand, Laos, Myanmar 
(Burma) and Vietnam. The goal never changes: to sur-
vive and make it home. The mix of adventure, travel 
documentary and human drama won the Swiss Televi-
sion Award in May 2012. 

For more information and to keep up with individual epi-
sodes whenever you want, from anywhere in the world, 
visit www.thehomerun.tv.
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China, the world’s most populous country, offers countless treasures that 
are well worth discovering – as Alexander Kaefer, from ElringKlinger Travel 
Management, can testify. He marveled at the country’s unique and mag-
nifi cent attractions for seven full days, and emerged convinced: the People’s 
Republic of China is a place he would recommend visiting at any time of the 
year.

His fi rst stop in this stunning country was Shanghai. The Transrapid 
Maglev provides a direct connection between Shang-
hai Pudong Airport and the city center 30 kilometers 
away. With an operating speed of up to 430 kilome-
ters per hour the distance is quickly covered, so that 
passengers arrive at the heart of the most important 
industrial city in the People’s Republic seven minutes 
and 18 seconds later. A literal translation of Shanghai 
would be “going out to sea”. The name is as appropri-
ate as it is tuneful, considering that the largest con-
tainer port in the world is to be found there. But the 
Pearl of the Orient, as Shanghai is also known, offers more than just industry 
– the city is just as much a cultural hub and center of learning. 

The Jin Mao Tower is an impressive example of the fusion of mod-
ern architecture with Chinese tradition. The third-tallest building in China, 
it accommodates the highest situated post offi ce in the world and offers an 
unforgettable view over this tirelessly active metropolis.

A completely different China is encountered in Suzhou, a city criss-
crossed with canals and known as the Venice of the Orient. As early as 1276 
Marco Polo described the town as “great and noble”, and today it features in 
the list of “towns and cities with exceptional historical and cultural heritage”.
Suzhou has been a leading producer of fi nest silks since the 14th century.

China – the unparalleled People’s Republic 

A further attraction of the city is the Master of the Nets Garden, or Wangshi 
Yuan. Landscape gardening is an important element in traditional Chinese 
art, but in this case it is not the plants as such that are the main focus of 
attention so much as the garden itself as the image of an ideal universe. The 
restful and harmonious surroundings afford the visitor an intimate sense of 
this ideal universe.

Following two nights’ stay in Shanghai, Alexander Kaefer took the 
high-speed train to Peking. This train covers the 1,318 
kilometers in an impressive fi ve hours, reducing the 
normal travel time by half. 

The capital of China is both a place of magnifi -
cent cultural heritage and a political center. Summer 
in Peking (or Beijing, as Peking is increasingly known) 
is hot and humid, with temperatures of up to 40°C. 
But this city bubbles and simmers at any time of year. 
Sights particularly worth seeing include the Liyuan 
Theater, which opened in 1990, the Botanical Garden 

and the Forbidden City, which until 1911 was the residence and seat of gov-
ernment of the Chinese emperors of the Ming and Qing dynasties. During 
this period “normal” citizens had no right to enter. Today it is a UNESCO 
World Cultural Heritage Site and includes the Palace Museum housing all 
the treasures of the last imperial dynasties.

No tour of China would be complete without a visit to the Great Wall. 
One of the most impressive man-made structures ever created, it extends to 
more than 21,000 kilometers in total. The section near Beijing is 600 kilo-
meters long, and is one of the best preserved stretches of the Great Wall. So 
Alexander Kaefer advises anyone embarking on a tour of China to be sure to 
remember to pack sturdy walking shoes. 

The overall length 
of the Great Wall of 

China is an impressive 
21,000 kilometers.

PEOPLE
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FACTS AND FIGURES

liters of oil is the capacity of a polyamide oil pan for trucks. 
That is ten times more than its passenger car counterpart.

50
liters of oil is the capacity of a polyamide oil pan for trucks. 
That is ten times more than its passenger car counterpart.

50

Hug fi lter systems featuring CleanCoat™ technology have been in 
operation in the U.S. since January 2012. The reason: Californian 
emission regulations prescribe the retrofi tting of diesel particulate 
fi lters to buses and trucks with a gross vehicle weight rating of 
more than 6.34 metric tons.

Around

1,500

ElringKlinger Abschirmtechnik (Schweiz) AG is applying its know-how 
to the recycling of brightly colored aluminum coffee capsules. Up to

coffee capsules, far more than Key Account Manager Sina Samieian 
gets through in a month, are reworked to produce a side panel for the 
Nestlé Nespresso Pixie coffee machine. 

180

vocational trainees and integrated degree course students are 
currently (November 30, 2012) employeed by ElringKlinger 
around the globe.           would like to wish our young talents a 
good start to their career and every success for the future.

186

oil seals a year are packed into forgery-proof 
boxes on a semi-automated production line at 

ElringKlinger Logistic Service GmbH in 
Rottenburg-Ergenzingen, Germany.

4,000,000 
oil seals a year are packed into forgery-proof 

boxes on a semi-automated production line at 
ElringKlinger Logistic Service GmbH in 

Rottenburg-Ergenzingen, Germany.

4,000,000 
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