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EdiToriAl

Summer has arrived along with the fourth edition 

of move – just in time for the holidays.

First of all, I would like to offer a warm wel-

come to all our new ElringKlinger colleagues in 

Thale. We acquired housing manufacturer 

ThaWa GmbH in January and recently integrated 

it into the parent company. ThaWa GmbH is a 

highly professional outfit that specializes in the 

production of housings as well as canning for 

diesel particulate filters and catalytic converters. 

It also acts as an extended workbench for our 

subsidiary Hug Engineering AG. 

ElringKlinger published its annual results 

for 2011 in March of this year. As we reported, 

sales exceeded a billion euros for the first time 

in the company’s history, 29.8 percent up on 

the previous year. Once again, the Group’s sub-

sidiaries and affiliates outperformed the parent 

company, ElringKlinger AG, in terms of sales 

and earnings. The Group’s pre-tax earnings for 

fiscal 2011 stood at EUR 136.6 million, a jump of 

45.3 percent on 2010. This figure contains non-

recurring income of EUR 22.7 million from the 

sale of our Ludwigsburg industrial park, which 

no longer formed part of our core business, at the 

end of September 2011.

Another pleasing development was the 

completion of our second plant in Dettingen/

Erms, known as “Werk 2“, which will accom-

modate the entire production of plastic housing 

modules by our Elastomer Technology/Modules 

division. The move has been proceeding at full 

speed since the beginning of the year and is 

nearly complete. A considerable amount of new 

equipment has also been installed. What is more, 

all this was done without interrupting production. 

A number of other projects are also in the pipe-

line at a global level. Our plant in South Africa is 

being converted with a view to supplying the first 

batch-produced shielding components in 2015. 

In  Indonesia, we  have  set up a  company  in  

Nagoya near Jakarta to produce cylinder-head 

and specialty gaskets and shielding components 

for the local market.

We are also generating growth through the 

gradual expansion of our product portfolio and 

are in the process of developing a large num-

ber of new, lightweight plastic housing modules 

such as oil suction pipes and charge air ducts for 

commercial vehicles. The first of these projects 

have already entered series production. In our 

New Business Areas division we are no longer 

working solely on individual bipolar plates for 

fuel cells but on entire stacks. These have many 

applications, e.g. in cars, forklifts and stationary 

systems.

We will also be reporting on the interesting 

experiences of ElringKlinger employees – from 

study trips and sports events through to impres-

sive social projects and a new member of the 

ElringKlinger family who arrived under rather 

unusual circumstances. Be prepared to be 

amazed.

On behalf, too, of my Management Board 

colleagues, Theo Becker and Karl Schmauder, 

I would like to wish you a wonderful summer. 

I hope you enjoy reading move. As always, the 

editorial team would be delighted to receive any 

feedback or exciting contributions for the next 

issue.
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Full steam ahead 
in Dettingen
The second production facility at the site of company headquarters 

dettingen/Erms will go into operation during summer 2012. The new build-

ing, in which all plastic housing modules intended for the European market 

will be manufactured for the Elastomer Technology/Modules business unit, 

was completed at the end of 2011. relocation of the Production and Spare 

Parts divisions is in full swing. 
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Thale

New site of ElringKlinger AG

Well prepared for the future

New production line 

for cell contact systems

New Supervisory Board head

Walter H. lechler

X Factor 

ElringKlinger employee 

in live shows

Social Media

ElringKlinger? like.

Kick-start for shielding systems 

production in South Africa06
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ElringKlinger Group

Kathrin M.

dear ElringKlinger team, when will the 

next issue of move be available?

ElringKlinger Group

Hello Kathrin, the summer issue of move 

No. 4 is scheduled for the beginning of August.

Kathrin M.

Great, thank you for letting me know.

ElringKlinger Group

You’re welcome! By the way: you can also 

read the E-Book version on our website.

07/02/2012 | 08:55

ElringKlinger Group
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New site of ElringKlinger AG

On January 3, 2012, ElringKlinger took over 

metal housings manufacturer ThaWa GmbH 

based in Thale, Saxony-Anhalt, thus streng-

thening its activities in exhaust gas purification 

technology. The purchase price was around EUR 

3 million. 

ThaWa GmbH manufactures metal parts and 

exhaust gas purification systems from (high-

grade) steel and aluminum. Within the field of 

exhaust gas purification, it produces circular fil-

ter modules and reactor housings with integrated 

catalytic converters as well as diesel particulate 

filters for commercial and off-road vehicles as 

well as stationary applications. With these capa-

bilities, the company operates as a supplier and 

production partner for exhaust gas specialists 

such as Swiss-based Hug Engineering AG, which 

has been a member of the ElringKlinger Group 

since May 2011. in 2011, ThaWa employed 53 

staff members and generated sales revenue of 

Eur 3.9 million. 

in the future, ThaWa will assume res-

ponsibility primarily for the manufacturing acti-

vities of Hug Engineering within the eurozone. 

ElringKlinger plans to expand its automated 

manufacture of larger volumes at serial produc-

tion level. Sales revenue generated in euros will 

thus be protected from the inherent exchange 

rate risks of converting them into Swiss francs. 

Hug Engineering AG itself will function as the 

Group center of excellence for exhaust gas tech-

nology and filter substrates; the focus of the Swiss 

facility will be on research and development.

With effect from June 13, 2012, ThaWa

GmbH was fully merged into ElringKlinger 

AG and now operates as an additional site of 

ElringKlinger AG.

Sales move beyond one billion mark

For the first time ever in the company’s history, 

sales at ElringKlinger broke through the one 

billion euro mark in 2011. With record sales of 

Eur 1.0328 billion – up 30 percent or so on the 

previous year – we have reached an important 

milestone. Pre-tax earnings were up 45.3 percent 

at Eur 136.6 million. Growth was driven by an 

ongoing boom in the sector, several new product 

start-ups and a number of acquisitions. logically, 

of course, all these steps are crucially important, 

as our chairman dr. Stefan Wolf has made clear. 

A company can only be regarded as healthy if it is 

able to generate annual sales growth of between 

five and seven percent. However, the challenge 

facing ElringKlinger is to ensure that earnings 

increase at a faster rate than sales. “We are on 

the right track to achieving our targets once 

again in 2012,” said dr. Stefan Wolf. “on behalf 

of the entire Management Board, i would like to 

express my thanks to all the Group’s employees 

for their tremendous efforts and commitment.”
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Among Germany‘s best business leaders
dr. Stefan Wolf achieves Top 20 ranking 

in “2011 CEo of the Year“ competition

He's  one of the best bosses in Germany: in the  lat-

est  league  table compiled  by  the  “Wirtschafts-

woche“ magazine our very own CEo was ranked 

among the top 20 of 115 business leaders.

The ranking was drawn up by obermatt, a 

financial research company. Based in Zurich, the 

Swiss firm assessed the 2010 and 2011 financial 

statements of Germany's largest exchange-listed 

corporations. Among the key financial indicators 

evaluated and compared by the researchers were 

earnings before interest, taxes, depreciation and 

amortization (EBITDA) as well as total share-

holder return.

in the overall league table, dr. Stefan Wolf was 

ranked 18th, thus  securing a top spot among 

Germany's best chief executives. our company 

was placed fourth within the category of “Best 

operating Performance 2011“. Among the top 

three were the Metzingen fashion house Hugo 

Boss, the technology group Singulus and the car 

maker Audi. in a peer group comparison with 

other companies in our sector we thus came an 

impressive second behind the ingolstadt-based 

automotive group.

E for Excellence – or ElringKlinger

In  2011, as in previous years, we yet again 

won accolades for our outstanding accom-

plishments. In the U.S.,  France and Germany, 

ElringKlinger companies were highly com-

mended by customers and partners such as 

John Deere, Peugeot-Citroën and Ixetic, who 

praised the superb quality, commitment and 

expertise of the ElringKlinger teams.

Award-winning innovation for John Deere

ElringKlinger   North   America,  Inc.  (EKNA)   

received the “innovation of the Year 2011“ award 

from John deere Engine & drivetrain. With two 

newly developed multilayer exhaust gas mani-

fold gaskets for the 4.5 and 6.8 liter engines, the 

company quickly resolved a leak problem at John 

deere Power Systems in Waterloo, iowa. John 

deere engines are supplied to more than 700 

original equipment manufacturers around the 

globe and are used in a very wide range of sec-

tors and applications such as construction, ship-

ping, agricultural and forestry machinery, as well 

as natural gas engines in road vehicles.

 

First top automotive supplier 

award from Peugeot-Citroën

On the occasion of the Peugeot-Citroën (PSA) 

Suppliers‘ day in douvrin in northern France on 

January 25, 2012, ElringKlinger was recognized 

as one of the ten best suppliers to the automobile 

group, meaning that we have joined the ranks of 

the top ten PSA suppliers for the very first time. 

The “trophy” was awarded for a two-component 

ElroTherm™  shielding system with integrated 

flange seal that was specially developed for the 

turbocharger of a three-cylinder petrol engine. 

The resulting weight reduction in the engine 

went a long way to meeting the tightened  Eu 

exhaust gas emission standards. The design of 

the engine was one of the project’s particular 

challenges. 

Ixetic supplier award

ElringKlinger AG in runkel has won its sec-

ond “ixetic Supplier Award“.  in 2010, the Bad 

Homburg-based manufacturer of hydraulic and 

vacuum  pumps and air conditioning compres-

sors was the clear winner in the “Stamping and 

Shaping Parts“ category. ixetic awards the prize 

annually in eight categories  to  recognize  the 

excellent quality of supplied components.

„Innovation Award 2011”

Todd Waldo (center), Sales Manager Truck and 

Engine at EKNA, at the awards ceremony on 

February 15, 2012, in davenport, iowa. 
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Prizes piling up in Brazil

Highly commended by Delphi

American automotive supplier delphi voted ElringKlinger do 

Brasil “Best Supplier“ in 2011. EKB won the award for zero-

error tolerance for two years  in  succession. The accolade  

underlines EKB’s stringent quality and service standards.

Recognition for teamwork with GM

General Motors (GM) honored two EKB staff members for 

their excellent collaboration in two development projects in 

the sectors shielding technology and specialty gaskets. Award 

winners  rinaldo Mendes from oEM Sales and Eduardo Amos 

from Product Engineering won accolades as “best partners“ 

for their reliability, commitment and sense of responsibility.

A win for sustainability

in 2011, EKB took first place in  the  Ford Environmental 

Conservation Award, the second time since 2009 that the com-

pany has won this contest. The EKB initiative for sustainable 

business management focuses on avoiding waste as well as 

process improvement and material recycling. in addition, the 

company and its workforce are contributing to a livable envi-

ronment through their commitment to social welfare projects. 

The  environmental  award  is  sponsored  by  Ford Brazil to encour-

age awareness of environmental protection in the country.

Company of the year in Piracicaba

The CiESP Center for industry in Piracicaba in the Brazilian 

state of São Paolo has voted EKB the region’s “Company of the 

Year“. EKB won the day against heavyweight competitors such 

as the Japanese food group Ajinomoto or the world’s largest 

construction machinery producer Caterpillar. For eight years 

the title has been one of the most sought-after accolades in 

the region. Candidates can score points in eight categories, 

including investment, export volume, r&d and social respon-

sibility.

Hans-Günter Eckert, Managing director of 

ElringKlinger do Brasil, is delighted to accept 

the honor “Company of the Year”. 

In 2011, ElringKlinger do Brasil Ltda. (EKB) brought home a particularly large number 

of prizes: three from customers and one from the regional center for industry. “We 

are delighted about the recognition we have been granted from so many sides“, says 

Hans-Günter Eckert, Managing Director of ElringKlinger do Brasil. “It confirms that 

we are on the right track and spurs us on to further achievements.“ 
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Michael Eblenkamp was appointed 

General Manager of ElringKlinger North 

America, inc. in Plymouth effective 

from January 1, 2012. As head of the 

company, he will be responsible for the 

ElringKlinger’s research and develop-

ment activities and sales activities in the 

NAFTA region. Prior to this, he worked 

for a German automotive supplier in the 

united States over a period spanning 

twelve years.

Mark Fellmann, formerly Project Man-

ager providing process and technology 

support to our affiliates at ElringKlinger 

AG in dettingen/Erms, was appointed 

General Manager of Hug Engineering AG 

effective from April 24, 2012. 

 Mark 

 Fellmann 

 Michael 

 Eblenkamp 

 Group Announcements 
 – People 

Jörg Kosteyn was appointed  General 

Manager of ElringKlinger uSA, inc. in 

Buford effective from July 1, 2012. His 

previous role was as General Manager of 

Changchun ElringKlinger ltd. in China. 

 Jörg 

 Kosteyn 

Harald Stauber, previously Product 

Manager at ElringKlinger AG in 

langenzenn, was appointed Plant Man-

ager of ThaWa GmbH. The company was 

acquired by ElringKlinger on January 4, 

2012, and operates, among other things, 

as supplier and production partner to 

Hug Engineering AG.

 Harald 

 Stauber 

Effective from July 1, 2012, raik lüder 

has taken on the role of General Manager 

of ElringKlinger Kunststofftechnik GmbH, 

leading the company in tandem with 

Stefan Schmid. He had previously worked 

as a Key Account Manager for BMW and 

daimler at ElringKlinger AG and will 

now focus primarily on sales activities at 

ElringKlinger Kunststofftechnik GmbH. 

 Raik 

 Lüder 

on July 1, 2012, dr. Peter lindner 

became General Manager of Changchun 

ElringKlinger ltd., following the new 

appointment of Jörg Kosteyn. He had 

previously spent seven years working for 

an automotive supplier in China.

 Dr. Peter 

 Lindner 
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Second production site at headquarters in dettingen/Erms to begin 

operation in summer 2012 – plastics production relocates with tons 

of equipment

Exciting times
in Dettingen
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You can see the huge red and blue lettering 

on top of ElringKlinger’s new plant (known as 

“Werk 2”) in Dettingen’s Vogelsang industrial 

area from quite a distance. The site has been 

under construction up to the end of 2011 and 

will eventually house all production  of the 

plastic housing modules made by the Elas-

tomer Technology/Modules (2E) division for  

the European market. The relocation process 

began in earnest in early 2012 and should be 

completed by the summer. At that point, the 

Aftermarket division will also open new offices 

at the site. There will be another “branch” of 

the Dettingen canteen and a second computer 

center.  

“Everything has gone really well,” says reinhard

Müller, Head of the Elastomer Technology/

Modules division. “it’s thanks especially to the 

team led by our architect Gerhard Keppler at 

Keppler Schenk Architekten that we were able to 

move in on schedule. i’m also particularly grate-

ful to our Head of Purchasing, Stefan Schötz, and 

his team. in large part, this achievement is due 

to their brilliant project management skills. The 

building  company,  F. Kirchhoff  Systembau from 

Muensingen, did an excellent job, too. At times 

there were up to 200 people working triple shifts.” 

As reinhard Müller points out, the weather also 

helped, with no snow or frost until late in the 

winter. “By February, when 

it got really cold, we were 

already inside the building.” 

“The new  plant  has 

earthquake-proof founda-

tions and is equipped with 

an underground drainage 

system to prevent water 

penetration.  There  is a   

meter-thick supporting wall to stop any move-

ment of the slope. The concrete piers are firmly 

anchored around 20 meters deep and are con-

stantly monitored.” Safety is very high on the 

agenda. The main production hall is  fitted  with 

an automatic sprinkler  system  in  case of fire. 

ElringKlinger’s new  plant is also at the 

cutting edge in terms of energy-saving technol-

ogy. The entire roof space is covered by a photo-

voltaic system. The energy it generates is fed into 

the grid. “What’s more, as in low-energy homes, 

the heat produced by machines and compres-

sors is used to warm the production hall. That 

means we don’t need to use as much gas as our 

primary energy source,” 

reinhard Müller explains.  

The air going in and out 

of the  building  is  also 

integrated into the heating 

system through a series 

of heat exchangers. “We 

are right up  there when it 

comes  to saving energy,” 

he observes. 

Beginning in summer, the aim is to start 

production on 14 lines at the Vogelsang site in 

dettingen. “i’d like to say a big thank you to our 

relocation project manager Maik Vöhringer, our 

production manager oliver Burkhardt and all 

the production staff, the maintenance team led 

“The concrete piers are 

firmly anchored around 

20 meters deep and are 

constantly monitored.”



GrouP



13

GrouP

by Wilfried Heinkel and the team at Scholpp in 

Stuttgart, which specializes in relocation. The 

machine  transport  experts  sorted out  all the 

unexpected problems that naturally crop up 

when you take on such a huge project.” 

Not all the equipment came from the com-

pany’s existing stock of machines. There are two 

new machines with 3,200 and 650 tons. “We 

are expecting another soon with 1,600 tons,” he 

adds. The plastics production team get through 

around 3,000 tons of polyamide every year. The 

machines are fed from ten silos via a central sup-

ply system. The heaviest injection molding tool 

weighs 30 tons and is used to make oil pans for 

trucks. Even the lightest, which is used to make 

transmission oil pans, weighs in at around a ton. 

in total, there will be 150 production 

employees at the new plant. “With upside 

potential,” reinhard Müller stresses. The com-

pany expects more orders to come in, allowing 

it to fully exploit the available capacity. Plans 

for additional production lines have already 

been factored in. The production team will be 

accompanied by a further 15 personnel in pro-

duction management, planning, design, process 

engineering, quality and dispatch management. 

overall, together with the Aftermarket divi-

sion and the iT personnel working at the new 

computer center in the basement, around 

250 people will be employed at the new 

Vogelsang plant. At lunchtime they will be able 

to enjoy the same meal as their colleagues 

from the main plant but in their own canteen.

So what is happening to the space that 

has been freed up at the main site? “it will be 

used to produce bonded pistons for transmis-

sions, timing case plates for trucks and a range 

of metal-elastomer gaskets, as well as for stor-

ing rubber.  It will also be fi tted with a ven-

tilation system,” explains reinhard Müller.
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ElringKlinger strengthens its position 
in tooling technology and lightweight 
construction
The Hummel-Formen Group

Location

lenningen, Baden-Wuerttemberg

Managing Directors

Jochen Hummel, Volker Hummel

Customers

Automobile and automotive supplier industry

Quality and Environmental Certifi cations

iSo 9001:2008

Establishment/Milestones
▪ october 1960: Establishment of 

  Hummel-Formen GmbH in lenningen
▪ october 2002: Establishment of 

  Hummel-Formen Kunststofftechnik 

  GmbH in lenningen
▪ September 2011: ElringKlinger 

  acquires 90 percent interest in the 

  Hummel-Formen Group

Site area

17,181 square meters

Production area

11,288 square meters

Number of employees

121

Revenue 2011

Eur 16.1 million 

Revenue forecast 2012

Eur 17.5 million 

Range of products and services

design, construction and manufacture of 

e.g.:

Injection molds

For manufacturing plastic components with 

shot weights of 20 grams to 120 kilograms. 

Injection compression molds

For manufacturing very large, thick-walled 

or stress-relieved parts such as panels for 

panoramic roofs. 

SMC* and GMT** press molds

Hot press processes for manufacturing parts 

with very strict specifi cations for optimum 

surface quality, e.g. fenders.

*Sheet Molding Compound; **Glas Mat Thermoplastic

Hybrid molds

Multi-component molds for various material 

combinations such as plastic engine covers 

with metal sheets. Additional functional 

elements such as sealing lips are overmolded 

directly onto the basic part.

Two-component molds

For processing two different kinds of 

plastics in one operation, allowing the number 

of production steps to be eliminated.

Hummel-Formen GmbH and Hummel-Formen 
Kunststofftechnik GmbH, Germany

Instrument panel with 

customized surface fi nish

High level of complexity in one mold: complete 

modular system, including tool for supporting 

element and all add-on components.

Process development

“JoinMelt” technology

This technology combines injection 

molding and welding of plastic parts 

in one operation and is used for the 

manufacture of hollow plastic bodies 

from a single piece, such as a charge 

air duct. This results in fl awless surface 

fi nishes even on the interior of the most 

complex of geometries.
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Location

Timisoara

Managing Directors

Huro Supermold S.r.l.: 

Jochen Hummel, Volker Hummel, 

Michael rücker, Petru Ehegartner

Huro invest S.r.l.: 

Jochen Hummel, Michael rücker

Customers

Automobile and automotive supplier industry

Quality and Environmental Certifi cations

iSo 9001:2008

Establishment/Milestones
▪ April 2004: Establishment of Huro in 

  Timisoara
▪ September 2011: ElringKlinger acquires 90 

  percent interest in the Hummel-Formen Group

Site area

5,871 square meters

Production area

3,348 square meters

Number of employees

110

Revenue 2011

Eur 0.1 million 

Revenue forecast 2012

Eur 1 million 

Range of products and services

Extended workbench for Hummel-Formen 

GmbH in lenningen. 

 

Manufacture of:

 

Sub-components for injection molding 

and press molding tools

 

Plastic welding tools

Tool for joining two component halves using 

vibration welding.

Huro Supermold S.r.l. and 
Huro invest S.r.l., romania
 

Fuel line

With double ultrasonic weld for four-cylinder 

petrol engine.

Intake manifold

Manufactured with multi-shell molds and 

joining methods such as vibration welding.
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For the fi rst time in the company’s history, sales at 

ElringKlinger broke through the one billion mark in 2011. 

“We are moving into a new dimension,” observed CEO Dr. 

Stefan Wolf in front of an audience of around 750 sharehold-

ers and guests at the Annual General Meeting on May 16, 

2012, in Stuttgart’s Liederhalle.

Group sales for 2011 stood at Eur 1.0328 billion compared to 

last year’s fi gure of EUR 795.7 million. Earnings before inter-

est and tax (EBIT) rose to EUR 148.7 (2010: 106.7) million. At 

14.4 percent (2010: 13.4 percent), the EBIT margin was well 

above the average of 5.2 percent for the automotive supplies 

sector as a whole.

Thanks to strong global demand for cars, sales in the 

original Equipment segment ended the year 36.3 percent  

higher. The Aftermarket division boosted its sales by 5.4 per-

cent, mainly in export markets. Engineered Plastics grew by 

18.6 percent. ElringKlinger benefi ted particularly from new 

product  start-ups as  well as consistently high  demand in 

developing countries and in North America. “We are respond-

ing to the core needs of our customers in terms of combustion 

engine optimization, exhaust gas purifi cation and e-mobility, 

and at the same time we are making an important contribution 

when it comes to reducing fuel consumption and emissions,” 

said dr. Stefan Wolf. “We have positioned ourselves in good 

time allowing us to achieve sustained, long-term and profi t-

able growth.”

Investing in the future 

Once again, the company made signifi cant investments over 

the course of 2011. Eur 121.6 million went into the construc-

tion and expansion of factories, automation, process optimiza-

Moving into a new 
dimension
Growth at ElringKlinger exceeds sector average for 2011 – 

sales break through one billion mark
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tion and new business areas. That is equivalent to an invest-

ment ratio of 11.8 percent. The Group was also strengthened 

by four acquisitions, “more than ever before” in the CEo’s own 

words. “Always stay two steps ahead of the competition,” he 

added. “That’s our philosophy.” 

dr. Stefan Wolf noted that ElringKlinger’s acquisition of 

Freudenberg’s fl at gasket segment in early 2011 had allowed 

the Group to strengthen its market-leading position in the area 

of cylinder-head gaskets and to expand its presence in France 

and italy. The acquisition of a majority share in the Swiss com-

pany Hug Engineering AG and the takeover of ThaWa GmbH 

from Thale in the German state of Saxony Anhalt have given 

ElringKlinger an opportunity to expand its exhaust aftertreat-

ment business. “We can now contribute to the development of 

environmentally compatible technologies in the entire exhaust 

tract,” he enthused. Finally, referring to the acquisition of 

Hummel-Formen GmbH in lenningen, dr. Wolf explained that 

the main aim was to bring important and innovative products 

such as the plastic wheel rim and the new subsidiary’s proven 

tool construction expertise into the Group.

Good prospects for 2012

In spite of the diffi cult situation within the eurozone, Dr. Stefan 

Wolf gave an upbeat assessment of the company’s prospects 

for the current fi scal year. Once again, he observed, fi rst-

quarter growth at ElringKlinger had outpaced the increase in 

global vehicle production, and the Management Board had set 

a growth target of between fi ve and seven percent for sales 

over the year as a whole. 

The CEo stressed the key role played by the work-

force in the Group’s success: “it is not possible to make pro-

gress on this scale without motivated, committed, innovative 

and loyal employees.” At the end of 2011, the headcount at 

ElringKlinger stood at nearly 6,200 across 41 locations. of this 

total, 807 were new to the Group in 2011 as a result of acqui-

sitions. dr. Stefan Wolf expressed the wish that those who had 

recently joined the Group would soon fi nd that “working for 

ElringKlinger is something special”.

Successful communication with 

the fi nancial markets 

ElringKlinger has not only established a successful internal 

business climate; it has also received a number of awards for 

the quality of its communications with the fi nancial markets. 

“We have done a good job of communicating in this area, thanks 

to our emphasis on pro-active, credible and understandable 

communication,” said dr. Stefan Wolf. The company’s shares 

have also put in a convincing performance, with the industry 

magazine Automobilwoche awarding ElringKlinger the title of 

Auto Stock of the decade. “The market price of our stock has 

risen by 1,346 percent in ten years. That’s way ahead of any 

other company in the automotive industry,” he declared.

For 2011, the company has distributed Eur 36.7 mil-

lion, around half of its net income. Shareholders received a 

regular dividend of EUR 0.40 (2010: EUR 0.35) per share plus 

a special bonus of Eur 0.18 per share out of the proceeds of 

the sale of the ludwigsburg industrial park.

Supervisory Board elects new chairman

Following the Annual General Meeting, the Supervisory Board 

elected Walter H. Lechler (69) as its new chairman. His pre-

decessor Dr. Helmut Lerchner (71) had previously stepped 

down on account of his age. Together, the family of Walter H. 

lechler and the estate of Klaus lechler hold a 52 percent stake 

in ElringKlinger. Professor Hans-Ulrich Sachs (59), Managing 

Partner at Betec GmbH (Adelmannsfelden), was also elected to 

the Supervisory Board. 
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Dr. Helmut Lerchner

At the end of the 107th Annual General Meeting of ElringKlinger

AG on May 16, 2012, Dr. Helmut Lerchner announced his 

decision to step down as chairman and as a member of the 

Supervisory Board for reasons of age. Dr. Lerchner will be 72 

years old on August 10, 2012, thereby reaching the defined age 

limit for the termination of Supervisory Board membership.

Dr. Lerchner has played a significant role in shaping 

first Elring and later ElringKlinger. In 1991, he joined what 

was then Elring Dichtungswerke GmbH in Fellbach at a time 

when  the  tradition-conscious, family-run business  was  

struggling financially. In 1990, the annual report for Elring 

Dichtungswerke GmbH, a Group company of ZWL AG, had con-

firmed a loss of approximately one million German marks. With a 

reputation as an expert in restructuring, Dr. Lerchner arrived 

at exactly the right time. He left no stone unturned – quite 

rightly. Staff costs were optimized and cost structures were 

adjusted as every aspect of the business was reviewed. As a 

result, Elring became fit to face the supply service challenges 

of the early 1990s.

Dr. Lerchner’s contribution to ElringKlinger was char-

acterized by visionary, ground-breaking and far-reaching cor-

porate decisions. Elring and Klinger merged in 1994, setting a 

radically new course for the future; had the amalgamation not 

taken place, neither company would have matched the achieve-

ments of the partnership. From 1995 onwards, a consistent 

focus on globalization laid the foundations for ElringKlinger’s 

resounding, world-wide success as an automotive supplier. 

The merger of ElringKlinger GmbH and ZWL AG, which led 

to the lowest priced flotation in the history of the Federal 

Republic of Germany, was the brainchild of Dr. Helmut 

Lerchner. Dr. Lerchner was also responsible for the highly 

effective presentation of the new joint stock company to the 

international capital markets as a profitable automotive sup-

plier with potential for the future: he can claim much of the 

credit for the share price rise of 1,346 percent between 2000 

and 2010.

As an automobile man through and through, Dr. Lerchner

has always given 150 percent. Our former chief  Executive  

Officer, Management Board chairman and Supervisory Board 

chairman has been creative, visionary, technology-oriented, 

consistent, hard at times but always fair, fast, target-focused, 

cost-conscious and last but not least, deeply human.

By 2005, our house was in order: not only was the com-

pany back on track, it had been transformed into one of the 

most profitable automotive suppliers in the world. The current 

Management Board inherited an ideally positioned company 

from Dr. Helmut Lerchner and Horst Klusmann, and has con-

tinued to build on the work of our predecessors. In the light of 

their considerable business achievements, we feel duty bound 

to advance the standing of ElringKlinger through objectives 

that are far-sighted yet realistic, never losing sight of the prof-

itable expansion of the Group.

The Management Board and the entire workforce would 

like to thank Dr. Lerchner for his outstanding contribution to 

the ElringKlinger Group, and wish him all the  best for his 

retirement. (Dr. Stefan Wolf)
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Down-to-earth, modest 
and responsible

Walter Herwarth Lechler (69) assumed the chairmanship of 

the ElringKlinger Supervisory Board on May 16, 2012. The 

new Supervisory Board head already cuts a familiar figure: The 

great-grandson of company founder paul Lechler has been 

representing the interests of majority shareholders on govern-

ing bodies of the family-run company for four decades. 

Most recently (from 2000 to 2010), Walter H. Lechler 

served as deputy chairman of the Supervisory Board. He has 

also been a managing partner of Lechler GmbH in Metzingen 

and a member of the supervisory boards and the respective 

subsidiaries and holdings since 1975. 

Dr. Stefan Wolf describes the Supervisory Board chair-

man as straightforward, down-to-earth, modest and responsi-

ble. Born in Stuttgart in 1942, Walter H. Lechler possessed the 

classic Swabian virtues from birth. Having studied business 

administration in the U.S. and cologne, he first took responsi-

bility for the family company in 1972 – initially as a member of 

the shareholder’s committee of Elring GmbH, and subsequent-

ly as its chairman from 1989 onwards. In this capacity, Walter 

H. Lechler laid the foundations for the global organization of 

the present day: in 1994, Elring merged with the automotive 

division of Klinger, a gasket specialist founded in Vienna in 

1885, to form ElringKlinger. “The two companies were a per-

fect match, the synergy was excellent”, says Walter H. Lechler, 

looking back on the amalgamation. 

Today the family of Walter H. Lechler and the estate of his 

uncle Klaus Lechler, who died in 2007, own a 52 percent stake 

in the company; the Klinger family, which continues to run its 

gasket business independently, holds a share of less than five 

percent, with the remainder in free float.

The owners opted to forego operational management 

with the merger; the Group is run by salaried managers. “That 

decision has avoided family disputes”, stresses Walter H. 

Lechler; another advantage is the sidestepping of succession 

problems. “We give our management team plenty of leeway”, 

he adds. The most important criterion for a smooth working 

relationship is to ensure the family and management sides 

share a common set of values. 

For Walter H. Lechler, the focus is always on business 

success: reliability, speed and openness to innovation are 

the company attributes he values highest. For ElringKlinger, 

the family’s clear commitment to the company provides the 

essential basis for future economic development. In turn, suc-

cess in business allows the organization to do a great deal of 

good: the company founder paul Lechler devoted ten percent 

of his profits to social facilities, which included the tropical 

medicine clinic established in Tuebingen in 1906. Today, the 

Lechler family continues to support charitable projects in the 

Stuttgart and Reutlingen area through the paul Lechler 

Foundation, named after Walter H. Lechler’s great-grandfa-

ther; the main emphasis is on assisting disabled people.

representing the fourth generation of the founding family, 

Walter H. lechler heads the Supervisory Board
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Strong growth in 
Brazilian aftermarket

Brazil has one of the world’s fastest-growing 

automotive markets and offers great pros-

pects for ElringKlinger’s aftermarket business. 

ElringKlinger do Brasil Ltda. achieved a 30 

percent rise in sales in 2011 and is aiming for 

another significant increase in 2012.

“our aim is to move up into second place in 

the Brazilian aftermarket by 2016,” says Sergio 

Gonçalves, who heads up the Aftermarket busi-

ness in Brazil. The key to success, he believes, 

lies in the “quality and technological edge of our 

products as well as offering competitive prices”. 

ElringKlinger do Brasil has been the 

number one supplier of cylinder-head gaskets 

to Brazil’s carmakers for 15 years. in 2011, our 

Brazilian company produced over 16 million 

vehicle gaskets, giving it a market share of 65 

percent. its portfolio includes a total of approxi-

mately 5,000 different parts for practically every 

single model of car and commercial vehicle sold 

in latin America. The list includes cylinder-head 

gaskets, specialty gaskets, oil seals, cylinder-

head bolts and gasket sets. Some of the products 

are made at the Group’s local production site in 

Piracicaba, while others come from Group facto-

ries outside the country.

Several new products were presented 

in April 2012 at Automec in São Paulo, Brazil’s 

biggest commercial vehicle fair. These included 

gaskets, gasket sets and oil seals, parts for elec-

tronically controlled engines and cylinder-head 

bolts for truck engines made by Mercedes-Benz, 

MAN and iveco. Another new highlight in the 

company’s portfolio is a metal cylinder-head 

gasket for the 280 HP (206 kW) engine made for 

VW’s new 3.6 liter, 24-valve Touareg. in addition, 

we recently presented cylinder- head gaskets and 

cylinder-head gasket sets for the Fiat Punto’s 1.4 

liter, 16-valve T-JET engine and for VW’s 150 HP 

(110 kW) and 180 HP (132 kW) Golf GTI.

Brazil is currently number seven in the 

global automotive market rankings. According 

to Anfavea, the country’s National Association 

of Motor Vehicle Manufacturers, around 3.63 

million vehicles were sold in Brazil in 2011, 3.4 

percent up on the figure for 2010. Imported cars 

accounted for 23.6 percent of the total. The vol-

ume of sales is expected to grow by a further four 

to five percent in the current year to between 3.77 

and 3.81 million new vehicles. (Amanda Aldrigui)

The team at ElringKlinger do Brasil are delighted 

by their outstanding results in 2011 (from left)

Matheus Michelon, Pedro Bighetti, Alexandre 

Spinosi, Alfredo Amaral, isabel Souza, ivonete 

Santos, Maria lucia oliveira, odirlei Santos and 

Sérgio Gonçalves.
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ElringKlinger Turkey welcoming Renault

The Heatshield project “ElringKlingerK9K 

Gen5&6 Engine” has now reached its success-

ful conclusion. Mass production kicked off at 

ElringKlinger TR Otomotiv Sanayi ve Ticaret AŞ 

(EKTR) in late 2011, and average annual manu-

facturing output will lie at 500,000 heatshields 

across four variants.

The project is a textbook example of 

global project management, with ElringKlinger 

Meillor SAS managing sales, ElringKlinger AG 

Langenzenn providing technical support and 

systems, ensuring smooth workfl ows and con-

sistently excellent output. 

At present, the thermal shielding systems 

are delivered to the Renault locations Douai/

France, Maubeuge/France, palencia/Spain, as 

well as to three Renault partners (Resa Motores/

Spain, Oyak Renault Mechanic/Turkey and 

SOFRASTOcK for Daimler), with new plants join-

ing the pool regularly. Deliveries to Nissan UK 

are set to commence within the coming years. 

We are proud to be part of a large-scale 

providing our customer with a ready-to-install 

product with additional functions. 

The project hit a snag early on when dif-

fi culties arose with the gasket welding process. 

These issues were soon resolved, however, 

through the introduction of improvements to the 

heat treatment process and the deployment of 

new, high-tech welding machinery at the manu-

facturing facility. 

This was the fi rst time ElringKlinger 

Turkey produced heatshields for Renault and the 

customer tracked progress closely, conducting an 

audit and numerous inspections. The team spent 

roughly six months implementing the necessary 

corrective actions before achieving a satisfactory 

outcome. 

An audit of EKTR’s processes and logi-

stics, conducted by Renault, underscored the 

company’s excellent performance. In their 

report, the auditors commended the company 

for the high quality of its production facilities, its 

optimized process design and effi cient poka-yoke 

R&D Services and EKTR manufacturing the tools 

and fi xtures (19 tools and 7 fi xtures) at their 

facilities. The smooth and effi cient cooperation of 

these three entities ensured a high degree of cus-

tomer satisfaction throughout the project.

constructed from FAL (aluminized sheet 

metal), the double-layer heatshields feature a 

safe-edge design, with integrated clips, rivet 

studs and metal gaskets. The exhaust manifold 

heatshield also sports a set of specialty gaskets, 

produced by ElringKlinger AG Dettingen/Erms, 

global organization like the ElringKlinger Group, 

and would like to thank the ElringKlinger units 

involved in this project for their cooperation and 

team spirit. (Bülent Arslanoglu)
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ElringKlinger establishes 
presence in Indonesia

New subsidiary in Southeast 

Asia’s biggest economy

Indonesia’s economy is booming – and that includes the 

automotive market. As a result, more and more vehicle 

manufacturers and their suppliers are establishing a local 

base. ElringKlinger has now joined them, making the leap 

from Japan to the “Land of 17,000 Islands”. The company 

set up a new subsidiary in May 2012 under the name PT. 

ElringKlinger Indonesia (EKIN).

“We are starting out with a small core team,” explains 

Thomas Jessulat, Head of Finance and Affiliated Companies. 

“We have rented a place from summer onwards in the KiM 

(Kawasan Industri Mitrakawang) industrial area about 60 

kilometers east of central Jakarta. it’s part of the Toyota 

Tsusho technology park.” Beginning in late 2012 with a pro-

duction area measuring 2,280 square meters, the aim is to 

make cylinder-head and specialty gaskets as well as heat- 

shields and fuel filters. The list of customers includes the 

Japanese truck and bus maker Hino Motors and both isuzu 

and daihatsu.

“The automotive market has tremendous potential in  

indonesia. The country has a population of 240 million, com-

pared  to  around  310  million  in  the  united States,” says 

Thomas Jessulat. in fact, indonesia is the fourth most popu-

lous country in the world after China, india and the united 

States. Approximately half of all  indonesians  live  on  the 

island of Java, which is also where the capital Jakarta can be 

found. Since 2007, the country’s economy has been growing 

at around six percent a year. incomes are rising, and that has 

given a huge boost to demand. indonesia is also regarded as a 

low-cost production center.

“ElringKlinger’s move into indonesia is another 

important step in its Southeast Asia strategy,” observes 

Thomas Jessulat, who also has an eye on other heavily popu-

lated countries in the region such as Thailand and Malaysia. 

The total population of the area covered by the Association of 

Southeast Asian Nations (ASEAN) is around 600 million, 

roughly eight percent of the entire global population. PT. 

ElringKlinger indonesia will be led by Toyohiro otomo and will 

operate as a subsidiary of ElringKlinger Marusan Corporation 

in Japan.

Ten million people live in the 

capital city Jakarta alone. 

The population of the wider 

metropolitan area is around 

23 million.
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More cars for Russia

“russia is the only automobile market in Europe 

that is still showing significant growth,” explains 

Karl Schmauder. From April 15 to 17, 2012, 

our Management Board member accompanied 

Baden-Wuerttemberg’s Minister of Economics 

and Finance, dr. Nils Schmid, and a delegation of 

political, commercial, academic and media repre-

sentatives on a trip to St. Petersburg and Moscow 

as well as the industrial locations of Kaluga and 

Nishnij Nowgorod. Their key finding was that 

carmakers and their suppliers with no manufac-

turing facilities of their own in russia will soon 

find it hard to do business with the country. 

russia’s automobile market is currently 

growing at a great pace. For 2012, experts are 

predicting sales of around 2.8 million new cars 

in russia, and in 2013 the total could be over 

3.2 million. That would mean the local car mar-

ket would overtake the German one for the first 

time ever and become the fifth largest individual 

market in the world. This represents some sub-

stantial sales potential – all the more so, because 

only about a third of the vehicles are produced by 

russian carmakers. Half of the rest comes from 

imports and the other half from joint venture 

companies with production sites in russia. How-

ever, the russian government wants to increase

its own share of production by a considerable

margin. To achieve this, some heavy import 

duties of 30 percent  will be introduced along 

with a requirement for foreign carmakers to pro-

duce vehicles locally. The relevant decrees have 

already been passed by the russian government. 

ElringKlinger is among those assessing 

the opportunities  and risks  of having its own 

production plant in russia. The trip provided 

some important details about market access and 

production conditions. information and experi-

ence reports provided  by other European compa-

nies are  particularly  helpful,  also where the still 

excessive bureaucracy is concerned. The dynamic 

growth of the automobile region Kaluga in par-

ticular impressed Karl Schmauder. “Production 

sites run by VW, PSA, Volvo Trucks and others 

have already tensed up the situation on the job 

market. This is compounded by the lack of skilled 

workers, which leads to high levels of staffing 

volatility. You have to be aware of such factors 

if you want to get involved in this market,” says 

Schmauder. Economically speaking, a plant 

could be worthwhile if it delivered sales revenues 

of Eur 5 to 10 million.

Together in St. Petersburg (from left)

Management Board member Karl Schmauder, 

Baden-Wuerttemberg´s Minister of Economics 

and Finance dr. Nils Schmid and former 

German Chancellor Gerhard Schröder.

Positive outcome of a fact-finding trip –

future concept for the russian market in the making
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Making the running against the competition 

at the Cape of Good Hope, ElringKlinger 

Abschirmtechnik (Schweiz) AG (EKAB) will 

now supply shielding systems for the new 

Mercedes-Benz C-Class. As a result, we will be 

significantly expanding our capacities in South 

Africa, as this is where the fourth generation of 

the Mercedes-Benz limousine will also be built.  

The teams headed by Gernot Eichbaum, Head of 

Sales in Sevelen, and daimler Key Account Man-

ager dieter olliges pulled it off: in 2011 EKAB 

won the contract to develop and supply under-

body shielding systems for the new-generation 

C-Class.

The daimler Group is committed to 

South Africa: the current Mercedes-Benz C-Class 

is already the third generation of vehicles to 

be built at the Cape. The new model, set to be 

launched on the world market in 2014, will be 

produced at four daimler sites, including its East 

london plant in South Africa. 

From fall 2014, ElringKlinger will start 

supplying the parts to the daimler plant directly

from its base in South Africa. With this in mind, 

we are investing around Eur 1.5 million in 

expanding our plant in Johannesburg. An exist-

ing warehouse will be turned into a 1,000 square 

meter production facility with a hydraulic press 

and state-of-the-art stamping machine. 

Arnd Huesmann, the current and future 

General Manager of the ElringKlinger  plant in 

Johannesburg, is convinced that the investment 

is well worth it: “As a result of the high-volume 

orders in South Africa, we are expecting addi-

tional sales of Eur 1.1 million a year from 2015.“ 

(Beate Zika-Beyerlein)

Kick-start for shielding systems
production in South Africa

ElringKlinger set to make its debut as a series 

supplier for the Mercedes-Benz C-Class

Production line in South Africa

daimler plans to export around 74,000 

C-Class models per year from 2015. 

(Copyright: Daimler AG)

ElringKlinger in Johannesburg, South Africa

This is where underbody shielding systems 

will be produced for the new Mercedes-Benz 

C-Class model. 

Production start-up in full swing 

Preparations under way for installing the 

new hydraulic press and stamping machine.
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ElringKlinger’s  Information  Technology  depart-

ment is breaking new ground in its pursuit of 

uniform  standards,  new  structures and  bet-

ter service. Project ICON (Infrastructure Con-

solidation) aims to transform the predominantly 

heterogeneous IT landscape into a single Group-

wide complex. 

“We decided on the project name iCoN during 

the initial preparations,” says Christian Segor, 

Head of Global iT infrastructure. “it’s more than 

just an abbreviation. it’s a metaphor for our 

move towards a new iT landscape – one that is 

shared by the whole Group. We’ve seen a lot 

of companies joining the ElringKlinger Group, 

especially over the last few years. Each has 

brought its own IT solutions with it. At first, we 

tried to link these different islands together by 

creating bridges, but then we realized that the 

bridges are actually the weak point.” in 2011, 

having come to this conclusion, the Group’s cen-

tral iT department decided it was time to bite the 

bullet. it was around the middle of last year that 

preparations began for the standardization of an 

infrastructure that had evolved over a period of 

several years. The aim: to create a new, global 

standard for the whole Group. 

The first conversions are already under 

way at a number of production sites. The project 

involves around 45 iT personnel, including the iT 

team from dettingen/Erms and local staff. “They 

are the ones who know best what it’s all about,” 

observes Christian Segor. The biggest technical 

challenge, he adds, is to consolidate the data 

without users noticing anything.

The transformation should help to reduce 

costs, improve performance and increase sys-

tem availability, e.g. in the e-mail environment. 

“up to now, we have had a highly diverse e-mail 

landscape with a separate e-mail server at each 

site. This has meant higher costs for hardware, 

back-up, licenses and monitoring,” explains the 

project manager. “in future, we will have a cen-

tralized system in dettingen/Erms that will be 

more cost-effective and more reliable. if any of 

the hardware fails, we can automatically switch 

to a back-up computer center.”

Users will also benefit from the change. 

it means they can take their iT working environ-

ment with them wherever they go. “Whether they 

are sitting at the office desktop or out working on 

a laptop somewhere, they will always find exactly 

the same environment,” Christian Segor points 

out. There are also plans to add a telephony com-

ponent to the system. “That means that within 

the Group we will be able to call each other for 

free all over the world.” later on, the external 

telephone system will also be integrated. “ At that 

point, users who are out on business trips will be 

able to log in to the system via the hotel’s WlAN 

or from their home office and make calls using 

their usual office number.” If you look at it that 

way, he concludes, they will be “at home” where-

ver they are in the Group.

Redefining ElringKlinger’s 
global IT infrastructure 
introduction of global iT standards to deliver many advantages – 

Group-wide iCoN project largely set for completion by end of 2013

Driving the ICON project forward:

the Dettingen/Erms IT team (from left)

Markus Pustal, robert Wilhelm, Andreas Supp, 

Christian Segor, Jochen Wennagel, Karl-Heinz 

Hirrle and Sebastian Lau (not pictured).
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The ElringKlinger Group 
LLBP Wiki

A steadily expanding organization with global 

operations needs to foster ongoing knowledge-

sharing between its various member companies. 

With this in mind, ElringKlinger has recently 

introduced a system for sharing know-how in a 

more structured fashion. in the past, ideas and 

solutions developed in individual ElringKlinger 

enterprises have not always been communicat-

ed effectively to other companies in the Group, 

if communicated at all. Errors that had already 

been resolved in one company, for example, were 

still being made in others. 

The ElringKlinger Group’s llBP Wiki has 

been established to improve internal knowledge 

management in the future, and ensure better 

sharing of information. ll stands for “lessons 

learned” and BP for “Best Practice”. in future, 

these insights are to be collected  in the  wiki 

database and will provide support in particular 

for illuminating national and international quality 

and process issues, ensuring that everyone can 

benefit from the knowledge of others.

When designing the wiki, it was important to 

make it as simple and user-friendly as possible, 

to ensure dynamic knowledge-sharing via this 

medium. The system offers huge potential, but 

can only succeed if as many staff members as 

possible use the database and provide it with 

content. A user manual and datango training are 

available for personnel and have already been 

integrated within our process environment. The 

wiki will be administered by Matthias Wurst and 

Angela Villforth. designed and implemented 

within eight weeks, the llBP Wiki is now set 

to be used worldwide by ElringKlinger Group 

employees responsible for quality and process 

technology.

There has already been positive feedback 

with regard to the system. during this year’s 

iSo/TS 16949:2009 audit, which took place in 

dettingen/Erms in May, the auditors assessed 

the llBP Wiki and judged it to be one of the 

ElringKlinger Group’s key assets. 

(Matthias Wurst)

What is a wiki?

Wiki is the Hawaiian word for “quick”. our wiki uses the 

same wiki engine as Wikipedia, the free online encyclo-

pedia that just about everyone has used at some point. 

The basic philosophy underpinning all wikis is simple: 

gather your knowledge, package it in an attractive format 

and make it available to everyone. if everyone plays an 

active part, a large amount of information can be collec-

ted in a very short time to generate a dynamic sharing 

of knowledge.

 Suzhou, China 

 ranjangaon, india 

 Johannesburg, South Africa 

 Changchun, China 

 Tokyo, Japan  Changwon, South Korea 

 Piracicaba, Brazil 

 Toluca, Mexico 

 Buford, uSA  Nantiat, France 
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 Bursa, Turkey 
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Third Leadership Forum

Following on from successful events in 2008 and 

2011, ElringKlinger’s third leadership Forum 

was held on April 21, 2012, at the Schillerhalle 

in dettingen/Erms and was attended by senior 

personnel from all ElringKlinger’s German sites 

as well as its Swiss subsidiaries, ElringKlinger

Abschirmtechnik (Schweiz) AG and Hug 

Engineering AG, in addition to ThaWa GmbH. 

The invitation list also included those taking part 

in the company’s high-potential program.

The slogan for this year’s forum was 

“opportunities”. in his own presentation, dr. 

Stefan Wolf looked at 

whether ElringKlinger 

had made good use of 

its opportunities in the 

past, especially in 2011, 

and what the prospects 

are for further profitable 

growth. He illustrated 

very memorably how we 

can identify, seize and 

implement opportunities 

within the Group. Karl Schmauder spoke about 

the consistent trend towards Co
2 reduction and 

the resulting potential for ElringKlinger. Jürgen 

Weingärtner introduced the Technical Service 

under the heading “opportunities in Process 

Technology” and explained how globalization is 

creating opportunities in the areas of tool tech-

nology and process consulting.

The breaks between sessions were put to good 

use as participants engaged in lively discus-

sions and exchanged information and views with 

colleagues from different production sites and 

departments. information  stands  had  been  

erected giving participants an opportunity to learn 

about ElringKlinger Kunststofftechnik GmbH, the 

exhaust gas purification technology used by Hug 

Engineering AG, Hummel-Formen GmbH and 

canning methods deployed by ThaWa GmbH. 

There were also presentations from Human 

resources, Battery Technology and E-Mobility, 

Fuel Cell development and 

Specialty Gaskets. 

After lunch, dr. Christof 

dietborn spoke about the 

opportunities and challenges 

facing ElringKlinger as a 

global company in the area of 

human resources. He under-

lined the importance of inter-

national personnel manage-

ment, including for example 

staff development, opening up vacant posts to 

global applicants and the standardization of staff 

deployment processes. Andreas Brändle high-

lighted the role of social networks. He looked 

at how ElringKlinger presents itself on different 

social networks and examined the potential risks 

and rewards associated with this relatively new 

phenomenon. invited to speak from outside the 

organization, Professor dr. Peter Nieschmidt 

delivered a humorous and entertaining lec-

ture on the subjects “opportunities in Health 

Management” and “opportunities for leadership 

in a New World of Work”.

The leadership Forum has become a 

well-established channel for communicating 

important issues and information that concern 

ElringKlinger. The challenge now is to grasp the 

opportunities that arise and make good use of 

them. The next leadership Forum will be held on 

April 20, 2013, at the Schillerhalle in dettingen/

Erms.
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Two years ago marked the start of a dual career 

concept: a program for leaders and high-potential

staff. The aim was to help employees who 

already have some leadership responsibility cope 

with the challenges of their day-to-day manage-

ment role. At the same time, we were looking to 

provide targeted training for committed young 

professionals to help them prepare for a future 

career as specialists in their field or potential 

leaders. After some regularly held seminars and 

workshops on subjects like team and project 

management, decision-making skills, communi-

cation and leadership styles, it was time to take 

stock of their effectiveness. What content parti-

cularly appealed to the participants? What bene-

fit did they derive from it all in their day-to-day 

work? What new prospects were offered by the 

program and how does the group rate the net-

work  that  has  developed as a  result  of it? move 

presents some interesting feedback. 

Successful completion of program for leaders 

and high-potential employees

Fast track 
to the future

In the two-year period they have 

been able to gain valuable experience

The participants of the program for 

leaders and high-potential employees 

(as shown).
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Hartmut Gerberich

Head of Procurement, Aftermarket division, 

ElringKlinger AG, dettingen/Erms

“The last two years were extremely varied and 

full of new experiences. i found the many differ-

ent insights we gained from presentations made 

by other divisions and plants particularly positive,

and i was also able to meet many interesting 

people.”

Leadership program High-potentials program

Susanne Baumann

Team leader, Sales, ElringKlinger 

Kunststofftechnik GmbH, Bietigheim-Bissingen

“For me, the departmental and Group-wide con-

tacts i was able to build up over the two-year 

period have proved very valuable. The insights 

and experience i have gained from the high-

potentials program are also helping me with my 

personal and professional development.”

Mathias Reicherter

deputy Team leader, design, Cylinder-Head 

Gaskets division, ElringKlinger AG, 

dettingen/Erms

“The high-potentials program brought participants 

from different divisions of the company together. 

over the two-year period, a great group and an 

active network developed. By working together in 

seminars, we were able to benefit from the diversity 

within the team and help each other broaden our 

horizons.”

 

Sandy Kutscher 

Product Manager, ElringKlinger AG, langenzenn

“Thanks to the high-potentials program, i was able 

to meet people from other ElringKlinger locations. 

The different events helped extend my skills and 

give me some practical guidance for my everyday 

work.”

Jürgen Conradt 

Team leader, Hr recruitment/development, 

ElringKlinger AG, dettingen/Erms

“i particularly remember the seminar on leader-

ship and the corporate strategic planning game. 

i think that the group got on very well together 

and gained some new opportunities with regard 

to ‘networking‘ activities. Continuation of the pro-

gram would definitely be worthwhile and essential 

from my point of view.”

Timo Bednarek

Head of Fuel Cell Customer Projects, 

ElringKlinger AG, dettingen/Erms

“Thanks to the variety of seminars, i was able to 

gain both theoretical knowledge and practical 

skills from the exercises we completed. The level 

of knowledge each participant brought to the table 

was acknowledged, so a common basis could be 

developed for some basic training in management 

styles and ways of treating staff. Definitely a pro-

gram that should be continued  to  help  employ-

ees who already have some management respon-

sibility develop their skills further.”

Jan Groshert

Head of Battery Technology development, 

ElringKlinger AG, dettingen/Erms

“The content conveyed gives young leaders in 

particular a good basis for coping with their daily 

management tasks. Networking and the chance 

to get to know other colleagues is equally impor-

tant.”

Dr. Claudia Stern 

Team Leader, Moldflon™, ElringKlinger 

Kunststofftechnik GmbH, Bietigheim-Bissingen

“The different seminars of this program provided 

us as managers with the tools we need to coor-

dinate tasks and act as leaders of a team. Some 

clear guidelines and rules were highlighted that 

reflect the ‘spirit’ of the company. It is now up to 

us to put them into practice in our daily work.”
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The first of these “TechDays” took place on February 23 at GM 

Korea in Bupyeong, around 25 kilometers west of Seoul and 

the Korean headquarters of the U.S. carmaker General Motors. 

At this site alone, GM Korea employs roughly 15,000 people 

in administration, purchasing, research and development, 

quality management and production. We were given over 100 

square meters to lay out and present our range of products, 

including cylinder-head gaskets, specialty gaskets, shielding 

technology and plastic housing modules. Our main focus was 

on shielding systems and plastic housing modules that help to 

reduce overall vehicle weight.

The presentation, led by an eleven-strong team from 

ElringKlinger’s two South Korean plants and from Germany 

and Switzerland, was an opportunity to network intensively 

with GM Korea’s engineers and purchasers. There was con-

ElringKlinger “conquers” Korea
“TechDays” at GM and
SsangYong in Seoul
South Korea can boast one of the biggest economies in Asia. Along with many other 

companies, ElringKlinger now has a growing interest in the country’s automotive 

market. At present, the Group’s headcount in South Korea stands at 76, with employ-

ees based in two locations, Gwang-Myeong (Seoul) and Changwon. Their job is to 

meet local demand and their customers’ requirements. The invitation to hold a 

“Techdays” event at both GM Korea and SsangYong is a clear indication of our 

enhanced profile in the Korean market.

Our team had good reason to be delighted – 

the response from visitors was extremely positive (from left)

IL Kim, J.H. Kim, G.H. Shin, E.c. Baek, Kathrin Müller, Arne 

Schönefeld, T.K. Kim, Andreas Breckner, Günther Fermenta, 

E.J. Baek and H.I. Roh.
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siderable interest in the one-hour talks on shielding technol-

ogy (Arne Schönefeld) and plastic housing modules (T.K. Kim). 

Over the course of the day, the presentation was visited by 

around a thousand GM Korea personnel. 

Our second “TechDay” on February 28 took us to the 

Ssangyong Motor company in pyeongtaek. Ssangyong is a 

long-established Korean automotive manufacturer with a his-

tory going back to 1954. The 992,000 square meter site brings 

together all the Group’s central departments: administration, 

research and development, production and dispatch. Around 

200,000 cars and SUVs are made here every year. In the past, 

Ssangyong mainly worked with local suppliers, but since it 

was acquired by the Indian carmaker Mahindra & Mahindra  

Limited  in 2010, it has expanded rapidly and is showing a 

growing interest in international suppliers. The aim of our 

“TechDay” event was to present the company’s management, 

purchasing department and development engineers with a 

persuasive case for our products. We highlighted our techno-

logical strength and capacity for innovation, especially in the 

area of cO2 reduction. To this end, we held an initial meeting 

with a small group of purchasing and development managers 

right at the beginning of the event. Over 500 visitors took the 

opportunity to learn about ElringKlinger, and we made some 

very useful contacts while showcasing our portfolio over an 

area of more than a hundred square meters and during the 

dedicated presentations on shielding technology and plastic 

housing modules. 

Both “TechDays” gave us an excellent opportunity to 

demonstrate the outstanding potential of the ElringKlinger 

Group as a development  partner and series supplier.  Our  

global profile and technological edge make us a serious con-

tender when it comes to choosing suppliers for the Korean 

market.

This success would not have been possible without the 

commitment of ElringKlinger’s changwon staff and the sales 

team from Gwang-Myeong (Seoul), who did an excellent job 

on both days of welcoming visitors, holding numerous dis-

cussions and dealing with questions about our company and 

products.

Our hosts were suitably impressed by our presenta-

tions.  Just four  months later,  we have received  specific  

enquiries from GM Korea for shielding systems and specialty 

gaskets and from Ssangyong for cylinder-head gaskets and 

plastic housing modules. From a medium- and long-term per-

spective, our New Business areas also have the potential to 

generate new sales in Korea. In conjunction with the contacts 

we made at our “TechDays” events, this creates a solid founda-

tion for future partnerships based on mutual trust.

Günther Fermenta (2nd from left) and T.K. Kim (4th from left) in 

conversation with Jeong-Kon Lim from Ssangyong.

Visitors showed tremendous interest 

Our plastic housing modules were a particular hit.
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On March 16 we hosted a “TechDay” at 

cummins’ headquarters in columbus, Indiana. 

With a global workforce of around 40,000 peo-

ple and a presence in more than 190 countries,  

cummins is the world’s largest independent 

manufacturer of diesel engines. In the NAFTA 

region, the company is market leader for heavy- 

and medium-duty truck engines, with a mar-

ket share of 41 percent. And the wide range of 

cummins engines – with cubic capacities of 2.8 

to 95 liters – also offers enormous sales potential 

for ElringKlinger. 

“We are delighted that we had the oppor-

tunity to showcase our range on the ground,” 

says Steffen Authaler, Manager Global Key 

Account Trucks. In technical presentations and 

an all-day product exhibition, our team of sales 

and development engineers provided informa-

tion on current  topics relating to our cylinder-

Head Gaskets, Specialty Gaskets, Shielding Sys-

tems, Elastomer Technology and plastic Housing 

Modules divisions. product innovations in 

exhaust gas after-treatment as well as battery and 

fuel cell technology were also introduced. 

A persuasive performance: in numerous 

conversations with representatives of purchasing 

and development departments, new contacts 

were established and specific project opportu-

nities discussed. There are good prospects for 

orders particularly for our high-performance 

sealing systems for high-temperature applica-

tions, e.g. V-rings and volume sealing rings. par-

ticipants were also impressed by our new designs 

for plastic housing modules allowing the integra-

tion of add-on functions. 

Todd Waldo, Sales Manager Truck and 

Engine at ElringKlinger North America Inc., 

was pleased with the outcome: “Thanks to our 

technological expertise and first-class presenta-

tions, we made a very good overall impression 

on our customer. Against this background, we 

believe our prospects of securing future projects 

are very good.“ We  have already had  several 

inquiries as a result of this event.

Successful pro-
duct promotion 
in the U.S.
“Techday” at u.S. engine manufacturer Cummins

Successful series product 

Ready-to-install plastic cam cover module with 

integrated sealing and fastening technology. 

Our ElringKlinger Team in Columbus 

(from left)

Martina Rebstock, John Herald, Dave Moricz, 

Stephan Maier, Bob Bell, Steffen Authaler, 

Todd Waldo, Bruce Binns and Thomas Friedow.

Visitors to the “TechDay“ showed interest in 

our lightweight, multifunctional plastic housing 

parts.
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We were one of more than 90 other companies 

to take part in the 10th anniversary of the interna-

tional “Transmission Expo” in Berlin on Decem-

ber 6 and 7, 2011. At the trade show itself, and in 

the more than 60 presentations and panel discus-

sions, there was a discernible trend towards auto-

matic transmissions and e-mobility. However, the 

combustion engine also remained a key issue, 

with experts predicting that it will continue to be 

the mainstay of drive technologies until 2025. 

ElringKlinger demonstrated that it is well 

equipped to meet the technical challenges of 

developing conventional and alternative transmis-

sion and drive systems. The products showcased 

by the company included, for example, its plas-

tic oil pan modules for automatic transmissions, 

ElroTherm™ shielding systems for the drive-

train, embossed Topseal™ housing parts, bonded 

pistons for use in hybrid transmission systems 

and metal-elastomer gaskets for transmission 

oil pans. Our exhibit of cell contact systems for 

lithium-ion batteries attracted particular atten-

tion. In light of the growth of automotive mar-

kets in china and India these systems represent 

a major innovation. There was consensus among 

the industry professionals attending the congress 

that both of these countries aspire to lead the 

market in electrifying the drivetrain  and devel-

oping innovative products. In china alone, there 

are plans to put five million electric cars on the 

roads by 2020. 

New trends in the automotive 
transmission business 
international CTi Symposium celebrates its 10th anniversary and 

showcases wide range of modern transmission and drive systems

ElringKlinger’s Oliver Gloge (right) explains the 

benefits of our transmission control plates.

More than 900 delegates shared their know-

ledge during the 10th transmission symposium. 

It was ElringKlinger’s expertise in the field of 

sealing technology and its ability to deliver the 

right solutions that won the deal. The company 

has been chosen to supply specialty gaskets for 

a turbocharger project run by a BorgWarner

joint venture in Korea. Batch production of 

50,000 V-rings will start as early as 2012.

BorgWarner Turbo Systems (based in Kirchheim-

bolanden, Germany) asked us in October 2011 

whether we could help out their joint venture 

in Korea. The gasket specifications issued by 

the Korean OEM for its turbocharger were too 

demanding for local suppliers. 

A solution was drawn up in Korea by 

Stephan Maier, one of our development engi-

neers in the Specialty Gaskets division, and 

Andreas Wörsdörfer in Tier 1 Key Accounts. At 

the same time, they introduced ElringKlinger as 

a global partner and detailed our core compe-

tences and products. 

In consultation with ElringKlinger’s sales

 team in Gwang-Myeong (Seoul), a presen-

tation at the BorgWarner production plant in 

pyeongtaek was followed by a visit to our own 

site in changwon, where Stephan Maier and 

Andreas Wörsdörfer put forward some concrete 

ideas and discussed the feasibility of the proposed 

solutions with their Korean colleagues. 

As well as gaining a vivid impression of 

the country and making some valuable contacts, 

above all they were able to make a very persua-

sive technical case for our products. So much so 

that ElringKlinger was given an order to produce 

the V-rings right after the presentation. The batch 

production order is a great success for the team 

and a wonderful example of  the  international 

cooperation within the ElringKlinger Group and 

the globalized nature of our business. 

(Andreas Wörsdörfer) 

ElringKlinger expands turbocharger business in Korea

Shared success

The ElringKlinger/Korea team with the two 

German colleagues in front of the Changwon 

location.
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ElringKlinger will be equipping the latest range of high-per-

formance engines for the Mercedes-Benz Actros long-haul 

truck with a plastic charge air duct and a multifunctional 

plastic oil intake module. The appeal of both components is 

that they are half the weight of their metal predecessors but 

provide the same mechanical and thermal stability. 

The trend towards lightweight construction has long since 

reached the commercial vehicle sector. increasingly, manufac-

turers are using plastic instead of metal components in this 

area, too. The new charge air duct adds a further polymer 

application to ElringKlinger’s product range. it will be used 

together with an oil intake module in dd13/dd15 series high-

performance truck engines manufactured by detroit diesel, a 

daimler subsidiary in the united States.

Lightweight solutions for 
heavy goods vehicles
ElringKlinger supplies plastic air and oil modules for Mercedes-Benz trucks, with the 

new lightweight components delivering superb performance in commercial vehicle 

engines

Polyamide charge air duct

The polyamide  charge  air  duct  replaces  an  aluminum  

model. Substituting plastic for the die-cast aluminum com-

ponent allowed the weight to be reduced by around 1.8 kilo-

grams, almost half the original weight. Polyamide is specially 

heat-stabilized for this application, can be used long-term at 

temperatures of up to 180°C and will even tolerate short-term 

temperature spikes of up to a maximum 210°C. 

Plastic charge air duct

for air fl ow routing in the engine compartment 

with EGR (exhaust gas recirculation) inlet made 

of highly heat-resistant polyamide. The perma-

nent temperature resistance is up to 180°C.
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Tested under extreme temperature and 

pressure loads

due to modern engine designs featuring turbocharging and 

exhaust gas recirculation, the requirements imposed on the 

components used in the air fl ow system have become more 

challenging. The components are exposed to severe stresses 

from the elevated boost pressures, combined with tempera-

tures that can reach more than 200°C and the chemical load 

from the recirculated exhaust gas. The part easily withstood 

the stresses it was subjected to in a pressure pulsation test of 

over 3,000 hours duration at pressures of between 0.4 and 3.5 

bar and at a temperature of 140°C. 

Oil intake module with integrated 

check valve

The oil intake module weighs 800 grams less than its metal 

predecessor. As well as oil intake connection and oil supply 

line, it also features an integrated check valve. Combined with 

the lighter material, the enhanced features reduce the weight 

by 50 percent and make the components considerably cheap-

er. like the charge air duct, the oil intake module has to meet 

stringent requirements in operation, given that a truck will 

typically cover around 1.2 million kilometers during its life-

time. Tests subjected the module ten million times to an oil 

pressure change of between 5 and 13 bar, at a temperature of 

120°C on an artifi cially aged material. Pressure peaks of up to 

around 13 bar are typical of the engine‘s operating loads; they 

may even reach 25 bar during a cold start. in further tests, 

such as an endurance test on the integrated valve as well as 

thermal shock chamber and burst tests at various tempera-

tures, the module’s functioning over the required service life 

qualifi ed it for serial production. Under the requisite pressure

loads at engine temperatures this module achieves a range 

that had previously not been considered technically feasible 

for welded polyamide parts. using newly developed welding 

processes, ElringKlinger now has the capacity to develop and 

produce high-performance thermoplastic components of this 

kind.  

Simulation software enhances design 

process

during the development phase, ElringKlinger engineers used 

a computer simulation program to optimize the stability and 

use of the material. Some key concerns were to avoid material 

fatigue in the oil intake module as a result of engine operation 

and ensure that the components offered the longest possible 

service life. At the same time, the weld seams had to be very 

carefully designed, because welded connections are potential 

weak points and therefore must be protected against damage 

from continuous duty. The component’s shape and surface 

structure were calculated and designed accordingly using the 

virtual models. in doing so, bionic principles adopted from 

nature were applied. The special plastic material was targeted 

at those specifi c locations where it is actually required due to 

the stress exposure involved. leak tests, pulsating compressive 

fatigue tests and bursting pressure tests were also performed. 

Even more plastic parts for trucks

in 2011, the Elastomer Technology/Modules division developed 

a whole range of other plastic housing modules for trucks. The 

focus was on particularly resistant cylinder-head covers and 

oil pan modules. The design engineers managed to develop 

components that can withstand the high mechanical loads 

required in the commercial vehicle segment.

Plastic oil intake module 

with integrated check valve for supply-

ing oil to the engine at pressure spikes 

of up to 25 bar.  
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Michael Grewe, who heads a manufacturing hub for cell contact systems within the Battery 

Technology and E-Mobility division, is convinced: alternative drive systems are here to stay. 

The new production facility went on stream early in 2012 in a specially prepared section of 

the shop fl oor in Dettingen/Erms. move interviewed Michael Grewe about the market potential 

of cell contact systems, specifi c customer requirements and the factors contributing to cost-

effective production. 

TECHNoloGiE

    “We are pushing new boundaries 
    for cell contact systems.” 

Since mid-2011, ElringKlinger has 

been manufacturing cell contact 

systems for lithium-ion batteries in 

serial production.

technologies and process workfl ows. Thanks to our fl exible, 

motivated workforce and excellent collaboration with our cus-

tomers and suppliers we were able to implement serial produc-

tion in a very short time. our experience will be incorporated in 

future projects in the form of ‘lessons learned‘.“

What are the challenges of serial production as such?

“Firstly, all conceivable errors need to be identifi ed and elimi-

nated before they can occur in the fi rst place. In addition, we 

have to keep process variations to a level that will not affect the 

quality of the product. And we are working constantly on match-

ing up manufacturability and customer requirements in such a 

way as to be able to manufacture the parts economically.”

What is the production capacity of the facility?

“We are currently producing 50,000 cell contact systems and 

aim to increase this to 150,000 by next year. Subsequently, we 

expect to produce at least 300,000 per year, and have the capa-

city to up this volume. The production area has been specifi cally 

designed to allow for signifi cant expansion. In line with our phi-

losophy of identifying and seizing opportunities, we have been 

preparing for this development for more than two years. And 

already we are ahead of our competitors in providing the market 

with fully developed solutions.”

What experience have you had so far with volume 

production?

"We are breaking completely new ground in respect of cell con-

tact systems and are dealing with new suppliers, fabrication 
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Michael Grewe – Head of the Manufacturing 

Hub in the Battery Technology and E-Mobility 

division and Team leader of the Assembly Cell 

in the Cylinder-Head Gaskets division.       

What are the crucial factors for cost-effective production?

“A whole range of factors play a role. in the early stages of serial 

production the manpower requirement is particularly high, as is 

the investment in the machine pool.

At the same time demand is still not consistent. it is a 

scenario characterized by multiple variants, small batch sizes 

and fluctuating capacity utilization. And at this stage it is also 

not possible to even think about standardization.”

How many different components are currently being 

manufactured?

“We have just completed our first project for four different cell 

contact systems. Because of the low volumes involved they were 

produced manually in stages. Only final assembly and quality 

control were semi-automated. The current project is for two 

variants that we are already producing largely automatically, 

because the downsizing of the cells means that more cell con-

tact systems are required. demand is currently around 6,000 

units per week. By 2013, the next generation of cell connectors 

is to be produced fully automatically. The necessary expansion 

phases for the production facility have already been planned.

As a result, processes will  also  be  optimized,  while  

interim stock and external error sources will be minimized fur-

ther. in addition, we still have a pre-series product in at least 

four variants in the pipeline, as well as several development 

projects for renowned car makers in Germany and other Euro-

pean countries.”

To what extent do cell connectors need to be tailored to 

customer requirements? What are customers asking for?

“Customers have very specific requirements, depending on their 

previous experience of using batteries. Some want the connec-

tors to be welded to the cells, while others prefer screwed con-

nections. other customers are concerned about thermal expan-

sion of the components, which has to be absorbed by the cell 

connectors without causing power loss or even damaging the 

component. We have developed a process specifically for this. 

And sometimes, the requirement is for the cell connectors to 

have a very accurate position relative to one another.”

What is the future market potential? What kind of growth 

rates do you expect?

“There is great disparity in the forecasts of market analysts. 

Currently we are getting inquiries for between 20,000 and 

150,000 cell contact systems a year. And I definitely expect 

further growth. There is no getting away from alternative drive 

systems, such as purely electric vehicles for city driving and 

hybrids as fuel-saving all-rounders for longer distances. All 

manufacturers are still exercising great caution, but this is 

where there is huge potential for us.”

Will the new plant also create jobs?

”In the start-up phase we made use of highly qualified person-

nel from adjacent areas; subsequently we advertised and filled 

new positions. Any new jobs will be based on phased expansion. 

After all, this production line is still in its infancy.”

What role does the Battery Technology and E-Mobility 

division play within the ElringKling Group? 

“ElringKlinger is no longer just a manufacturer of gaskets. 

increasingly, the focus of our business is to provide compo-

nents that are related to one another. in other words: a pre-

ferred specialist partner for oEMs. This enhances our position 

as an automotive  supplier. in my  opinion, the  battery tech-

nology and e-mobility area represents a key component for our 

future business operations.”
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Clean electricity for 
tomorrow’s mobility
ElringKlinger set to exploit the huge potential of PEM fuel cells

The Proton Exchange Membrane Fuel Cell (PEMFC) is 

regarded as the key technology for the clean and effi cient 

drive systems of the future. Experts agree that in combi-

nation with battery technology they will mark the break-

through into electro-mobility. ElringKlinger has already 

responded with its own products.

A PEMFC produces energy very effi ciently. At around 80°C, 

the hydrogen fuel reacts with the ambient air to produce water 

as the sole reaction product. This means that a fuel cell pow-

ered vehicle produces no emissions whatsoever. 

For a long time, ElringKlinger has been manufactur-

ing metal bipolar plates with an integrated sealing system. 

Car manufacturers assemble these plates into fuel cell stacks. 

Ahead of  their market launch, stacks are  currently  being 

trialled in large scale fl eet tests. As a car driven by fuel cells 

contains several hundred bipolar plates, this kind of vehicle 

represents a huge earning potential for   ElringKlinger. The   

integrated sealing  elements  alone stretch over a total length 

of  around  one  kilometer.  However,  the  company’s  New  

Business Areas division is not just producing the individual 

components. Since autumn 2010, our team has also been 

working on our own PEMFC stacks, to be provided in the 

range two to ten kW
el. it is intended that the future product 

range will even go up to around 25 kWel.

Apart from its use in motor cars, the PEMFC is currently 

of particular appeal in industrial applications, especially in 

forklift trucks. Even now, fuel cell technology is already less 

expensive than conventional drive systems in this area. World-

wide there are already several thousand forklifts with PEMFC 

6 kW PEM fuel cell stack
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drives in use, most of them fi tted with stacks manufactured 

in Canada. in 2011, ElringKlinger managed to break into the 

preserve of North American suppliers, and since the middle of 

that year has been supplying complete fuel cell stacks to an 

industrial customer, whose test results were very promising. 

So the next step is to fi t a small fl eet of forklift trucks with 

ElringKlinger stacks for an industrial fi eld test. 

Apart from mobile applications, the stacks are also 

attractive for stationary use in distributed energy supply sys-

tems, e.g. for emergency generators. Combining a fuel cell in 

addition with water electrolysis provides an attractive option 

for storing surplus electricity, because in the electrolysis of 

water the input of energy causes the water to be separated back 

into hydrogen and oxygen. This application will become highly 

signifi cant with the spread of renewable electricity generation.

There are already plans to further refi ne our stacks. And we 

also aim to signifi cantly reduce stack costs by using industrial 

fabrication processes and cost-effective components. in addi-

tion, other stack components are to be produced in-house and 

integrated into the stacks as system modules, thus allowing us 

to also increase the value added. 

(Dr. Michael Götz, Dr. Jürgen Kraft)

Bipolar plate for automotive fuel cell drive

Quantity needed per vehicle: 300 to 500.



40

TECHNoloGY

improved performance from a downsized engine and fewer 

exhaust gases are just some of the escalating requirements to 

be met by car engines and the seals used in them. As a result,  

demand for  sealing rings for turbochargers has risen sharply  

in recent  years.  With  this  in   mind,  Elring Klinger  invested 

early in 2011 in  a  new  production line  that is setting  new  

efficiency and quality benchmarks worldwide for the fabrication 

of V-rings.

until now, V-rings have been manufactured in a  rela-

tively slow, eight-stage stamping and bending process. The 

new process comprises just three steps: cutting to length, 

welding and shaping. As the metal rolls (coils) are already fed 

into the machine in the correct strip width, there is virtually 

no waste. This pays off, as the special heat-resistant nickel-

based alloys used are very expensive. We specifically devel-

oped a welding and bending process that is economical with 

the expensive raw material and allows for cost-effective serial 

production. 

The system runs in three shifts. depending on the size 

of the sealing rings, 10 to 25 units can be produced per minute.

The production line is designed for up to four million rings per 

year. Currently, it is producing 26 different V-rings 40 to 140 

millimeter in diameter and 3.3 to 4.4 millimeter high.

Quality control measures have already been integrated 

into the process. For example leakage values, heights and weld 

seam quality are tested automatically. All our customers audited 

the production line last year and approved it for serial production. 

The rings produced are developed according to their 

specific applications. They are sold to global turbocharger 

manufacturers such as Honeywell, BorgWarner, iHi and 

Bosch-Mahle, as well as oEMs like BMW, PSA and a Chinese 

manufacturer. (Albert Lennerth)

V-rings perform key function
in turbocharger
Fabrication process for V-rings unsurpassed worldwide
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Vintage car enthusiasts and racing car drivers 

know how difficult it is to get spare parts for 

their cars. Obtaining individual gaskets, mainly 

cylinder-head gaskets, from manufacturers or 

specialist retailers  is often very costly and time-

consuming, while in some cases the parts may 

even no longer be available. ElringKlinger is 

almost unique in that its aftermarket division 

Elring can supply custom parts and therefore 

support the  owners  of  unusual  cars  with  

made-to-order engine seals.

The custom parts section mainly produces 

made-to-order cylinder-head gaskets. As a 

minimum of three gaskets is a prerequisite for 

custom-made parts, and a single cylinder-head 

gasket generally costs between 200 and 350 

euros, the minimum order value is 600 euros.

This is why a custom order is usually only 

worthwhile for vehicles with a correspondingly 

high value. The most common makes include 

classic cars from Mercedes, Jaguar, Aston Martin 

or Ferrari. But the parts are often required for 

pre-war cars built before 1940. Nowadays, the 

makes of car from this era sound rather exotic: 

Alvis, Horch, delage or Bugatti.

Almost all the gaskets made for these cars 

are in Ferrolastic metal/soft material. However, 

sometimes metal layer cylinder-head gaskets are 

modified, i.e. by increasing the thickness of exis-

ting gaskets or changing the combustion cham-

ber diameter where technically feasible. By con-

trast, it is rare to manufacture a completely new 

part, as the associated tooling costs alone would 

be in the region of 5,000 euros. of course the gas-

kets can also be manufactured on a one-for-one 

basis using modern materials. All that is needed 

is a used specimen, a scale drawing or a sketch 

giving dimensions and point of use. However, 

often there are no drawings or new parts availa-

ble and the dimensions have to be taken from a 

used gasket. However, it is frequently the case 

that this gasket has been so severely deformed 

in the dismantling process that only the engine 

block and cylinder head are of use. These are 

then measured by hand in the prototyping sec-

tion of our Cylinder-Head Gaskets division as the 

basis for preparing a drawing or data set for use 

in the subsequent design of the gasket. if any 

aspects are unclear, we take the precaution of 

making metal templates which are then provided 

to the customer for examination and order approv-

al. After  receiving  the  go-ahead, we cut  out  the  

individual components using laser cutting tech-

nology and then join them manually. The last step 

is to apply the coating and silicone screen printing. 

unlike the standard retail business in the 

independent aftermarket, which is organized via 

a network of dealers, the made-to-order sector 

seeks direct contact with vehicle owners or those 

who repair and service such engines. The back-

ground to this is that a dealer in this area can only 

assume the role of intermediary and supplier, and 

therefore important technical information may 

be lost at this interface. in 2011, the Aftermarket 

division generated revenue of around 200,000 

euros from custom parts.

Vintage car owner with his vehicle, which was 

fitted with a custom-made cylinder-head gasket 

from Elring.Driven by passion
Elring assists fans of unusual cars with its 

custom-made engine gaskets
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“I always love going back to the Atlantic coast in 

southwest France. The sea has so many moods 

here. Sometimes it can be wild and stormy with 

huge waves; then at other times it is calm and 

still with romantic sunsets. Thanks to the Gulf 

Stream, the Aquitaine region (the name means 

‘Land of water’) enjoys just as much sunshine 

as France’s Mediterranean coast. What’s more, 

the 250-kilometer stretch of coastline between 

Biarritz and La Rochelle boasts 140 kilometers 

of the fi nest sandy beaches. The landscape is 

marked by gently rising dunes and shady pine 

forests. The most famous is the Dune du pyla, the 

biggest shifting dune in Europe, at over a hun-

dred meters high and three kilometers long. The 

resorts have all preserved their individuality, too. 

Many of the local people still live from fi shing and 

mussel-farming. In summer, the markets are full 

of regional specialties, and there are many tradi-

tional village festivals. It’s brilliant for sport, too 

– whether you are into cycling, surfi ng, golf or 

hiking. I’ve been coming to Aquitaine for years. 

For relaxation and activities, you just can’t beat 

it.”

Stefan Schmid, General Manager

ElringKlinger Kunststofftechnik GmbH, 

Bietigheim-Bissingen/Germany

région Aquitaine, France

“France’s sun-drenched Atlantic coast”

There are places that exert a magical attraction over us, with the result that we always 

love to go back again and again. These are our favorite places. in this fourth series, 

we asked General Managers from across the ElringKlinger Group for the third time to 

reveal their own favorites. reaching the earth’s most attractive spots usually involves 

heading out of the city. it seems that when we need to relax and recharge our bat-

teries, nothing beats the great outdoors. You’ll fi nd more favorite places in the next 

issue of move.

Favorite places: rest,
relax and unwind
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“Insurgente Miguel Hidalgo y costilla National

park lies half way between Mexico city and 

Toluca, which is located about 60 kilometers 

away. It was declared a conservation area in 1936 

and was offi cially named after a hero of the war of 

independence against Spain. To most Mexicans, 

however, the 1,760 hectare park is known as La 

Marquesa, after the countess María cortés de 

Zúñiga (wife of the Spanish conquistador  Hernán 

cortés),  who once had  an  estate here. The na-

tional park is just 30 minutes from Toluca by car. 

At weekends it attracts thousands of visitors, who 

come to enjoy the hiking, climbing and cycling or 

simply to have a picnic or barbecue. you can also 

hire quad bikes for a thrilling, high-speed tour 

or explore the park on horseback. I love coming 

here when I have some free time. It’s a brilliant 

place to enjoy the great outdoors and have fun 

with the family or with friends. For me, it’s the 

perfect getaway.”  

Salvador Cervantes, General Manager

ElringKlinger México, S.A. de c.V., 

Toluca/Mexico 

“Where would Bursa be without Mount Uludağ? 

The mountain rises up 2,543 meters into the 

Mediterranean sky just 36 kilometers south of 

the city, which is at the center of Turkey’s auto-

motive and steel industries. According to Greek 

legend, it may have been the very Olympus from 

which the ancient gods departed to take part 

in the battle for Troy. The name means ‘lofty 

mountain’ (from the Turkish ‘ulu’ for lofty and 

‘dağ’ for mountain), and Mount Uludağ certainly 

dominates the landscape. It is also a very popu-

lar spot for day trips and offers a host of leisure 

activities. The region was declared a national park 

as long ago as 1961 in recognition of its unique 

fl ora and fauna. The stunning views around the 

extinct volcano attract visitors from near and far 

throughout the year. Hiking and camping are 

popular from spring through to fall. In summer, 

the area abounds with picnickers from the city, 

and in winter the mountain is transformed into a 

ski resort with around 30 slopes. Mount Uludağ 

really is a great place to visit all year round.”

Yavuz Günaydin, General Manager

ElringKlinger TR Otomotiv Şanayi ve Ticaret 

A.Ş., Bursa/Turkey

la Marquesa National Park, Mexico

“A breath of freedom and adventure”

Mount Uludağ near Bursa, Turkey

“Sheer relaxation all year round”
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May 11 was kick-off day for the ElringKlinger football tournament, with twelve teams from different 

divisions lining up against each other in bright sunshine on the sports field in Dettingen/Erms. The 

event was marked not only by sporting endeavor but also by team spirit, fairness and enjoyment. The 

players were cheered on by a large crowd of spectators. In the end, victory went to the apprentices’ 

team. move has recorded the results:

Final

Maintenance  1

Apprentices 2

Semi-finals 

Maintenance  6

IT 0

production cylinder-Head Gaskets 0

Apprentices 2

Rank  Team Gd Pt

1  Maintenance +3  7

2  production cylinder-Head Gaskets +1  6

3  Tool Engineering +2  4

4  Wednesday Kickers --6  0

A

Rank  Team Gd Pt

1  IT +2  7

2  Aftermarket +0  4

3  Fuel cells -1  2

4  Battery Technology --1  2

B

Rank  Team Gd Pt

1  Apprentices +7  9

2  Elastomer Technology/Modules +1  4

3  Sales O EM --0  4

4  Specialty Gaskets --8  2

C

½

Third-place play off

IT  0

production cylinder-Head Gaskets 1

³

Gd = Goal difference

Pt   = Points

Tournament champions 

The apprentices’ team.

¹

On the ball with ElringKlinger
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on February 4 and 5, eight employees from the 

Elastomer Technology/Modules division and one 

from Sales set out for Montafon in Austria on the 

now-traditional skiing trip (the fact that a mem-

ber of the Sales team was included in a divisional 

excursion at all was definitely unusual). Some of 

the skiers had had to get up at 4 a.m. to be at the 

departure point by 6 a.m. on the dot. However, 

any signs of tiredness soon evaporated during 

the three-hour bus journey – thanks in part to a 

sing-song of passable quality – to be replaced by 

a mood of anticipation.

Arriving in Montafon, the party wasted no 

time in strapping on their snowboards and skis. 

Given the glacial temperatures of minus 20°C and 

below, taking to the slopes was all but impossible 

without a balaclava. We found ourselves making 

the first stopover at a mountain hut as early as 

11 a.m. to warm ourselves up a bit. despite the 

icy cold, though, the sun shone brightly all day 

and we covered several kilometers of pistes. At 

around 4.30 p.m., a bus took us to the hotel, some 

way from the skiing area. Having settled into our 

rooms, we relaxed for the rest of the day and 

enjoyed an evening meal.

The weather was much improved on day 

two, with the thermometer showing ‘only’ minus 

12°C and the pistes free. Needless to say, we 

intended to make the most of the day – so apart 

from a brief stop for lunch, we spent the whole 

day skiing without a break until heading back at 

4 p.m. Plunging temperatures notwithstanding, 

everyone who went on the skiing trip enjoyed the 

experience enormously – and there will definitely 

be a repeat performance next winter. 

(Steffen Authaler)
The 2012 skiing party (from left)

Sven Breitmoser, ralf Franz, oliver radl, Steffen 

Authaler, oliver Fink, Peter laichinger, Marco 

Schrade, Stefan Herter and Martin Schleker (not 

pictured).

Snow, sunshine and 
sub-zero temperatures
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discovering hot technology
on a study trip to the Ruhr

After a long journey of almost five hours, we 

reached our first destination: at Krefeld we 

started by familiarizing ourselves with the base 

materials needed for steel production, handling 

all the mineral elements from fluorite to nickel. 

Kitted out in protective jackets, hard hats and spe-

cial glasses, we then took a 

tour of the plant, passing 

large mineral mounds that 

resembled mountains of 

gravel as well as furnaces 

for the initial melting of 

scrap and minerals.

Peering through the 

very dark glasses that we 

had to wear at all times, 

we experienced the first 

run-off – a fantastic spectacle of molten material

flowing from an electric arc furnace at a tem-

perature of over 1,650°C. The dross was 

separated and the alloys placed in the Aod 

(argon oxygen decarburization) converter in the 

right proportions to carry out the appropriate 

adjustments. The glowing red mass, successfully

melted using the continuous casting process, was 

formed into a huge ‘gold bar’ (slab), which is the 

base product for the subsequent end product. 

After a short break for lunch, we moved 

on to nearby dahlerbrück. 

Although we were unable to 

see the hot-rolling process 

(whereby the slab is rolled 

into a strip around three 

to five millimeters thick by 

large rollers), we did observe 

the cold-rolling process. 

This step produces a very 

thin, precision-rolled stain-

less steel strip from the 3 to 

5 millimeters thick material which is ultimately 

used as the base product for our cylinder-head 

and specialty gaskets. our group was highly im-

pressed at the extreme cleanliness of this stage of 

the production operation as opposed to furnace

production; but after all, this is the only 

way to produce the surface finishes we expect

and require.

After seven fascinating hours, it was time 

to head back. We arrived in dettingen/Erms late 

that evening with a day of totally new experiences 

behind us – a day we will long remember. 

(Martina Elsner)

As part of a free-time training program, ElringKlinger offered staff in 

the Elastomer Technology/Modules division a field excursion to the 

ruhr district to see how the company’s most common raw material – 

stainless steel – is manufactured. 

 A fantastic spectacle of 

molten material flowing 

from an electric arc 

furnace at a temperature 

of over 1,650°C. 
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ics, technical product designers and mechanical 

engineers. once they had been shown how to 

operate the equipment, the girls were given an 

opportunity to try out their new skills in the train-

ing workshop. under the watchful eyes of our 

own helpful apprentices, they produced a key 

ring in the form of a lock. This was a chance to 

gain first-hand experience of a range of tasks 

performed in manufacturing, including filing, 

sawing, drilling, thread-cutting and sand-

blasting. To finish off, the locks were painted 

in the girls’ favorite colors. Hopefully, they 

will serve as a reminder of a memorable day at 

ElringKlinger.

“Girls‘ Day“ brings technology to life

ElringKlinger was one of many companies 

involved in Germany’s annual “Girls‘ day“ held 

on April 26. The idea behind this national event is 

to introduce the participants to what are usually 

regarded as typical male professions in the areas 

of technology, iT, skilled trades and the sciences. 

ElringKlinger hosted eleven girls from 

a number of local schools, who were able to 

learn about the jobs performed by tool mechan-

our trainees showed their support for the youth 

day by putting together one of the stations: mem-

bers of the training workshop designed and built 

a vehicle made up of one pallet and four starter 

handles turning around their own axis. Working 

back to back, the team had to steer the vehicle 

through a course in an even, coordinated manner 

– a challenge that called on their reserves of team 

spirit and communication.

Trainees support the YMCA

in line with the motto “Strength and prowess“, 

around 350 teenage boys aged 14 to 18 came 

together from across Baden-Wuerttemberg for 

a rally to mark the 37th Jungenschaftstag (youth 

day) in Dettingen/Erms; a formidable gathering, 

as the slogan for the day appropriately suggest-

ed. Participants were invited to demonstrate their 

physical  and  mental  prowess at ten different 

stations. 

Working in groups of five, for example,

 great concentration was required to achieve 

equilibrium on a large seesaw, whilst dexterity 

was put to the test at the ‘Basketdigger’ station,

where the youngsters had to throw as many 

wooden blocks as they could into a rotating exca-

vator bucket in 90 seconds.

One of the teams on the course.
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it was supposed to be just a regular Sunday outing. As the two 

friends and ElringKlinger co-workers set off on their motor-

bikes on the morning of July 3, 2011, little did they know the 

kind of dangerous situation they would be faced within the 

course of the day or that they would end up becoming real 

lifesavers.

Towards evening, Adam Klose and luis ribeiro are 

returning to Bad urach following their joint motorbike tour. 

Adam is just about to take his leave in front of his friend’s 

apartment when they both suddenly notice black smoke 

coming out of a building on the other side of the street. With 

great presence of mind and without hesitation they run to the 

house, manage to gain entry and rescue an 81-year-old man 

from the thick smoke. But that’s not all. once the man has 

been brought to safety, they go back in once again to make 

sure that there is no-one else still in the house. And before the 

fire brigade even arrives, they have used a fire extinguisher to 

single-handedly put out the source of the fire, a plastic bucket 

that had caught fire next to a small heater in the living room.

They heard later from the emergency services that they 

had rescued the man just in time, as a life-threatening amount 

of fluid had already accumulated on his lungs. The two life-

savers, on the other hand, were fortunate to come away with 

just minor smoke inhalation. When asked what had gone 

through their minds when they realized there was a fire, they 

both reply quite matter-of-factly: “We looked at each other and 

it was obvious that we had to get him out of there.” it was only 

later that they had time to think about what had happened, but 

even in retrospect they are both certain that they would have 

done exactly the same again.

An act that is worthy of the greatest respect. Thanks 

to their courageous intervention, Adam Klose and luis 

ribeiro saved the life of the 81-year-old man and at the same 

time prevented more extensive damage to his home. And it is 

not just their families who are extremely proud of them; the 

police have also expressed their sincere appreciation on 

several occasions. And at ElringKlinger, co-workers of the pair 

have been busy handing out copies of the newspaper articles 

reporting on the incident, to show that they too think very 

highly of their colleagues‘ bravery. “A really great feeling,” say 

the two lifesavers.

Adam Klose and luis ribeiro have worked as machine

operators in the Specialty Gaskets division for many 

years. Their long-standing personal friendship has now been 

strengthened even more by this shared experience. 

Civilian bravery award 
for everyday heroes 
They risked their own health and safety to save another person’s life. Adam 

Klose and luis ribeiro have now received an award for their dedicated and 

selfless conduct from the Crime and Accident Prevention Association of the 

district of reutlingen.

They risked a lot to help someone else

Luis Ribeiro (2nd from left) and Adam Klose (5th from 

left) with their families and other award-winners. 

(Photo: Anne Leipold)
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It’s not every day that a baby turns up at the fire 

station – even in the united States! on May 9, 

2012, tiny Elena Fees paid a visit with her parents 

Susana and Sebastian to Hall County Station 5 in 

the state of Georgia. They were there to say thank 

you to the men who had brought Elena into the 

world just 19 days earlier in a scene reminiscent 

of a Hollywood movie.

Sebastian Fees, a production manager with 

ElringKlinger uSA, inc., and his wife Susana, who 

also used to work for the Group, hadn’t expected 

their daughter to be born in quite such drama-

tic circumstances. in fact, on that day, April 21, 

the parents-to-be had been planning to drive to 

the hospital for the big event. Suddenly Susana’s 

contractions started. Sebastian rang the Hall 

County emergency number. He had been living in 

the county, in the small town of Flowery Branch 

(population 6,000), since relocating from Toluca 

in Mexico across the border to Buford in January. 

“Try to hold the child back,” said the voice at the 

other end of the line. “We’ll get there as soon as 

we can.” Sebastian Fees followed his instructions – 

one hand on the baby’s head, the other holding the 

telephone. He reassured his wife saying “They’ll 

be here in seven minutes,” although he couldn’t 

of course be sure exactly how long it would take. 

In fact, the fire team arrived in just two minutes. 

“They must have been waiting downstairs,” said 

Susana, relieved. She had thought nobody was 

going to make it in time. After that, though, every-

thing happened at a tremendous pace.

Fireman Daryl Rogers was the first to burst 

into the apartment. He realized straight away 

that Susana wouldn’t make it to the ambulance. 

The child would have to be delivered right there. 

“Susana held my hand throughout the birth. To be 

honest, she nearly broke it,” says daryl rogers. 

Fireman Dan Moore also had his first 

experience as a “midwife”. Although he had 

already delivered his own son, he had never been 

involved in an emergency call like this before. “of 

course, it’s all a bit tense,” he says, “but giving 

birth is the most natural thing in the world. it’s 

been that way for centuries.” dan just stayed calm, 

and everything was okay. Together with his col-

Baby Elena can’t wait!
U.S. fire fighters help deliver daughter of 

ElringKlinger production manager

leagues daryl rogers and lee Elliot, he even had 

time to rock the baby in his arms. Both the mother 

and child were fine. 

The jubilant father joked that he would be 

glad to call the fire service again in two or three 

years  when he  and Susana might be  expecting 

another baby. What better praise for the three 

“midwives” from Fire Station 5?

Group photo of the fire team 

Happy parents Susana and Sebastian Fees 

(right) with daughter Elena and the fire 

service’s rapid-response team (from left) 

dan Moore, lee Elliot and daryl rogers.

Nice to meet you!

“Midwife” dan Moore and baby Elena.

1

2
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Initiative gives hope to young 
cancer sufferers in Mexico

Employees of ElringKlinger México S.A. de C.V. in Toluca have rallied around a 

shelter for young cancer sufferers. in 2011, their efforts helped to improve the living 

conditions of children awaiting treatment for serious illnesses. move spoke with the 

person who made it all happen: Salvador Cervantes, General Manager ElringKlinger 

México S.A. de C.V.

What problems do young cancer sufferers and their

families face in Mexico?

“A significant proportion of the Mexican population lives 

in small villages located far from the country’s major cities. 

The lack of economic resources and social infrastructure in 

these remote areas often forces families requiring specialized 

medical services to move to larger urban centers to access suit-

able treatment. low-income families, unable to afford Mexico’s 

prohibitively expensive private hospitals, have to rely on the 

services of the country’s public hospitals, which frequently 

struggle to cope with the demand for specialist treatments. 

Many forms of cancer therapy require multiple, sometimes 

daily, sessions. unable to rent accommodation during this 

time, families from outlying areas often live in makeshift shel-

ters on the city streets.”

How did you become involved in this project?

“i have always had a strong passion for charity and community 

work. i was the director of a private charity for many years, 

before i moved to Toluca to take up my position with 

ElringKlinger. This initiative goes back to a conversation that 

i had with one of our former product manager, Susana luna, 

about the plight of people coming to the city for cancer therapy. 

Susana told me about a private charity here in Toluca that pro-

vides assistance to these families, and i knew immediately that 

i had to get involved.”

Many families sleep on the streets while awaiting 

access to medical treatment.
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How did you get the project up and running? 

“The first thing that we did was to pay the organization a visit 

to find out how they operate and to identify their needs. The 

director explained to us that demand for accommodation con-

stantly outstripped the available capacity at the shelter and 

that they desperately needed new mattresses and blankets to 

meet the needs of their current guests.”

How did you and your colleagues respond? 

“We sent out an invitation to all of the employees at 

ElringKlinger México S.A. de C.V. and asked them to donate 

some of their time to volunteer work. our aim was to create an 

opportunity for employees to help less fortunate people and 

to promote the principle of solidarity. 24 volunteers answered 

our call for support and took time out from their personal lives 

to collect donations from the community. The result was an 

impressive reminder of the generosity that slumbers in our 

society. As a result of our collection, we were able to donate 17 

mattresses, 17 sheets, 17 covers, 17 quilts, 17 pillows and 40 

boxes of tinned goods. But more importantly, these donations 

had a direct impact on the well-being of 118 children and our 

24 motivated volunteers.”

What drives you as an individual? 

“Several years ago, i took some time out to think very hard 

about my personal mission in life. one particular passage that i 

read at the time has had a lasting effect on my idea of who i am 

and my role in the world. it has become my personal prayer:

 

Building on the success of our first charity collection, we 

launched a new initiative this year with volunteers from 

ElringKlinger México S.A. de C.V. on January 6, we held a 

special gala to celebrate Día De Los Reyes (the Twelfth Night). 

Staged in collaboration with a private charity dedicated to sup-

porting orphans and girls from impoverished families, this fes-

tive event marked the conclusion of the twelve-day Christmas 

period, which begins on december 25 – Christmas day – and 

finishes on Epiphany. Who knows what we’ll do next year, but 

i’m sure we’ll come up with something good!”

A safe haven in Toluca for children with cancer.

i will believe, while others lose hope.

i will sow love, while others sow hatred.

i will create, even while others are intent on destruction.

i will heal the wounds that others have caused.

i will provide light, even in the midst of darkness.

i will create joy, even where there is only sorrow.

i will sooth pain and give the unhappy cause to smile once more.

i will strengthen the faith of those who waver and stand by those 

in pain and fear. Through all this, i will renew my own faith.
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When Nunzio Casolla, a toolmaker at ElringKlinger 

Kunststofftechnik GmbH in Bietigheim-

Bissingen, took to the X Factor stage with 

Soultrip bandmates Blago Galic and Martin 

ljubic to perform ‘End of The road’ by Boyz 

ii Men, the jurors on the talent contest – who 

included pop singer Sarah Connor – were blown 

away. “Three nice guys, good looking, with good 

voices.” Jury member das Bo even installed them 

as favorites in the groups and duets category. 

The three-part arrangement of their songs 

is what sets the band apart: from the head voice 

to the bass, the trio can cover any style. After 

all, they made it through the boot  camp  (where 

selected  candidates  compete  against  one  

another for the first time) and the ‘Jury House’ 

stage to appear on the first live show. Although 

they narrowly missed out on qualification to the 

second screening, the band had secured their 

place in the top 12 from a total of 25,000 acts. 

Nunzio, Blago and Martin met at a music 

event in the winter of 2008. After getting to know 

each other, they were soon rehearsing songs and 

formed Soultrip in January 2009. They have since 

started writing their own songs to add to their 

repertoire of r´n´B, soul, jazz and gospel. The 

a cappella trio perform at weddings and 

unplugged events in and around Stuttgart, 

delighting audiences in comfortable lounge-

like surroundings with the subtle backing of an 

acoustic guitar, keyboard or cajón. 

 

www.soultrip-music.de

www.facebook.com/soultripmusic

 Soultrip sparkle 
 on X Factor 

ElringKlinger employee in music talent show

The Soultrip line-up (from right)

ElringKlinger employee Nunzio Casolla

with Blago Galic and Martin ljubic.
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Social networks, forums, blogs and wikis: modern 

life would be unthinkable without social media 

(otherwise known as Web 2.0). The expansion 

of these Internet platforms continues unabated: 

more than 800 million people around the world 

are now using the social network Facebook, with 

nearly twelve million active users in Germany 

alone interacting with friends and acquaintances 

via chat, videos and photos. This  virtual   world  

is permanently open to any  user who registers 

using their email address. What makes  Facebook, 

QZone, Twitter and the rest so popular is the op-

portunity to link up with others via the World 

Wide Web.

Businesses too have been exploring this 

new form of communication for some time, with 

many now utilizing social media for marketing 

and advertising  purposes. In  this way, they are 

able to reach out to younger  target  groups  in 

particular who are big users of  such  media. 

Evidently, the attraction of social media and 

the World Wide Web continues to grow as clas-

sic means of communication such as news-

papers and other print media lose ground.

Our company has also turned to social 

networks in the area of recruitment marketing: 

alongside Xing and Twitter, we are mainly us-

ing Facebook to publicize ElringKlinger and 

career opportunities within the Group. As well 

as setting up a company page (www.facebook.

com/elringklingergroup), we have created spe-

cial pages to promote careers and training/

study options; the latter are actually managed 

by our apprentices and students. In this way, 

we are offering fi rst-hand information to school 

pupils and those interested in further study, 

while providing them with genuine insights 

into our training programs and study courses. 

ElringKlinger?
Like.

Visit us and be a fan:

www.facebook.com/elringklingergroup

Tips on the proper use of 

social media

Social networks are playing an ever increasing 

role in everyday life, with the boundaries between 

private and professional use often blurring. When 

you use  an online network, you may of  course  

declare yourself as an ElringKlinger employee. 

However, please bear  in  mind that doing so 

makes you a representative of the  company to a 

certain  extent. you should therefore be aware of a 

number of important considerations.  has com-

piled a few useful tips, which are also worth remem-

bering for private users:

Privacy

When you publish something on the Internet, you 

are instantly making it available to a large public 

audience. For this reason, we advise you to adjust 

your privacy settings so that you may be sure your 

data does not fall into the wrong hands. 

Respect

Even though you are online, you are still dealing 

with actual people. you should therefore behave as 

politely and pleasantly as you would in normal 

interactions away from the Internet sphere. Nega-

tive comments about friends, colleagues or manag-

ers are discourteous, whether made online or offl ine.

Legal matters

The Internet  is not a lawless environment: the law 

on the protection of intellectual property applies 

here too. When sharing  pictures or videos, please 

be careful not to violate intellectual property rights.

Business information

Statements that are detrimental to business and 

disclosures of company/trade s ecrets and internal 

affairs are prohibited.

Publications in the name of ElringKlinger

publications of content on any network in the name 

of ElringKlinger must be approved by the responsi-

ble person in advance; the same applies where you 

wish to set up an account for business purposes.
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A
it pays to check out your accommodation before 

you leave. Have a look at what others have to say 

about it online, e.g. on www.holidaycheck.com

B
Fake designer goods and illegally copied dVds 

are often sold at rock-bottom prices abroad. But 

beware – if you are caught buying any pirated 

products (involving a breach of copyright), you 

could end up paying at least as much in fines as 

you would have paid for the genuine article.

C
Some cash in the relevant currency is always 

advisable on arrival at your destination. This at 

least allows you to pay for your first taxi or bus 

trip. 

D
Always keep a close eye on your wallet, camera 

and other valuables. in many countries – particu-

larly in big cities – tourists are directly targeted 

by light-fingered locals.

E
if you should ever lose your way or be unable 

to make yourself understood, it’s good to have 

an English or foreign language dictionary or an 

appropriate translation app on your smartphone. 

F
Most museums and other tourist attractions offer 

family tickets with a significant discount on the 

normal price.

G
A small gift from your holiday destination for 

your nearest and dearest is a real must.

H
Hand towels and bath sheets take up a lot of 

room in your luggage. To save space for other 

items, have  a  look  at the light and compact 

MultiTowel on: www.rei.com

I
There is an increased risk of disease in many tro-

pical countries. By having the necessary inocula-

tions before your trip, you give yourself the best 

possible protection and greater peace of mind 

while on holiday. Check which inoculations are 

recommended for your destination.

J
After a long-haul flight, jetlag can often set in. if 

you are traveling to a different time zone, try and 

adjust your body clock a few days in advance, so 

you don’t start your holiday feeling completely 

exhausted.

K
When in rome, do as the romans do. Things we 

consider polite may be seen as an insult in other 

countries, so why not familiarize yourself with the 

Knigge rules (rules of etiquette) of cross-cultural 

awareness as part of your preparation for travel.

L
Last-minute checks  should  include  all the 

chargers for your electrical devices. otherwise 

you will be hard to reach in an emergency and 

will be unable to take those all-important photos.

M
Mosquitoes can be a nuisance in many warm cli-

mates. To avoid being plagued by biting insects, 

it pays to pack some good repellent. 

N
Sometimes things go wrong, even when you are 

on holiday. it’s better to be safe than sorry, so 

jot down the national emergency contact details 

of your embassy and the local emergency phone 

numbers before you leave home.

O
So you have some idea what to expect when you 

get to your travel destination, find out all you can 

beforehand by doing some research online.

P
A passport is compulsory for entry into some 

countries. Please note that in many instances, 

your passport must be valid for 6 months after 

your return. otherwise your holiday could end 

before it even begins.

Travel ABC
regardless of whether you want to backpack through a foreign country, 

enjoy some city sightseeing or have a relaxing beach holiday, there 

are always a few things to remember if you want a trouble-free trip. 

move offers some useful tips here, all designed to ensure nothing stands 

in your way of an unforgettable holiday experience.
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Q
Quality standards vary from country to country. 

Bear in mind, for instance, that tap water is not 

always safe to use as drinking water.

R
different religions and world views go hand in 

hand with different customs. So find out about 

the religious practices of your travel destination 

before you leave home.

S
As the sun is much stronger in most holiday 

destinations than it is at home, and our skin is not 

used to prolonged exposure, you should always 

take a good sun cream with you.

T
rather than spending every night in your hotel 

room, why not sample some of the local enter-

tainment. Tickets for  musicals, concerts  and 

theater productions can often be purchased at 

the tourist information counter or box office.

U
it is advisable to pack a universal adaptor if you 

want all your electronic gadgets to work as well 

as they do at home.

V
Find out about the vehicle and traffic rules 

that apply to your travel destination before you 

leave home, particularly if you have booked a 

rental car.

W
To find out what things are likely to cost abroad 

in relation to prices at home, go to the worldwide 

web to check out the latest exchange rates – e.g. 

on: www.oanda.com

X
When buying clothing abroad, you need to be 

careful about the sizes. often the XL size there 

will be equivalent to our XXL size at home or a 

shirt marked S may be closer to our XS size. it 

pays to try everything on.

Y
if you feel like a voyage of self-discovery, you 

could always do a yoga class while on holiday. it 

will make you feel as good as new. 

 

Z
When packing your suitcase, keep an eye on the 

weight. If you are flying, zero excess baggage 

should be your aim (no more than 20 kilograms) 

to avoid exorbitant surcharges. 
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Enchanting India  
 Travel Tip       

The American writer Mark Twain (1835-1910) believed India was the “most 

extraordinary country under the sun”. in the words of Alexander Kaefer 

from ElringKlinger’s Travel Management, it is an exciting blend of old and 

new worlds. Alexander Kaefer spent three days exploring northern india 

in March 2012. His journey took him to the bustling 

city of delhi with its modern suburb Gurgaon and to 

the former prince’s residence at udaipur in the state 

of rajasthan. 

Every period of india’s history has left its mark 

on the megacity delhi. The old town is an enchant-

ing mix of color and the sheer diversity of oriental 

life, while the more modern districts hark back to the 

colonial period. Between 1911 and 1929, the British 

designed New delhi from scratch to replace Calcutta 

as the seat of government. By contrast, Gurgaon 

reflects the sophisticated world of the 21st century, one in which the shop-

ping mall rubs shoulders with indian craftwork and Hindu culture under an 

artificial blue sky at the “Cultural Gully” retail and restaurant center. 

For a taste of the old india under the maharajas, Alexander Kaefer 

traveled to udaipur on lake Pichola, which was founded in 1559. This 

romantic city is renowned for its traditional miniature paintings 

and is practically bursting with temples and palaces, including the 

world-famous summer palace of the Mewar princes in the middle

of the lake. The magnificent site, now a luxury 

hotel, featured in the 1983 Bond film “Octopussy”.

Winter and spring are the best times for explor-

ing the northwest of the country, when, according 

to Alexander Kaefer, “it’s hot,  but at least it’s dry”.  

Although temperatures can be as high as 30°C, the 

hotels are equipped with air conditioning. Another 

tip from ElringKlinger's travel expert: “Always keep a

jacket with you“. From July onwards conditions get 

very sticky and wet during the monsoon season. 

Anyone traveling to india will need a visa. it is 

important to send in your application in good time so that you have it when 

you want to travel. Official visa application forms can be downloaded from 

the Internet (see https://indianvisaonline.gov.in/). Tourist visas remain valid 

for six months.  

The magnificent 

site, now a luxury 

hotel, featured in 

the 1983 Bond 

film “Octopussy”.
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billion euros in sales were generated by 

the ElringKlinger Group in fiscal year 2011. 

This was a record high and broke the one 

billion euro barrier for the first time in the 

company´s history.

1.033 

3,000,000 

228,000 

kilograms of polyamide will be used annually 

in plastics production at the new “Werk 2“ in 

dettingen/Erms. 

The dimensions of the second production site in 

dettingen/Erms are impressive:

cubic meters of gross capacity – big enough to 

house around 228 individual family homes. The 

total usable floor space is 19,700 square meters.

cubic meters of excavated soil – or 4,500 truck-

loads – were removed from the site when 

construction began in the Vogelsang indutrial 

area.

tons is how much the heaviest injection-molding 

tool weighs at the new production site in 

dettingen/Erms. it is used to manufacture truck 

oil pans. The lightest one hits the scales at one 

ton and is used to produce transmission oil pans.

30

FACTS ANd FiGurES

80,000 
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