
3G R O U P

ElringKlinger has evolved into a broadly diversi-
fied Group of global proportions. In 2011, for the first 
time in our company's history, we will generate more 
revenue and earnings abroad than in our domestic 
market. The global nature of our business also has to 
be reflected in our organizational structure. We have 
created new units in our Group, for instance, and  
these will be introduced to you in this issue of move. 
ElringKlinger now employs more than 6,100 people 
worldwide. In 2011, the trade shows and conferences 
we attended were no longer restricted to Frankfurt – we 
were also represented in Shanghai, Paris and Detroit 
among other places.

You, our valued team members, have also had an 
eventful year – as highlighted on the following pages. 
Be prepared to be amazed! We hope you enjoy the third 
issue of our move magazine. 

Overall, we can look back on a highly satisfac-
tory year – a period in which we managed to achieve the 
targets we had set ourselves. Once again, we succeeded 
in generating profitable growth. Accomplishing this 
was far from easy and was only made possible by the 
committed contribution of each and every one of you. I 
would like to express my thanks for your excellent per-
formance this year, also on behalf of my Management 
Board colleagues Theo Becker and Karl Schmauder. 

Enjoy the holiday season – and all the best for 2012.

Looking back, 2011 proved to be an eventful but 
highly rewarding year for us. We succeeded in rapidly 
integrating within the ElringKlinger Group the recently 
acquired Freudenberg companies in Nantiat, Cham-
borêt, Settimo Torinese and Geretsried-Gelting. Since 
May, the enterprises operating within the Hug Group 
have also been part of the family, embracing our organ-
izational structure and corporate culture. I would also 
like to take this opportunity to welcome the teams of 
the Hummel Group in Lenningen and Timisoara, who 
joined our Group in October and are now making a 
committed contribution to our operations. 

In acquiring these companies, we have strength-
ened our strategic position considerably. All of the afore-
mentioned entities are the perfect complement and an 
additional asset to our core product portfolio, which 
addresses some of the key issues facing today's automo-
tive industry: the reduction of fuel consumption and CO2 
emissions. This market is witnessing a sustained trend 
towards the replacement of heavy metal components 
with lightweight plastic parts. The thus resulting reduc- 
tion in weight contributes directly to lower emissions. 
The majority takeover of the Hummel Group has pro-
vided us with the opportunity to extend our know-how 
of lightweight construction using plastic components 
and considerably strengthen our expertise in the field 
of tooling. The Hug Group, whose core business is  
focused on the development, engineering and produc-
tion of exhaust gas purification systems, is also making 
a direct contribution to the reduction of emissions.

The year 2011 was dominated by substantial order 
backlog and a number of serial production ramp-ups. 
One of the key SOPs was that of our very first cell con-
tact systems for lithium-ion batteries, an area in which 
we achieved market rollout after a particularly narrow 
development time frame. Additional orders for serial 
production have already been placed. There were other 
highlights: in Changchun, for instance, we completed 
construction work on our new plant and fully relocated 
our previous operations in the spring of 2011 – without 
interrupting our production activities. In Dettingen, 
meanwhile, we have reached the final stage of commis-
sioning our new logistics center, while building work  
on the new "Plant 2" (Paul-Lechler-Straße 31) has  
also progressed very well indeed. After just one year, 
our Chinese site in Suzhou, which was inaugurated  
in November 2010, is already operating at maximum 
capacity. As a result, we are now having to plan a 
further extension to the facility in order to meet the 
buoyant demand for our products in China.
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  Expertise 
            in tooling technology 

further expanded

LENNINGEN. On October 24, ElringKlinger AG completed 
its majority takeover of the Hummel Group. ElringKlinger now 
holds a 90 percent interest in the mold and tool manufacturer 
specializing in plastic injection-molding technologies. Besides 
Hummel-Formen GmbH and Hummel-Formen Kunststoff- 
technik GmbH based in Lenningen, Germany, the acquisition 
also included the subsidiary companies HURO Supermold  
S.R.L and HURO Invest S.R.L based in Timisoara, Romania.

Specializing in the manufacture of large-scale molds for 
injection tools used in the production of plastic parts that  
are primarily required for engine-related applications, Hummel-
Formen GmbH has established a unique selling proposition  
by combining tooling, production and process development 
within its portfolio. The replacement of heavy metal parts 
with lightweight plastics is currently considered one of the key 
trends within the automotive industry when it comes to re- 
ducing fuel consumption and lowering CO2 emissions.

This acquisition reinforces the edge ElringKlinger has 
already established in the field of tooling technology and 
expands its expertise in the area of lightweight engineering. 
Furthermore, ElringKlinger has secured some major process 
patents as a result of the takeover – giving it a significant 
competitive advantage in technological terms. In the future, 
tools previously procured by the ElringKlinger Group from 
external sources will increasingly be supplied by Hummel-
Formen.

In 2011, the ElringKlinger Group again managed to emulate its strong performance of the previous year, 
setting its sights firmly on profitable growth. On November 8 and 9, the Management Board, the General 
Managers of all 39 plants, subsidiaries and affiliated companies as well as the senior managers of the  
business and service divisions met up at ElringKlinger’s headquarters for the Annual Management Meeting.
Among the key topics discussed were the strategy and alignment of the Group and its business divisions  
as well as the integration of the recently acquired entities – Hug Engineering AG and the Hummel Group.  
The meeting concluded with a tour of the new logistics center and the construction site of Plant 2 in  
Dettingen. Finally, the attendees visited Hummel-Formen GmbH in Lenningen.

A n n u A l  M A n A g e M e n t  M e e t i n g  2 0 1 1
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ElringKlinger picks up two awards for 2010 Annual Report
In July 2011, ElringKlinger 

received two prestigious awards  
for its 2010 Annual Report. In the 
Automotive Brand contest (abc), 
organized by the German Design 
Council, the judges were impressed 
by the report’s outstanding design 
concept. The focus of this industry-
wide competition, first held in 2011, 
is on design and brand commu-
nication in the automotive sector. 
The products and services of  

over 300 participants were rated in 15 different categories. 
Together with Audi and Volkswagen, ElringKlinger was 
selected for an award in the Print/Annual Reports category.

We were also chosen for a prestigious 2010 LACP  
Vision Award by the League of American Communications 
Professionals (LACP). This is regarded as the biggest contest  
worldwide in the area of financial reporting, with the  

winning reports chosen from over 5,000 companies all over 
the world. Our own 2010 Annual Report obtained 96 out  
of a possible 100 points to gain “silver” in the category “Auto- 
mobiles & Components”.

The information provided in the 208-page Group report 
goes way beyond statutory disclosures. A series of informative 
and creative product descriptions, attractive visuals and 
additional sections, such as the discussion between our CEO 
Dr. Stefan Wolf and Prof. Dr. Stefan Bratzel of the Center  
of Automotive Management on the latest trends in the auto-
mobile industry, were specially designed to give readers a 
comprehensive insight into the company.

LACP 2011 Spotlight Awards

ElringKlinger’s  
corporate video wins  
platinum and silver

both categories. The corporate video was developed and 
produced by our advertising agency, Lorenz & Company, and 
Starpatrol. By cleverly projecting images onto car surfaces, 
complemented by an energy pulse as the leitmotif, the video 
attractively dramatizes our innovative solutions and prod- 
ucts for environmentally-friendly mobility – right through to 
e-mobility. This is the third time that ElringKlinger  
has won a top video award in LACP’s international creative 
competition. 

You can view the corporate video at  
www.elringklinger.com > Company > Profile > Corporate 
Video

CEO Dr. Stefan Wolf (2nd from left) and Andreas Brändle (1st from left),  
Head of Corporate Communications, with Rainer Lorenz (3rd from left),  
Lorenz & Company advertising agency, and video producer Dominik  
Kuhn (4th from left), Starpatrol.

ElringKlinger’s new corporate video won the “Platinum 
Award” (in the “Product/Service Video” category) and the 
“Silver Award” (in the “Organizational Video” category) at the 
“LACP 2011 Spotlight Awards” in San Diego, USA, and was 
placed in the Top 100 Worldwide Ranking of the best works. 
The competition was considerable: more than 1,500 entries 
were received for the prestigious award that was created by 
the League of American Communications Professionals 
(LACP). The video received 98 out of a possible 100 points in 
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The ThyssenKrupp Steel Service Center (SSC) in Mann-
heim edged out the competition in 2010 for the ElringKlinger 
Supplier of the Year Award. On September 12, 2011, the team 
from Mannheim was presented with its award at our Swiss 
plant in Sevelen for its no-compromise commitment to quality 
and reliability. 

With its 150 employees and broad range of products, 
ThyssenKrupp SSC Mannheim primarily supplies our Shield-
ing Technology division with hot-dip aluminized (HDA) steel. 
Thanks to its special treatment in an aluminizing bath at 
temperatures of over 650°C, one of the many features of this 
material is its particularly good level of oxidation protection. 

“ThyssenKrupp SSC Mannheim stands out for its excep-
tional quality, great reliability, extreme flexibility and enor-
mous staff commitment,” said Olav Hahn of Supplier Quality 
Management, in summing up the merits of this year’s  
award winner. Despite some supply problems within the tight 
steel market, the ThyssenKrupp service team always succeeded 
in supplying ElringKlinger’s plants in Sevelen and the Central 
Franconian town of Langenzenn with this high-quality 
material – “and always in sufficient quantity and without fail 
on the desired date,” added Stefan Schötz, Director of Material 
Management, in presenting the award.

ElringKlinger has conferred the Supplier of the Year 
Award since 1997. Every year a panel of judges decides which 
of our 450 suppliers will be the annual award winner. All 
suppliers meeting the minimum volume threshold are eligible 
to compete for the honor. Their performance throughout  
the preceding year is taken into account in making this award. 
The crucial criteria are product quality, reliability of supply, 
quality management systems, customer service focus and 
communication. (Martina Elsner)

Even the sky was beaming on the day of the award ceremony in Sevelen, 
when the award winners and ElringKlinger representatives lined up for their 
group photo (from left): Stefan Schötz, Director of Material Management; 
Andreas Metzger, Head of Administration Sevelen; Heinz-Peter Rosing, 
Head of Quality and Environmental Management; Martina Elsner, Strategic 
Procurement; Roland Rissmann, Operational Procurement Langenzenn; 
Nicole Jakubik, Team Leader for Hot-dip Aluminized Flat Sheet Products TK 
SSC/Mannheim; Roland Zentgraf, Plant Manager Langenzenn; Bernd 
Tremmel, Branch Manager TK SSC/Mannheim; Roman Stieger, Operational 
Procurement Sevelen; Bruno Malinek, Managing Director of Shielding 
Technology; Caroline Göttlicher, Sales TK SSC/Mannheim; Andreas Schwöbel, 
Head of Sales High-grade Steel/HDA for TK SSC/Mannheim; Olav Hahn, 
Supplier Quality Management.

Perfect service rewarded
S U P P L I E R  O F  T H E  Y E A R  2 0 1 0

“What is the proper way to install a cylinder-head 
gasket?”, “What is important to remember when replacing  
a turbocharger?” or “How do I install a PTFE oil seal?”  
These are questions that most mechanics will be confronted 
with at some point in their day-to-day work.

Although cylinder-head gaskets, turbocharger kits and 
oil seals usually come with the assembly instructions  
supplied in paper form, experience shows that they often go 

“missing” in the workshop or are “discarded” before being 
read. But because the know-how required for correct installa-
tion of the relevant components is vital and also helps 
forestall any complaints or product returns, the Aftermarket 
division began in 2010 to convey the relevant steps via short, 
practical film clips. The aim is for these videos to demonstrate 
the key steps to qualified mechanics in a detailed yet simple 
way. All of the videos are available from: www.elring.de

Elring: 
Practical video tips 
        for mechanics
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T o attract talented, highly qualified special-
ists and managers, an internationally  

aligned company like ElringKlinger has to pro-
ject a clearly defined image to the marketplace. Employer Branding, as it is 
called, is becoming increasingly important and refers to the systematic de-
velopment of an employer brand. Its purpose is for a company to be seen by  
potential applicants and the job market in general as an attractive employer 
with more to offer than its competitors. And that is exactly what we are aim-
ing to achieve with our new HR marketing approach.

The campaign positions ElringKlinger as a cutting-edge technology 
company for engineers. It uses eye-catching images featuring engaging peo-
ple in front of a CAD-generated silhouette of a car, with the express purpose 
of appealing to engineers and recent engineering graduates. The focus is on 
key messages that tap into the aspirations and desires of potential job appli-
cants to make things happen and play a pivotal role in shaping the future of 
mobility. The new HR marketing strategy is designed to enhance the com-
pany’s profile, perception and appeal among the target groups and result in 
high-caliber applications. To streamline the application process, a separate 
link has been created that leads directly to the career pages of our website. 
The new campaign includes advertisements in various trade media and seve-
ral other promotional measures. For example, a special folder has been com-
piled for use at recruitment fairs, in university environments and at other 
events to selectively approach potential job applicants. We will also be using 
posters and banners, at both indoor and outdoor locations, in order to arouse 
interest and generate contacts. One example is the huge banner hanging 
from the yet to be completed City Hall in Reutlingen close to Dettingen. 
From billboard advertising to give-aways, the concept is designed for flexi-
bility and expansion, enabling ElringKlinger to cement its position as an 
attractive employer brand.

Ich entwickle 
      die Zukunft.
  Jeden Tag.

Neue Technologien für die Mobilität von morgen vorantreiben. Herausforderungen 
meistern. Neue Märkte entwickeln. In einer internationalen Konzernstruktur.

ElringKlinger sucht   Ingenieure (m/w)

Entfalten Sie Ihr Talent. Bringen Sie Ihre Ideen ein. Verwirklichen Sie Innovationen. Wir suchen Professionals mit 

Berufserfahrung, Young Professionals und Hochschulabsolventen.

Starten Sie durch in unserem dynamisch wachsenden Unternehmen. Freuen Sie sich auf internationale 
Karrierechancen. Sie übernehmen von Anfang an Verantwortung im Team. Wir bieten anspruchsvolle Aufgaben, 

schnelle Entscheidungswege, flache Hierarchien und erwarten ein hohes Maß an Eigeninitiative. 

Sprechen Sie mit uns über Ihre Ziele. Arbeiten Sie an Ihrer Zukunft. Wir freuen uns auf Ihre Bewerbung.

ElringKlinger AG | Personalabteilung | Max-Eyth-Straße 2 | 72581 Dettingen/Erms 

Fon 07123 724-279 | Fax 07123 724-428 | personal@elringklinger.com | www.elringklinger.de/karriere

ElringKlinger AG – international führender, börsennotierter (MDAX) Automobilzulieferer. Wir sind der Innovationspartner für 

Zukunftslösungen – sowohl bei der Verbrauchs- und Emissionsreduzierung als auch bei neuen Antriebstechnologien bis hin zur 

Elektromobilität. Für einen Konzernumsatz in 2010 von 795,7 Mio. ¤ sind über 5.600 Mitarbeiter weltweit an 38 Standorten aktiv. 

Um das zu bewegen, was unsere Kunden bewegt. Mobilität erfahren – Zukunft entwickeln.
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  Ich bringe 
    die Mobilität
der Zukunft voran.

ElringKlinger sucht   Ingenieure (m/w)

Entfalten Sie Ihr Talent. Bringen Sie Ihre Ideen ein. Verwirklichen Sie Innovationen. Wir suchen Professionals 
mit Berufserfahrung, Young Professionals und Hochschulabsolventen.

Starten Sie durch in unserem dynamisch wachsenden Unternehmen. Freuen Sie sich auf internationale 
Karrierechancen. Sie übernehmen von Anfang an Verantwortung im Team. Wir bieten anspruchsvolle Aufgaben, 

schnelle Entscheidungswege, flache Hierarchien und erwarten ein hohes Maß an Eigeninitiative. 

Sprechen Sie mit uns über Ihre Ziele. Arbeiten Sie an Ihrer Zukunft. Wir freuen uns auf Ihre Online-Bewerbung.

www.elringklinger.de/karriere

ElringKlinger AG | Personalabteilung | Max-Eyth-Straße 2 | 72581 Dettingen/Erms 

Fon 07123 724-279 | Fax 07123 724-428 | personal@elringklinger.com

Neue Technologien für die Mobilität von morgen vorantreiben. Herausforderungen 
meistern. Neue Märkte entwickeln. In einer internationalen Konzernstruktur.
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Billboards (e.g. at the new Town Hall in Reutlingen) and 
adverts in specialist publications are designed to generate 
a positive response.

Our newly launched HR marketing campaign is aimed at enhancing ElringKlinger’s appeal as the  

company of choice for engineers and specifically targets qualified jobseekers.

Engineers wanted
E m P L O Y E R  B R A n d I n g
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g R O U P  H U m A n  R E S O U R c E S

Where or in what areas can more processes be 
standardized and synergies exploited?

“Another task is to standardize monitoring activities within human 
resources. The data for this is gathered at regular intervals from 
each company, such as how many employees work there and what 
they do. These surveys are now being standardized to create a 
uniform base of data to further improve transparency.”

Will the local personnel departments be involved in 
these decisions and processes? 

“Of course. At the moment, our department consists of two people. 
This means that we do rely on the resources of the personnel 
departments at the different plants. I see our role as predominantly 
one that provides impetus in areas in which action needs to be 
taken and then implementing these ideas in cooperation with our 
colleagues on site.”

Do you already have any such projects or partner-
ships in place?

“Yes, one recent example is the group work currently being intro-
duced in Spain. The German and Spanish personnel departments 
are cooperating on this. The German staff members pass on their 

Dr. Dietborn, what was the reason behind creating  
a Group HR department that operates centrally 
alongside the existing personnel departments at the 
various sites?

“The idea behind the concept is to pool selected activities. Within 
the new structure, we have now created a position that considers 
human resources through the ‘eyes of the Group’, as it were: Where 
can we standardize our activities? Which issues are not restricted  
to individual locations but keep recurring and can be streamlined 
across the Group? Essentially, we have created a kind of umbrella 
organization for personnel departments in Germany and abroad."

What does that mean in concrete terms? 

“One example is the assignment of employees abroad. Of course, 
we have long been sending employees from Germany on assign-
ments all over the world, but also from, say, Brazil to India. Each 
time, there are numerous issues to be clarified, such as, ‘Who's 
going where?’ or ‘What will the employees do when they come back?’ 
These questions are not new, but so far the solutions have been 
worked out on a case-by-case basis. We want to manage this better 
in future by standardizing the process. More specifically, by the  
end of the year we will have devised a set of standard procedures 
for key aspects of an international assignment – employment 
contract, pension, social insurance, reintegration and family-related 
organizational matters. Of course, we will need to differentiate 
between the respective tasks and countries, but overall we can en- 
sure that all staff on international assignments are treated in  
the same way. It also creates transparency for employees considering 
an international assignment.”

?

?

New department with international reach

ElringKlinger’s rapid growth in recent years is making  

an impact, with the majority of its employees now working 

outside Germany. The knock-on effect is that traditional 

core departments now operate on an international rather 

than local scale. With the number of locations world- 

wide now standing at 39, ElringKlinger has also restructured 

its human resources activities to better fit these changed 

circumstances. move spoke to Dr. Christof Dietborn, Head of 

the newly created Group HR department and Head of  

Group Legal Affairs, about strategy, challenges and goals. 

?

?

?
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d U A L  P A R T n E R  O F  d H B W

Dual study courses provide the ideal combination of theory 
and practice. Regularly alternating between university 

study and workplace training means the students immediately 
have the opportunity to put theoretically acquired knowledge 
into professional practice.

With over 28,000 students and around 9,000 cooperating com-
panies and social agencies, the Baden-Württemberg Coopera-
tive State University (DHBW) is the largest university in the 
state and a unique university brand with huge potential for the 
future. It picked up on the success 
story of the former University of 
Cooperative Education (Berufs-
akademie) and has taken the con-
cept to a whole new level. 

Dual studies offer students many 
opportunities. Not only do they 
receive remuneration from an 
employer while studying but grad- 
uates of dual study courses also 
have the best prospect of entering 
their chosen profession immedi-

Recognition of long-running partnership
ately after graduating. In three years, they work their way 
through the entire company and become familiar with inter-
nal processes and procedures, which means they are ready to 
hit the ground running as soon as they graduate.

ElringKlinger has been offering this form of study since 1982. 
The first students taking part in the scheme graduated in  
business administration. Today, qualifications are also offered 
in other fields such as mechanical engineering, industrial en-
gineering, mechatronics, electrical engineering and business 

information systems.  As one of the 
first companies to be involved, we 
recently received the “Dual Part-
ner” quality seal from the DHBW. 
Our CEO, Dr. Stefan Wolf, was 
delighted to receive this honor 
and added, “Graduates of this uni- 
versity have very good prospects 
for advancement at ElringKlinger. 
Many former DHBW students now 
hold management roles in our 
company.”

Dr. Stefan Wolf accepts the quality seal from the DHBW.

easier if the two people have already met. Another critical subject 
is personnel development. It will become more and more important 
to train and develop employees so that they can take on manage-
ment roles within the Group. This is another area where you can’t 
consider individual locations in isolation. In 2008, we imple- 
mented a ‘High Potentials Program’ in Germany. So far, it is still 
just a vision, but this is a program that could be rolled out to  
our international sites. Today, we are a global business, which means 
that processes need to evolve in a similar way, we need to share 
knowledge and network people. That is our ultimate goal. Another 
program that I really like is already in place. It involves bringing 
young people to Germany for a period of two or three years to 
complete a kind of professional training program. We are currently 
training employees from China and Mexico. This is another  
idea that we want to drive forward. Most crucially, our new Group 
HR department must actively support the ongoing exchange 
between our different locations. One subsidiary might be more 
experienced in a particular field, another in other issues. The  
aim is that we ultimately all profit from each other. 

experience and help their Spanish colleagues with activities, such 
as holding workshops. We keep receiving valuable feedback from 
the different countries, which we are pleased to take on board if it 
is applicable at Group level. We are always open to ideas. Our  
aim is to make things more efficient and transparent, to generate 
new impetus and to set standards.”

Dr. Dietborn, what are the long-term objectives for 
your department? What challenges do you expect to 
face in the future?

“It’s definitely too early to make precise predictions. First, we need 
to establish the department. But we are in a continuous process  
of development. However, we will be adding the more complex task 
of knowledge management to the functions I’ve already mentioned. 
This is about pooling, using and exchanging knowledge at an 
international level. We want our colleagues across the globe to get 
to know each other and understand each other better. If someone  
at plant X has a problem, he might need to call plant Y. This is much 

?
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T he dimensions of the building alone are impres-

sive: the manufacturing facility is 186 meters 

long, 100 meters wide and around 16 meters high. 

From 2012, the 17,500 square meter plant will be res-

ponsible for the production of all plastic components 

within the Rubber Technology/Modules division. In 

addition, the new facility will house 1,500 square  

meters of office space.

On completion of the building work, a staff of 

around 250 will work at the new facility in production, 

administration and spare parts processing. Not only 

do the new premises offer an ideal manufacturing  

environment and modern staff recreation rooms,  

they will also enjoy their very own works canteen. In 

addition, the IT department is establishing a second 

data center at this site.

Production is set to move in January and February, 

followed by the administrative departments up until 

June 2012, by which time the new works canteen 

should also be ready.

A total of around 28 million euros is being invest-

ed in the new building. This sum also includes a solar 

power system for producing electricity and a retaining 

wall to stabilize the sloping terrain. (Stefan Schötz)

At ElringKlinger, all the signs are pointing to growth. Having recently completed  

its new logistics center, the company is now expanding its operational capabilities  

at the Group’s headquarters. A new facility is currently being built on a site  

spanning around 56,000 square meters (5.6 hectares) at the Vogelsang industrial 

park. Construction began in the spring of 2011, with production scheduled  

to start moving in from early 2012.

Striking landmark against the backdrop of the Swabian Alps: the imposing building can be seen from afar as you approach 
Dettingen from Kappishäusern.

New production facility 
under construction at Dettingen/Erms headquarters
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CHP performance data 

Two modules with two 12-cylinder MAN engines

Output per module: Total output:

238 kW electrical
363 kW thermal

476 kW electrical
726 kW thermal

601 kW electrical + 
thermal 
 

1202 kW electrical + 
thermal

Total efficiency of the CHP system is 90.4%.
This is divided as follows: 
34.5% electrical output 
55.9% thermal output

This efficient system doesn’t 
just save energy and cut costs. Be-
cause the company now covers more 
of its own electricity requirements, 
it also pays lower utility usage char-
ges. “The saving amounts to one cent 
per kilowatt of electricity generat-
ed,” explains Hans-Werner Koepke, 
Head of Facility Management. Hav-
ing its own CHP system also means 
the company pays lower taxes, in  
accordance with the German Act  
on Granting Priority to Renewable 
Energy Sources (EEG). And there’s 
support from the state too: it offers 
a subsidy of EUR 50,000 a year for 
two years for combined heat and 
power generation.

ElringKlinger has invested a 
total of EUR 2.1 million in the new 
heating system, with the two CHP 
modules chalking up EUR 700,000 
between them. Driven by two gas-
powered engines, they generate both 
heat and electricity. These engines 
are connected to a generator that 
converts the produced energy into 
electricity, which in turn is fed into 
the grid. Crucially, the waste heat is 
not blown out into the atmosphere 
through a chimney, but is recycled 

for heating purposes. This involves 
a heat exchanger transferring the 
heat from the cooling water and ex-
haust gas to the water circuit for 
heating water and service water. It 
is this double recycling of energy 
that makes the CHP system so effec-
tive. “We have achieved an effi- 
ciency level of 90 percent,” says the 
Facility Manager. 

However, such a system only 
pays off if used for a minimum of 
4,000 operating hours per year. In 
Dettingen, it has been calculated 
that some 6,000 CHP operating 
hours are required for full-load ope-
ration from September to May. In 
reality, this figure could rise to 7,500 
next year. Hans-Werner Koepke ex-
pects the requirements for process 

   Homegrown 

EnErgY

In 2011, ElringKlinger in Dettingen kick-started a new age of 
energy, focusing on cutting energy costs, safeguarding 
resources and adopting a sustainable approach to business. 
Since the beginning of the year, the company’s headquarters 
have been reaping the benefits of a new heating system.  
A state-of-the-art gas boiler replaced the old oil-fired steam 
generator, which dated back to 1972. In addition, a combined 
heat and power (CHP) plant was put into operation in August,  
which is already paying multiple dividends.

heat to increase. “This will further 
bolster efficiency,” he says. 

Koepke is already planning to 
expand the system to include a cool-
ing function for air-conditioning in 
the hot summer months. It will fea-
ture an absorption chiller that will 
help to recycle the exhaust heat 
from additional CHP modules. The 
existing reservoir for the sprinkler 
system could be used to store cold 
energy. Finally, the company is still 
tweaking the way in which the CHP 
operates: “We want to further opti-
mize the hot water temperatures in 
the flow and return lines,” explains 
Koepke.
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E L R I n g K L I n g E R  c H I n A ,  L T d .

SUZHOU. China has cemented its position as the world’s 
most dynamic automotive market – and ElringKlinger Chi-

na Ltd. (EKCI) continues to ride the crest of the wave. Just eight 
months after completing phase one of its new plant, the com-
pany initiated the second phase of construction in July 2011. 
The project is essential for meeting the enormous demand for 
our components within the Asian market, as existing produc-
tion is already being pushed to the limit.

Phase two of the construction project will expand the premises 
by another 5,600 square meters and will include 4,700 square 
meters of floor space for production, storage, in-house material 
handling and other utilities as well as three stories for office 
space totaling 900 square meters. It takes the total surface area 
up to 12,600 square meters. Construction should be completed 
by Q1 2012. 

EKCI is looking to continue expanding its annual production 
capacities for hot-end and underbody heat shields to 5.6 mil-
lion units in total, while plastic cam cover modules are to reach 
2.3 million units per annum. At the same time, we are commit-

Full steam ahead
ted to localizing a larger volume of PTFE components. Manu-
facturing systems for elastomer gaskets – including production 
equipment, testing devices and a climate-controlled storage 
chamber – will be installed by early 2012. 

In line with the greater production capacity, the company is 
setting up an engineering center for the Rubber Technology/
Modules, Specialty Gaskets and Cylinder-head Gaskets divi- 
sions. This will further enhance the competitiveness of the El-
ringKlinger Group within the Chinese market by offering bet-
ter service to local customers as regards our R&D capabilities.  
(Humphrey Chen)

LUIZ MIRARA was appointed General 
Manager of ElringKlinger Automotive 
Components (India) Pvt. Ltd. effective 
from August 1, 2011, as the successor  
to Frank Schaible, who is now Head of 
R&D within the Cylinder-head Gaskets 
division.

g R O U P  A n n O U n c E m E n T S  –  P E O P L E

STEFAN SCHMID is to become General 
Manager of ElringKlinger Kunststofftechnik 
GmbH as from April 1, 2012. Initially, he 
will direct the company in cooperation with 
Heinrich Schramm, who plans to retire in 
late 2012. Stefan Schmid will subsequently 
assume sole responsibility as General 
Manager.

THOMAS JESSULAT, Manager 
Affiliated Companies, will 
additionally take on the role  
of Head of Finance of the 
ElringKlinger Group after the 
retirement of Walter Tränkle  
on April 1, 2012.
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ElringKlinger do Brasil Ltda. 
  inaugurates sustainability award 
  for students from Piracicaba

operation within each group, the type of 
portrayal and the proposed solutions. EKB 
inaugurated the award in conjunction with 
PanGeA – a study group focusing on envi-
ronmental management systems at the Pira-
cicaba-based College of Agriculture (ESALQ), 
a national leader in its field. 

The award ceremony, held at the uni-
versity on September 27, was attended by sev- 
eral hundred guests, including students, 
teachers and representatives from environ-
mental bodies, various municipal authorities 
and a range of educational establishments. 
The winning team was the E. E. Pedro Moraes 
Cavalcanti school, which received a cup and 
several non-cash prizes on an environmental 
theme. The second- and third-placed teams 
also received prizes, including an annual 
subscription to the “Terra a Gente” environ-
mental magazine. “Campaigns like this help 
young people to develop a more sophisticated 
and critical awareness of environmental issues. 
This has been borne out by the many high-
quality entries we received,” explains Hans-
Günter Eckert, General Manager of Elring-
Klinger’s Brazilian subsidiary. The company 
expects to award a sustainability prize again 
in 2012.

Established 14 years ago, ElringKlinger 
do Brasil is now considered the largest vehicle 
gasket manufacturer in South America. Like 
the entire ElringKlinger Group, the company 
is committed to sustainability. As well as 
being certified in accordance with DIN EN 
ISO 14001 and observing strict legal regula-
tions, EKB constantly strives to create inno-
vative solutions that minimize environmen-
tal impact. (Aline Martins)

Promoting social responsibility and environmental awareness among young people is of particular  

importance to ElringKlinger do Brasil Ltda. (EKB). With this in mind, in 2011 it invited applications for its first 

ever “Prêmio de Responsabilidade Sócio-Ambiental” sustainability award. The response was overwhelming. 

Delighted with their prizes: students and teachers.

Working in small groups, hundreds of 
students from Piracicaba made short 

films on the competition theme – “Environ-
mental Problems and Possible Solutions for a 
Better Quality of Life in your Community”. 
The main criteria used for the assessment 
were how well the social and environmental 
aspects were incorporated, the level of co-

Hans-Günter Eckert, General  
Manager of ElringKlinger do Brasil, 
presents the first sustainability 
award for social and environmental 
responsibility to Silmara Gil Regis 
do Amaral, Principal of the E. E. 
Pedro Moraes Cavalcanti school.
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Teamwork in Spain 
off to a good start

T eamwork, as one of the tools of the 
Continuous Improvement Process 
(CIP), has already proved to be very 

successful at several ElringKlinger sites. It is 
basically about a team of employees taking 
most of the overall responsibility themselves 
for completion of a task assigned to them, 
i. e. the scope for decision-making and action 
is extended considerably. It is part of a Group-
wide HR Management policy to apply this 
principle to more and more ElringKlinger 
production sites – as in Reus.

To prepare for their project, HR Man-
ager Antonio Armengol and his two staff 
members Ana Trujillo and Josep Roca traveled 
to Dettingen/Erms. They consulted with 
Claudia Schantor, the teamwork trainer and 
coach, on the structure, organization and  
supervision of teamwork and also received 
some practical advice to help them imple-
ment the system.

Participating in a team meeting held 
within the Specialty Gaskets division gave 
the visitors from Spain some insight into 
current teamwork-related issues and ques-
tions as well as the nature and procedures of 
team dialog. Team spokesperson Francesco 
Rumolo then reported on his role and expe-
rience. The workshop with staff responsible 
for the production of cylinder-head gaskets, 
focusing on “Teamwork at ElringKlinger” 
and “Cooperation within the team and be-
tween the shifts”, also provided some useful 
information. 

October 2011 marked the introduction of teamwork to the Spanish subsidiary of ElringKlinger in Reus 

(EKSA). It will initially be trialed by three pilot teams.

Workshop in Dettingen: Team members from the Cylinder-head Gaskets division gave the visitors 
from Spain some insight into their everyday working life.

Claudia Schantor is the teamwork  
trainer and coach at ElringKlinger.

They came to find out all they could  
about teamwork: EKSA HR Manager  
Antonio Armengol (right) with Ana Trujillo  
and Josep Roca.



15G R O U P

The benefits of teamwork are clear: more motivation and 
job satisfaction, higher qualifications and better development 
opportunities for individual staff members, greater flexibility, 
further improvement in the overall level of quality and faster 
throughput times, to name but a few. (Claudia Schantor)

After this preparation in Dettingen, the first workshops 
were held at EKSA in Reus with the pilot teams in the “Modu-
los” (plastic housing modules) division. The participants were 
informed about their role as a team and about the duties of the 
spokesperson. They put some thought into the way they would 
like to work together and discussed the options with managers 
and works council representatives. 

“The issues and problem areas are very similar in Reus and Dettingen. 

  It is helpful and valuable to share ideas and learn from each other.”

Antonio Armengol, EKSA HR Manager

Team exercises were part of the process: In the ball transport challenge, the team had to move  
a ball placed on a ring from A to B, but under difficult conditions – some members of the team 
wore special glasses to make them “blind”.

Team exercises also formed part of the workshop 
program for the pilot teams in Reus. This balancing 
act can only be achieved when everyone works 
together and in sync with one another.

“We are looking forward to the introduction of team 
work and are highly motivated to continue improving 
our work processes and degree of cooperation,”  
say the whole team of “Modulos 1” (from left): José 
Vilanova Más, Natividad Berge Soriano, Juan Pedro 
García Robles, Rosa Luz Cabrello Fernández and  
Sandra Balana Benito.
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Uniform standards for machines and tools, advice on process  

optimization, support with the planning, procurement and relocation 

of entire production facilities: the Technical Service teams at  

ElringKlinger undertake huge projects and act as an interface for 

global knowledge transfer within the Group. move spoke with  

Jürgen Weingärtner about the structure and functions of Technical 

Service, the benefits for the company and the new challenges faced.

  “It’s our job to secure  

productivity, process stability  
      and growth”

T E c H n I c A L  S E R v I c E 

How important is this edge?

“This know-how allows us to manufacture our products much more 
economically. Under Friedhelm Vial’s leadership, the tool-making 
section is the hub that capitalizes on experience and then passes it 
on. This provides the basis for innovation. For example, we can 
feed three or four metal strips into a machine – and produce a fin- 
ished part in just one step. For us, this expertise in tooling was  
and remains one of our core competences and is what distinguishes 
us from the competition.”

What benefit does ElringKlinger derive from having 
a centralized Technical Service department? 

“Our job is to secure growth. This is primarily a matter of two 
things: we have to make sure that there is a transfer of knowledge 
within the Group and that standards are met as far as possible 
when purchasing plant assets. In order to respond quickly and f lex- 
ibly to changes in the market, our systems have to be compatible.  
If necessary, they have to be dismantled and then reinstalled and 
operated somewhere else in the world. For example: we relocated 
our production of cylinder-head gaskets from Canada to Buford in 
Georgia/USA and to Changchun/China, and were able to run  
the machinery immediately because we were familiar with it.”

Since when has ElringKlinger had a Technical 
Service department?

“Actually, it has always had one. At its heart is the tool-making 
section. Stamping, coating and assembling metal – this is what 
ElringKlinger cut its teeth on and where we know our way around. 
While the materials and machinery we use might be fairly com-
mon, our ability to optimize plant assets is not. What sets us apart 
is the way we match up material properties, machine capabilities 
and tools in such a way as to allow a high-quality component to be 
produced cost-effectively.”

?

?

?

Jürgen Weingärtner, Head of Technical Service.
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does it in 90 seconds, we have to help our 
colleagues to get down to 90 seconds by 
means of process optimizations. Those who 
are achieving best practice need to let the 
rest of us know about it. Mark Fellmann is 
responsible for making sure that we share 
this best practice expertise throughout the 
company and so are continually improving.”

For a long time now, our “hard- 
ware” has also encompassed 
plastic molds. We understand 
that you have dedicated a 
separate service unit to this 
area … 

“This area is still a relative newcomer to 
the company and is where specialists from 
Hummel-Formen GmbH in Lenningen  
are actively involved. The company manu- 
factures plastic molds and injection- 
molded plastic components in Germany 
and Romania, with worldwide sales  

in the region of 20 million euros. Following our acquisition of a  
90 percent interest in Hummel-Formen in autumn 2011, we  
have now secured additional expertise in injection molding and  
the processing of glass-fiber-reinforced composites as well as in 
tooling technology. Bear in mind that lightweight components are 
becoming increasingly important in order to reduce fuel consump-
tion and, as a result, cut CO2 emissions.”

How many people does Technical Service employ?

“We currently have a staff of around 100 in Dettingen and about 
240 in Lenningen and Romania. Then there are a few others at our 
various sites worldwide. For example we have a member of staff  
in the United States responsible for purchasing tools, while one of 
our employees from the Brazilian plant has been delegated to  
work with Helmut Sautter and Mark Fellmann for a three-year 
period. February will see the launch of a tool shop employing 
around 20 people at Changchun in China.”

What do you regard as the greatest challenge  
in your area?

“Without doubt one of the biggest challenges is to achieve an even 
more international focus. We need a presence in all time zones  
and in various cultures. Ultimately, there’s not a minute that goes 
by without someone, somewhere in the world, producing something 
at ElringKlinger. We have to bear in mind that in the meantime  
the majority of our employees do not have German as their native 
language. This is why ‘We think global’ is not just an empty 
phrase but a genuine imperative!”

What role is played by the “technical support” 
service in this context?

“Helmut Sautter and his team take care of all plant procurement 
worldwide. The team supports our factories from the specification 
stage through procurement to commissioning. But we do not just 
help with planning resources, we also advise Purchasing and assist, 
e. g. in negotiations with press manufacturers. As a result, our 
‘hardware’ meets uniform standards. In addition, the department 
takes care of all formalities associated with equipment procure-
ment or relocation, for example the customs documentation for 
importing tools or operating systems into the respective country.”

What was the biggest project recently undertaken?

“The most challenging project we have handled was probably the 
plant relocation in Changchun. Within just a few months we 
shifted all equipment from the old site to its new home – while 
keeping production running. That called for a sophisticated  
plan to determine which plant components had to be relocated  
and in which sequence.”

Apart from the “hardware”, one of your units also 
provides process support. Does this mean “software”?

“To some extent, yes, because it is about ‘best practice’. Let me 
illustrate this using an example: if, for instance, an injection- 
molding machine at one of our factories initially only achieves a 
cycle time of 136 seconds, while the same machine in Dettingen 

?

?

?

?

?

Milling process for manufacturing plastic tools.

?
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Dr. Stefan Wolf and Theo Becker set out

strategy for French sites
Motivation through modernization:   
  subsidiary plant is much improved

NANTIAT. Manage-
ment Board members Dr. 
Stefan Wolf and Theo 
Becker paid a visit to our 
French subsidiary Elring- 
Klinger Meillor SAS in 
Nantiat on October 27. 
Together with General 
Manager Philippe Grasser, 
they spoke to staff and 
the works council about 
the current status of 

new investment projects as well as areas for improvement at 
plant level. For example, 2012 will see the introduction of 
teamwork. A separate meeting was then held with the works 
council to present and explain the ElringKlinger strategy for 
the two sites in France. 

BURSA. Our Turkish subsidiary ElringKlinger TR 
Otomotiv Sanayi ve Ticaret A.Ş. has refurbished its 
plant from top to bottom – and the results speak for 
themselves. The fully restored facade now features 
modern mirrored windows and the ElringKlinger cor-
porate colors, sending a clear message to all onlookers. 
The architectural improvements also extend to the  
interior, which has been comprehensively redevel- 
oped. Working conditions are much better as a result 
and a modern canteen has been created. The changes 
are sure to have a positive impact on the general at-
mosphere and levels of staff motivation. 

Q1 supplier to Ford

TOLUCA. On June 30, ElringKlinger México, S.A. de  
C.V. was once again awarded Ford’s Q1 status. This pres- 
tigious certification is only presented to those who achieve 
excellence in four critical areas: capable quality systems, 
continuous improvement, ongoing performance and customer 
satisfaction. 

The ceremony got off to an early start with a presentation 
given to the representatives of Ford Motor Company/Mexico. 
This was followed by a review of our key figures, the introduc-
tion of the management team and a plant tour. 

Mary Gonzalez, the Ford Supplier Technical Assistance 
(STA) Manager spoke directly to the staff and congratulated 
them on achieving the Q1 status. In response, the plant 
operators discussed their work and efforts in reaching the Q1 
targets and expressed their thanks for the opportunity to 
produce parts for Ford. 

A great day ended with the presentation of the Q1 plaque 
and some snacks and drinks for all the participants.  
(Roland Mailänder)

The ElringKlinger/Mexico award winners together with representatives  
of Ford Motor Company/Mexico. Among them: Karla Anzures (3rd from left) 
and Mary Gonzalez (5th from left), both STA Managers at Ford Motor 
Company/Mexico, Salvador Cervantes, General Manager at ElringKlinger/
Mexico (6th from left), Paola Garnica (7th from left) and Rafael Hernández  
(1st from right), both Purchasing Managers at Ford Motor Company/Mexico.  
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E L R I n g  O F F E R S  T E c H n I c A L  T R A I n I n g  W O R L d W I d E

More performance, less fuel consumption: modern engines 
now have to meet far more stringent requirements than 

was the case even just a few years ago. New designs and materi-
als also bring new challenges for sealing technology. The asso-
ciated shift from metal/soft-material gaskets to multi-layer met- 
al gaskets with welded and coined stoppers is also being carried 
through to the aftermarket.

The hot topics raised in dialog with retailers and work-
shops include the correct way to install Elring products and the 
surface quality of the components. Other frequently asked 
questions relate to the functioning of a cylinder-head bolt, the 
correct selection and application of sealing compounds and 
how to recognize imitations. To meet the increasing demand 
for information, our Aftermarket division is offering training 
workshops to customers all over the world.

More and more customers are taking advantage of this 
training, with the result that our training specialists Mario 
Rauch and Martin Schlatter are out and about in Germany and 
other countries almost every day. They are supported by  
Adrian Blessing and Jens Gräßler, who also carry out their own 
training sessions at customer premises or at ElringKlinger in 
Dettingen. As Elring training workshops are conducted in a 
wide variety of regions – from Europe to Australia and Central 
Asia, the sessions throw up a wide range of questions. Whereas 
in Germany these often relate to the proper installation of 
PTFE oil seals with add-on functions, other parts of Europe still 
have a major issue with the changeover to multi-layer metal 
gaskets, which had already been completed in the OE sector by 
the mid-90s.

While workshops in Western Europe have to contend with 
a large number of special tools, the key problem in Central Asia 
is product imitation. The technical training serves as a sound-
ing board for the markets, as this is where workshop profession-
als have direct contact to the manufacturer and can obtain 
first-hand information. At the same time, we also get valuable 
feedback for product management purposes.

With around 150 on-site training sessions as well as tech-
nical service information, installation videos (see page 6) or 
our 24-hour service hotline, “Elring – Das Original” is going 
that extra mile for dealers and workshops in terms of product 
quality and service, and is keeping customers satisfied around 
the globe. (Jens Gräßler)

Hands-on provision of

engine know-how
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   “Green light” 
for the vehicles of the future

“One partner embracing both worlds” – With innovative 
product solutions for both alternative drive systems and 
conventional combustion engines, ElringKlinger aroused 
the interest of countless visitors.

Eye-catching display: our cell contact system.
Key Account Manager Raik Lüder with a group of visitors.

B  I  g    B  O  O  T  H    A  T    F  R  A  n  K  F  U  R  T    m  O  T  O  R   S  H  O  W   (  I  A  A )  –  v  I  S  I  T    B  Y  
B  A  d  E  n  -  W  Ü  R  T  T  E  m  B  E  R  g   S  T  A  T  E    P  R  E  m  I  E  R   W  I  n  F  R  I  E  d    K  R  E  T  S  c  H  m  A  n  n

The 64th Frankfurt Motor Show (IAA), acknowledged as the world’s most  

important trade fair for individual mobility, was staged from September 15  

to 25, under the motto “Future comes as standard”. 125 years after the  

invention of the automobile, the sector is now at a crossroads, with the ad- 

vent of the electric age. Over 1,000 exhibitors showcased their products  

and services at the trade fair grounds in 2011. With an even larger exhibition 

booth than last time, ElringKlinger created quite a stir right at the entrance  

to Hall 4, the “Electric Mobility Hall”.



21G R O U P

The prominently placed cell contact system for lithi-
um-ion batteries was especially eye-catching, while 
the diesel particulate filter produced by subsidiary 

Hug Engineering AG, which ElringKlinger acquired in 
May, also pulled in a lot of visitors. Visitor traffic to the 
exhibition booth was particularly heavy on the days re-
served for trade visitors (September 15 and 16). It was often 
a case of “standing room only” at the meeting tables. In the 
context of many customer discussions, our sales team pre-
sented product applications and innovations and also took 
the opportunity to reinforce existing contacts with custom- 
ers. Further information about our Group and our prod-
ucts was also available in our recently relaunched Elring-
Klinger brochures, with new corporate design, including 
an entirely new brochure on the subject of e-mobility.

The team responsible for capital market communi-
cation hosted its own large-scale event on September 16 
for analysts and investors. In front of more than fifty capi-
tal market representatives, Management Board members 
Dr. Stefan Wolf and Karl Schmauder explained Elring-
Klinger’s corporate strategy, the Hummel Group acquisi-
tion and the company’s new advances in the area of  
e-mobility and exhaust aftertreatment.

A special highlight of the 
show was the visit by Baden-
Württemberg state premier 
Winfried Kretschmann. During 
his four-hour guided tour of 
the show on September 15, he 
visited nine exhibitors from the 
south-west, including Elring-
Klinger. Our CEO Dr. Stefan 
Wolf pointed out the features 
of our exhibited products and 
also explained the company’s 
contribution towards reducing 
carbon emissions and fuel con-
sumption. Kretschmann, who 
was visiting the IAA for the  
first time, was visibly impressed: “With products such as 
these on the world markets, I think we have a great chance 
of combating climate change and also ensuring the pros-
perity of our state,” was his verdict at the end of the tour. 

The President of the German Association of the Auto-
motive Industry (VDA), Matthias Wissmann, underscored 
the innovative drive of the industry and of automotive 
suppliers in particular. They were responsible for 75 per-
cent of the value of any vehicle and were also to thank for 
a good deal of the innovations. In total, the show boasted 
183 world premieres this year, of which 94 were staged by 
automotive suppliers.

Buoyed by their solid sales performance and in re-
sponse to rapid technological development, manufactur-
ers and suppliers alike were keen to recruit more engineers. 
Experts were highly sought after within the e-mobility 
field, in particular – which also applies to ElringKlinger. 
The motto chosen for one of the exhibits at the booth:  

“I Engineer the Future. Every Day”. 
For us the IAA is also a personnel 
recruitment forum. We are able to 
showcase who we are here, the prod-
ucts we currently manufacture  
and, above all, what we want to de-
velop in the future,” said Dr. Stefan 
Wolf in conversation with Sabine 
Geipel, editor at SWR Radio. The 
IAA is a great opportunity to meet 
professionals in the field.

As organizer of the show, the 
VDA registered a total of 928,000 
visitors, ten percent more than two 
years ago. Every fifth visitor to the 
show came from abroad and one in 

five of them from Asia. Over 12,000 journalists from 98 
different countries reported on the 64th IAA. A popular  
interviewee at the press events was also Dr. Stefan Wolf. 
Our CEO fielded questions about the financial perform-
ance and innovative drive of the ElringKlinger Group  
from countless business journalists and news agencies.

CEO Dr. Stefan Wolf explaining the features of our product portfolio to 
Baden-Württemberg premier Winfried Kretschmann and state transport 
minister Winfried Hermann (from right to left).

Our IAA service team.
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On October 11 and 12, experts from the world of indus-
try and academia met for the 20th time to exchange their 
views on the latest trends and challenges in the field of vehicle 
and engine technology. The internationally renowned con-
gress in Aachen has for many years been a must-attend event 
for industry professionals with a keen interest in the auto-
mobile and engine technology. As in 2010, the focus of the 
program was on electric and hybrid cars and their forward-
looking drive concepts.

We used the associated exhibition to showcase our wide 
range of solutions for further improvements to the combus-
tion engine as well as products from our “Battery Technology 
and E-Mobility” and “New Business Areas” divisions. The 
model of a lithium-ion module and a fuel cell stack for use as 
a range extender attracted particular interest.

In addition, the Aachen Colloquium proved an ideal plat- 
form for introducing some of the development services offered 
by ElringKlinger Motortechnik GmbH. These include stress 
tests for diesel particulate filters, cold start optimization and 
endurance testing, and are designed to ensure a fast and 
efficient start to series production.

All over the world, millions of vehicles are on the road 
equipped with ElringKlinger technology. The automobile 
industry selects its engineering partners and suppliers accord-
ing to very strict criteria. After all, the issues involved – re-
ducing fuel consumption, cutting emissions and introducing 
new drive technologies – are vital to its future. That demands 
outstanding performance. 
Thanks to our innovative product solutions in the areas of 
cylinder-head and specialty gaskets, plastic housing modules 
and shielding systems as well as our new developments for 
alternative drive technologies and in the field of electromobil-
ity, we are in demand around the globe as a partner and series 
supplier to the automobile industry. Find out about all the 
latest models featuring our products in 2011 by taking a look 
at the overview on our website at 
www.elringklinger.com > Press & Events > Staff Magazine

Together with other experts from the automobile and automotive supply 
industry, our team took the opportunity to discuss some of the latest  
topics in the field of industrial manufacturing and research (from left): 
Gerhard Ludwig, Reinhard Müller, Armin Diez, Matthias Baur, Frank Schaible, 
Jan Groshert, Dr. Gerald Eifler, Thomas Bürgermeister and Alexander Kerth.

Aachen Colloquium celebrates 
its 20-year anniversary

ElringKlinger under the hood

A U T O m O B I L E  A n d  E n g I n E  T E c H n O L O g Y

A U T O m O T I v E  Y E A R  2 0 1 1
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Samsung
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Shanghai Diesel
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SsangYong

Subaru
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Suzuki Maruti

Tata

Toyota

Volkswagen

Volvo

Volvo Truck

ZF

ZMZ

Top performance from A to Z
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  Multifunctional 

   miniature parts for 

medical technology
ElringKlinger Kunststofftechnik GmbH (EKT) showcased 

a range of high-precision plastic components at the inter- 
national trade show for plastics processing – FAKUMA – from 
October 18 to 22, in Friedrichshafen, Germany. The focus was 
on opening up new application fields for medical engineering.

The trade show team presented its compact expertise in 
injection molding technology at a 30-square-meter booth.  
The focal point of the exhibits were multifunctional precision 
and miniature parts such as the end piece of an endoscopy 
tube for minimally invasive surgery and an insert over-molded 
with a wafer-thin layer of just one milligram of MoldflonTM, 
our polytetrafluoroethylene (PTFE) suitable for thermoplastic 
processing. Additionally, a number of innovative compounds 
were unveiled as well as other MoldflonTM products, including 
transmission hoses and circuit boards for the automotive 
industry as well as foils and bearings.

It was the second time EKT had taken part in the Euro-
pean plastics industry’s most important trade show for injec-
tion-molding technology.  

New floor-length banners made for a very eye-catching booth. 
Once again, our participation in FAKUMA was a complete 
success and offered plenty of opportunity for trade talks with 
our customers and suppliers.

Some 1,670 exhibitors from 34 different countries drew 
around 45,000 trade visitors from 119 nations to the Fried-
richshafen trade fair center. The percentage of international 
visitors was higher than ever before, with 30 percent of all 
attendees coming from abroad. FAKUMA now sits in second 
place on the international leader board of plastics trade  
fairs; in the field of plastics processing it is the leading trade 
fair worldwide. (Dietlinde Zürn)

On November 7, staff represent- 
atives of ElringKlinger North America, 
Inc. (EKNA) attended the 13th Annual 
OESA Meeting of Members conference 
in Detroit, Michi-
gan. The annual 
meeting hosted by 
OESA (the Origi-
nal Equipment Sup-
pliers Association) 
features prominent 
keynote speakers, 
all of whom are ex-
perts in the sector. 
This time, the list 
of VIPs included 
William Clay Ford, Jr., Executive Chair-
man of the Ford Motor Company and 

Motor City plays host to OeSA Meeting of Members

Ray Tanguay, Chairman of Toyota Motor 
Manufacturing Canada.

ElringKlinger joined this strong 
line-up of industry insiders to gain per-

spective and insight 
into some of the  
key issues currently 
facing the automo-
tive industry in 
North America. Top-
ics on the agenda 
included the finan-
cial crisis in Europe, 
concerns about US 
debt levels and the 
impact of the recent 

natural disasters in Japan. Ultimately, 
these factors will determine whether  

sales and production volumes increase, 
level out or decline – although many ex-
perts have predicted that the North 
American automotive industry will 
bounce back strongly in 2011 and 2012.

Although EKNA had attended the 
event as a member in previous years, 
this was the first time the company par-
ticipated as an exhibitor. The Elring-
Klinger booth was located at the entrance 
to the venue, providing us with an ex-
cellent platform to showcase our prod-
ucts to those attending this major event. 

Throughout the day, the schedule 
gave participants ample opportunity to 
visit the various exhibition booths and 
engage in some industry networking. 
(Marcy Lemerand)  
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On September 29 and 30, we showcased our company at 
the Technocentre in Guyancourt and the Centre Technique in 
Rueil-Malmaison, where Renault-Nissan combines its vehicle 
and engine development activities. Apart from providing a 
comprehensive presentation of our product range, we also took 
the opportunity to do some intensive networking with en- 

gineers and purchasing staff from 
the Renault-Nissan alliance. At the 
same time, we highlighted one of the 
key strengths of the ElringKlinger 
Group: its globally aligned and in-
tegrated development expertise.

The acquisition of the Freuden-
berg Group’s flat gasket business at 
the beginning of the year has al- 
lowed us to substantially reinforce 
our market position in cylinder-
head gaskets and high-temperature 
specialty gaskets, particularly in 
France. The event therefore focused 
on introducing ElringKlinger as an 
innovative partner in our other  
areas of activity: Shielding Tech-
nology, Rubber Technology/Modules, 

Battery Technology and E-Mobility. This strategy was a com-
plete success: immediately after the event we held discussions 
with Renault-Nissan specialists about potential development 
contracts. The dialog focused on our innovative capabilities in 
thermal and acoustic shielding systems and in plastic housing 
modules with add-on functions such as an integrated oil sepa-
rator, but also dealt with the strategic significance of the growth 
markets in India, Brazil and Russia. In the meantime, the first 

“ T E c H d A Y S ”  A T  R E n A U L T - n I S S A n 

ElringKlinger technologies and 
promising development projects 
were showcased to a wide range 
of specialists from various dis- 
ciplines in the course of presen- 
tations and personal conversa-
tions.

orders for V-rings and shielding components have been received. 
In addition, our global presence and cutting-edge technology 
also qualified us as a supplier of cylinder-head gaskets for the 
Indian market.

As a result, the event was deemed a success: “The ‘Tech-
Days’ offered an excellent platform for nurturing existing re-
lationships and making new contacts,” says Felix Lang, Head of 
Key Account France. “With our combined sales, development 
and marketing activities, we have established a milestone for our 
successful cooperation with Renault-Nissan in the future too.”

Opening its own sales office in Poissy in early 2010 enabled ElringKlinger to gradually step up  

and successfully develop its cooperation with French customers at local level. The invitation to conduct  

a “TechDay” at Renault-Nissan is ultimately a direct outcome of the decision to opt for this location  

and an embodiment of the benefits it brings: enhanced market transparency, customer focus and customer 

satisfaction.

More than 500 visitors in  
total obtained information  
about our products and  
services at the Guyancourt  
and Rueil-Malmaison  
events.

 A milestone in 

   successful collaboration 
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Among the products showcased at Elring’s 
120-square-meter exhibition booth were 
original gasket sets and service parts for 

professional repairs of car and commercial vehi-
cle engines, as well as the turbocharger fitting 
kits that were added to the range in 2010. The 
focus was on the highly effective concept we em-
ploy to provide optimum support to our custom-
ers in retail and workshops so as to guarantee 
simple, fast and reliable handling.

And the response suggests that it is working. 
Customers were above all highly satisfied with 
product quality. But there was also plenty of praise 
for the expertise and service provided by the 
trade show team. “Equip Auto allowed us to estab-
lish and nurture contacts to customers predomi-
nantly from France, but also from Eastern Europe 
and North Africa,” says Dieter Pfeil, Head of Sales 
Western Europe, Aftermarket division. “Taking 
part in the trade show provided an excellent op-
portunity to showcase our comprehensive range 
of products, present innovations and services and 
further extend our brand awareness, particularly 
in France.”

For the first time at the show, products from 
the ElringKlinger Group’s OE division were also 
featured. These included the new generation of 
cylinder-head cover modules, ElroTherm™ shield-
ing systems and components for alternative drive 
technologies. The concerted effort underscored 
our stronger market presence in France following 
the acquisition of Freudenberg’s flat gasket divi-
sion in early 2011.

A total of around 1,800 exhibitors from all 
over the world used the Equip Auto show to pre-
sent their portfolio in original equipment and 
the independent aftermarket. During the five-day 
event, more than 100,000 visitors learned about 
the latest technologies and trends in repair, main-
tenance, retrofitting and service. 

Our original spare parts
“Choose the best for your success” – or in French: “Le meilleur choix pour votre  

succès” – was the slogan used by our Aftermarket division Elring to spearhead its 

campaign at Equip Auto in Paris from October 11 to 15. The biennial trade show  

ranks as an important industry event for dealers, manufacturers and servicing work-

shops in the European automotive aftermarket. 
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5 T H  A R U A  g O L F  c H A L L E n g E

  30,000 euros for a good cause

The weather was ideal for the 5th ARUA Golf Challenge, which 
took place on July 15 at the Schönbuch Golf Club. ElringKlinger 
organized the charity tournament on behalf of ARUA, an alliance 
between eleven well-respected brands from the automotive after-
market sector. Amongst around ninety invited guests there were 
many managing directors and owners of German automotive parts 
wholesaling companies, as well as representatives from the media. 

By mounting fund-raising events, ARUA has been supporting 
the Karla Völlm EMAH Foundation since 2006. The foundation 
campaigns for the rectification of key shortcomings in research, 
training and the treatment of adults with congenital heart disease 
(German: EMAH – Erwachsene mit angeborenen Herzfehlern). This 
includes, for example, the establishment of foundation professor-
ships and the procurement of medical equipment (www.emah.de). 

At a celebratory evening reception our CEO Dr. Stefan Wolf, 
Gerald Forster (ARUA Director) and Heinrich Baumann (President/
Managing Partner of the Eberspächer Group) were able to present 
Karla Völlm, the founder and head of the foundation, with a dona-
tion check for a grand total of EUR 30,000. The wonderful day of 
golf and the enjoyable evening celebration once again made this 
charitable event a complete success. Next year the tournament will 
be staged in Gütersloh with the support of Hella KGaA Hueck & Co.

In accepting the donation of EUR 20,000, 
Karla Völlm expressed her great pleasure and 
appreciation for the commitment shown by 
ARUA and by her guests. Further donations 
received meant that the final figure amounted 
to a princely EUR 30,000.
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T H E  F U T U R E  –  S I m P L Y  E L E c T R I c

Components for 

energy 
storage 
systems



The high-voltage-safe carrier frame – or cell mounting, depending on design – brings the cell con-

nectors into exactly the right position for precision-welding to the cell terminals in the next step. In 

addition, insulating and contact protection elements are incorporated. It goes without saying that 

ElringKlinger carries out 100% testing for all key electrical and mechanical variables. The retrace-

able marking of components and the accurate dimensions guarantee highly automated and safe 

downstream assembly of the components. 

The ElringKlinger cell contact system is complemented by an electrically insulating plastic cover.

Carrier frame/cell mounting and plastic cover
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BENEFITS

▪  High electrical conductivity and current carrying capacity

▪  Temperature variations between cells balanced out thanks    

   to high thermal and physical load capability

▪  Long service life with low forces exerted on the cell     

   terminal

▪  Low weight

▪  Cost-effective serial production

▪  Suitable for all cell types

▪  All material combinations adaptable, including material   

    changes within the component

Cylindrical cells: 
mechanically stable, long 
service life

Prismatic cells: 
high capacity and good 
space utilization

Single-layer cell connector

Double-layer cell connector

Coffee-bag cells: 
very high capacity

11
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Cell connector Carrier frame Module connector Controlled ventilation and 
air extraction system

Condensate 
drainage

Cell contact

The future viability of hybrid and electric vehicles is dependent to a large extent on efficient energy  

storage systems. ElringKlinger is actively involved in shaping the automotive technology of tomorrow.  

Since early 2011 we have been producing high-performance cell contact systems in cost-efficient  

series production and developing other marketable components for lithium-ion batteries.

Pressure equalizing elements and condensate drainage.
Integrated safety function. Protection against moisture.

PRESSURE EQUALIZING ELEMENTS

The housing around an energy storage device constitutes a 

large, enclosed air volume. In order to prevent damage, pres-

sure equalization with the atmosphere is essential. 

ElringKlinger’s ventilation and air extraction system with in-

tegrated safety function offers the ideal solution tailored to 

the specific energy storage device. Pressure is equalized over 

the entire service life of the vehicle, while meeting require-

ments for protection against moisture and contact.

By using a porous PTFE diaphragm, we are able to adjust the 

air flow values to the best possible level. In this case, we are 

able to draw on the PTFE material expertise of our subsid-

iary ElringKlinger Kunststofftechnik GmbH, a company with 

many years of experience in the manufacture of diaphragms.

Safe – even in extreme circumstances.

An additional built-in emergency degassing function ensures 

that any gases are removed quickly in the event of a cell de-

fect. At the same time, the pressure in the battery system is 

maintained at an admissible level. In this context, the pressure 

threshold for triggering this safety function can be adjusted over 

a wide range.

CONDENSATE DRAINAGE

To protect the vehicle electronics and prevent corrosion, any 

moisture occurring in the battery is removed using built-in 

drainage solutions.

15
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As the interfaces between the individual modules and the cell 

contact systems, module connectors are necessary for the 

purpose of creating an energy storage unit. The modules are 

connected to one another and to the vehicle’s power electron-

ics. Optionally, the module connectors can be incorporated 

directly into the cell contact system.

The flexible cable routing offered with specific contact sys-

tems means that our module connectors can be tailored per-

fectly to customer specifications. A customized, all-in-one so-

lution from ElringKlinger for safety and reliability.

Module connectors.
Flexible and customer-specific.

14
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The high-voltage-safe carrier frame – or cell mounting, depending on design – brings the cell con-

nectors into exactly the right position for precision-welding to the cell terminals in the next step. In 

addition, insulating and contact protection elements are incorporated. It goes without saying that 

ElringKlinger carries out 100% testing for all key electrical and mechanical variables. The retrace-

able marking of components and the accurate dimensions guarantee highly automated and safe 

downstream assembly of the components. 

The ElringKlinger cell contact system is complemented by an electrically insulating plastic cover.

Carrier frame/cell mounting and plastic cover
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BENEFITS

▪  High electrical conductivity and current carrying capacity

▪  Temperature variations between cells balanced out thanks    

   to high thermal and physical load capability

▪  Long service life with low forces exerted on the cell     

   terminal

▪  Low weight

▪  Cost-effective serial production

▪  Suitable for all cell types

▪  All material combinations adaptable, including material   

    changes within the component

Cylindrical cells: 
mechanically stable, long 
service life

Prismatic cells: 
high capacity and good 
space utilization
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Condensate drainage
To protect the vehicle electronics and  
prevent corrosion, any moisture oc-
curring in the battery is removed 
using built-in drainage solutions.

Module connectors   
They form the interface between the individ-
ual modules and the cell contact systems. 
Additionally, they connect the modules 
with the vehicle’s power electronics. The 
flexible cable routing offered with specific 
contact systems means that our module 
connectors can be tailored perfectly to cus-
tomer specifications.

Controlled ventilation and air 
extraction system
Designed to provide optimum pres-
sure equalization with the atmos-
phere. An additional built-in emer-
gency degassing function ensures 
that any gases are removed quickly  
in the event of a cell defect. 

Cell connectors    
Used to connect the individual cells with 
one another in series and in parallel. 
They carry the current between the in-
dividual cells of a module. Thanks to 
their flexibility, they are capable of 
compensating any thermal expansion 
and tolerances in the best possible  
way, i. e. the forces acting on the cell 
terminals are restricted. The result: re-
liable power supply.

Carrier frame    
The high-voltage-safe carrier frame – or 
cell mounting – brings the cell connec-
tors into exactly the right position for 
precision-welding to the cell termi-
nals. The cell contact system is com-
plemented by insulating and contact 
protection elements and an electrically 
insulating plastic cover.

Cell contact system   
Our high-current-capable contact modules 
for lithium-ion batteries are placed and 
welded directly onto the group of cells. 
They generally consist of cell connectors, 
the control interface, a carrier frame or cell 
mounting, a plastic cover and module con-
nectors (optionally integrated). An all-in-
one, customized solution with integrated 
sensors for the purpose of monitoring cur-
rents and temperature levels. 

Pressure equalizing elements and condensate drainage.
Integrated safety function. Protection against moisture.

PRESSURE EQUALIZING ELEMENTS

The housing around an energy storage device constitutes a 

large, enclosed air volume. In order to prevent damage, pres-
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that any gases are removed quickly in the event of a cell de-

fect. At the same time, the pressure in the battery system is 

maintained at an admissible level. In this context, the pressure 

threshold for triggering this safety function can be adjusted over 

a wide range.

CONDENSATE DRAINAGE

To protect the vehicle electronics and prevent corrosion, any 

moisture occurring in the battery is removed using built-in 

drainage solutions.
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purpose of creating an energy storage unit. The modules are 

connected to one another and to the vehicle’s power electron-

ics. Optionally, the module connectors can be incorporated 

directly into the cell contact system.

The flexible cable routing offered with specific contact sys-

tems means that our module connectors can be tailored per-
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lution from ElringKlinger for safety and reliability.

Module connectors.
Flexible and customer-specific.
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Cell contact systems.
Innovative, efficient, all-in-one solutions.

Our high-current-capable contact modules for lithium-ion batteries are tailored exactly to the res-

pective customer specifi cations and are simply placed and welded directly onto the group of cells 

– an all-in-one, customized solution. Other key benefi ts: thermal expansion is compensated in an 

optimum way, and the necessary voltage and temperature monitoring sensors are already included.

Cell contact systems developed by ElringKlinger generally consist of cell connectors, the control 

interface, a carrier frame or cell mounting and a plastic cover. The module connectors can also be 

built in as an option. The systems are suitable for use in hybrid or electric-only vehicles.

Cell contact system for prismatic cells with temperature and
electric monitoring

09
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Under the same roof: our purpose-built development center for e-mobility accommodates all necessary 

testing and validation facilities for the development of components used in energy storage systems.  

Whether mechanical, electrical or chemical validation testing – we offer our customers the perfect con-

ditions for striking out in new directions and reaching their goals sooner. Other automotive suppliers  

also make use of our expertise and commission us to carry out tests on their behalf.

Development center for e-mobility

Mechanical validation
Like all parts used in the automotive 
sector, the components of energy storage 
systems have to meet stringent require-
ments in respect of their mechanical 
loading capacity. The tests focus on the 
large number of different connections 
between components. Their durability  
is validated in specially adapted tests. 
The cell connectors, for instance, have to 
be able to counteract the relative move-
ments between the cell terminals over 
the lifetime of the energy storage device. 
Fatigue tests simulate these demands 
over several thousand load cycles.

Electrical validation 
High-voltage storage devices have to con- 
tend with both substantial currents  
and high voltages. For realistic testing  
of these conditions, we use high-per- 
formance test rigs that can simulate  
currents of several thousand amps and 
voltages up to ten kilovolt.

Chemical validation
The liquid electrolyte in lithium-ion 
batteries has quite different solubility 
characteristics compared with the media 
used in the automotive sector to date. 
Therefore, chemical validation proce-
dures such as the durability testing of 
materials used in the battery compo-
nents are of crucial significance.
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 Cars set to roll on 

lightweight plastic wheel rims

Every gram matters: the magic formula for more fuel-
efficient cars is weight reduction. For electric cars in 

particular, it is a key factor in the drive to extend range. 
The new plastic rim weighs in at just six kilograms. That’s 
around three kilograms less than an aluminum wheel rim 
and results in a saving of twelve kilograms for the entire 
car.

This is made possible by a new high-performance  
material from BASF: “Ultramid Structure” is a polyamide 
reinforced with long glass fibers. The particular rigidity 
and dimensional stability of this special plastic material 
means that it can replace even high-load, safety-critical 
auto components made of metal.

The material for the rim is processed by means of the 
injection-molding technique developed by specialists from 
Hummel-Formen in Lenningen and enabling the basic 
wheel rim structure to be produced in one shot using a 
thermoplastic process. This makes the process cost-effi- 
cient and suitable for large-scale production. “The new 
plastic wheels will also be competitive in terms of cost,” 
explains Volker Hummel, General Manager of Hummel-
Formen GmbH. 

“The wheel rim ticks all the boxes in the performance 
specification,” he stresses. This means that the plastic 
wheel rims could be in use very soon, perhaps even in 
smart car models with combustion engines.

Incidentally, the innovation opens up a whole new 
world of possibilities for rim design. The wheel cover made 
of the same material can be painted in any color and  
therefore matched to the look of the car. 

The world’s first wheel rims made of a special 

thermoplastic polymer offer reduced weight, high 

stability and good prospects of progressing 

through to volume production. This global inno-

vation, the brainchild of a team of experts  

from Daimler, BASF and Hummel-Formen for the 

smart forvision concept EV, made its debut  

at the Frankfurt Motor Show (IAA) in 2011. The 

concept model is currently undergoing field  

trials.
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In-mold 

 hot-gas welding
In the “JoinMelt” process, the plastic part is not 

removed from the mold after injection molding. 
Instead, the mold is just opened up briefly and the 
two shells are then aligned opposite each other ready 
for welding. A gas heating element then heats the  
mating faces, before the mold is reclosed and the two 
halves of the component are fused together. Follow-
ing this combined process a finished welded part is 
ejected from the injection mold.

There are many benefits to this integrated pro-
cess: there are no impurities caused by sprouts, parti-
cles and weld flashes. Additionally, the strength of  
the weld seam is increased and product quality is im-
proved. Moreover, there is no need for additional weld-
ing equipment when applying this method and the 
parts do not have to be removed from the mold and 
then reinserted, which simplifies the process. 

Hummel-Formen’s development partners were 
injection molding machinery manufacturer Engel and 
plastic welding machinery specialist KVT Bielefeld. 
Engel was responsible for the machine technology 
and process control software, while KVT holds the  
patent for hot-gas welding (using shielding gas) to 
produce particle-free, highly stable welded joints. 
Hummel-Formen contributed its tooling expertise to 
the project.

“JoinMelt” is suitable for all thermoplastic and 
fiberglass-reinforced polyamides. ElringKlinger will 
use the new process technology for the first time to 
manufacture a charge pressure distributor for com-
mercial vehicles.

Plastic components make cars lighter and more efficient. However, if they are exposed to 

high pressures and temperatures, they also have to meet more stringent requirements  

in respect of materials used and method of processing. Weld seams in particular are a key 

issue. “JoinMelt” technology, which combines injection molding and joining of plastic  

components in a single step, offers a solution. This method increases strength and simpli-

fies the manufacturing process. Our subsidiary Hummel-Formen developed this ingenious 

process together with industry partners and has filed a patent for it.
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tenance and noise reduction. These demands all have to be met 
by any modern exhaust gas purification system. At all stages of 
production, the majority of such work still occurs in-house. 

International growth

“We used to be a hobby shop” – this is how Hans Thomas 
Hug describes the beginnings of the firm, with a certain 
amount of understatement. In just three decades, the company 
has acquired so much knowledge in the field of emission re-
duction that it is the unparalleled world leader. Few market 
players have been in the business as long as Hug Engineering 
AG. Its exhaust gas purification systems now meet the most 
stringent international standards. Hug quickly expanded well 
beyond its Swiss borders and has continued to do so. Its main 
markets outside Switzerland have long since included the  
whole of Europe, North America and South-East Asia. 95 per-
cent of its production is exported – “to countries where envi-
ronmental protection laws are not only strict but also enforced,” 
notes Hans Thomas Hug.

We fitted the new yacht of the Sultan of Oman with ex-
haust gas purification systems.” Hans Thomas Hug, 

founder of today’s Hug Engineering AG and now CEO and  
Vice-President of the Board of Directors, points to a photo of 
the one-billion-franc luxury ship and illustrates the enormous 
dimensions of the vessel: “The yacht has the same power con-
sumption as a town of 15,000 people – not counting transmis-
sion.” For the Swiss exhaust gas purification specialist, this is 
no out-of-the-ordinary job. 

Hug’s slogan is simple: “Every engine needs a Hug”. Yet 
the way this is achieved is anything but simple. For everything 
from stationary plants (e.g. electric power stations) to mobile 
installations (such as locomotives and ships) powered by diesel, 
gas or even waste fuels, Hug comes up with customized solu-
tions for almost any form of diesel or gas engine.

Ground-breaking advances

All Hug exhaust gas purification products are in-house in-
ventions. Everything from materials and key components to 
process engineering has been designed, tested and developed 
to the serial production stage by the company itself over the 
past 28 years. The technology of neutralizing toxic substances 
by using urea to convert them into harmless nitrogen and  
water vapor (SCR stands for selective catalytic NOx reduction) 
proved to be a ground-breaking success. 

Particularly in the area of heavy-duty applications (loco-
motives, ships, stationary plants with volatile fuels), these  
systems not only have to neutralize nitrogen oxide, hydro- 
carbons, carbon monoxide and soot particles. Other important 
factors to consider are the space limitations associated with all 
engines, the required robustness to withstand major temper-
ature fluctuations and vibrations, long service life, low main-

What do luxury yachts of Russian and Arab millionaires, US locomotives, construction  

machinery, buses, trucks and power stations supplying 125,000 households with  

electricity have in common? They are all fitted with exhaust gas purification systems  

produced by Hug Engineering AG, a subsidiary of the ElringKlinger Group since  

May 2011.

“

mobiclean RTM advanced: Filter with pre-oxidation catalytic converter for 
diesel engines of up to approx. 650 kW capacity.

“Every engine  

needs a Hug” 

H U g  E n g I n E E R I n g  A g ,  E L S A U ,  S W I T Z E R L A n d
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The government has also provided some tailwind. Hug 
started up at a time when environmental concerns were be-
ginning to gain more and more political traction. Hug En- 
gineering has always managed to keep pace with the increasing-
ly stringent clean-air regulations at a national and international 
level. “Environmental protection laws definitely were and still 
are the driver of our growth,” admits Hans Thomas Hug.

 
Success and applause

However, market success and applause are not necessarily 
the same thing. As Michael Hug, COO, explains: “Our cus- 
tomers are not always thrilled about having to purchase our 
products to meet the relevant legislative requirements. The  
value added as a result is environmental protection that often 
generates no direct returns for the customer.”

But there are other examples too. In the 1990s, the com-
pany invented a process for CO2 fumigation in greenhouses 
used by flower and vegetable growers. The revolutionary  
feature of this is that the system uses CO2 from exhaust fumes 
to fertilize the plants and turn the noxious gas engine fumes 
into clean air. This is a technically demanding feat. “The air 
has to be cleaner than the air we breathe,” stresses Michael 
Hug, “since plants and flowers react more sensitively than  
humans to any impurities in the air.” Vegetable and flower  

growers are able to achieve increased yield of about 30 percent 
by applying this method. The CO2 produced by the engines is 
worth more than the natural gas used to power the engine in 
the first place. The added value means the system soon pays for 
itself. This success story has prompted many others to imitate 
this approach, but Hug Engineering is still the world market 
leader, with 70 to 80 percent market share. A total of 1,500 
such systems are currently in use in the Netherlands, the USA, 
Canada, Poland and Russia. (Silke Schilp)

Hug exhaust gas purification systems in use

Mobile

mobicleanTM mobiclean RTM nauticleanTM marineTM combikatTM COdiNOxTM

Stationary

Areas of 
application

Locomotives,
track laying  
machinery,
train engines

850 systems

800 MW

Construction 
machinery, tractors, 
commercial vehicles, 
buses, municipal 
vehicles

over 10,000  
systems

over 2,500 MW

Yachts,
river boats,
ships

400 systems

300 MW

Tankers,
cruise ships,
container vessels

250 systems

750 MW

Motorized power 
stations, gas turbine 
power stations,
cogeneration power 
plants, waste 
incineration plants

1,500 plants

7,500 MW

Greenhouse 
systems

1,500 systems

3,000 MW

Units sold

Installed 
capacity 

nauticleanTM reactor with integrated soot particle filter, catalytic converter 
and self-contained closed-circuit burner for use on ships and yachts.



The fundamental advantage of a stock market listing  
lies in easier access to fresh capital to fund critical in- 
vestments. One example of this would be a seasoned equity 
offering, a step taken by ElringKlinger in October 2010  
when almost 5.8 million new shares were issued. The new 
shares were bought by international institutional investors 
such as banks, insurance companies and pension funds.  
The Lechler family, which remains the largest shareholder of 
ElringKlinger, also participated in the equity offering, ac- 
quiring a number of the newly issued shares. With the shares 
each priced at EUR 21.50, ElringKlinger generated more  
than EUR 120 million in total. These proceeds funded the ac- 
quisitions of the Freudenberg and Hug entities and also  
partly financed the construction of the new logistics center  
at Dettingen/Erms. Had the company taken out loans to  
fund these investments, the interest charges would have been 
substantial.

Although a stock market listing does of course entail obli- 
gations (such as the publication of quarterly financial state-
ments and ad hoc announcements), it ultimately represents a 
critical competitive advantage for companies that are inter-
nationally active and expanding rapidly – like ElringKlinger. 
(Stephan Haas)

ElringKlinger Aktiengesellschaft was created more than 
eleven years ago, in August 2000 – reason enough to consider 
the question of the specific benefits that a stock market listing 
has given to the company and its staff.

Over that time, ElringKlinger has established itself as one 
of the eighty largest companies on the stock markets in Germany. 
In March 2009 the share was included in the MDAX, an index 
equivalent to the German second division to use a football 
analogy. The DAX is Germany’s benchmark index, comprising 
the thirty biggest stock corporations; the MDAX is its ‘little 
brother’, grouping the fifty next largest companies. Member-
ship of the index is determined by the stock market value of  
a company and the number of shares traded daily.

Joining the MDAX prompted a surge in public interest, 
with press coverage of ElringKlinger more than doubling;  
the name of ElringKlinger has become more familiar across 
Germany as a result. Around 90 percent of reports on  
ElringKlinger found on the Internet, in daily and financial 
newspapers, on the radio and on television focus on the 
performance of the company and its share price. Were the 
company to place this many advertisements across such  
a spectrum of media, the costs would be immeasurably higher. 
This significant level of awareness is not only beneficial  
to our image, it is also a major plus as regards attracting new 
employees.
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What does it actually mean to be a stock corporation?   Favorite places: 
            rest, relax and unwind 
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  Favorite places: 
            rest, relax and unwind 

There are many facets to a person’s “favorite place”, some of which were highlighted in the previous 

issue of move. We also discovered that our choices are not necessarily restricted to the epitome of 

holiday destinations. This time around, too, the General Managers of the ElringKlinger Group reveal 

that a “favorite place” can also be connected with a truly memorable occasion or a thrilling sports 

event. More to come: in the next issue of move.

Aeolian Islands, Tyrrhenian Sea, Italy

“Idyllic and quite simply breathtaking”

“I have rarely come across a setting as idyllic and 
quite simply breathtaking as the place I spent  
sailing this summer. Just off the north-eastern tip  
of Sicily in the Tyrrhenian Sea (Italy of course!) 
there’s a scattering of seven small volcanic islands 
that take their name from the Greek Ruler of the 
Winds Aeolus – the Aeolian Islands. Lipari,  
Stromboli, Vulcano, Salina, Alicudi, Filicudi and 
Panarea – each is unique with its own landscape, 

microclimate and beauty. There’s something  
primal and unspoilt about these islands, making 
them the perfect setting for all sorts of outdoor 
sports like swimming, diving and sailing. There’s 
also great nature, with dolphins and birds and,  
of course, volcano trekking. Just beware though – 
some of them are still active!”
Giovanni Carugati, General Manager Oigra-Meillor s.r.l., 

Settimo Torinese/Italy
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“Sport is a great way for me to recharge my batteries, 
de-stress, re-energize and redefine my personal  
and professional goals. Cycling, swimming and alpine 
running – an awesome outdoor experience – allow  
me to strike the perfect work/life balance. I enjoy doing 
these activities with my family and friends, but some- 
times, as a former triathlete and competitive runner, 
I am overwhelmed with the desire to race again.  
A positive side effect of this is that the entry fees in 
France are always used for humanitarian or social 
causes. The race through the Ecrins National Park in 
the French Alps in the summer of 2010 was an ab- 
solutely unforgettable experience for me. ‘La 6000D’ 
is a fascinating alpine ultra-race up and down 6,000 
meters in altitude. D stands for ‘dénivelée’, which 
means ‘altitude difference’. The course, which starts 
and finishes in La Plagne, is 65 kilometers long in 
total and includes a 3,250-meter-high glacier. About 
3,000 all-round athletes from 40 different countries 
take part in the race every year. The organization of 
this gigantic sporting event, the contacts you make, 
the mutual support and of course the atmosphere of 
the race are absolutely amazing, quite apart from  
the breathtaking natural backdrop.”
Philippe Grasser, General Manager ElringKlinger Meillor 

SAS, Nantiat and Chamborêt/France

Alpine running through the Ecrins National Park, French Alps

“An awesome sporting event”

The shores of Lake Constance in Switzerland and the mountains of Liechtenstein

“A double paradise on my doorstep”

“I am fortunate enough to live and work in a place 
where other people come for a vacation. From my 
office in Sevelen, it’s only a half-hour drive to Lake 
Constance. At the triangular point where Germany, 
Switzerland and Austria converge, the climate of the 
Alpine foothills is mild and the leisure possibilities 
are endless. From here, you can watch the dying rays 
of the sun set over the lake on summer evenings – a 
magical sight. In the winter, there’s another paradise 

right on the doorstep: the Malbun skiing area in 
Liechtenstein is also a half hour or less from Sevelen 
by car. When the first snow falls, the high valleys  
of the nearby principality are transformed into a 
dazzling winter wonderland. At such times, it’s easy 
to agree with Goethe: why look so far afield, when 
there is so much close at hand?”
Bruno Malinek, General Manager ElringKlinger 

Abschirmtechnik (Schweiz) AG, Sevelen/Switzerland



Salvador, Bahia state, Brazil

“The sea and the dream of sailing”

“Whenever possible, I visit the city of Salvador in the 
Brazilian state of Bahia. The country’s former capital 
has all the vibrancy of the Afro-Brazilian way of life. 
Located on the north coast in Brazil’s largest bay, 
several spectacular islands are visible offshore. I come 
here to support environmental conservation projects 
and enjoy miles of stunning sandy beaches – not to 

mention the many water sports they offer – with my 
family. The ocean holds a very special attraction  
for me. My dream is to circumnavigate the globe on a 
sailboat, and I prepare for this every day of my life.”
Luiz Mirara, General Manager ElringKlinger Automotive  

Components (India) Pvt. Ltd., Ranjangaon/India

The island of Hainan, south of Hong Kong, is a great place to 
escape the chill of a Changchun winter. Thanks to its tropical 
location, Hainan has a sunny and pleasantly warm climate all 
year round. The white sand beach of Yalong Bay, to the south-
east of the city of Sanya, stretches for nearly eight kilometers – 
the perfect place to unwind. There’s also an apartment hotel  
at the end of the bay, a serene place where you can get away 
from the busy everyday routine. Perhaps the most memorable 
time is when the sun sets over the sea. More and more people 
are now finding their way to Hainan from other provinces in 
China. Restaurants serving international cuisine can be found 
in Haikou, the island’s capital, as well as in Sanya; other eat-
eries serve dishes typical of Hunan, Sichuan and northeast China. 
The island is especially attractive towards the end of the year, 
when beaches and hotels are virtually deserted. Sanya will ap- 
peal particularly to those seeking tranquility and nature: with 
its extensive green spaces, the city has a charm of its own that 
is quite unlike that of any Mediterranean resort. In my view, 
Sanya is one of the best vacation spots in the country – and the 
place with the loveliest beach in China.
Jörg Kosteyn, General Manager Changchun ElringKlinger Ltd.,  

Changchun/People’s Republic of China
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Yalong Bay near Sanya, Hainan Island, People’s Republic of China

“Sandy shores and sumptuous sunshine”
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Insights
g E R m A n  S T U d E n T S  I n  c H A n g c H U n  A n d  S U Z H O U

Changchun and Suzhou are home to the ElringKlinger 
Group’s Chinese operations. Mechanical engineering 

student Michael Philipp, student of industrial engineering 
Andreas Weiß and I (currently studying business adminis-
tration) welcomed an opportunity to spend a few weeks work- 
ing with some of our Chinese colleagues in their country.

Helpful was the word I’d use to describe the staff work-
ing with us on our projects. In Suzhou, Andreas Weiß 

prepared the way for the introduction of SAP preliminary 
costing. In Changchun, meanwhile, Michael Philipp was de-
signing the layout for a new production line for oil pans and 
cylinder-head covers. Also based in Changchun, my task was 
to analyze operating processes within the Aftermarket seg-
ment and evaluate data on the Chinese vehicle stock.

I n our free time, we embarked on some interesting ex-
cursions into the surrounding area – and our Chinese 

colleagues made plenty of time to accompany us on our 
trips. Needless to say, our leisure program simply had to 
include a visit to a traditional Chinese teahouse as well as 
visits to Shanghai.

Naturally, in addition to our working environment,  
we learned about daily life in China. We discovered  

a cityscape of vast avenues teeming with traffic, building 
sites for numerous new housing complexes and countless 
tiny restaurants. On weekends, we found the parks offered 
a relaxing breathing space.

All goodbyes are hard. At the end of our time, we  
headed back to Germany in good spirits and much  

the richer for our experiences. For a long time to come,  
we will look back on the wonderful time we had in China. 
(Michaela Grießinger)
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DETTINGEN. On September 1, a total of 23 vocational 
trainees/apprentices and DHBW students took the first step 
towards their new careers in various technical and business 
management fields. As part of a two-day induction course,  
the newcomers received some first-hand insights into the life 
of the company and also made initial contact with other  
trainees and their tutors. Various team tasks and a corporate 
rally that enabled them to learn some fascinating things 
about the various work areas and company divisions also 
formed part of the event. “We are delighted to be able  
to welcome these new trainees to ElringKlinger,” said CEO  
Dr. Stefan Wolf. He wished everyone “a great time” and 
promised the new entrants good prospects for the future at 
ElringKlinger: “Show your commitment and get involved  
as much as you can – it will be worth it.”

Looking after the next intake of trainees at ElringKlinger: trainers Andy 
Hansch (1st from left), Uwe Rabuser (back row, 6th from left), Michael 
Burnikel (1st from right) and Sigrid Moritz (front row, 1st from right) with 
their charges.

Filing, sawing and drilling 
on vacation

DETTINGEN. As part of a summer vacation program, eight young 
people from Dettingen took the opportunity on August 2 to try out the job 
of industrial mechanic, tool mechanic and technical product designer at  
the ElringKlinger training workshop. After a brief introduction to technical 
drawing, the school students were able to put their newly acquired skills  
to the test by making their own key ring. Equipped with a pencil and caliper 
gauge, the would-be mechanics sketched the given model from various 
perspectives and then worked on the material. Under the supervision and 
guidance of trainees, they then went to the workbench to file, saw, drill, 
bend, thread cut and spray-paint their masterpiece. In the end, the partici-
pants were all proud to hold up the key ring they had made themselves.  
(Jennifer Klose)

A group photo was taken to mark the 
occasion (from left): Uwe Rabuser, 
Andy Hansch, Marina Ruoff, Sören Rau 
and Philipp Deinet with the summer 
vacation program participants.

The young people concentrated 
very hard on their work and also 
had a lot of fun doing it.

Out of the blocks together
E L R I n g K L I n g E R  A g  W E L c O m E S  n E W  T R A I n E E S
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individual layers. This was followed by paint, marble powder, 
sand and more besides. “Eventually the picture cried out  
that it was finished,” says Birgitt Breuning. Thilo Müller is 
impressed with the results. “This expressive artwork really 
enhances our working environment.” 

For almost 20 years, Birgitt Breuning has been holding 
regular solo and joint exhibitions in southern Germany.  
She also contributes works to events such as the “Art Mile”, 
“Art in an Empty Space” and  
“Art in the Garden” projects.  
Projects with schools and kinder- 
gartens inject even more variety  
into her life. 

Sometimes, the paths that lead us through life – particu-
larly those that lead to art – are anything but straight. Having 
embarked on a demanding career as a specialized intensive 
care nurse, Birgitt Breuning sought to achieve a balance, which 
she eventually discovered in art – a field that had always  
fascinated her. Today, alongside her work as an artist, Birgitt 
Breuning is also a part-time employee at ElringKlinger Lo- 
gistic Service GmbH in Ergenzingen. Her creative journey in- 
volved attending countless seminars and workshops held  
by various artists. From them she learnt a range of techniques 
and acquired the underlying technical skills that are also  
vital for an artist. 

Gradually, Birgitt Breuning developed a particular in- 
terest in experimenting with various techniques and materials 
and combining them. Thus, she mixes acrylic paint with char- 
coal and marble powder as well as soil and gold leaf.

A unique series of works is now attracting attention at 
our Ergenzingen offices. They feature actual gaskets, which 
Birgitt Breuning has ingeniously worked into her images. 
After her idea for the project was very well received by her 
boss, Thilo Müller, she singled out the cylinder-head gasket  
as her preferred material. However, as work got underway,  
she discovered that the gasket was too thick and heavy. With 
the help of a drilling machine, Birgitt Breuning created 

Engineering meets art

Thilo Müller and Birgitt Breuning in front of one of her works. When asked 
about her art, Birgitt Breuning quotes artist Joseph Beuys: “Art comes  
from knowledge – one must have something to say. But on the other hand, 
it also comes from ability – one must be able to express it.”



The thrill of nature
A  d  v  E  n  T  U  R  E   T  O  U  R   O  F   T  Y  R  O  L

On the morning of July 24, four 

colleagues from the Fuel Cell 

Development unit embarked on an 

interactive adventure vacation  

in Austria. Their destination was 

Area 47, a vast playground for 

adults in the Ötztal valley that 

promises visitors an action-packed 

blend of water-based activity  

and dizzying altitude.

The first item on the program – canyoning – was waiting for 
us as soon as we arrived. Kitted out in wetsuits, lifejackets 

and protective helmets, our guide took us to the entrance of 
the Auer Klamm gorge. Although initially reluctant to come 
into contact with the water (which was a chilly 6°C), we all 
managed to conquer our reserve as soon as the first waterfall 
was behind us. All we had to do now was jump, abseil and slide 
our way through the canyon. The high point of the experience 
was leaping from a height of ten meters into a pool formed by 
currents. We reached the end of the canyon, totally exhausted 
but in high spirits, in around three hours. Then it was time for 
a cozy evening round a warming campfire.

On day two, we were up early to prepare for the scheduled 
rafting tour through the gorge of Imst. Once again, we trans-
ferred upriver with our guide – and side by side, we enjoyed an 
exhilarating ride over the churning waters in an eight-seater 
inflatable raft.

All in all, our action-filled trip was hugely enjoyable. We 
would recommend Area 47 to any sporty types looking for the 
pure thrill of nature. (Pierre Freundt)

Causing quite a splash – canyoning tour  
in Tyrol.

Marco Hoffmann (front left), Moritz Pausch (rear left), Dieter  
Coconcelli (front right), Pierre Freundt (not in photo) and their guide 
(center) paddle their way through a high-speed adventure.

Staying dry is not an option: the adrenalin-charged program  
included canyoning, rafting and even water jumps.
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Far too often, competitive events focus only on  
the sporting prowess involved and tend to forget  
that it’s not all about the winning, but about taking 
part. Sport is a good way of staying fit, experiencing  
a sense of community and making new friends.  
Sina Samieian, Key Account Manager for the Non- 
Automotive unit at ElringKlinger Abschirmtechnik 
(Schweiz) AG (EKAB), had probably hoped for a  
bit more than that out of his first mountain bike race. 
Ultimately, however, his dreams of a medal were  
shattered, although he earned a lot of respect for his 
performance. Sina Samieian now describes his feelings 
and experiences before, during and after the race.

A more suitable title for this bike race would have been the 
“Mount Everest Hill Climb”. Although I have to admit, not 
everyone found it so difficult, just me. I actually believed 
that it was a simple matter of swapping books, bathers and 
flip-flops for a mountain bike, heart rate monitor and the 
latest in Lycra. My preparations were exclusively on an in-
tellectual level. In my head I imagined the incredibly steep 
slopes I would have to conquer: 1,000 meters difference in 
altitude over a distance of 10 kilometers split equally bet-
ween gravel tracks and sealed roads – heading out from the 
village well in Nenzing-Beschling in Austria and making 
my way through Latz to the Alpe Gamp. But I am getting 
ahead of myself here; let’s go back to the beginning. 

Looking forward to the race
In the spring of 2010 there was an e-mail circulating that 
invited people to register for the “GAMP 2011” mountain 
bike race. And of course EKAB too was very keen to put a 
team together. So with great anticipation and huge moti-
vation I submitted my registration and made a note of Sep-
tember 11 in my diary. Alas, we were denied the pleasure 
of an ElringKlinger race team, as a large number of poten-
tial comrades-in-arms conveniently had other more press-
ing obligations on that date. But right up until the start-
ing shot was fired I never gave up hope of having some 
teammates to join me. It was summer and somehow I 
didn’t want to give up my water skis and wakeboard in  
favor of a mountain bike and energy drinks, so I convinced 
myself that water sports would also be good training for 
such an arduous hill climb. The big day got closer and be-
fore I knew it our sales manager was inviting me to try on 
the team colors. Just a few more days and I would be in the 
slipstream of around 300 racers, attempting to conquer a 
mountain said to be in a class of its own.

“Bike checked, skin-
tight, aerodynamic 
outfit sitting nicely, 
strictly legal protein 
bars and energy  
drinks packed. Bring  
it on!”

   “It's not all 
      about winning!”

g A m P  B I K E  2 0 1 1
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And we’re off
We were greeted by perfect cycling weather in the village of 
Beschling. As I was given my starting number it finally dawned 
on me that I was representing EKAB all by myself. I tried not to 
be too intimidated by the professional-looking outfits and  
muscle power sported by the other riders. I wanted to run my 
own race – or let’s put it this way – I just wanted to make it to 
the top of the Alpe Gamp. Not in the support vehicle, but on 
the saddle of my own bike. I didn’t want my starting number to 
reflect my final place, as coming 289th would mean I was very 
slow indeed. The starting gun went off right on cue at 10 o’clock 
and the pack forced its way through the narrow alleyways 
around the village well and snaked off through the winding 
forest paths up the mountain. Feeling relaxed, I watched the 
start, but as the peloton gradually began to disappear in front 
of me I thought I had better get going too.

A tough solo effort spurred on by cheers of encouragement
For the first two kilometers I was able to keep up at the tail-end 
of the field. But after about half an hour – with no-one else 
overtaking me, reality sunk in. I was on my own and it was 
going to be a tough ride. The sweat was dripping out of every 
pore, but astonishingly, my legs were still obeying the mes- 
sages coming from my brain and continued to pedal furiously. 
I chose a pedaling rhythm that just about stopped me from 
falling over. Unfortunately, you don’t cover many meters in 
first gear. At least the scenery provided a distraction of sorts: I 
would occasionally raise my head during the less arduous hills 
and clearings to enjoy the view and the fresh air. The most 
difficult section lay ahead of me: a seemingly never-ending 
steep straight surrounded on all sides by green meadows. On 
this particular Sunday morning, this sealed section turned into 
a “fan mile”, lined with weekend ramblers and family and 
friends of the competitors. With their eyes fixed on me, they 
were not going to let me slow down, never mind catch my 
breath. They lined the road, clapping and offering shouts of 
support. To cut at long story short: these people really spurred 
me on.

Short breather
At the end of this stretch I noticed that I was feeling a little bit 
dizzy. Nothing unusual at that pulse rate, I thought to myself. 

But scarcely had this thought passed through my mind when 
the heart monitor alarm started going off. Maximum heart 
rate: 197! That was the point at which I got off the bike, took 
my drink and walked up and down for a few meters trying to 
rally myself somewhat. Imagine how embarrassing that was! 
Not far behind me, the support vehicle was bringing up the 
rear, beckoning with the offer of taking me and my bike up to 
the summit. Thanks but no thanks! After a short rest I was up 
and away again with new vigor. Not much further and I had 
reached the half-way point.

Determined finish
I was gripped by ambition, because in my own mind I had long 
since resolved not to give up under any circumstances. There 
were two people waiting at the top of the hill. My partner, who 
was no doubt ready to call for an ambulance, and a work col-
league whom I rather hoped would do the right thing by me. 
After all, Franz Rung, Financial Controller at EKAB, was one  
of the official time-keepers. But nothing changed: first gear, 
minimum possible speed, fairly high breathing and heart rate. 
Sustained every now and then by an energy lozenge or a pro-
tein bar, I only had one thing in mind – to complete the race 
respectably. The finishing line, revered by all riders over the 
years, came closer and closer. In the run-up to the race this 
stretch had been described as extremely steep and long. I was 
now nearing the finish, and I too was finished. My silent ap-
peals for help had finally been answered: some children ran up 
to meet me over the last 200 meters, so as to cross the finishing 
line with me. Pushing me, it has to be said. I was just about 
capable of raising my arm and waving to the gentlemen with 
the stop watches. Unfortunately, that’s the last I remember …

Respect and recognition
All in all, it was a fantastic, extremely active and ambitious 
way to spend a Sunday. I got a few pats on the back as I finally 
crossed the finishing line with a time of 2:06:43 hours (the 
winning time was 0:43:34 hours). Not a bad result for an ama-
teur without any training. My fellow competitors paid respect 
to my enthusiasm, which was really nice. It was good for my 
self-esteem. Since then I have clocked up a few more kilometers 
on the bike and have discovered a passion for it. So look out 
Gamp, I’ll be back next year! (Sina Samieian)

   “It's not all 
      about winning!”
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I t all started quite innocently one afternoon in May 2006. 
An acquaintance persuaded me to try my hand at a  
game of golf. Now at that time, I did not know what I was 

letting myself in for. But after a few shots on the practice 
green I was hooked. And I have been playing golf ever since. 

Golf can be quite a challenge. You can play like a pro- 
fessional one day and the next you are playing worse than ever. 
Coping with all these ups and downs is far from easy. You 
really have to try it for yourself to get an inkling of all that 
golf can offer apart from the opportunity to commune  
with nature. Golf is merciless in showing everyone – whether 
professional, amateur or recreational golfer – just where their 
limitations are. And yet, a single perfect shot can make up for 
a round that has been a failure in all other respects. In addition, 
you get to know people who become friends – well beyond  
the confines of the putting green. 

Golf does offer a sense of achievement. Even I have been 
fortunate enough to shine on occasion. I am particularly 
pleased about my 2nd place in the German final of the 2009 
Audi Quattro Cup. After winning the final at my local club  
I went off to Bad Griesbach in Bavaria, where finalists from all 
over Germany were competing against each other. I was  
three points short of participating in the world final in Australia. 
This was a painful experience, because ultimately second 
place is always second best. Today, I am proud of how far I got 
then. It is always great to take on new challenges in golf. 

Germany’s golfing legend Bernhard Langer once said of 
the game: “It’s something special the first time, it’s something 
special the eleventh time and it will still be something special 
in twenty years time.” (Thomas Usenbenz)
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ElringKlinger’s soccer players win midnight tournament

DETTINGEN. On November 12, some of the ElringKlinger 
AG “midweek” players took part in the second over-thirties 
midnight tournament held by TSV Dettingen/Erms. Because 
two of the ten registered teams withdrew, the tournament 
schedule had to be changed at the last minute, so that eventu-
ally everyone played everyone else. Following convincing 
wins in the first two matches against SV Hülben (6-0) and 

TSV Hayingen (5-1), our players took on the hosts, TSV 
Dettingen/Erms, in the derby of the evening. The ElringKlinger 
team managed a clear win (5-1) in this game too. After  
a fourth victory against VfL Dettenhausen (6-0), our team 
became the spectators’ clear favorite. The team then went on 
to conquer the previously unbeaten TUS Metzingen in a 
hard-fought game ending with a score of 4-0. In the following 
match against TV team RTF1 an all-out effort was again made, 
and the game ended with a score of 3-1. In the final game the 
“midweek players” lived up to their status as favorites with  
a clear 4-0 victory over SKV Eningen. Shortly after midnight 
our team (from left: Tali Ilbaz, Frank Stiefel, Darius Klose, 
Dieter Coconcelli, Frank Klingler, Sebastian Klose, Irfan 
Demiraj and Reiner Peter) had emerged as the undisputed 
winners of the tournament.  (Dieter Coconcelli)

DETTINGEN. The 42nd New York Marathon took place on November 6. Around 47,000 
runners from nearly 100 countries participated. Amongst them were two employees from 
Dettingen: Wolfgang Gebhardt and Bernd Weis.

While Wolfgang Gebhardt was content to simply enjoy his eighth and probably final 
marathon, and to manage to “run the distance”, Bernd Weis’ goal was a very ambitious one: 
to be one of the fastest amateurs, running the 42.2 kilometers in under 2:40 hours. 

Cheered on by around two million spectators, the runners set off across the Verrazano-
Narrows Bridge, with its impressive view of the Manhattan skyline. They continued 
through the five largest districts of New York City – Brooklyn, Harlem, Manhattan, the 
Bronx and Queens. After 5:03:29 hours, Wolfgang Gebhardt crossed the finishing line in 
Central Park with more than 10,000 participants still behind him. Bernd Weis covered  
the half-marathon distance in a strong time of 1:17:46 hours, laying the foundation for  
his finishing time of 2:39:17 hours, which meant that he reached the finish in 122nd place 
overall. His time also ensured fifth place amongst the 2,104 runners from Germany.

The many bridges and constant uphill and downhill stretches with a total elevation 
of 500 meters mean that this marathon presents a special challenge for all the partici-
pants. The New York Marathon was an unforgettable experience for both runners from 
ElringKlinger.

ElringKlinger represented at 

New York Marathon
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Handball tournament  
   Two teams stay on the ball

DETTINGEN. Even in social sport, the goals are usually 
ambitious, but if things do not go to plan, it is not quite as 
tragic. The 2011 social handball tournament in Owen, staged 
in July with 24 competing teams, was a good example of  
that. Two of the teams came from ElringKlinger. Initially both 
teams qualified in their respective groups for the round of  
the top 16. But the “ElringKlinger 2” team was subsequently 
edged out of the tournament after a narrow defeat. Team 1  
did a little better, winning its match in the round of 16. They 
also fought very hard in the quarter-final, but it proved to  
be not quite enough for a victory. This meant there were no 
ElringKlinger teams in the semi-final this year. At the  
party that followed in the big tent, though, all of the players 
were in good spirits as they chatted about ElringKlinger, 
handball and many other things. Both teams are already 
looking forward to next year’s tournament in Owen. 
(Olcay Zeybek)

Run into the holidays

DETTINGEN. There was a motley crew and a lively 
atmosphere in Münsinger town center on July 27 as a large 
crowd of runners turned out for the “Third Run into the 
Holidays”. The sun came out right on time for the starting 
gun, so that the 361 participants in the city run could give 
their best performance under blue skies. Large numbers of 
young kids, schoolchildren, disabled runners and adults set 
off over various routes and really brought the town to life. 

Eight employees from Dettingen took part in the adult race. 
The eight-kilometer route was especially challenging thanks 
to a short but very steep slope which the runners had to 
conquer no fewer than seven times. The ElringKlinger runners 
all posted good race times and notched up a few wins in  
the various age categories. Ulrich Werz, Stefan Schmauder and 
Hartmut Rauscher won 3rd place for ElringKlinger in the 
company category. (Michael Roser)
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Club and Companies Prize Cup  
Target Shooting Competition

Hengen Guild of Marksmen Amateur 
Prize Cup Shooting Competition

DETTINGEN. The traditional Club and Companies Prize 
Cup Target Shooting Competition was held again this year at 
the beginning of October by the Dettingen Shooting Club 
(Schützenverein Dettingen). In all, seventeen teams signed up, 
each with three marksmen/markswomen, including two men’s 
and two women’s teams from ElringKlinger. Firearms used 
were small-caliber, ten shots lying, at a distance of 50 meters.

A majority of the participants had already taken advan-
tage of the training evenings held in the weeks preceding the 
event, so as to be able to compete with the necessary calm  
and assurance at the tournament itself. On the day of the com- 
petition every marksperson was first allowed to fire off a few 
test shots. Ten scoring shots followed the practice shots. 
Despite even better results in training, shooting trainer Hans- 
Joachim Mayer was very pleased with the final scores obtained.

The ElringKlinger lady participants’ achievement de- 
serves particular mention: Stefanie Auer, Claudia Parusel and 
Nermina Babacic won first place amongst the women’s teams. 
In the individual scoring Stefanie Auer (95 rings), Claudia 
Parusel (94 rings) and Andrea Warong (93 rings) were ranked 
first, second and third.

From the men’s teams Herbert Munz, Daniel Schöll and 
Manfred Rupp took second place, while Karl Götz, Jürgen 
Bönsch and Bernhard Eberle achieved fourth place. Herbert 
Munz was the best shot amongst the ElringKlinger male 
participants; he scored 94 rings in the individual scoring, 
achieving fourth place. (Peter Essig) 

DETTINGEN. In mid-October the ElringKlinger marks-
men and markswomen were guests at the amateur shooting 
competition in Hengen. The tournament began with twenty-
one teams taking part, three of which were from ElringKlinger, 
and each consisting of three to five marksmen/markswomen. 
The scores of the three best in each team were counted. This 
competition also required ten shots at a distance of 50 meters, 
using small-caliber firearms. As ElringKlinger had managed 
only second place in the two previous years, everyone was high- 
ly motivated to finally achieve first place. With an outstand-
ing 94 rings Stefanie Auer and Claudia Parusel won fifth place 
for the women, as did Bernhard Eberle for the men with the 
same ring total. Although these were very good results for ama- 
teur marksmen, they were again not sufficient to win first 
place. Nevertheless, this was a very successful tournament for 
ElringKlinger, with the ladies’ team (Stefanie Auer, Claudia 
Parusel and Nermina Babacic) taking second place, and the 
men’s teams winning third place (Bernhard Eberle, Karl Götz 
and Jürgen Bönsch) and twelfth place (Manfred Rupp,  
Herbert Munz and Sanid Mehovic) respectively. (Peter Essig)

Some of the successful ElringKlinger marksmen/markswomen (left to right): 
Daniel Schöll, Manfred Rupp, shooting trainer Hans-Joachim Mayer, Andrea 
Warong, Dieter Coconcelli, Sanid Mehovic, Claudia Parusel, Karl Götz,  
Peter Essig (team supervisor at the prize cup target shooting contest in 
Dettingen) and Jürgen Bönsch.

Only a practice shot, unfortunately: Nermina Babacic.

Claudia Parusel and Andrea Warong with their trophies.



  Boost your

   immune 
 system – 
 to ward off infection

n O  c H A n c E  F O R 

v I R U S E S  A n d  B A c T E R I A 

Plenty of fruit and vegetables

As our bodies cannot store vitamins for long, we have to 
take some on board every day. “Take Five” – five servings of 
fruit and vegetables a day – is the general recommendation of 
nutritionists. Apart from plenty of fruit – particularly kiwi-
fruit, oranges, lemons and cranberries – and vegetables like red 
peppers, broccoli, carrots and leeks, a healthy and balanced 
diet also includes carbohydrates as a very important source  
of energy. Zinc – found in dairy products, shellfish and fish –  
is particularly helpful in building antibodies, while carrots,  
spinach and cabbage are a good source of Vitamin A. 

 
Sport strengthens the immune system 

Regular exercise also boosts the immune system. Spend-
ing 30 minutes a day in the fresh air or doing regular fitness 
training with sufficient rest breaks built into your regime are 
ideal ways to do this. However, you need to take care of your-
self if you come down with a fever or a cold. If you keep exer-
cising when you are sick, you will weaken your immune system 
even further and, in the worst case scenario, you could even 
end up with myocarditis. 

Regular sauna sessions  

If you want to toughen up even more, you should spend 
about 15 minutes in the sauna once or twice a week. Switching 
directly from hot and sweaty conditions to a cold shower im-
proves your defense mechanisms. Don’t forget, though, to 
drink plenty of liquid to replace all the fluids you lose in the 
process. Here too, the rule is to avoid the sauna when you are 
ill. Such abrupt changes in temperature will only put more 
pressure on your already weakened immune system. However, 
for healthy people, saunas are the perfect way to strengthen 
the body’s defenses. 

 
Avoid stress  

Our mental state also has an influence on our immune 
system. Prolonged mental strain can damage your health. But 
avoiding stress and tension is not always easy, when overtime 
is on the cards, the children demand your attention at home or 
the laundry pile keeps on growing. But it is still important to 
give yourself a well-earned break now and then. Relaxing is 
also good for the soul. For people unable to switch off without 
a little help, relaxation exercises are recommended. Inci- 
dentally, when the temperatures drop, the body needs about 
one hour more sleep than usual, so be careful not to deny it 
that precious recovery time.

The danger of infection is all around us:  

on the door knobs we touch, in the water we 

drink and in the very air we breathe. No day 

goes by without some bacteria, virus or fungi 

launching an attack on us. When the temper-

atures drop, our immune system is particularly 

vulnerable. But the right nutrition and a few 

little tips and tricks can get our natural defense 

system into tip-top shape. 
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The greeting

•  A handshake is usual but may be  

omitted

•  An embrace with a kiss on both  

cheeks is usual in private

Form of address

•  Always address people with 

“Madame”/“Monsieur”

•  The surname does not need to  

follow the salutation

•  “Mademoiselle” is not appropriate

Getting acquainted

•  Personal discussions are  

important

•  Do not express criticism of  

France

•  Do not mention the Second  

World War

Style of communication

•  Indirect

•  Criticism tends to be implied  

discretely

Eating in company

•  Fine dining can last for several  

hours

•  Break (rather than cut) baguettes 

What may be perceived  
as perfectly courteous in one 
country can come across as in-
considerate elsewhere. For this 
reason, it is critical to famil-
iarize yourself with the con-
ventions of a particular coun-
try; otherwise, in the worst 
case scenario, even a first meet-
ing could culminate in an argu-
ment. Remember that some-
times it's the details that create 
misunderstandings.

From first-time greetings 
to dinner with partners, the 
everyday business world chal-
lenges our demeanor in various 
ways. In many situations, in-
tercultural skills can make all 
the difference: the more we 
know about the country we are 
dealing with, the more con- 
fident and approachable we 
will appear and the more pro-
ductive our business relation-
ships will be.

For all of these reasons, it 
makes sense to do your home-
work about the country you 
are visiting before setting out. 
By being informed in advance 
and closely watching how busi-
ness is done locally, you can 
impress your business partners 
by conducting yourself with 
appropriate sensitivity.

B U S I n E S S  E T I q U E T T E

Think global – act local
Today Buford, tomorrow Changchun ... and where will the future take you? move tells you how to act 

with confidence in various countries and cultures, how to hold successful meetings and how to avoid 

the potential pitfalls that lie in wait.

The greeting

•  Firm handshake 

•  Open smile and direct eye contact

Form of address

•  Address partner with “Mrs.”/“Mr.”  

or “Madam”/“Sir”

•  Most people will suggest using  

first names very quickly

•  “Miss” is not used

Getting acquainted

•  Engage in small talk, appear  

sincere and honest

•  Do not criticize the president

•  Avoid the subject of religion

•  Polite expressions are not  

always meant to be accepted  

(e. g. “come and visit”)

Style of communication

•  Humor and an easygoing manner  

go a long way

•  Getting straight down to business – 

without small talk – is not advisable

Eating in company

•  Wait to be seated in a restaurant

•  A tip of at least ten percent is  

customary

The greeting

•  Very light handshake

•  Accept business card with appre- 

ciation and offer your own card

Form of address

•  English-style salutation is accept- 

able

•  Note: when writing a Chinese  

name, the surname comes first

Getting acquainted

•  Show interest in China and  

its people

•  Don't discuss the Chinese  

revolution

•  Do not kiss in public

Style of communication

•  Criticism is often taken personally, 

imply criticism indirectly

•  A straight “no” is perceived as  

impolite

Eating in company

•  Do not empty the plate,  

leave a little

•  Never insert chopsticks in a bowl  

of rice vertically

China

USA

France
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T R A v E L  T I P

      The Arabia of yesteryear 
– and the future

“Abu Dhabi and Muscat offer some fascinating con-
trasts,” says Alexander Kaefer. The expert from ElringKlinger 
Travel Management experienced this captivating chasm 
between the modern boom town and the Oriental way of life 
on a trip to the capital of the United Arab Emirates (UAE) and 
the Sultanate of Oman. His advice is to head for the desert 
cities of the Persian Gulf this winter and spring, with summery 
temperatures ranging from a pleasant 19 to 25 degrees Cel-
sius.

Alexander Kaefer’s first port of call was Abu Dhabi, the 
capital city of the UAE whose name translates as Father of 
Gazelle. From the 1970s onwards, oil transformed this small 
island town into an aspirational metropolis as if by some 
master plan. With its high-rise architecture, wide boulevards 
and numerous parks, the city now presents a western coun-
tenance. Alexander Kaefer also explored the surrounding area 
on his tour, including the Liwa Hotel in the rolling dunes  
of the Rub Al Khali desert and the golf club with its pair of 
18-hole courses punctuated by palm trees and salt lakes,  
just 20 minutes from the center of town. 

The largest city in the UAE, Dubai is a city of superlatives. 
In 2010, the Burj Khalifa – at 828 meters the world’s tallest 
skyscraper – was completed close to the Dubai Mall, the world’s 
largest shopping mall. Other mega-projects currently under 
construction include the futuristic new Dubai Marina district 
and the artificial Palm Islands development, which has been 
lauded as the eighth wonder of the world. Less than a half 
hour’s drive from the city is the Al Maha Desert Resort, one  
of the finest facilities of its kind; the 225-square-kilometer 

A tour like the one described can be arranged by companies 

that specialize in small group travel according to individual 

requirements. Tischler Reisen of Munich, for example, has 

been organizing similar tours to the Middle East and Far East 

for 35 years (www.tischler-reisen.de).

oasis of luxury stands amid the sand dunes in the foothills of 
the Hajar mountains. “Leisure activities at the resort include 
camel safaris, riding and archery, and there’s also a falconry,” 
reports Alexander Kaefer. 

“Muscat is better suited to those who prefer a less 
touristy and more earthy destination,” says the travel special-
ist. The central part of the capital of Oman features museums, 
the old Sultan’s Palace and imposing citadels along the coast; 
visitors can also browse the many souks and bazaars crammed 
with gold and silver jewelry, textiles, coffee and spices.  
“These markets are truly an experience for the senses,” says  
a clearly enthused Alexander Kaefer. The expert traveler  
was particularly impressed by the Chedi Muscat hotel. “The 
location right by the sea was perfect, as were the ambience, 
style and service,” he stresses – and he recalls dinner at the 
hotel’s Arabian Court restaurant with particular fondness.
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6,131
people are currently (November 30, 2011) employed by the  

ElringKlinger Group at   39  locations around the globe  

– helping our customers to shape the future in their respective 

lines of business.

2,544                                                                  subscribers from auto workshops and the
         trade sector currently receive the monthly Elring newsletter, which reports on 
    new developments, provides information about services and lists forthcoming trade shows.

                                   As of november 30, 2011, 

10,860 

       private and institutional investors (such as banks and mutual funds) held shares in ElringKlinger AG.

Our subsidiary ElringKlinger Kunststofftechnik 
gmbH produces PTFE seals with an external
diameter of

3 m for use in the offshore area. At 
the other end of the scale, the company makes 
miniature parts measuring 

               

0.18  mm
 for use in medical technology.

9 secintervals – that’s how fast the 22 robots at our new, fully 

automated small-parts warehouse in Dettingen/Erms are 

capable of supplying boxes for the storage and retrieval of 

products; this equates to a volume of 400 boxes per hour.
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