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EDITORIAL

welcome to the sixth edition of move. Once again, the maga-

zine is packed with interesting news and reports from right 

across the ElringKlinger Group of companies.

So far, our performance in 2013 has been very encou-

raging. Despite the continued weakness of Europe’s car mar-

kets, we have again managed to increase both our Group sales 

and earnings before interest and taxes (EBIT). Thanks to new 

product launches and above all growth of nearly 20 percent in 

Asia, the Group generated revenue of EUR 590.1 million in the 

first half of 2013.

Our headline topic for this issue is innovation and tech-

nology and their importance for us as a business. move looks 

at how innovation occurs, how patents are registered and the 

rights of originators. At the same time, we are launching a new 

series of articles entitled “Patented solutions”, and in this and 

future issues we aim to present a range of interesting develop-

ments and patents.

Under the heading “Group”, you will find several reports 

from ElringKlinger employees who have represented us at 

trade fairs and a long list of other events including Tech-

Days in the UK and the US, Auto Shanghai, aftermarket fairs 

in Eastern Europe and our 108th Annual General Meeting in 

Stuttgart. You can also catch up on the latest news from our 

worldwide sites. Another topic of growing importance that we 

are covering in this issue of move is that of compliance with 

legislation and regulations. 

What else have we all been up to recently? You can find 

out in our “People” section, with reports on marathon and 

city running events, football tournaments and sweat-inducing 

team-building measures.

On behalf of the Management Board, including my col-

leagues Theo Becker und Karl Schmauder, I hope you enjoy 

the latest edition of move. As always, the editorial team would 

be delighted to hear your feedback and any exciting ideas for 

the next issue.
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Effective from April 2, 2013, and until further notice, Markus Störzer 

became the General Manager of ElringKlinger Meillor SAS, which has sites 

in Nantiat and Chamborêt, France. He will also continue in his current role 

as Head of Production Strategy. Markus Störzer joined the ElringKlinger 

Group on  January 1, 2013. He had previously served as Technical Manag-

ing Director at fischerwerke GmbH & Co. KG, a company that specializes in 

fastening technology.

With effect from May 1, 2013, Peter Goril was appointed as first General 

Manager of KOCHWERK Catering GmbH, a recently established service 

company of ElringKlinger AG; the second General Manager is Dr. Christof 

Dietborn. Peter Goril has extensive experience in the catering and gas-

tronomy field. He formerly headed the South Germany region for apetito 

catering B.V. & Co. KG. KOCHWERK Catering will take full control of the 

staff restaurants at both sites in Dettingen/Erms as from the end of the year.

 Markus 

 Störzer 

 Peter 

 Goril 

 Group Announcements –  
 People 

 News ticker 
 August 1, 2013 

ElringKlinger acquires a further 10 percent interest in Elring Parts Ltd., 

based in Gateshead, completing its full takeover of the British subsidiary. 

 August 1, 2013 

Mark Fellmann becomes head of the newly established Exhaust Aftertreat-

ment division (2N), which includes HUG Engineering AG, subsidiaries 

thereof and the Thale plant of ElringKlinger AG. He will also remain the 

General Manager of HUG Engineering AG.

 January 1, 2013 

The South African company becomes a wholly-owned subsidiary (previously 

51 percent) and changes its name to ElringKlinger South Africa (Pty) Ltd.

 April 29, 2013 

ElringKlinger (Thailand) Co. Ltd. is established in Bangkok. The Gen-

eral Manager of the new sales subsidiary will be Raita Otomo, who was 

also appointed General Manager of PT. ElringKlinger Indonesia, which 

was founded in April 2012. The two organizations act as subsidiaries of 

ElringKlinger Marusan Corporation in Japan, which is also headed by Raita 

Otomo.

 August 1, 2013 

ElringKlinger acquires an additional 25 percent stake in Elsau-based 

Hug Engineering AG, bringing the company's share in the Swiss exhaust 

aftertreatment specialist to a total of 93.67 percent.
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Dr. Stefan Wolf joins 
VDA board
The Managing Board of the German Association of the Automotive Industry 

(VDA) reads like a Who's Who of the German business sector. It includes 

renowned figures like Dr. Dieter Zetsche, CEO of Daimler AG, Volkswa-

gen boss Prof. Dr. Martin Winterkorn and Matthias Müller, CEO of Dr. 

Ing. h.c. F. Porsche AG. On November 9, 2012, the Managing Board was 

joined by Dr. Stefan Wolf.

Based in Berlin, the VDA is the association representing the common 

interests of automobile manufacturers and suppliers in Germany. It brings 

together some 600 companies from across the sector to work towards 

modern, sustainable mobility at national and international level. The VDA 

encourages the exchange of views between its members and actively 

engages in dialog with consumers, the general public and those in politi-

cal circles. It also develops standards and produces recommendations, for 

instance relating to logistical processes in industrial enterprises. 

To the public at large, the association is best known for organizing 

the annual IAA International Motor Show, the world’s biggest auto trade 

fair that takes place alternately in Frankfurt (cars) and Hanover (commercial 

vehicles) each year. 

First Germany (Bietigheim and Heidenheim), then China (Qingdao) and now 

Buford in the USA. ElringKlinger Kunststofftechnik GmbH took the next 

step on the road to becoming a global supplier of gaskets and structural 

elements by establishing the sales subsidiary ElringKlinger Engineered 

Plastics North America USA, Inc. on April 1, 2013. The company is located 

on the premises of ElringKlinger USA, Inc. in Buford, Georgia. The objec-

tive is to attract new customers for PTFE products within the North Ameri-

can market and to work together for the purpose of setting up a produc-

tion line for PTFE products. The production of spring-energized seals for 

use in gasoline direct injection pumps for cars is scheduled for May 2014. 

(Holger Schneider)

Go West
ElringKlinger Kunststofftechnik establishes 

subsidiary in the USA

GROUP
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ElringKlinger S.A.U. (EKSA) has received a Sup-

plier of Quality Excellence award from Caterpil-

lar, the world’s leading manufacturer of construc-

tion and mining equipment. This is in recognition 

of our outstanding process control capabilities 

and the unstinting efforts of our employees to 

continuously improve product quality. 

The award was presented on February 19, 

2013, in Reus, Spain, by two representatives from 

Perkins Engines Ltd., a wholly-owned subsidiary 

of Caterpillar. The occasion was celebrated with 

a “Calçotada”, a Catalonian culinary specialty. 

(Marta Bello Pigem)
Selected EKSA employees accepted the award on behalf 

of the entire Reus facility.

Caterpillar recognizes 
supplier excellence

DAF Supplier Days 2013

On January 24, Dutch truck manufacturing com-

pany DAF invited its suppliers to Eindhoven, 

Netherlands, in order to showcase its new XF 

model featuring the Euro 6 engine. A subsid-

iary of the American PACCAR Group, DAF is 

setting new standards for premium quality and 

maximum cost-effectiveness with the Euro 6 XF, 

thanks to its low operating costs and transport 

efficiency. Some 300 representatives from 200 

suppliers attended the Supplier Days, includ-

ing ElringKlinger Management Board Member 

Karl Schmauder and Steffen Authaler, Head of 

Global Key Account Trucks. Through their inno-

vations, all the suppliers have contributed to the 

development of the new Euro 6 XF. 

Back in January 2010, ElringKlinger held 

a ”TechDay” at DAF in Eindhoven, which consid-

erably boosted the cooperative efforts between 

the two companies. Since then, our sales team 

has collaborated with DAF on numerous projects. 

For the new aerodynamic trucks, ElringKlinger is 

supplying cylinder-head gaskets, shielding parts, 

plastic oil pans and plastic cam covers with plas-

tic cam frames and an integrated cable harness 

for fuel injectors.

Karl Schmauder (7th from right) and Steffen Authaler (4th from 

right) at the presentation of the new Euro 6 XF range from DAF.

GROUP
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Delicious food sourced locally
By establishing its own service company to run the staff res-

taurants at the two locations in Dettingen/Erms, ElringKlinger 

has demonstrated that it appreciates the need for a healthy, 

balanced diet for its employees. Since May 15, 2013, the menu 

for “Werk 2” has been offering freshly prepared dishes using 

produce from the area. "Our philosophy is quite clear: we set 

great store by a regional purchasing strategy, first-class qual-

ity, healthy organic produce, seasonal dishes and extensive 

variety; our priority is staff satisfaction," says KOCHWERK 

General Manager Peter Goril. With the service at “Werk 2” 

already fully up and running, “Werk 1” will follow in Janu-

ary 2014. There the construction of a new canteen building 

(scheduled to open in mid-2015) will pave the way for quite 

different cooking options. With new, larger rooms, the res-

taurant will also be open to lunchtime guests from outside 

the company and be a venue for culinary activities such as 

barbecuing courses. In addition, the intention is to cater for 

other companies close by, as well as for events and private 

functions. "What certainly won't change is the people making 

up the team," as Peter Goril is keen to point out. In fact, it will 

be expanding further. The team are indeed already buzzing 

with energy and creative ideas. Have a look at page 48, where 

you will be offered a delicious summer drink to try mixing for 

yourself. 

KOCHWERK Catering GmbH 
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Dr. Stefan Wolf 
on the importance of 
compliance regulations for 
the ElringKlinger Group

Focus on 
compliance

Transparency, honesty, loyalty and respect are the decisive elements in 

ensuring the success of our company over the long term. Compliance, which 

embraces all of these values, stands for the observance of laws and guidelines 

within the company. In many cases, though, the term will also refer to the 

fulfillment of other ethical standards and requirements which are normally 

defined by the company itself. 

As a guiding theme, compliance is not only relevant to the big DAX 

companies; all firms run the risk of legislation or other guidelines being 

breached. The danger of legally questionable influence is ever-present when 

a company is competing for customers and orders, purchasing goods or 

implementing marketing measures. 

At ElringKlinger, we are of the firm belief that long-term success is 

founded on the trust of customers and shareholders in our expertise, innova-

tory drive and, not least, our integrity. Earning that trust – which is reflected 

in the reputation of our company – largely depends on having a workforce 

that is fully committed to our values and objectives and to discharging their 

various responsibilities accordingly. All of us must play our part in insuring 

that transparency is accepted as a basic principle by all staff.
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Dr. Stefan Wolf 
on the importance of 
compliance regulations for 
the ElringKlinger Group

Does that mean every employee needs to be aware of every compliance 

issue affecting the company?

Essentially, all employees should familiarize themselves with the Code, but 

of course the degree of relevance depends on which department you are 

assigned to within the company. Employees in the purchasing department, 

for example, need to know exactly how to handle gifts and other bene-

fits, but that may also be relevant to their colleagues in other divisions. 

The same applies when making claims for travel costs and expenses. Sales 

representatives must pay particular attention to this, but people in other 

departments who make business trips also need to observe the applicable 

rules. Staff can always ask me if they are in any doubt.

What consequences can employees expect if they violate the Code of 

Conduct?

In the event of corruption, for instance, there cannot be any compromise 

and we will investigate such cases fully and unconditionally. In the end it is 

the Board that will determine the consequences of a particular misdemea-

nor, such as a claim for damages. Having said that, I am confident that as 

long as our staff go about their business honestly and conscientiously, we 

will not have any violations to deal with.

Dr. Dietborn, could you give us a few examples of issues covered by 

compliance?

Compliance covers a very wide range of issues. Obviously it includes the 

observance of legal regulations and company guidelines; for example, we 

expect all staff to carry out their duties in line with the Code of Conduct and 

to respect our vision and mission statement. We also have to stay alert to 

the possibility of corruption and insider trading. We work on the assump-

tion that none of our employees will provide unauthorized third parties 

with confidential data or information on processes or undertakings of the 

ElringKlinger Group, our customers or suppliers. On the contrary, that kind 

of data and information needs to be kept in the strictest confidence and only 

used for business purposes.

So staff have to contend with a lot of different issues. How are they sup-

posed to get the information they need?

Firstly, the new Code of Conduct will be distributed to all employees in their 

own language. The code, which is binding on all staff, clarifies the standards 

of conduct we expect and spells out what will not be tolerated. Personally, I 

think one point is very important: the code cannot answer every single ques-

tion or describe a specific course of action for every situation, and it is not 

intended to. All staff are called upon to consider their own behavior in the 

light of the principles contained in the Code of Conduct.

 

An interview with...  
Dr. Christof Dietborn, 
Head of Legal Affairs and Personnel,  
who also acts as the Chief Compliance Officer
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ElringKlinger strengthens 
its position in Asia
Foundation stone laid for a new factory in Gumi, South Korea – 

Joint venture becomes wholly-owned subsidiary

ElringKlinger is building a new factory in Gumi, South Korea's 

"Silicon Valley". From April 2014 cylinder-head and specialty 

gaskets, heat shields and plastic housing modules are due to be 

manufactured at a 26,000 square meters site on the outskirts of 

the city. Around 50 politicians and business people were guests 

at an atmospheric foundation stone ceremony.

Gumi's mayor Yu-Jin Nam welcomed the decision to 

locate the factory in his city and, in the spirit of partnership, 

promised the company continued full support for the future. 

ElringKlinger is investing a total of ten million euros in the plant. 

The site is being made available by KOTRA (Korea Trade Invest-

ment Promotion Agency), a branch of the Ministry of Science 

and Industry for the promotion of foreign trade and investment. 

The building is planned for completion by the end of 

January 2014. Following this, the now wholly-owned subsid-

iary ElringKlinger Korea Co., Ltd. (EKKO) will move to the new 

site from Changwon around 100 kilometers to the south. The 

new company emerged on February 1, 2013, from an earlier 

50:50 joint venture with a Korean co-owner. In 2012 the com-

pany achieved sales revenues of around 13 million euros. "We 
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ElringKlinger strengthens 
its position in Asia

have strengthened our position in the Asian market through the 

acquisition and newly built facility," commented Tae-Kon Kim, 

General Manager of EKKO. "We are also keen to continue to 

develop our ties with Korean vehicle manufacturers."

The ElringKlinger Group now generates 23 percent of con-

solidated sales in Asia. More and more development contracts 

come from manufacturers based there. 

Applause for a joint project for the future

The signing on December 11, 2012, of the agreement to build the new factory in 

Gumi was a momentous occasion for those present. Seated, from left: Governor 

Kwan-Yong Kim, Dr. Stefan Wolf, CEO of ElringKlinger, and Yu-Jin Nam, Mayor of 

Gumi; standing, from left: Tae-Kon Kim, General Manager of EKKO, Vice-Governor 

In-Seon Lee, Choon-Koo Lim, Leader of the City Council of Gumi, Theo Becker, 

Member of the ElringKlinger Management Board, Xong-Chang Kim, Chairman of 

the Gumi Chamber of Industry and Commerce, Dr. Hong-Hee Lee, Director of the 

city's trade and commerce office, and Nam-Il Kim, responsible for promotion of 

investment and international relations for the province of North Gyeongsangbuk.

A rain of confetti at the launch

A colorful ground-breaking ceremony marked the official start 

of construction on June 17, 2013.

Jürgen Weingärtner, Head of the Technical Service unit (4th from left), 

and EKKO General Manager Tae-Kon Kim (5th from left) took part in the ceremony 

with ElringKlinger colleagues from Korea.

How the new ElringKlinger factory in Gumi will look. Staff are scheduled to move 

into the building from March 2014, and series production is likely to 

commence in April.
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“Mobility is still 
a basic desire”

Exciting times lie ahead for the automotive industry. With fossil fuels set 

to run out over the course of this century, we are already seeing massive 

price increases at the gas station. At the same time, our need for mobil-

ity is increasing all the time – especially in the rapidly growing emerging 

markets. It is likely, however, that environmental legislation and caps on 

emissions will be even stricter in future than they already are at present.

During the preparations for ElringKlinger AG’s 2012 annual report, 

our CEO Dr. Stefan Wolf spoke to the extreme mountaineer, environmen-

talist and former Member of the European Parliament Reinhold Messner. 

move has put together the key elements of their discussion about cars, 

future drive technologies and motivation as a basis for outstanding 

achievement.
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Promoting mobility as a key to success

Reinhold Messner is a mine of information – and not only about 

mountains and nature. He is also very knowledgeable about 

future vehicle drive technologies and has bought himself a 

hybrid car. “Hybrids are too heavy for the mountains, though. 

You need a lot of oomph to get up those tougher inclines,” 

explains the 69-year old from South Tirol. He believes the main 

focus over the next ten years will be on improvements to the 

conventional combustion engine. That will mean using less and 

less fuel, which ultimately will help to protect the environment. 

Above all, he believes we need to examine the kind of mobil-

ity we want. One thing is clear, he observes, “We Europeans 

need to stay mobile. Otherwise we will become detached from 

the rest of the world. Mobility is a fundamental aspect of our 

social and economic system.” This view is shared by Dr. Wolf, 

who for some years has embraced the simple formula: “Less 

weight means less fuel consumption and therefore less CO2.” 

The CEO went on to venture a glimpse at the drive technol-

ogy of 2040: “I think hydrogen-based fuel cells are an excellent 

solution, because they generate energy ‘on board’, rather than 

from an external source as is the case with battery-driven cars, 

where you have to go to great lengths to store the energy on 

board.” “If we combine it with hydrogen generated electrically 

from the wind and sun, fuel cell technology can also be used 

for domestic purposes – for heating and household appliances,” 

adds Messner. 

“Everyone knows we can’t go on the same way”

ElringKlinger began investing in tomorrow’s drive technologies 

a long time ago – as evidenced by its decision to create the new 

Battery Technology and E-Mobility division. “At ElringKlinger, 

we have developed new products both in the areas of fuel cell 

and battery technology,” explains Dr. Wolf. “On a five-year hori-

zon, that would make no sense at all financially because of the 

substantial up-front costs.” Messner also thinks that car makers 

and automotive suppliers are well prepared. “I think the auto-

motive industry is investing heavily in alternatives. Everyone 

knows we can’t go on the same way.”

“People often take a selfish attitude”

According to experts, it’s certain that we are facing a trans-

formation in the field of drive technologies, although they 

often disagree on when it will come about. For Dr. Wolf, that 

transformation will have to be accompanied by major infra-

structure changes. More fuel cells and an expansion of battery 

technology mean wind turbines and large solar farms in previ-

ously unspoilt natural surroundings. “A wind turbine can be a 

landmark, too. It just depends on where it is located,” coun-

ters Reinhold Messner, who is critical of people’s increasingly 

selfish attitudes. “Everyone wants alternative forms of energy, 

but if that means running a power cable in sight of their house 

or building a solar park in front of their garden, then it’s a dif-

ferent matter.” He hopes that a compromise can be found in 

specific cases: “Visitors come to South Tirol, for example, to 

see its beautiful countryside rather than a landscape spoilt by 

wind turbines or solar parks. One has to preserve that unique 

landscape.”

Emerging markets and the car as a new status symbol

Although mobility has been a part of our everyday lives for 

decades here in the West, there are fast-developing countries 

where people just began to enjoy the benefits of motoring. 

Asia is one of those rapidly growing markets. “Incomes are 

rising for more and more people, and they look at the car as a 

status symbol,” observes Dr. Wolf. Unfortunately, since people 

in this region often drive cars with old two-stroke engines, the 

increase in new registrations leads to rising pollution. Never-

theless, Reinhold Messner is certain that “mass motoring will 

come in these countries; there is no way of stopping it.” That 

raises the question as to whether we can expect the people of 

Asia to do otherwise. After all, here in Europe we spent many 

years happily driving around without worrying too much about 

the environment. In Dr. Wolf’s view, “countries like India and 

China don’t want to miss out on the development of individual 



16

GROUP

mobility that we have seen here in Europe.” He believes that cars designed 

to emit less CO2 and particulates could provide the answer. “That’s right”, 

replies Messner. Having said that, “people are simply not prepared to pay 

5,000 or 10,000 euros more for an alternative drive.”

Both Dr. Wolf and Reinhold Messner agree that the future shape of 

vehicle drive technology will remain a subject of lively debate. “If there is a 

car with an effective and reliable fuel cell drive, I’ll try that. That’s been my 

dream for a long time. The fact that I haven’t got one is basically because 

there isn’t yet a fuel cell car on the market,” confesses Messner. Perhaps 

here at ElringKlinger we can help him to fulfill that dream.

Innovation driven by motivation

If we are ever going to see vehicles with fuel cell drives or electric engines 

and long-lasting batteries on our roads, we are going to need people with 

the skills to develop and produce the necessary components. Indeed, as Dr. 

Wolf and Reinhold Messner both conclude, it is people who are at the heart 

of any organization. “In order to achieve real success, we need employees 

with the commitment to give their very best”, says Dr. Wolf, adding that this 

is one of the reasons why ElringKlinger stands out from other automotive 

suppliers. Messner, who knows a thing or two about personal bests after 

climbing Mount Everest and Nanga Parbat, agrees and sees the CEO’s role 

as that of a motivator: “As the boss, if you are able to instill an enthusiasm 

for work among your staff, they will deliver the top performance you are 

looking for.” He describes what it is that motivated him above all during 

his climbing adventures: “If I really buckle down, I usually find that I come 

out on top.“

Built in the late Middle Ages, Sigmundskron Castle near Bolzano today 

houses the headquarters of the Messner Mountain Museum.

A brief profile of Reinhold Messner

 ▪ Born September 17, 1944 in Brixen, South Tirol.

 ▪ Degree in surveying from the University of Padua in Italy.

 ▪ In 1970 Messner reached the summit of Nanga Parbat in the Western 

Himalayas. His brother Günther, who had later attempted the climb, 

died during the descent.

 ▪ On May 8, 1978, Reinhold Messner reached the summit of Mount 

Everest. He did so without the use of additional oxygen.

 ▪ He later climbed K2, Kilimanjaro and the north face of the Eiger.

 ▪ From 1999 to 2004, Messner represented the Italian Greens in the 

European Parliament.

 ▪ He now lives in Meran, where he runs the “Messner Mountain 

Museum” and works as a motivation trainer. 
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Inspiring series of seminars

Participants on the management program (in two groups) 

with trainers Frauke Holländer (2nd from right) and Harald 

Keim (right).

Under a new name but with the same inspirational 

content, the third ElringKlinger management pro-

gram was launched in autumn 2012. Once again, 

the initiative served to reinvigorate the everyday 

business of management. Just under a year later, 

the 28 participants have declared themselves 

galvanized in their managerial roles. The semi-

nars focused on issues such as the principles of 

management, staff appraisal meetings, making an 

Views on the program: 

Arthur Lebsack
Manager Affiliated Companies 

ElringKlinger AG, Dettingen/Erms

 “The seminar motivated me to take an even more 
active role in decision-making and influencing 
with regard to various issues. The course provi-
ded us with scores of approaches and methods of 
relevance to day-to-day management.” 

Annette Baader
Team Leader, Key Account Automotive Suppliers

ElringKlinger AG, Runkel

“I found the management project, which we 
worked on by ourselves, particularly motivatio-
nal. We all benefited from valuable feedback from 
the trainers and our colleagues.” 

Bernd Schneider 
Deputy Plant Manager 

ElringKlinger AG, Geretsried-Gelting

“By applying the Myers-Briggs Type Indica-
tor personality model, I was able to learn a lot 
about myself and expand my knowledge of staff 
leadership.” 

Sven Breitmoser
Head of Process Engineering Team, Elastomer 

Technology/Modules Division

ElringKlinger AG, Dettingen/Erms

“I got to know a great group of people I can now 
call on any time to exchange thoughts.”  

Frauke Holländer
Trainer and Team Leader, HR Development

ElringKlinger AG, Dettingen/Erms

“The openness and inquisitiveness of the group 
members was central to the success of the semi-
nars. They committed to the content and exer-
cises unconditionally and gave due consideration 
to their experiences afterwards.”

Harald Keim
Trainer, 4sales&management GmbH, Tübingen 

“I think it was great that throughout the program, 
senior managers and Board members especially 
always found time to take part in discussion ses-
sions and swap ideas with those taking part. In 
this way they clearly demonstrated their support 
for the seminars.”

Leadership 
on the move 2012/2013

impact as a supervisor and team development. In 

all of these key modules the managers benefited 

from discussion sessions, study partnerships, 

presentation exercises, projects, practical case 

studies, intensive feedback from the trainers and 

more. The collected thoughts from group mem-

bers – summarized in the tag cloud – and upbeat 

statements illustrate just how positively the semi-

nars were received. 
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“We are there to lend a hand wherever 

and whenever it’s needed.”

Together, they generate excellent business for ElringKlinger. In the words of 

team leader Otto Niestreu, the shielding technology sales team runs like a 

“highly tuned 16-valve sports car engine”, and a very successful one at that.  

       asked Otto Niestreu to reveal the secret of their success. The answer: 

tremendous cohesion, mutual respect, good humor and enough freedom to 

develop and apply new skills.

Photographed out and about – 

but still on the ball

Philip Cole is based at Jaguar/Landrover in 

Birmingham.

The Cologne team (from left)

Salim Mengi, Florian Schwenke and 

Kirill Zaydenberg are based at Ford in 

Germany.

Members of the UK sales team 

Paul Jessen (left) and Chris Rixon (right) work 

at Ford in Dagenham and Dunton. 

Fun on the water (from left)

The sales team at Volvo in Göteborg – 

Mohan Engkvist, Duc Khuu and 

Martin Andersson. 

“The work is enjoyable”

“We don’t work for products,” says Otto Niestreu, Sales Direc-

tor for the Shielding Technology division. “We work for peo-

ple.” He means it, too. His words reflect a whole outlook on life 

and a source of motivation at work. “We really do put that phi-

losophy into practice,” he adds. Otto Niestreu comes from the 

German federal state of Saarland but now works in the Swiss 

town of Sevelen, from where he and his team provide sales 

support to meet the Ford Group’s heat shield requirements. 

Their other established customers include Tata Motors, India’s 

biggest vehicle manufacturer, which took over Land Rover and 

Jaguar in March 2008, and the Chinese car and motorcycle 

producer Geely, which bought Volvo’s car division in 2010. 

There are currently 16 members of the sales team. 

Just under half are based in Switzerland. Two can be found 

at Ford’s UK production sites in Dagenham and Dunton, 

another in Birmingham, three in the Swedish city of Göteborg 

and another three in Cologne, by the Rhine in Germany. “My 

people are based right alongside our customers. That makes 

for really short communication channels, so we can discuss 

our tasks and proposals directly and implement them rapidly,” 

says Niestreu. “They go in and out of the customer’s offices as 

though they were regular employees. For that to happen, you 

have to build up a lot of trust.”

Equally, he adds, customers know they can rely totally on the 

ElringKlinger team to help them achieve their objectives: “We 

are there to lend a hand wherever and whenever it’s needed.” 

In India, for example, when there were problems with heat 

shield supplies at the ramp-up stage, he brought his team 

together immediately to explain the relevant processes and 

resolve any problems on site. That commitment has paid off: 

“A few years ago, when Ford drew up a list of suppliers that 

excluded ElringKlinger, we worked day and night to remedy 

the situation,” he says proudly. Once again, the team ended 

up on the winning side. As well as technical expertise, thanks 

to which the team is always up to date with the customer’s 

requirements, Otto Niestreu places a great deal of importance 

on social skills. 

Events have proven him right, with both Ford and 

Volvo procuring nearly all their heat shield systems from 
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ElringKlinger. “We are one of the biggest suppliers for 

Land Rover, too,” Niestreu points out. “Success is the key to 

satisfaction.”

Everyone knows exactly what is required, says Niestreu. 

“We want to do a professional, honest and attractive job, 

although it’s certainly not an easy one. Heat shields are not 

very sexy!” he observes wryly. Another secret of the team’s 

success, as he points out, lies in its continuity, noting that 

hardly anyone has been tempted to move on despite the best 

efforts of headhunters. “Our people are good, and they know 

it. Even so, they tend to stay with us. It’s vital to appreciate 

good performance – and to show that appreciation.” Ulti-

mately, he observes, it’s not about making a quick profit: “We 

measure our success over the long term.”

Sharing knowledge is important, too, says Niestreu. 

Everyone has a say at departmental meetings. Every eight 

weeks, two of the field sales team come to the offices in Swit-

zerland for talks. They tackle any outstanding issues and put 

forward and discuss solutions. In turn, Otto Niestreu goes out 

to visit customers and his local team members four times a 

year. “If you want a good team, you have to look after them.” 

He particularly appreciates the colorful mix of personalities 

and cultures among his staff. “It creates a special kind of 

momentum, and we learn a lot from each other.”

“The work is enjoyable,” says Niestreu with great con-

viction. He often goes sailing, fishing or cycling with his core 

team after work, and they all meet up three or four times a year 

for a barbecue. Mutual advice and support is always availa-

ble – with house-building, for example. They enjoy celebrating 

with their customers, too, perhaps at a summer party or at 

Christmas. There was a boat trip in Sweden, dog racing in the 

UK and canoeing in Cologne. “I think it’s important that peo-

ple get to know each other. There has to be a sense of cohesion 

and of personal commitment to the partnership. 18 months 

ago, when Ford was struggling, we all bought Fords. Those are 

the kind of signals that matter.”

In terms of leadership principles, Otto Niestreu stres-

ses the importance of mutual respect and of giving members 

of the team enough room to develop and apply their skills. 

It’s nothing to do with being mates. If people make mistakes, 

it’s best, he says, to move forward rather than dwell on the 

past. You can’t expect people to know everything – no one is 

perfect, he adds. “To this day I’m hopeless when it comes to 

reversing into a parking space.”

Having lots of fun – and improving their team ‘driving’ skills 

Otto Niestreu in a vintage Fiat 500 surrounded from left to right by Jens de Buhr, Aneta Göhringer, 

Janine Ospelt, Angelika Grantner, Manuela Domig, Fritz Goldmann and Christine Tschug.  
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ElringKlinger
on track for  
continued growth 
Company defies crisis to achieve gains in sales and profit – 

AGM approves dividend increase

The mood at Stuttgart’s Liederhalle Culture and Congress 
Center was one of satisfaction when ElringKlinger held its 
Annual General Meeting on May 16, 2013. Once again, the 
company had kept its investors smiling with a solid perfor-
mance. Sales for 2012 were up nine percent at EUR 1,127.2 
(2011: EUR 1,032.8) million. Earnings before interest and 
taxes (EBIT) stood at EUR 136.0 million, compared to the fig-
ure of EUR 126.0 million for 2011. 

Profit after taxes and non-controlling interests amounted 
to EUR 85.9 million, up 9.6 percent on the previous year 
(excluding non-recurring income from disposal of the com-
pany’s Ludwigsburg industrial park). Accordingly, the AGM 
chose to adopt the resolution of the Management Board and 
Supervisory Board to pay an increased regular dividend of 
EUR 0.45 (2011: EUR 0.40) per share. Shareholders will thus 
benefit from the company’s success to the tune of EUR 28.5 
million.
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ElringKlinger
on track for  
continued growth 

New face on the Supervisory Board

The shareholders elected former Rheinmetall CEO 

Klaus Eberhardt to succeed Karl Uwe van Husen, who 

stepped down from the Supervisory Board at the end 

of the meeting.

Walter H. Lechler, who chairs the Supervisory Board, 

praised van Husen (71) as a “Lechler stalwart” who had 

held numerous posts for the Lechler Group since 1971, 

both in Germany and abroad, including a spell as man-

aging director at Elring Dichtungswerke. In 1991 van 

Husen took on the additional role of sole director at ZWL 

Grundbesitz- und Beteiligungs-AG in Ludwigsburg. He 

also played a key role in the company’s flotation. Between 

1999 and 2004, he was Chairman of the Supervisory 

Board at ElringKlinger, remaining thereafter as a mem-

ber before finally stepping down this year on account of 

his age.

His successor, Klaus Eberhardt (65), comes from Sulz am 

Neckar. After graduating in Mathematics, he began his 

career in 1972 at Standard Elektrik Lorenz AG. In 1985 

he moved to Messerschmitt Bölkow-Blohm (later DASA), 

where he held a number of senior positions. In 1992 

he joined TEMIC Telefunken microelectronic, where he 

later became managing director. In 1997 Eberhardt was 

appointed to the management board at Rheinmetall AG 

and subsequently held the post of CEO from 2000 to 2012. 

On track for 
further growth

“We have achieved profitable growth despite 

the collapse of Western Europe’s vehicle mar-

kets to their lowest level in 25 years,” explained 

CEO Dr. Stefan Wolf to an audience of around 

600 shareholders and guests. Wolf believes that 

ElringKlinger remains on track for further suc-

cess: “Looking ahead, we aim to continue out-

performing the market with new products and 

growth in our core business, especially turbo-

charger gaskets, thermal shielding components 

and lightweight construction parts.” 

Above all, the CEO has his sights firmly 

set on the booming markets of Asia and North 

America. “We are already well positioned in 

these regions,” he observes. Indeed, right from 

the beginning of 2013, ElringKlinger was able to 

make up for the weakness of its European busi-

ness thanks to a strong performance in Asia. Over 

the rest of the year, Wolf anticipates moderate 

growth in sales of around five to seven percent. 

Future Inside: showcasing the 
way forward in the automotive 
industry

An overview of the Group’s products was on 

display in the Liederhalle foyer. Alongside tradi-

tional components designed to optimize the com-

bustion engine, ElringKlinger showed off some 

of its latest developments in the field of electro-

mobility and the exhaust cleaning systems made 

by its Swiss subsidiary Hug. Visitors showed 

particular interest in an e-vehicle equipped with 

ElringKlinger cell contact systems for the lith-

ium-ion battery stack and in the drive system that 

won the 2012 Engine of the Year Award with a 

cylinder-head gasket developed by ElringKlinger.

Walter H. Lechler (center) with Karl Uwe van 

Husen (left) and Klaus Eberhardt (right).
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“A successful event
all round”

Shareholders, employees and guests report from the 2013 

Annual General Meeting 

Ingeborg and Karlheinz Haufler came 

to the AGM from Bretten, near Karl-

sruhe – on their 43rd wedding anniver-

sary. They have held shares in 

ElringKlinger since the first issue, and 

for both the priority is long-term 

growth. “The dividend is of secondary 

importance,” agree the retired couple from north Baden, who 

attend the Annual General Meeting regularly. Although the 

event is “an all-round success” in their view, Karlheinz Haufler 

says he would like to know more about the actual products, 

while his wife would like to see tickets for public transport 

enclosed with the invitations. “Stuttgart was chock-a-block 

today.” 

Jens Gern, an ElringKlinger student at 

the Duale Hochschule Baden-Württem-

berg (DHBW) in Stuttgart, was another 

first-time attendee. He volunteered to 

join the organizational team; following 

an introduction to the agenda, he was 

assigned to the reception area. “The 

preparation, the running of the event and everything you need 

to bear in mind is much more complex than I would have 

believed,” he admits. 

Doris and Gottfried Karbiner have been 

ElringKlinger shareholders for roughly 

a decade; shares in ElringKlinger make 

up around 15 percent of the retirees’ 

portfolio in terms of value. “With some 

shares the dividend is our focus, but 

with ElringKlinger we’re more 

interested in growth,” says Gottfried 

Karbiner, setting out their investment strategy. The couple 

from Rottenburg only attend the AGM sporadically. In 2013 

they came to the shareholders’ event for the first time in three 

years, and both agree it was worth the trip.

For the first time the event was attended 

by students from the Fritz-Erler school 

in Pforzheim, who had been invited by 

ElringKlinger to participate as observ-

ers. “The father of one of the girls in my 

class works for ElringKlinger,” says 

Matthias Müller (center) from Strauben-

hardt. “He was the one who put us in touch.” The entire 13th 

year of the commercial high school took the opportunity to see 

what happens at a stock corporation event. For Johannes Carl 

(left) from Enzingen, it was a eureka moment: “A lot of the 

things we learn in business studies came up in the company 

presentation.” The discussion session was also absorbing and 

instructive, according to fellow pupil Felix Klittich (right) from 

Pforzheim. 

ElringKlinger employee Heiko Thoß 

knows the ropes: he is part of the estab-

lished ElringKlinger team responsible 

for ensuring the event passes off with-

out a hitch. “At the time of my first 

Annual General Meeting, the company 

was still called Elring GmbH and the 

shares were traded under ZWL Grundbesitz- und Beteiligungs 

AG, ” he recalls. At the Liederhalle, he is now responsible for 

registering shareholders and exchanging their invitations for 

voting cards. In his opinion, this latest gathering was also 

“very harmonious”. Small wonder, when the numbers add up!

Shareholder Bettina Kächele from 

Münsingen attended the AGM for the 

first time; her partner is an employee of 

ElringKlinger. “We kept an eye on the 

shares for a while before deciding to buy 

in,” she says. “For me, it’s about a long-

term investment that will provide secu-

rity in my old age.” She found the presentation on business 

developments “very interesting”, remarking that “it’s great to 

see just how stable our capital investment is.” Her partner 

Jürgen Bönsch, a Team Leader Prototyping at ElringKlinger, 

also feels vindicated by his decision to acquire shares for the 

long haul; for Mr. Bönsch, attending his fourth Annual General 

Meeting, “minimizing the risk” is what counts.
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Off to a flying start
Dynamic automotive industry requires international project management

The “International Project Management” (3VP) department established 

in January this year has hit the ground running. Its group-wide network-

ing efforts are already bearing fruit. In June 2013 representatives from 

the ElringKlinger sales teams met up in Dettingen/Erms to discuss cur-

rent work issues and launch some early initiatives to address them. 

“As a multinational company, we have customers operating at a global 

level with highly sophisticated networks. They want to be supplied with 

the same product at several different production sites. We have to address 

these challenges by fine-tuning our work processes for customer projects to 

ensure the continued growth of ElringKlinger and long-term customer sat-

isfaction,” is how Management Board member Karl Schmauder describes 

the background to the newly established 3VP unit. Its role is to develop a 

globally networked project management system that harmonizes the world-

wide sales processes of ElringKlinger and standardizes procedures across 

all sites.

Staffed by experienced employees

The new department, which falls within Karl Schmauder’s executive man-

agement portfolio, is headed by Felix Lang. Not only is he a long-stand-

ing ElringKlinger employee, he also has the necessary market experience 

and expertise with customer-specific project processes. His track record 

includes more than ten years in Original Equipment sales. Most recently 

he managed Global Key Accounts there, with responsibility for French and 

Japanese customers like Renault-Nissan and PSA. He also has Petra Feld at 

his side, an expert in software-supported sales processes. She is an SAP key 

user with extensive experience in Original Equipment business and claims 

management.

Goal: optimum networking of international project execution

Some of the key tasks of the new unit include standardizing Group revenue 

planning procedures, drawing up rules for clearing distribution costs and 

improving project management systems to ensure proactive support of our 

project teams. For Felix Lang, it is essential that all the relevant employees 

are able to continually share information about the progress of each project 

and its various work packages. Increasingly, such communication will need 

to be system-supported and standardized, as well as spanning all locations. 

"Putting the required degree of networking on a stable process and applica-

tion footing is one of the key tasks 3VP has set itself”. The new department 

has already taken the first steps in this direction. In future, the network it 

has developed is to include at least one employee from each ElringKlinger 

Key Account unit as well as one representative from each of our worldwide 

sales sites. The next meeting of this group is scheduled for September 2013.

GROUP
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ElringKlinger Spain 
optimizes business processes

Bright ideas rewarded

5S method successfully implemented

ElringKlinger UK

“What if…” This is the motto ElringKlinger 

(Great Britain) Ltd. (EKGB) uses to encourage 

its production staff to come up with suggestions 

for improvements. The program has been run-

ning since September 2011. On March 28, 2013, 

awards were presented to the best ideas from the 

first year of the initiative.

Top honors for 2011/2012 went to Brendan 

Scott, Martin Wade and Ian Richardson. Brendan 

Scott was the overall winner with his suggestion 

for improving a scrap container. From now on, 

and without great effort, the container is able to 

be turned 180 degrees to ensure it can be filled 

up evenly from both sides. Second prize went to 

Martin Wade; he suggested altering a guide pin 

ElringKlinger S.A.U. (EKSA) recently introduced 

the 5S method at the Reus site. Staff within the 

unit responsible for producing plastic housing 

modules started by separating out some 300 

objects no longer required; these were either dis-

tributed to other units or discarded. The next task 

was to label the aids and appliances required in 

production and define a permanent holding area 

for each of these. After the objects had been thor-

oughly cleaned, clear rules for greater orderliness 

in the workplace were set in order to establish 

common standards for the future and ensure any 

discrepancies will be quickly identified by all con-

cerned. Henceforth, the various steps will need to 

be implemented daily so that they become a firm 

feature of the company's workplace philosophy. 

Successful implementation of the method will be 

the basis for producing high-quality products, 

while raising efficiency and safety at work. In 

line with the principle of continual improvement, 

weekly feedback forms submitted by staff will 

also be evaluated and discussed.

The team in Spain hope that more and 

more ElringKlinger sites will choose to introduce 

the 5S method. (Ana Morales)

on a press to increase the number of strokes per 

minute and thus improve productivity. The jury 

were also impressed by Ian Richardson’s idea, for 

adapting the size of the paper filter in a water 

nozzle to reduce the amount of waste and cost 

involved, and awarded him third prize. 

Whether they come by pure chance or as 

the result of a well-conceived plan, all ideas for 

making the day-to-day process easier and more 

efficient are welcome. By the end of 2012, the 

76 production staff had submitted as many as 50 

suggestions, 31 of which have already been or are 

in the process of being implemented. In the first 

quarter of 2013, a further 48 ideas were submit-

ted to the “suggestion box” team. (Jenny Eden)

Thanks to these staff members and their 
colleagues, future operations will be faster, 
better and more efficient 
The 5S team in Reus.

GROUP

Did you know?

Seiri, seiton, seiso, seiketsu and shitsuke are Japanese 

terms for sorting, setting/straightening, systematic 

cleaning, standardizing and self-discipline. In conjunc-

tion, they amount to a process of optimization largely 

developed by Toyota and known as the 5S method.

Ian Malcolm, General Manager of EKGB (right) 

congratulates the winner of the best idea in 2011/2012, 

Brendan Scott.
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ElringKlinger Spain 
optimizes business processes

Over the course of the first half of 2013 the Aftermarket divi-

sion showcased its products at various Elring exhibitions and 

a workshop in Eastern Europe. The division travelled from 

Belgrade to Zagreb and from Budapest to Cluj. The numerous 

visitors, including car mechanics and auto repair shop opera-

tors in particular, received information about our spare parts 

and happily picked up catalogs, posters and giveaways.

At every show, one of the special drawcards was an 

engine exhibit, for example the new Volkswagen 1.4 l TSI. We 

held a “Fastest Mechanic in Town” contest, in which partici-

pants had to change the ten cylinder-head bolts on a Volks-

wagen Golf III 1.6 l engine as quickly as possible. The effort 

involved caused many of the contestants to break out into a 

sweat. The fastest competitors were presented with an Elring 

coverall. At times, the mechanics had to wait several minutes 

for their turn. The longer the line, the more visitors thronged 

around the booth. This competition made it easy to get into 

casual conversation with the mechanics, many of whom spoke 

highly of our products and their durability. 

As some of the company exhibitions took part at short 

intervals, they had to be well organized. However, everything 

ran smoothly and efficiently. In 2014 the company will be tak-

ing its roadshow once again to Transylvania, the Balkans and 

the Carpathian mountains.

Elring exhibitions in Eastern Europe
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Engines, spare parts and 
excellent conversations

Engine exhibit a drawcard
Jens Gräßler (right), Sales Manager Southern/

Eastern Europe, gives contestants useful tips 

for fast use of the screwdriver.



26

“Coming together is the beginning. Keeping together is progress. Working together 

is success.” In the spirit of this statement by legendary automaker Henry Ford (1863-

1947), ElringKlinger teams reached out to others at TechDays in April and May. They 

sought dialog with engineers, developers and decision-makers from Ford Europe and 

John Deere, and presented the latest ElringKlinger products designed to shape the 

future of the automobile.

In-house exhibitions 
at key accounts in 
the USA and the UK

“TechDays“

GROUP
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In-house exhibitions 
at key accounts in 
the USA and the UK

Premiere at Ford Europe

In May 2013, ElringKlinger set up information stands at two 

of Ford Europe's development centers for the first time.  Our 

first stop was on May 14 at Dunton Technical Centre, the 

largest automotive research and development center in the 

United Kingdom. The following day we continued to Ford in 

Dagenham, a suburb in east London.

The ElringKlinger team presented plastic housing mod-

ules for high power transmission, including structural compo-

nents, such as oil pans, charge air ducts, highly heat-resistant 

exhaust gaskets and components for battery technology.  They 

also showcased the newly developed plastic wheel rim. “The 

emphasis was on new products that are not necessarily associ-

ated with the name ElringKlinger,” explains Jörg Dürauer, Key 

Account Manager for Ford Europe. Some customers were said 

to have been quite surprised when they saw the innovations.

Experts representing a range of ElringKlinger business 

divisions were in attendance as well as specialists from the 

recently acquired company Hummel and the UK ElringKlinger 

facility at Redcar.  In all, around a dozen people were on hand 

to talk to prospects and answer questions. In addition to the 

demonstrations and presentations, there was an opportunity 

for some “traditional relationship management”, i.e. network-

ing through face-to-face conversations. “As far as sales are 

concerned, Ford is our biggest customer,” stresses Dürauer.

In each case, the in-house exhibition was set up in the 

foyer, directly outside the entrance to the cafeteria. “This 

location helped us attract a lot of passing interest,” enthuses 

Dürauer. “In Dagenham, even staff at senior management level 

stopped by to take a look.” The numerous inquiries and invita-

tions to other presentations indicated how well received the 

exhibition was. 

Dürauer is full of praise for the marketing team: both 

events were perfectly organized and well-prepared. “We 

arrived, and everything just fell into place,” he explains. Even 

the task of switching locations in a short space of time went 

without a hitch. The stand was dismantled, packed up, trans-

ported to Dagenham and rebuilt all on the evening of May 14. 

The stand team didn’t call it a day until after midnight – then it 

was up early in the morning for the next exhibition. The show 

must go on…

Product overview for 
John Deere developers

On April 17, 2013, ElringKlinger representatives visited the 

Product Engineering Center of international agricultural and 

construction equipment group John Deere in Cedar Falls, 

Iowa.  The center is home to a range of operations, includ-

ing powertrain engineering, testing, engine machining and 

assembly.

Bob Bell, Thomas Friedow, Kristen Strasser and Todd 

Waldo from the Plymouth office presented new products from 

all the ElringKlinger business units. Alongside the demonstra-

tion models, the program included presentations on Elring-

Klinger history, a business overview and an insight into the 

company's extensive product portfolio.

The focus was on specialty gaskets, which are already 

a key factor in the business relationships between the two 

firms. However, the ElringKlinger team considers that there 

are further opportunities for collaboration, such as in the fields 

of cylinder-head gaskets, shielding systems, plastic housing 

modules and elastomer technology.

Participants valued the opportunity to meet and 

exchange ideas and opinions, and the presentations were 

very popular, the average attendance being 25 persons. The 

ElringKlinger team was able to establish new contacts, includ-

ing decision-makers, in the field of base engine engineering. 

(Bob Bell)

GROUP



28

KONZERN

Looking forward, China is regarded as one of the world’s most 

attractive automotive markets. While new registrations in 

Europe have fallen, according to VDA figures new car sales 

in China for the period from January to April 2013 were up by 

nearly 24 percent year on year, making a total of 5.2 million 

vehicles. Coinciding with these figures, Shanghai hosted the 

world’s third biggest automobile industry exhibition from April 

21 to 29. ElringKlinger was present once again – following on 

from a first showing in 2011 – along with our entire product 

portfolio. ElringKlinger occupied a 110 square meter presen-

tation area in Hall N5, the “place to be” for international sup-

pliers, where the sales team from Suzhou and Changchun wel-

comed many visitors. 

The fair set a new record with around 2,000 exhibitors 

from 18 countries. Top manufacturers vied to impress with a 

myriad of new designs. It was clear from a tour of the trade 

show that Chinese carmakers with their own brands such as 

Qoros are well placed to offer serious competition for Germa-

ny’s premium manufacturers. (Yao Guoyan)

Chinese car 
market maintains  
pattern of growth 

GROUP

Auto Shanghai
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New high-performance rig 
for engine testing 
On February 21, 2013, ElringKlinger Motortech-

nik GmbH (EKM) inaugurated a new high-perfor-

mance test rig at its Bietigheim-Bissingen facility 

in Germany. Around 40 guests were invited to the 

opening ceremony, including customers, repre-

sentatives of the companies involved in building 

the new system and EKM employees.

Karl Schmauder opened the event with a 

technical presentation about CleanCoat™ coating 

of diesel particulate filters, a topic that engendered 

much interest among the representatives of our 

customers such as Audi, BEG, Bertrandt, PES and 

Porsche. CEO Dr. Stefan Wolf then held a celebra-

tory address and cut the ribbon to officially open 

test rig No. 3. The new equipment will extend 

EKM’s capacity at the Bietigheim-Bissingen site 

to three test rigs. The company now has a total of 

14 testing units available when including those at 

its Idstein facility. This significantly enhances the 

range of services the company can offer, because 

the new test rig has the greatest capacity of all the 

car engine test facilities, allowing engines of up to 

500 kW to be tested. 

EKM Managing Director Dr. Gerald Eifler is 

delighted about the expansion: “This investment 

will allow us to meet increasing demand for our 

services in the engine testing sector.”

EKM staff in Bietigheim-Bissingen in front of their 

new test rig.

GROUP

Fresh 
momentum for 
HR management

1st Global HR Meeting

“Highly positive feedback from those who took 

part shows that initiating this event was an impor-

tant step, and the right one. When it comes to 

establishing trust and achieving stated aims, it 

is very helpful to put a face to the voice on the 

telephone or the person sending you emails,” 

concludes Dr. Christof Dietborn, Head of Human 

Resources and Legal Affairs. (Carolin Junk)

it is critical to make use of every recruitment and 

development possibility at a global level.

The aim of the event – aside from providing 

a place for individuals to meet and exchange ideas 

– was to clarify processes and illustrate how best-

practice teamwork can work internationally, using 

completed projects as examples. Ad-lib presenta-

tions were given on themes such as introducing 

group work in production, openings for apprentice-

ships along the lines of the dual education system 

in Germany and exchanges of work placement stu-

dents within specific sites. 

Two years on from the launch of the Group 

Human Resources unit, heads of HR depart-

ments from ElringKlinger subsidiaries around the 

world held their first meeting in Dettingen/Erms 

on June 26 and 27, 2013. The simple fact that the 

ElringKlinger Group now has more employees 

outside of Germany than domestically proves that 

international cooperation and networking between 

HR heads has become ever more important. It is 

also apparent that the central concerns of person-

nel – namely recruiting, training and retaining 

staff – are the same the world over. For this reason 

A total of 15 HR heads from Asia, South America, 

North America and other European countries paid a visit 

to their German colleagues. 
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Lightweight design puts 
Hummel-Formen at the cutting edge 

Knowledge Forum: “Drivetrain for Vehicles“

The technology leader showcased its impressive 

solutions for reducing CO2 emissions in automo-

tive engineering at two events: EuroMold, the 

world’s largest trade fair for moldmaking and 

tooling, held in Frankfurt from November 27 to 

30, 2012, and the VDI "Plastics in Automotive 

Engineering" congress in Mannheim on  March 

13 and 14, 2013. One of the products causing 

quite a stir was a plastic wheel rim for cars that 

weighs around 35 percent less than a structurally 

identical aluminum rim and is therefore capable 

of making a significant contribution to more 

environmentally friendly vehicles. The injec-

The views of Lake Constance from outside the 

Graf-Zeppelin-Haus in Friedrichshafen were stun-

ning as the temperature soared to 37°C – and 

things were no less spectacular in the Culture and 

Congress Center itself, as 70 international exhibi-

tors presented the latest generation of transmis-

sion systems and new components on June 18 

and 19, 2013. With a series of speakers taking to 

the stage as the trade exhibition took place, more 

than 1,100 attendees gained valuable insights into 

the state of drive technology as well as the needs 

and challenges of the present market environment. 

ElringKlinger AG was represented in Friedrich-

shafen with its own booth for the first time – and 

the company will be back, according to Tier-1 Key 

Account Manager Marcus Raimann. “The healthy 

mix of participating companies, from OEMs like 

Daimler AG and independent transmission manu-

facturers like ZF Friedrichshafen AG to suppliers 

such as Robert Bosch GmbH, underlines the impor-

tance of this event for ElringKlinger.” Thankfully, 

the premises of the Culture and Congress Center 

were also well air-conditioned. (Annette Baader)

tion molding tool used to produce the wheel rim 

attracted a lot of curiosity on account of its huge 

proportions (1.7 x 1.7 x 1.2 meters) and its weight 

of eleven tons.

The exhibition team was highly satisfied 

with the outcome of both events, during which 

very promising new contacts were established 

that offer good prospects for future business. The 

fact that investments in excess of a million euros 

are planned for the upcoming year is also a sign 

that Hummel-Formen is on the right track.

(Karl-Heinz Knab)

The Hummel-Formen team was delighted with the 
outcome of the company’s trade show participation 

Karl-Heinz Knab, Thomas Wolf, Annett Krohm, 

Jürgen Weingärtner, Philipp Ruez (from left to right).

Every place taken: this year's event was extremely well attended 
The 13th International Drivetrain Conference and Trade Exhibition. Debut for ElringKlinger as a Friedrichshafen exhibitor.

GROUP

Fresh 
momentum for 
HR management

1st Global HR Meeting
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EKT exhibits at MDA SOUTH AMERICA

Debut in São Paulo

Same trade fair, same venue, new look

New design unveiled  
at Hannover Messe

From March 19 to 22, 2013, ElringKlinger Kunst-

stofftechnik GmbH (EKT) made its first appear-

ance at MDA SOUTH AMERICA in São Paulo as 

part of a joint booth for German exhibitors. MDA 

(Motion, Drive & Automation) takes place every 

other year in the emerging markets of China, 

India, Russia, Brazil and Turkey. The event ranks 

as one of the world's most important platforms 

for presenting the latest developments in the 

fields of drive and fluid technology. 

With 111 exhibitors from 13 countries 

and some 18,000 trade visitors from around the 

globe, the MDA is the perfect forum to sound out 

new sales opportunities in the South American 

market while consolidating existing business 

relationships with companies such as Krones, 

one of our biggest clients in the bottling systems 

area. Thanks to the tireless support of Douglas 

Dilio, our colleague from Piracicaba, language 

barriers were effectively bridged. The EKT booth 

also attracted a number of clients and suppliers 

representing the original equipment segment. 

Overall, the diversity of EKT products 

made from innovative, high-performance plastics 

proved a magnet for numerous visitors attending 

the trade show. The only thing that took some 

getting used to for the German sales team headed 

by Martin Schuster and Armin Müller was the 

opening time of 2.00 p.m. to 9.00 p.m., which 

is customary for trade fairs in Brazil. Judging by 

This year, ElringKlinger Kunststofftechnik GmbH (EKT) made another 

appearance at Hannover Messe, the world's largest technology fair with 

a focus on mechanical engineering. From April 8 to 12, 2013, more than 

6,500 exhibitors from 62 nations showcased their product ranges to some 

225,000 trade visitors. 

This time around, the EKT booth featured a different design from 

that of previous years, with the presentation of the company's products and 

services reorganized along distinct lines in order to illustrate the philosophy 

of the full-service supplier even more clearly. From materials development 

and product design to the finished article, EKT provides expert support in 

every area. 

Although visitor numbers were slightly down on the 2011 figures, 

Hannover Messe, as in previous years, continues to offer an excellent plat-

form for bringing EKT products to a wide audience. Customers were highly 

receptive to the redesigned booth, as well as the fast handling of enquiries 

on the spot thanks to our CRM system. (Dietlinde Zürn)

the encouraging response to the EKT booth, with 

many promising dialogs taking place and new 

business links forged, the debut appearance was 

of great strategic value in terms of penetrating 

new markets and securing a foothold in South 

America. We will definitely be in Brazil again the 

next time the event is staged. 

Finally, a big thank you goes to Hans 

Eckert, General Manager of ElringKlinger do 

Brasil Ltda., and his team, who did so much to 

facilitate the trade fair appearance in São Paolo. 

(Dietlinde Zürn)

The redesigned EKT booth at Hannover Messe reflects the 

company philosophy of the full-service provider. 
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The 6th ARUA Golf Challenge took place on April 26, 2013, at Schönbuch 

Golfclub e.V. near Stuttgart – the third time that this club has hosted the 

tournament. The charity event, organized by ElringKlinger, brought together 

golfers and novices from the automotive aftermarket sector to raise money 

for the ACHD Karla Völlm Foundation. The aim of the foundation is to redress 

the major deficits in research, teaching and treatment of adults with congeni-

tal heart disease (ACHD). This covers, for example, establishing foundation 

professorships as well as acquiring new medical equipment (www.emah.de).

While the majority of the 80 guests took part in an exciting tournament on 

the 18-hole golf course, the rookie golfers completed a taster course on the 

putting green. A formal evening event then rounded off the occasion. The 

highlight was the presentation of the check by our CEO Dr. Stefan Wolf, Peter 

Fiekens (General Manager at ARUA) and Werner Tybussek (President of Golf-

club Schönbuch e.V.) to Karla Völlm. She was delighted with the donation of 

EUR 26,000 and expressed her sincere thanks to all those present. 

Karla Völlm is delighted with the continued support shown to her foundation. 

Dr. Stefan Wolf (right), Peter Fiekens (left) and Werner Tybussek (2nd from left) 

present the donation.

ARUA brings together nine well-known brands from the automotive 

aftermarket industry. 

KONZERN

Pitching, chipping and putting for a good cause

6th ARUA 
Golf Challenge
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Patente

Inventions represent genuine added value for companies. Patents guaran-

tee intellectual property rights for 20 years, thus protecting commercial and 

technical innovations against copying and product piracy. 

Inventions offer a competitive advantage. Those who are first 

to present a new solution for a technical problem are one step 

ahead of the game. If, additionally, you have this clever idea 

patented, it will keep you head and shoulders above the rest 

in the long term. Dr. Martin Nedele, who has held the position 

of Patent Manager at ElringKlinger since 2009, has a clearly 

defined opinion on the matter: “Patents are an investment in 

the future. You have to be able to afford not to protect your 

invention." In fact, the protective right of a “patent” is actu-

ally a right of prohibition. “No-one else is allowed to apply my 

solution without my consent,” says Nedele. A patent holder can 

grant his permission in return for compensation: license fees.

First come, 
first served

Documenting novelty value

At ElringKlinger, the line taken is that an initial application 

should be made to the German Patent and Trade Mark Office 

(DPMA) as early as possible. “This allows us to document 

exactly when we first came up with a new development,” says 

Nedele. At the same time, it is also a quick indication as to 

whether the product you are offering is actually new and inno-

vative. Because first of all, the Patent Office checks to see what 

the innovation is all about.  

A subject matter is only eligible for a patent if it is 

actually new and previously unknown, can be implemented 

commercially and, additionally, represents a “real invention”. 

Therefore, it is not sufficient for an item merely to have been 

derived from familiar technology. “In addition to the solution 

found, you have to describe the current state of the technology 

in a very detailed manner in the application,” explains Nedele.

Normally, the applicant receives a reply with an offi-

cial seal within nine months. The information from a neutral, 

impartial body proves that the utmost has been done to seek 

clarification. “That can be helpful later on in the event of legal 

disputes concerning damages and compensation claims,” says 

Nedele.

Patents

Plastic cam cover module with 

patented oil separation system 

by ElringKlinger. 
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More patents filed

Protective rights are always 
state-controlled

It takes between three and five years for a patent to be issued. 

It is then applied for 20 years with retrospective effect, starting 

from the day of the first application – so it still applies for some 

15 years following the positive decision.

After the first application, the individual has a year to 

also register the innovation throughout the rest of the world. 

However, this should be given due consideration: applying for 

protective rights in the world’s 200 or so countries can be very 

expensive. It is not so much the registration fees that are a 

major expense factor, but rather the legal costs. The services 

of a specialist lawyer must be employed everywhere outside 

of Germany. The opposite applies to non-German applicants 

with the DPMA.

Nedele therefore recommends a strategic approach: “If 

we apply for a patent in the EU or in Germany and France, and 

in China and the USA too, then we have already covered the 

key automotive markets.” There are only exceptions for quite 

specific solutions.

In total, the European Patent Office (EPO) received 258,000 

applications for patents in 2012. This represents an increase 

of 5.7 percent on the previous year and more than ever before. 

At 65,700, the number of patents issued also reached a new 

all-time high. 61,311 applications were submitted to the DPMA 

alone. Over 75 percent of applications came from Germany, of 

which more than 28,000 came from Bavaria and Baden-Würt-

temberg. Mechanical engineering and the automotive industry 

were once again the driving force behind innovation.

Indeed, this upward trend is confirmed by Nedele: 

ElringKlinger submitted approximately 48 initial applications 

in 2012; there have already been 35 in the first half of 2013. 

And the number continues to rise. “People say that one inven-

tion per ten developers per year is a good value. ElringKlinger 

has approximately 150 developers and comes up with well in 

excess of 50 inventions per year. This is much more than aver-

age,” he emphasized.

"The focus is always on solutions 
that offer a lot and cost little." 

Wilhelm Kullen is a Product Developer in the Specialty 

Gaskets division. He knows that the time has to be right 

for certain development projects. Only then can inven-

tions be implemented successfully. 

Company inventors benefit too

Gyro Gearloose is a thing of the past

Individual inventors are a rarity. Nowadays, meticulous team-

work is key: seven or eight people are involved in most innova-

tions. This is due to the nature of research and development 

work in today's business environment: mutual exchange, 

"talking shop" amongst each other, creative brainstorming.

At the same time, the fact that ElringKlinger fosters a 

culture of innovation also plays a role. Patent Manager Nedele 

sees himself as an instigator. He tries to raise awareness of the 

issue, to contribute suggestions, to scrutinize. Has everything 

been considered? Can the problem be seen from another point 

of view? Has something been overlooked? “Support, advice 

and coordination – that’s my area of responsibility,” confirms 

the qualified engineer.

Clever ideas are not just of monetary value to companies. The 

employed inventors also benefit. In Germany this is regulated 

by law. The origins of the Service Invention Act date back to 

the Second World War. Raw materials were in short supply at 

the time and so alternative solutions from resourceful employ-

ees were most welcome. The remuneration of these employ-

ees has since been regulated by law. Japanese patent law has 

similar regulations. Even China, which is closely based on the 

German model, has adopted this. “Employed inventors get a 

share of the cake,” emphasizes Nedele. “Moreover, those who 

reward resourceful employees with bonuses are saying: com-

mitment pays off.”
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“Smiley“: worth more 
than a smile

"Patent filings are an 
exchange for ideas." 

"Patents are of essential 
importance to the company."

Where everything comes together. 

For Dr. Thomas Kiefer, there is no doubt about it. He works within 

the new business area for fuel cell technology and is also an active 

inventor. "Often ideas from expired patents can be recycled for 

future projects." Additionally, current patent filings can be a source 

of inspiration: "They tend to show us in which areas we should be 

looking for alternative solutions."

Thomas Sträußl is responsible for customer projects, funda-

mental issues and co-inventions within the Battery Technology 

and E-Mobility division. In his opinion, looking at a subject-

matter from different perspectives and engaging in creative 

brainstorming are what really drive things forward.

"Most inventions 
are a team effort." 

Tobias Gruhler has been a Developer in the Elastomer Technology/

Modules division for the last seven years; he has held the position of 

Team Leader for three years. Having himself contributed to many pat-

ents, he wants everyone within the team remain fully focused. "Is there 

something genuinely new about the solutions we have developed? Our 

products are full of innovation. Often it is just about a few cents, but 

good solutions can then usually be applied to many components very 

quickly."

Harvey Ball soon had little to smile about: 50 years ago, 

in 1963, the American designed the first ever yellow smi-

ley. The grinning face adorned a badge and was inten-

ded to cheer up insurance employees. And it did – the 

employees even reordered a lot more. Ball received 45 

dollars for his design. He never protected his creation as 

a design patent. A Frenchman, however, did exactly that 

in 1972 with a slightly different design. Nowadays, his 

smiley empire earns millions. The whole thing was bey-

ond belief for the original inventor Harvey Ball. He died 

in 2001, having foregone legal proceedings: “You can’t 

sue somebody because of a smile,” he said.

Patent Manager Dr. Martin Nedele coordinates the full range 

of processes from internal notification to patent issuance.
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This feather-light, thumb-sized, somewhat non-
descript-looking component consists of two small 
superimposed plastic plates, one of which is per-
forated, with a random-fiber nonwoven between 
them. Yet there is more to this impactor (collec-
tor)/nonwoven oil separation module than meets 
the eye: for ElringKlinger, the invention repre-
sents a true “gem” – protected by a European 
patent since February 2, 2012.

Modern downsized engines are increasingly effici-

ent at combusting fuel under high pressures. How-

ever, in the process, the oil droplets in the blow-

by gas flowing past the piston into the crankcase 

are getting smaller and smaller. Droplets with a 

diameter of less than a thousandth of a millime-

ter (1 micrometer) can pass virtually unimpeded 

through conventional separating systems like 

cyclone separators or deflector plates. One conse-

quence of this is that the engine consumes oil. But 

what is even worse is that the oil carbonizes on the 

hot turbocharger blades, where it creates solid resi-

dues. The consequential damage is extensive and 

expensive to rectify. 

ElringKlinger development engineers from 

the Elastomer Technology/Modules division came 

up with the key idea in 2008 when they were desig-

ning a lighter plastic valve cover with integrated oil 

separator for Volkswagen's 1.6 l diesel engine. “The 

impactor already existed, so our focus was on a pre-

fabricated module comprising impactor, nonwoven 

and deflector plate that could then be inserted into 

the valve cover," says Tobias Gruhler, qualified engi-

neer and team leader in the Elastomer Technology/

Modules division. He developed the innovative oil 

separator in conjunction with Dr. Gabriele Gorbach, 

Head of Preliminary Development, Klaus Bendl, 

Head of Development and Thomas Haas, the then 

Head of Process Development.

The innovation, therefore, was the result of 

applying a known principle. Gruhler describes how 

the invention came about: “Previously in this project 

we had been progressing very successfully with a 

different oil separation strategy. However, this was 

rendered obsolete when the manufacturer changed 

the engine parameters – and we urgently needed 

something new.” After that, everything actually 

happened very quickly: “It only took us a few weeks 

from the initial concept to the first tested part.” 

It was not until this point that the develop-

ment team considered a potential patent registra-

tion. The initial submission to the German Patent 

and Trademark Office was in 2008. Three years later 

protection was obtained throughout Europe. The 

plug-in unit combines the benefits of good functio-

nality and simple installation. Today it is used world-

wide in ElringKlinger’s plastic valve covers with 

integrated oil separator, the outcome of a genuine 

team effort by development and production.

The innovative oil drop collector

Series: Patented solutions 

Engine oil separator in valve cover

Filter Fleece

Cleaned

Blow-by Gas

Blow-by Gas

Impactor

Separated Oil
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The automotive industry as a whole has not 
been immune to the trend for energy harvest-
ing, but now the advances are reaching the field 
of shielding technology, too. The priority used 
to be to remove heat as efficiently as possible in 
order to protect components from overheating; 
today, the focus is on tapping into this excess 
heat as a new source of energy. 

Instead of just accepting the loss of generated 

energy, we can apply green shielding technology 

to make at least some of it reusable. This innova-

tive form of energy generation offers considerable 

market potential. Recognizing this, ElringKlinger 

has set up a new development laboratory at its 

Langenzenn facility. The aim is that this laboratory 

will be used to pursue more of the company's own 

development interests. In particular, ElringKlinger 

would like to conduct more pure research. The 

lab will also be looking to participate in publicly 

funded projects on research and development 

(R&D) in this field and forge links with academic 

and scientific R&D partners. The fact is that shield-

ing technology offers plenty of room for growth. 

At the same time, the requirements placed 

on shielding systems are becoming increasingly 

exacting. Large shielding components and gener-

ous installation space have become things of the 

past; downsizing, lightweight construction, legal 

issues and comfort demands have all translated 

into ever higher thermal and acoustic require-

ments for shielding materials. With this in mind, 

research conducted at the new development labo-

ratory will also cover highly efficient insulating 

materials and ceramic surface coatings. In the 

long term, building these skills and capabilities 

will ensure that the Shielding Technology division 

will retain its unique selling points.  

In a nutshell, the new laboratory is pushing 

the boundaries of research. We are ready to rise 

to the challenges ahead. (Gerd Beyerlein)

Shielding technology goes green – the trend towards energy harvesting

TECHNOLOGY

New laboratory 
for new 

Series: Patented solutions 



40

TECHNOLOGY

Stars of the road: 
time to delve deeper

In which models of car will you find ElringKlinger technology?    presents some examples 

of how ElringKlinger is helping to shape the automobiles of today and tomorrow. 
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Hip, cool and trendy: that's “Adam”, the new urban run-

around by Opel that's proving a big hit with the lifestyle gen-

eration. Its ability to deliver driving pleasure is thanks in part 

to ElringKlinger, which supplies its cylinder-head gasket, spe-

cialty gaskets and engine shielding. The company also pro-

vides the plastic end-shield cover for the gearbox as well as 

the underbody protection.

Olé, olé, olé for the Seat León. The design, fittings and the 

sporty engine performance of this five-door model were rated 

highly by readers of Germany's Auto Bild magazine in a recent 

road trial. The cylinder-head and specialty gaskets as well as 

the exhaust system and underbody shielding for the latest ver-

sion of this racy Spaniard all 

came from ElringKlinger.

Chevrolet's mini SUV has big 
ambitions: the Trax, the little 

SUV that loads like a dream, 

arrived on our roads from the 

U.S. in May 2013. The plas-

tic cam cover module as well 

as the cylinder-head gasket 

and specialty gaskets for the 

engine and exhaust system of 

the five-door SUV for family 

and leisure use were all sup-

plied by ElringKlinger.

The 2013 version of the Volvo 

V40 is causing a compact-
class sensation. The smart 

Swede is extravagant from the 

outside, while on the inside it 

features ElringKlinger parts 

such as  cylinder-head gas-

ket and specialty gaskets for 

the engine, exhaust tract and 

transmission. We also supplied 

the underbody protection.

© GM Company.
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Hug Engineering Inc. dba Hug Filtersystems, the US subsidiary of the Swiss company 

Hug Engineering AG, is on track for success. Thanks to steadily increasing demand 

for Hug “mobiclean R™ advanced” filter technology, the company is striving to domi-

nate the US diesel particulate filter aftermarket in 2013. The excellent prospects for 

the future are rooted above all in the system’s technical superiority and positive feed-

back from end users.

Hug USA on the road 
to market leadership



 “mobiclean R™ advanced” filter 
system as the key to success

The “mobiclean R™ advanced” particulate filter system is an 

enclosed silicon carbide filter coated with CleanCoat™. Only 

enclosed filter systems of this kind can ensure soot removal 

efficiency of more than 97 percent. In addition, the system’s 

pre-oxidation catalyst makes it a passive regeneration diesel 

particulate filter system. What is special about the system is 

that some of the nitrogen monoxide (NO) contained in the 

exhaust gases is initially oxidized to nitrogen dioxide (NO2) 

in the upstream oxidation catalyst. The exhaust gases then 

flow through the porous honeycomb walls of the downstream 

particulate filter, during which process more than 99 percent 

of nanoparticles are captured. Due to the higher concentra-

tion of NO2 in the exhaust gas and the coating of the filter 

material with CleanCoat™, the soot ignition temperature is 

substantially reduced. For most applications the exhaust gas 

temperature suffices to burn off the captured soot on a contin-

ual basis, making the “mobiclean R™ advanced” filter system 

self-regenerating.

No. 1 supplier for PACCAR

Since May 1, 2012, the particulate filter range has been offered 

for retrofitting in more than 600 branches of the PACCAR Group 

throughout North America. Its Peterbilt and Kenworth brands 

make PACCAR the second largest truck manufacturer in the 

United States. “Our collaboration with PACCAR represents one 

of the key milestones in our American sales strategy,” explains 

Peter Bruenke, Sales Manager for Hug USA. “Due to the large 

number of branches involved, this partnership gives us the 

opportunity to reach and serve our customers all over the USA 

and Canada.” In May this year, during a regional PACCAR sup-

plier fair in Vancouver, Canada, PACCAR congratulated us on 

a year of successful partnership and on the exceptionally good 

sales figures that were achieved. In addition, Hug USA secured 

top place in the first quarter of 2013 among the strongest-

selling suppliers of the PACCAR Group, quite a success when 

one considers that the company buys and sells the products 

of more than 1,000 suppliers. “Naturally we are very proud 

to have become the best-selling supplier within the PACCAR 

Group in the space of just one year,” says Heiri Hafner, Gen-

eral Manager Hug USA. “It was not necessarily to be expected 

that we would make such a good start.” 

US Postal Service relies on 
filters made by Hug

A further milestone in our conquest of the US market, par-

ticularly the Californian market, was attracting major client 

USPS (United States Postal Service). Towards the end of sum-

mer 2012 we managed to win a public tender to fit around 

90 postal vehicles with diesel particulate filters. In the mean-

time, the Californian branch of USPS has become thoroughly 

convinced by the filter's performance. This is also reflected in 

the fact that the terms of another new public tendering proce-

dure explicitly state that Hug brand particulate filters have to 

be installed in 201 of the 404 vehicles involved. Indeed, this 

means that many competitors are not even being considered. 

Peter Bruenke is optimistic: “We are not only guaranteed to be 

allocated half of the more than 400 USPS vehicles included in 

the tender, our chances of being considered for the remaining 

vehicles are also extremely favorable. Our filters have done 

great work in convincing USPS.”

Quality “Made in Switzerland”

A major component in this success is the technology and qual-

ity edge of the Hug “mobiclean R™ advanced” diesel particu-

late filter range. “Made in Switzerland” stands for quality and 

reliability – and our American competitors are looking up to 

us in acknowledgement. With over 2,000 filters sold in the last 

twelve months, there have so far not been any problems or 

warranty claims in the US aftermarket. This is also reflected in 

the figures. After the first five months of 2013 sales figures are 

soaring. We even managed to match our 2012 sales revenue 

of 10.6 million US dollars by as early as the end of May 2013 – 

the goal is to double revenue by the end of the year. (Hug USA) 

Tested and proven
Some US postal vehicles 

are on the road with Hug 

filters.

The huge successes are 

down to Peter Bruenke 

(right), Sales Manager Hug 

USA, and his team.

TECHNOLOGY
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From vision to glowing sparks 
Putting the finishing touches to the 

team sculpture.

…you’ll never be a blacksmith.” It was this Ger-

man saying that formed the slogan for the team-

building workshop for Tier-1 Key Account, whose 

team members met at Hotel Schönbuch in Pliez-

hausen, Germany, on February 22 and 23. The aim 

of the workshop was to agree on the department’s 

strategic orientation for the year 2013, taking 

account of factors such as the workplaces of the 

team members, which are distributed across Seve-

len, Runkel and Dettingen/Erms. 

To kick off the workshop, head of depart-

ment Marcus Raimann reflected on the achieve-

ments to date and outlined the challenges for the 

coming year. The goals to be achieved by indivi-

dual team members were also presented. In the 

afternoon, the team split into small groups to 

define and then present what was special about 

the team and where there was potential for impro-

vement. Everyone agreed that a particular high-

light was the visit to a forge in Pliezhausen. This 

involved a quite different type of team-building 

session, the goal being to work together on the 

design and creation of a sculpture that would 

reflect the visions of the group. 

The next morning began with a brief reflec-

tion on the sculpture activity. This was followed 

by group discussions on how to implement the 

agreed goals and how each team member could 

contribute. The successful workshop was rounded 

off by a presentation of results and a discussion 

with Board Member Karl Schmauder and Sales 

Director for Europe Peter Schweizer. 

“If you fear 
the sparks…

PEOPLE



46

PEOPLE

“Across Tibet as far as the base camp at the legendary Mount 

Everest – with motorbikes and sidecars. Up until then I'd had 

no real idea of what this would entail – but still I wanted to 

undertake this adventure, together with five other friends. In 

Lhasa, the capital of Tibet, we were welcomed by a guide who 

accompanied us on the two-week trip. We were so glad that we 

had him with us, because by the time the asphalt roads became 

gravel trails we'd completely lost our bearings. Now it was all 

about changing tires, but the fascinating scenery more than 

made up for such annoyances: nature unspoiled, the highest 

lake in the world, mountains that seemed to go on forever, and 

here and there small villages, often with magnificent monas-

teries. Our group of six bikers was always a head turner for 

the local inhabitants, some of them monks. Once arrived at the 

Mount Everest base camp, I experienced the coldest night of 

my life – truly unforgettable, as was that astounding mountain 

whose summit we were fortunate enough to have a clear view 

of on the following day. It's usually shrouded in cloud. I find it 

almost impossible to describe this trip in words. The memories I 

have of it will remain with me for a very, very long time.“

Thilo Müller, General Manager, ElringKlinger Logistic Service 

GmbH, Rottenburg/Neckar, Germany

Once visited, never forgotten: in the final part of our "favorite places" series General 

Managers of the ElringKlinger Group give their thoughts on spectacular travel destina-

tions. From challenging sporting events against a jaw-dropping backdrop through see-

mingly never-ending expanses to a paradise of tranquility.

“Lakes, massive mountains – 
and then there, suddenly, 
stands a monastery“

Sidecar Rally, Tibet

Favorite places: rest, 
relax and unwind
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“5,164 steps to eternity“
Great Wall Marathon, Beijing, People's Republic of China

“The Great Wall of China is unique, commanding 

and challenging. Every visit provides a new and 

very special experience – particularly during the 

Great Wall Marathon. I took part in the event in 

May this year. There are 5,164 steps to be tack-

led in the course of the run. They took me to the 

limit of my capacities, but the combination of this 

unusual sporting event with one of the most thrill-

ing sights the world has to offer mobilized the 

last reserves of strength and endurance my body 

possessed. I would recommend this challenge to 

every keen sportsperson – it's just unforgettable. 

However, it is essential to be aware that the Great 

Wall Marathon takes participants to their absolute 

limits. Anyone going to China for the first time and 

planning a stay in Beijing can also visit the Wall 

as a tourist. Every visitor will have similar experi-

ences to those I had during my marathon. Even if 

you only explore a fraction of the Wall's 21,196.18 

kilometers, the amazement you feel will be pro-

found and enduring.“

Bo Sun, General Manager, ElringKlinger 

Engineered Plastics (Qingdao) Commercial Co., 

Ltd., Qingdao/People's Republic of China

“Destination wilderness“
Patagonia, a region of southern Chile and Argentina, South America

“Patagonia: many travelers consider it the most 

spectacular region on earth. Straddling southern 

Chile and Argentina, this part of South America 

is often described as ‘the most beautiful place in 

the world’. Those who like the hustle and bustle of 

urban life will be disappointed; Patagonia is a ‘vast 

and glorious wilderness’. People who love nature 

and peaceful tranquility will be completely at ease 

there. No cars, no houses – only steppe, moun-

tains and water for miles and miles. The Torres del 

Paine National Park in southern Chile stretches 

over an area of nearly 2,500 square kilometers. It 

dazzles visitors with its glittering lakes and gla-

ciers, deep blue fiords and mountains rising to 

3,000 meters. Awe-inspiring, needle-like granite 

peaks at the heart of the park are its emblem. 

Patagonia is truly unique – a place of unblemished 

natural beauty. I would recommend the region 

to anyone seeking a restful activity holiday far 

removed from the usual tourist crowds. Patagonia 

will remain with you always.“

Raik Lüder, General Manager ElringKlinger Kunst-

stofftechnik GmbH, Bietigheim-Bissingen/Germany
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It's so easy:  Cut the lime half into eight pieces and crush into 

a heavy glass with the sugar. Add some crushed ice, mix in the 

passion fruit and orange juice and top up with ginger ale. Add 

the mint leaves, stir gently and enjoy. 

(KOCHWERK Catering GmbH)

Passion fruit juice
8 cl / 80 ml

Freshly squeezed orange juice
8 cl / 80 ml

Ginger ale

+ ½ lime

+ 2 tsp cane sugar

+ fresh mint

The taste of summer...

Ipanema:
a cool drink 
for hot days

PEOPLE
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The taste of summer...

“Life is about  
  movement“

Running events around the globe

This is something the Greek philosopher Aristotle understood many centuries 

ago. At ElringKlinger we also believe that movement is something important 

and of great value. One of the aims which we have set ourselves as a com-

pany is to remain in a state of constant motion ourselves, and to continuously 

generate new technologies and product solutions which help both people and 

the market to move forward. 

Many of our employees worldwide have recognized the value of movement 

for their leisure time too. They again took part in a variety of running events 

during 2012/2013. But besides really great sporting achievements, the main 

thing was also to have fun, make new contacts and develop team skills. 

“Keep on running“
Running in a group welds people together

It was the ladies from finance and accounting at ElringKlinger Méxiko, S.A. de C.V. (EKMX) who got things moving, when in 2012 they took part in 

a 5,000 meter run. Out of this came the idea of inviting all their colleagues to join them. One year later, and the running team now numbers more 

than 30 members.

On September 23, 2012, seven EKMX runners took to the starting line for the 5 

kilometer race in aid of the Michou y Mau Foundation. This charity looks after 

children in Mexico with severe burns, organizes medical care in specialized 

clinics and runs campaigns to draw attention to the risks of burns in ordinary 

everyday life. 

All seven completed the race with great drive and enthusiasm, which 

ignited a passion for running amongst others in the company. Colleagues came 

aboard from a number of different departments. They've since been clocking up 

any number of kilometers, spurring each other on to ever greater achievements 

and, not least, doing something positive for their health and quality of life. The 

EKMX runners have already taken part in another four races, and some have 

been brave enough to try longer distances such as 10 or 15 kilometers. They 

even want to compete in a half marathon (21 kilometers) this year in Toluca. 

2013 will be the second time this sports event – the most important one in the 

city – will be held. 

But more fundamental than any sporting achievement is the positive 

experience of the team runners. Running together promotes a sense of solida-

rity and cohesion, as for example when runners stay together as a group during 

a race, even though one is better than the rest, or when an individual receives 

encouragement from team mates shouting things like "You can make it!" or 

"You're nearly there!". The support of the company has been crucial in enab-

ling us to establish this team and to pursue our activities together as a group. 

(Claudia Gomez)
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Two 
ElringKlinger 
employees pick 
up team award

German Cross 

Duathlon Championship

When the first German Cross Duathlon Championship – a com-

bination of cross-country running and mountain biking – was 

held in October 2012 in Eichelberg near Sinsheim, Bernd Weis 

decided it was a good opportunity to encourage some of his 

club mates at SG Dettingen to take part in the team event. 

The two hundred competitors faced a grueling course – 

12.5 kilometers running, 22 kilometers on their mountain bikes 

and a total climb of 500 meters – over gravel paths, meadows, 

forest tracks and trial sections. 

Thanks to a superb display of fitness and tactics, Bernd 

Weis achieved a magnificent 10th place in the individual rank-

ings of elite duathletes. His outstanding time of 1:43.37 hours 

made him the German vice-champion within his age category 

(M 40). His team mate and colleague Andreas Wolfer also put in 

a strong performance with 21st place in the overall ranking and 

7th place in his age category (M 30). 

And that’s not all! The competitors from SG Dettingen 

came top out of the nine teams taking part in the first-ever Ger-

man Cross Duathlon Championship, so they now have the dis-

tinction of being German champions in the team rankings.

First German Cross Duathlon team champions 

The SG men’s team with Bernd Weis (center) and Andreas Wolfer (right).

“Enjoying 
the company of 
customers and 
colleagues” 

Göteborg Half Marathon

tors out to motivate the runners. What's more, the marathon 

is popular with many employees at Volvo with whom we work 

closely on various projects. The half marathon is always a good 

talking point during visits to this customer."  

Oliver Hofmann completed the distance in 2 hours 

and 10 minutes, finishing in position 20,070. "For me, it is 

not primarily about the time – I’m more interested in enjoying 

the company of customers and colleagues," he emphasizes. 

The next half marathon will be on May 17, 2014. Hofmann is 

counting on support from colleagues at ElringKlinger, some 

of whom have already expressed an interest in entering next 

year's event.  

On June 18, 2013, Oliver Hofmann, Head of Global Key 

Accounts Ford and VCC (Volvo Car Cooperation), took part in 

the GöteborgsVarvet Half Marathon in Sweden. He was joined 

by Mattias Gunnarsson, ElringKlinger Resident Engineer at 

Volvo Trucks, who works for KGK – our Scandinavian sales 

partner. The half marathon course passes through the cen-

ter of Göteborg, which is one of the most beautiful cities in 

Scandinavia. More than 200,000 enthusiastic onlookers and 

sports fans cheered on this year's 63,000 runners. For Oliver 

Hofmann, who does not usually run half marathons, this was 

the second time at the Göteborg event: "The atmosphere is 

very enjoyable, with live music everywhere and lots of specta-

Oliver Hofmann sends his greetings to all move readers.

PEOPLE
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A runaway success 

As far as your skis 
will carry you

Heidenheim town run

Engadin Ski Marathon in Switzerland

The 11th edition of the Heidenheim town run, comprising both a half mara-

thon and a 10-kilometer course, took place on June 9, 2013 – and for the 

first time ElringKlinger Kunststofftechnik GmbH (Heidenheim) entered a 

nine-strong team. For most of them, this was their first experience of com-

peting against the clock. The rain stopped at 9 a.m. on the dot, just as 1,700 

or so runners embarked on the 10- or 21-kilometer routes in and around 

Heidenheim an der Brenz.  

The ElringKlinger runners all displayed drive and determination in 

completing the 10k course, and were led home by Michael Lang in a time 

of 48:34 minutes. For the whole team, the event was a runaway success! 

(Sigrid Egetenmeier)

Switzerland's Engadin cross-country skiing 

marathon on March 12, 2013, was attended by 

the ElringKlinger Snowrunners team compris-

ing Florian Griesinger, Peter Schweizer, Gernot 

Eichbaum, and Stefan Schmauder. Two men took 

part in the half marathon and two entered the full 

marathon event. Snow conditions were excel-

lent, with the start located at an altitude of 1,820 

meters. In temperatures of minus 5°C, three of 

the four competitors set out for Maloja from the 

marathon village in St. Moritz at 5 a.m. The only 

exception was Peter Schweizer. Instead of secur-

ing a good starting position at the venue, he pre-

ferred to sleep in and to catch up with the field 

from behind. The race started at 8:30 a.m. when 

some 12,000 cross-country skiers from around 

the globe entered the perfectly prepared course 

to cover either 21 or 42 kilometers, adopting the 

skating or diagonal technique. With so many 

participants, plenty of tumbles were guaranteed. 

Protecting yourself and your skiing equipment 

became an additional challenge given the size of 

the field and busy start. 

High performance against a 

panoramic mountain backdrop

The course extended from the frozen lakes of the 

Engadin valley through St. Moritz to Pontresina, 

where the half marathon finished, before con-

tinuing to S-chanf. After traversing 21 kilometers 

in times of 2:05:56.8 hours and 2:24:09.0 hours 

respectively, the ElringKlinger half-marathoners 

Peter Schweizer and Florian Griesinger were 

delighted to achieve place 548th and 633rd (out 

of a total of 786 entrants). For the two other 

starters, this was only the halfway point, even 

though Gernot Eichbaum had a heavy heart as 

he passed the food and drink stations without 

stopping for long. Finally, after a further 21 kilo-

meters, this duo also crossed the finish line. Ger-

not Eichbaum's clock time was 2:21:38.9 hours, 

equating to position 3,303. Stefan Schmauder 

achieved a time of 1:45:09.0 hours, which meant 

he came 514th out of a total of 8,012 marathoners. 

(Stefan Schmauder) 

Celebrating their competitive debut (from left)  

Michael Lang, Steffi Brockmann, Ramona Klamann, Danny Ajami, 

Stephan Blessing, Georg Rill, Murat Erkus, Harald Stahl and Waldemar Leipi.

Displayed skill and dedication (from left)

Florian Griesinger, Gernot Eichbaum, 

Peter Schweizer and Stefan Schmauder.

PEOPLE
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An all-round success
2nd ElringKlinger football tournament

15 teams, sunshine and huge crowds – the perfect setting for 

the second edition of the ElringKlinger football tournament 

held on June 14, 2013. The first games kicked off at exactly 

3.30 p.m. at Neuwiesen stadium in Dettingen/Erms. The crowd 

– mainly made up of the players’ colleagues, families and 

friends – enjoyed some fair but closely fought contests. In an 

exciting final, Mittwochskicker were beaten 3-0 by Elastomer 

Technology “Werk 1“.  Third place was claimed by the team 

from the Cylinder-head Gaskets division. 

Special thanks go to the organizing committee made up 

of Dieter Coconcelli, Peter Essig, Olcay Zeybek, Simay Kaba and 

Thomas Anhorn. We’ll be kicking off again next year – and we 

can’t wait!

Dr. Stefan Wolf with the victorious team.

PEOPLE
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An all-round success No lack of effort 
Indoor Soccer Cup in Lenningen

A team from Hummel Formen GmbH set their sights on the trophy at the 16th 

Indoor Soccer Cup held at Lenningen sports center from February 1 to 3, 

2013. The team of ten co-workers threw themselves wholeheartedly into the 

first match, but despite plenty of goal opportunities and the support of Jürgen 

Weingärtner, General Manager at Hummel, it was to end in a goalless draw. 

The team had no better luck in the rest of its matches and in the end failed 

to make it into the next round. But all the players enjoyed taking part and 

certainly displayed no lack of effort and commitment. Training has already 

started for next year’s Indoor Soccer Cup and we’re hoping next time we’ll 

have that extra little bit of luck. (Günther Planz)

The Hummel team are already looking forward to the next tournament
Back row (from left): Sven Petto, Nikoaos Filios, Patrick Deuschle, Marco Staiger, 

Florian Dieterich; front row (from left): Timo Stümpflen, Markus Heinsch,  

Manuel Lehmann, Yusuf Cetinkaya, Tobias Dieterich.

Developing trust, cooperation 
and communication skills

On April 27, 2013, 13 development specialists from the Battery Technology and 

E-Mobility division scaled new heights. The team headed by Jan Groshert took 

a trip to the f.r.o.g. Park high ropes course on the site of the old Dobelmühle 

water mill in Aulendorf. Once the participants had familiarized themselves with 

their belts and ropes and attended a safety briefing, they were ready to start 

climbing on the practice course. The team then moved on to the thrilling chal-

lenges of the high ropes, after which they were rewarded with a tasty barbeque 

and cool drinks.  

Suitably fortified, they embarked on a group exercise in which each 

participant was required to hold a rope at a specific point and make sure he 

or she did not let go. The goal of the group was to draw a "House of Santa" 

(a mathematical puzzle played in Germany) using ropes. In the final exercise 

two team members – secured by the rest of the group – were required to make 

their way along a trunk to a see-saw at a height of eight meters, maintaining 

balance as they approached a side platform. With the exercises completed, 

there was time to reflect on ways in which cooperation and communication 

had improved and which members of the team had emerged as leaders. This 

was an exciting day for the work colleagues, who grasped a rare opportunity 

to get to know each other outside the office environment.

 

PEOPLE
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Matthias Wurst, a 22-year-old student of Industrial Engineering at the Baden-Würt-

temberg Cooperative State University (DHBW) and ElringKlinger AG in Dettingen/

Erms, loves his music. A personal tragedy that befell the family of one of his friends 

prompted him and a group of other musicians to establish the TEB Allstars. At the end 

of November 2013 they will be performing for the third year in succession – without 

receiving concert fees, since these will be donated to support people with cancer. In 

an interview with move, Matthias, a percussionist and singer, provides an insight into 

his life as a musician, explains what motivates him and takes us with him onto the 

stage of the charity concerts. 

Matthias, how did you come to be a musician?

I grew up in a very musical family. I've been playing percussion 

for the last 15 years, and in the meantime I have also taken up 

piano. In 2009 I formed "Boiz Bänd" together with six other 

musician friends of mine. We perform together regularly at 

town festivals, weddings and other events in the region, and 

offer our audience a broad repertoire including rock, current 

chart songs and genuine classics. I also play in another band, 

the TEB Allstars, with my fellow band member Moritz Hermle. 

He and I formed the band in June 2011.

Could you tell us more about the TEB Allstars? How did it 
come to be formed?

Some years ago the mother of a good friend of mine became 

ill with pancreatic cancer and passed away in May 2011. The 

whole family was cared for by the TEB Support Group with 

great warmth and sincerity during the last months of her life. 

Besides regular meetings, medical procedures were discussed 

with her relatives, and efforts were made to enable the patient 

to take part in events such as her son's school-leaving ball. It 

was through this that I discovered how valuable the work of the 

TEB Support Group is. Our idea was to bring together people 

from quite diverse musical directions and to play charity con-

certs in aid of the TEB Support Group.

 

“Music as a means 
of helping others”
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Could you tell us more about who the band members are?

They're from the world of rock, pop and jazz. There's also a 

church musician amongst them. About half of the eleven mem-

bers are professional musicians.

How have the charity concerts been going so far?

We held our first concert in October 2011. There was tremen-

dously positive feedback from those who attended. We played 

to an audience of 600, and were able to donate 7,000 euros in 

all, which enabled the TEB to employ a new colleague on a job 

creation scheme basis. Last year we even managed to repeat 

the event on a bigger scale. There were two successive days of 

concert performances, which again earned fantastic feedback 

and another great donation of 7,000 euros. Obviously, for many 

the idea of supporting others in need is important, but people 

also like to come because of the music. In the meantime we've 

even been receiving enquiries from other musicians really keen 

to join the band.

TEB e.V. Selbsthilfegruppe 
Baden-Württemberg

The abbreviation TEB stands for "Tumore und Erkrankungen der 

Bauchspeicheldrüse" (Tumors and Diseases of the Pancreas). This 

not-for-profit association supports people who suffer from disorders 

of the pancreas or its adjacent organs. In 99 percent of cases 

pancreatic cancer is incurable. The Support Group stands by patients 

and their families throughout this very difficult period, thereby 

helping to improve their quality of life. Through intensive personal 

contact with sufferers, experiences can be exchanged and relevant 

information conveyed, for example on issues relating to medication.

(www.teb-selbsthilfegruppe.de)

Guest book entries by ElringKlinger colleagues 

Uwe Blankenburg and Elke and Olcay Zeybek.

After the performance 
The TEB Allstars receive the applause of an enthusiastic audience.

Matthias Wurst, flat out at the microphone and on the drums.

More about concerts by the TEB Allstars at 

www.teb-allstars.de and on Facebook:

Are you able to reveal to our readers what the highlights of 
the 2013 concert will be?

For this year's performances we'll be supported by a 30-strong 

string orchestra, which will include some musicians from the 

Junge Sinfonie Reutlingen (Reutlingen Youth Orchestra). For 

me this really is a dream come true. We hope to fill the hall twice 

over, which would be more than 1,200 guests. Whereas so far 

the accent in our concerts has been on rock and pop, this time 

there will also be a classical note. It's so worthwhile, because 

besides supporting a good cause, people get to see – and of 

course hear – musicians of the highest quality.

Where and when can the TEB Allstars next be enjoyed live?

The third run of the Allstars concert will take place on Novem-

ber 29 and 30, 2013, at the Bad Urach Festival Hall. The whole 

TEB team and I would be delighted to see the occasional 

ElringKlinger colleague in the audience!

Many, many thanks for this great 

evening! Great songs, great band – 

and for a great cause! We're really 

looking forward to the next time! 

The Blankenburgs.

You were fantastic – we were really 

thrilled! Carry on with the good 

work, and many thanks for a great 

evening. 
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In the 2012/2013 season, the TV Neuhausen handball team 

played in the country’s top division – one of the strongest 

leagues in the world. ElringKlinger became one of the two prin-

cipal sponsors of the team from the Dettingen/Erms region in 

mid-2011.

Sports sponsoring is one of the many communication 

tools a company can deploy to support individual sportspeople, 

teams and sporting events while raising its own recognition 

level – and ElringKlinger receives countless inquiries relating 

to sponsoring activities. The main reason behind the decision 

to sponsor the handball team from Neuhausen was the local 

proximity of TV Neuhausen to the ElringKlinger headquarters 

at Dettingen/Erms. For ElringKlinger, it is important to support 

a motivated team with high sporting ambitions – based in the 

region. In doing so, values such as energy, passion, commit-

ment and success are to be transferred to the company itself. 

The element of geographical proximity also makes the 

sponsoring initiative an effective recruitment measure, bear-

ing in mind that the company will thereby raise its profile and 

become an attractive proposition to potential employees and 

applicants across the region. Moreover, the appearance of the 

firm’s logo on the shirts of professional handball players will 

transport the name of the company to more distant parts of the 

country and ultimately serve to raise awareness at a national 

level.

ElringKlinger benefits from commitment 
to professional handball

Sponsoring of TV Neuhausen

Dr. Stefan Wolf is confident that ElringKlinger's commitment 

to TV Neuhausen is a highly positive move: “Offering our 

support to a local handball club playing at such a high level 

symbolizes solidarity as well as our dedication to the region. 

The dynamism and team spirit that the club personifies are an 

excellent match for ElringKlinger.” 

PEOPLE
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ElringKlinger support for British 
swimming star

Since the start of the year, ElringKlinger (Great Britain) Ltd. 

(EKGB) has been supporting Jodi Bunker, a talented young 

swimmer aged just 13 from Washington in the northeast of 

England. Jodi – the daughter of Tony Bunker, Health & Safety 

Environmental Quality Officer at ElringKlinger – has been 

swimming since the age of seven. At twelve she became the 

youngest member of the high-achieving City of Sunderland 

Amateur Swimming Club, since when she has taken part in 

competitions at national and international level, chalking up 

Up-and-coming golden girl

On a wave of success with ElringKlinger
Jodi Bunker (center) with her father and EKGB employee 

Tony Bunker (right) and EKGB Managing Director Ian Malcolm (left).

several impressive victories. At the end of May, Jodi claimed 

two silver medals and eight golds at an event in Middles-

brough, confirming her as a golden girl of the sport; she also 

swam at the Scottish Championships in Edinburgh as well as 

the North East Regional Championships in Sheffield.

Her ambition remains undiluted. “Jodi trains almost 

every evening, and sometimes in the mornings too before 

going to school,” reveals father Tony, who has been working 

for ElringKlinger in Redcar for seven years. The whole fam-

ily is delighted at the news of the company's commitment, 

especially as taking part in international competitions is a 

very expensive business. For his part, Ian Malcolm, Manag-

ing Director of EKGB, has no doubt as to Jodi’s talent: “I am 

very pleased that we have been able to arrange sponsorship 

for Jodi. I really think we are supporting a sure-fire star of 

the future.”

PEOPLE
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euros per year is spent by ElringKlinger on 

industrial property rights to secure the Group's 

technological pre-eminence.

lunches were served at ElringKlinger AG's “Werk 1” canteen during 

the first half of 2013. The KOCHWERK team, which will be tending the 

pots from January 2014 onwards, looks forward to serving even more 

hungry employees.

minutes is the time it took for a fitter from Cluj to replace ten 

cylinder-head bolts on the 1.6 l engine of a VW Golf III as part of 

an Elring competition to find the fastest mechanic in Romania. 

is the estimated number of project enquiries likely to be processed by the Original 

Equipment sales team in 2013 as a whole, based on new projects registered in SAP 

at the end of April 2013. The total figure for 2012 was 2,274. A new International 

Project Management department has been established to handle the global expan-

sion in project-related work.

FACTS AND FIGURES

cans of energy drink were needed by the           team during 

compilation of the 6th edition of this staff magazine. We could 

build an 11-high pyramid fromf the empties.

3,063

1,000,000

46,800
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